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PROFITS 


A Challenge You Must Answer! 


MultiKopy Carbon Paper, if properly sold, returns a larger net 
profit than any other line of merchandise or any other depart- 


ment in your entire store. 


Admittedly a bold statement. But a true statement. Consist- 
ently advertised to the consumer for 22 years, the complete 
Webster Line supplies every single need of your customers. 
Remember that sales and profits are not synonymous. You, as a 
good business merchant cannot afford to overlook this positive 


challenge to profits. 


F. 8S. WEBSTER CO., INC. 


(Est. in 1889) 


332-342 CONCRESS STREET, BOSTON, MASS. 


PITTSBURGH SAN FRANCISCO . PHILADELPHIA . MILAN , PARIS . LONDON 


NEW YORK . 


CHICAGO , 





Read how these 4 
merchants met the 


Profit Challenge ! 


Case No. 5: CLEVE- 
LAND, Onto—“‘97 new 
accounts opened in short 
time. Webco sales this 
period over $4,193. Web- 
co sales cooperation 
most gratifying; and best 
of all will benefit us in- 
definitely a 


Case No. 6: OKLa«- 
Homa City, OKLA.— 
“Webco sales 50°) ahead 
of same period last year. 
153 new accounts opened 
in one week. Webster 
dealer cooperation and 
merchandising methods 
actually produce quick 
sales results.” 


Case No. 7: WIL- 
LIAMSPORT, Pa.—‘“‘Vol- 
ume of sales turned in 
exceeded our fondest ex- 
pectations. Greatly in- 
creased sales of Webster 
Products and Webster 
Typewriter Ribbons is 
the direct result of Webco 
dealer cooperation.” 


Case No. 8: Mem- 
puis, TENN.—The value 
and efficiency of Webco 
Sales Promotional plans 
is summed up in two 
words —'Splendid sales’. 
Your instruction in the 
modern method of selling 
carbon paper and type- 
writer ribbons rings the 
cash register.” 


q OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agent efor the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who dea! in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


Ww 


{No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
ageis enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


¥ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “Office Appliances”’ is reg- 
istered in the United States 


Patent Office, Washington, 
D. C. 


{ COPYRIGHT. Contents 
covered by Copyright, 1931, 
by The Office Appliance 
Company. 
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ADVERTISEMENTS 


These advertisements present the products of 
the leading manufacturers in each division of 
Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
advertisers and 
however, offer their service in resolving any. 
between advertisers 


tomers, which result from relations established 


customers. 


They do, 


and cus- 
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Reliable Tw. & A. M. C..205 
Calculating Machines 
Burroughs Add. Mach. Co.210 
Marchant Cale. Machine Co 
Monroe Cale. Machine Co.. 7 
Sundstrand Adding Mach. .156 
Calculating Machines, Rebuilt 
Reliable Typewr. & Adding 
Mach, C 4 





Calendar Pads and Stands 


Cutters, Paper and Card 








Columbian Art Works.... 80 Ideal School Supply Co... .199 
Defiance Sales Corp...... 184 Dating Stamps 
Ze Brees GS. . oc csccds 140 Amer, Number Mach. Co... 88 
Carbon Papers Fulton § i Tibess veces 203 
(See Ribbons and Carbons) Meyer & _— ereeesees 195 
Card Cases, Pocket Desk Cal 
Gardner, P. A., Leather Wks.201 Columbian “art Works 80 
Impr. Boehner Binder Co. . .199 Defiance Sales Corp....... 184 
Card Index Boxes & Trays Typo Trading Co.......... 140 
Art Metal Construc. Co. 60, 165 Desk File Racks 
Art Steel Co. .178 Automatic File & Index Co. 79 
Automatic File & Index Co. 79 Desk P Blotter 
Bentson Mfg. Co......... 113 Boorum & Pease Co....... 209 
Cole Steel Equip: Co.....205 Gemeee G Bes cc cccvcsce 17 
Columbia Steel Equip. Co. 76 Sun Rubber Co........... 26 
Diemer, John F., Co.....197 Superior Office Spec. Co...191 
Globe-Wernicke Co., The... 97 Desk Pads, Glass 
Guide System & Supply Co .130 i ff % SP 187 
Imperial Methods Co..... 183 at ty yA es Spec. Co. 205 
ee oh Mi poe ba 6 hiee 108 Sainberg & Co.........00. 17 
Press Products Co........ 162 Desk Pads, Linsisum 
Sainberg & Co........... 176 . ££ 43. eae 187 
Shaw-Walker Co.......... 152 Ravenswood Off. Spec. Co. .205 
For the benefit of the subscribers the lines 
advertised are here classified. Many of the 
requirements of the modern business office are 
represented. Should subscribers be interested 
in any article of office equipment not listed 
here, they are cordially invited to communi- 
cate with the service bureau, through which the 
information will be promptly and cheerfully 
furnished by letter, without obligation. 
Steel Furniture Mfg. Co...149 Soighens OO. 05062 606008 17 
Wagemaker Co., The...... 146 Superior Office Spec. Co...191 
ves eee, Gn nace 67. 9, =: Wagemaker Co............146 
a ati 4 be : 
nk: Mig. bo. § Desk Pending-Letters Holders 
Art Steel Co., Inc......... 178 Acco Products, Inc........ 133 
Cole Steel Equipment Co. .205 Desk Trays 
Casters, Shoes, Ete. Art Steel Co., Inc......... 178 
Bassick Co.............-. 100 Automatic File & Index Co.. 79 
Sun Rubber Co.......... 126 Berger Mfg. Co............ 101 
Chair Irons Cole Steel Equipment ~ - - 205 
Collier-Keyworth Co....... 171 General Fireproofing : 52 
Chair Mats Globe-Wernicke Co........ 97 
Polar Mfg. Co............ 187 Imperial Methods Co...... 183 
Chair Pads and Cushions Jamestown .y Desk Co. .132 
—— eo 187 Macey ns wn. . thas cae’ 108 
Sainberg & Co *" 176 Metal Office Pon. GB. suet 115 
Reamer GR... cvces ses ees 176 4 
Sun Rubber Co........... 1°26 SO “Ge Oi oc 0 dsee cud 176 
ate a wie th. Se elkass inchs _ 198 
ey Fireproofing Co... 52 Weis Mfg. Co... .. 67 70 
Gunlocke, W. H., Chair Co.176 Worcester Wire Novelty” wo. 197 
High Point Bend. & Ch. Co.121 Desk Work Distributors 
Jasper Chair Co........::; 180 Automatic File & Index Co. 79 
Jasper Seating Co......... 166 Bristow, Stanley 200 
Ko-Rect Posture Chair Co.. 64 Globe-Wernicke Co...... |. 97 
Milwaukee Chair Co....... 143 Horn, W. C., Bro. & Co. || |203 
New Indiana Chair Co... .129 Kohlhaas Co. The 2 192 
Pierce, 8S. K., & Son Co...193 Sainberg & Co............ 178 
Sturgis Posture Chair Co. . .204 Superior Office Spec. Co...191 
Toledo Metal Furniture Co. 82 Wagemaker Co é "146 
Vanderbilt Mfg. Co....... et gs) a ie a A > 
Wark-Beacon Steel Furn. Co.186 — Desk Co 12: 
c Oe pon 2 lems a 1 . Art Metal Construc. Co. .60, 165 
Hedman Mfg. Co.......... 177 Automatic File & Index Co. 79 


Check Protectors and Writers, Used 
Reliable Tw. & A. M. C.. .205 


Check Sorters 
Kohlhaas Co., The........ 
Checks, Stamped Metal 
Meyer & Wenthe......... 195 
Clips, Paper (See Paper Clips) 
Coin Bags, Trays and Wrappers 
Ast Beeel Ce., BMG. cccsee 178 


Downey, The C. L., Co. 202 
Copyholders 
Acco Products, Inc........ 133 


Copying Devices and Supplies 
Yawman and Erbe Mfg. Co. 93 


Costumers 
Furnas Furniture Co..... 176 
Globe-Wernicke Co........ 97 
Jamestown Metal Desk Co. .132 
+ ae aoe y Furniture Co.....181 
Sanymetal Products Corp. . .192 
Crayon 
American Crayon Co....... 17 
Weber Costello Co .144 
Cuspidor Mats 
Polar Mfg. Co 187 
Cuspidors 
Be Een GO. 2.602 etaeese 178 
Cole Steel Equipment Co.. .205 
Detroit Metal Spec. Co.....188 


Bentley & 4 ot Furn. Co. 74 


Berger Mfg 


Clemetsen Co., The....... 63 
Columbia Steel Si Co.. 76 
Corry-Jamestown Corp.157 
Englewood Desk Co....... 192 
Evansville Desk aN DearS by a 171 
Furnas Furniture Co...... 176 
General Fireproofing Co... 52 
Globe-Wernicke Co........ 97 
Gunn Furniture Co........ &3 
Hoosier Desk Co.......... 58 
Imperial Desk Co......... 54 
Indiana Desk Co.......... 128 
Invincible Metal Furn. Co.. 90 
Jamestown wy Desk Co. .132 
Jasper Deak Co.......... 180 
Jasper Office Puraiture Co. .194 
Leopold Co., The......... 4 
fs ee Sree 108 
Metal Office Furn. Co.......115 
Myrtle Desk Co........... 120 
Gasem, GD Gh Bn, GBiccce ces 187 
GUN BGs 6 oh 0 6 6b ceer 176 
Quigley Furniture Co...... 181 
Shaw-Walker Co........... 152 
Steel Equipment Corp...... lll 
Steel Fixture Mfg. Co...... 167 
Steel Furniture Mfg. Co....149 
Van Dorn Metal Furn...... +33 
Wagemaker Co............ 14 

Weis Mfg. Co..... 8. 9, 40 


Yawman and Erbe Mis. Co. 93 


ey 61 vinpaves 
djustit Display 8 Co. .204 
Ber, f "oe eon 


4 apaieeees socmee 
MO ay Lb Wine ven aud 204 
nking C r 
Orthwine Mig. co A 2 
P"Radress ng Machines 
di es vwuns 211 
Dick B., 2% wens obad 61 
FY Duplicator . . 202 
Heyer Duplicator Co. 158 
Mim  & | 3eeepegeex 51 
Duplicat, Machines, Used, Rebuilt 
Serv. Bureau... .. - 
Duplicating Machine Supplies 
Arlac Stencil Corp........ 117 
De, Ms! Mie Me's 6 Cbe es Kee 51 
PG Ene Wwe eee et 62 
Graphic Duplicator Co 202 
nk Specialties Co......... 172 
Electric Motors 
General Electric Co....... 168 
Envelopes 
Bushnell, Alvah, C....... 99 
Diemer, John F., Co.....197 
Globe-Wernicke Co........ 97 
ae 1 FiberstoK Envelope Co. ed 
‘ Envelope Co....... 
Ses, Celluloid 
SED. Wa ces énckdoveces 205 
Envelope Sealers 
Men bo Bas dee 196 
Office Appliance Co., The. .189 


Eradicators, Ink 
Collins Ink Eradicator... ..205 


Erpeome (Blackboard) 
N. Silicate Book Slate on 200 
Weber Costello Co..... --.144 
Erasers (Chemical) 
Collins Ink "Tradicater. oe. 206 


Erasers (Rubber) 


American Pencil Co....... 56 
APGUS FAME. GPa os shoe gees 196 
Auto. Pencil Sharpener Co. .103 
Pabe?, As Wu BMBccctcccce 92 
Faber, Eberhard .......- 84 
Roberts, Weldon, Rubber Co | 167 
Exhibitions 
Berlin Int’! Office Exhib....179 
Nat'l Business Show Co.....112 
Sagenee Books 
ach Publishing Co... . 200 


Defiance Sales Corp...... : 184 
Eyelets and Eyelet Fasteners 


Sibley, Edw. L., Mfg. Co...114 
File Boxes, Collapsible Corrug. 

Bankers Box Co........... 73 

BAP-OD GOicc cc cccsevese 182 
wile Boxes, Metal 

OG BONG Gia c 9 4. 02:0 040 40% 17 

peta} File & Index Co.. 79 

Cole Steel Equipment Co. . .205 

Press Products Co......... 162 

Rockwell-Barnes Co........ 144 
Filing Cabinets, Metal 

Art Metal Venmraetion Co.. 

ot ghennn eaekte Pile ete 60, 165 
Art Steel ee ane 178 
Aurora Metal Cabinet Co. ..208 


Automatic aie . Laney Co: 79 
—— fe,‘ Co 


Columbia Sant uip. Co.. 76 
Corry-Jamestown s.. SnD 157 


General Fireproofing Co.... 52 
Globe-Wernicke Co......... 97 
Imperial Steel Cabinet Co. . .180 


Invincible Metal Furn. Co.. 90 
Jamestown Met. Co.. 


Press Products Co... 





Shaw-Walker Co.......... 5 

Steel Equipment Corp... 111 
Steel Fixture Mfg. Co...... 167 
Steel Furniture Mfg. Co....149 
Van Dorn Metal Furn...... 101 


Yawman and Erbe Mfg. Co. 93 
Filing Cabinets, Wood 


Auto. File & Index Co..... 79 
Globe-Wernicke Co......... 9 
Imperial a ae @.eube a 183 
Mase CO., Tee cc cesevces 108 
Shaw- Walker Co.. be he eh 0086 152 
Wagemaker Co............ 146 
Weis Mfg. Co.. 67, 8, 9, 70 


Yawman and Erbe Mie. Co. 93 
— wo Produ 


owe ag BRO. vc evves 133 
Align G. Fe, GOs i'd b¥:0's 008 202 
All- ESteel- E A “s * hs abo gee 12 
Automatic ile e Index Co. 79 
Bushnell, Aiveh <q bowsads 99 
or ees ewes 194 
Filing jquipment. Bureau. .102 
General sy ng Co.... 52 
Globe-Wernicke Co....... 


- 97 
Guide System & Supply Co.130 
Imperial Methods Co 183 
Invincible age Furn. Co.. 90 


Macey Oo., TOGiss 022 ccses 108 
Nat'l "Pinerstole Envelo re. 137 
Oxford he wed as Sau Se 538 
Rockwell-Barnes Co........ 44 
Simonson, R. Bin De sin voke 301 
Steel Equipment Corp...... 111 
Wabash Cabinet Co........ 85 
Wagemaker Co..........+.+: 146 
Warshaw Mfg. Co., Inc... .177 
Weis Mfg. Co...... 67, 8, 9, 70 


Yawman and Erbe Mfg Co. 93 


Finger Pads, Rubber 
Sun Rubber Co........... 126 








6 


Fountain Pen Engraving Machines 
Goldpress Co ‘ 
Simplex Gold Stan 

Fountain Pens 
Autopoint Co . 
Carter's Ink Co 131 
Sager Pen Co 14 
Sheaffer. W. A Pen Co xO 
Wahl Company 10 

Fountain Pen-Pencil (Combined) 


ping Press.178 


Sheaffer, W. A.. Pen Co xO r 
Furniture Bumpers 

Polar Mfg. Co 187 

Sun Rubber Co 126 

Weis Mfg. Co 67. 8. 9. 70 


Furniture Handling Service 


Metropolitan Furn. Serv 702 
Furniture Polish 

Globe-Wernicke Co 07 

Van Dorn Metal Fur: 101 
Globes, Geographical 

Rand McNally & Co | 

Weber Costello Co 144 
Gold Stamping 

Aigner, G. J.. Co 202 
Gold Stamping Presses 

Goldpress Co 189 


Simplex Gold Stamping Press.178 
Gammed Cloth 
Aigner, G. J.. Co "02 


Gummed Cloth Rings 

Warshaw Mfg. Co., In 77 
Gummed Tape Machines 

Seymour Products Co 191 
Hotels 


Hotel New Yorker 183 
Index Card Signals 
Gra George B cx 184 
Macey Co.. The 108 
Moore Push-Pin Co 108 
Index Tabs 
Aigner, G. J.. Co 202 
Auto. File & Index Co 79 
Guide System & Supply Co 130 
Simonson, R. A.. & C 201 
Warshaw Mfg. Co., I 177 
Inks, Adhesives, Ete. 
Carter's Ink Co 39 
Davids, Thaddeus, Ink Co 190 
General Eclipse C« 196 
Higgins, Chas. M.. & Co 179 
Int'l! Printing Ink Co 105 6 
Luther Ink & Stamp Pad Co.195 
Sanford Mfg. Co 75 
Inkstands 
Atlas Stationer ry 186 
General Eclip Lie} 





Sengbusch 8-C Inkstand Co. 98 


Labels, Law Books and Number 
Aigner, G. J., Co "02 
Lamps 
Silverg! Lamps. Ine 04 
Lead for Mee hanical Pencils 
American Pencil Co 56 
Faber, A. W Ine 92 
Sheaffer, W. A Pen Co RG q 
Leather Goods 
at'l Brief Case Mfg. Co 175 
Leather Upholstered Furniture 
Gunlocke,. W. H.. Chair Co i76 
Vanderbilt Mfg. Co 127 
Leathers, Upholstering 
Lackawanna Leather C °07 
Letter Distributors 
Bristow, Stanley R 200 
Globe-Wernicke C« o7 
Imperial Methods 183 
Kohihaas Co The. 192 
Letter Trays 
(See Desk Trays 
Letterheads 
American Emb ing Co 199 
Lettering and rt Card Pens 
Bridgeport Pen Cx 2°03 
Library Equipment 
General Fireproofing Cx 52 
Globe-Wernicke Co 97 
Linoleum Desk Tops 
Polar Mfg. Co 187 
Sainberg & Co 176 
Wagemaker Co 146 
Lockers and Storage Cabinets 
All-Steel-Equip C 124 
Art Metal Const: ic. Co 60. 165 
Art Steel Co 178 
Aurora Metal Cabinet Co 08 


Automatic File & Index Co 79 
Berger Mfg. Co 101 
Corry-Jamestown Mfg. Corp.157 
General Fireproofing Co 5° 
Globe-Wernicke Co 97 
Invincible Metal Furn. Co st) 
Macey Co The 108 
Quigley Furniture Co isl 
Steel Equipment Corp 111 
Terrell's Equipment Co 160 
Van Dorn Metal Furn 101 
Yawman and Erbe Mfe. Co 93 
Loose Leaf Books and Systems 
Accounting Devices Co 72 
Boorum & Pease Co 00 


F-B Mfg. Co ix? 


Grand Rapids L L Binder Co.184 
Lioyd, W. G.. Co 173 
Neva-Clog Products. I 95 
Sheppard, The C. E.. Co 154 
Stationers, L. I Co 75 
Trussell Mfg. Co 151 
Loose Leaf Covers, Emb. & Decor. 
Aigner, G. J Co "02 


Loose Leaf Envelopes, Celluloid 
Markilo Co 
Loose Leaf Metals 
Carpenter, E. W.. Mfe. Co..204 
Leaf Metals Co 188 


"05 


Loose 


Mail Distributors 
Bristow. Stanley R 
Map Tacks 
Graff. George B.. Co 
Moore Push-Pin Co 
Maps 
Rand McNally & Co 
Weber Costello Co 
Matched Office Suites 
Clemetsen Co., The 
General Fireproofing Co 
Gunn Furniture Co 
Leopold Co., The 
Macey Co., The 
Quigley Furniture Co 
Wagemaker Co 
Memorandum Books 
Boorum & Pease Co 
Rock well-Barnes Co 
Memorandum Devices 
Bristow, Stanley R 


Mergott, The J. E.. Co 

Seymour Products Co 
Moisteners 

Arcus Mfg. Co 


Sengbusch S-C 
Seymour 
Motors, Electric 
General Electric Co 
Numbering Machines 
American Number Mactl 
tates Mfg. Co 
Force, Wm. A 
Roberts Num 


Products Co 


& Co 
Mach. Co 


Inkstand Co 


Co 


Office Partitions and Railings 


Globe-Wernicke Co 
Oil, Office Machine 
Clarotype Co 
Defiance Sales Corp 
Rock well-Barnes Co 
Pads, Columnar 
Boorum & Pease Co 
Paintings, Etchings, Etc. 
Blum, Emery, Inc 
Paper 
Brownville Paper Co 
Eaton, Crane & Pike 
Rockwell-Barnes Co 
Wrenn Paper Co 
Paper Clamps 


Acco Products. In« 
Auto. Pencil Sharpener C 
Esterbrook Pen C 


Paper Clips 
Products. In« 
Argus Mfg. Co 


Art Wire & St mmping Co 
Graff. George B., C 
Oakville Amer Pin Dis 


Rockwell-Barnes Co 
Tip Top Mfg. Co 
Paper Fastening Machines 


Acme Staple Co 
Auto. Pencil Sharpener C 
Bates Mfg. Co 


Bump Paper Fastener Co 
Compo Mfg. & Sales Co 
Defiance Sales Corp 
Eveready Mfg. Co 
Hoge Mfg. Co 
Hotchkiss Sales Co 
Krantz Mfg. Co 
Neva-Clog Products, Inc 


Parrot Speed Fastener Corp 


Oo 


of Boston.2 


Sibley. Edw. L.. Mfg. Co 
Paste 
(See Inks, Adhesives, Et 


Pen and Pencil Clips 
Argus Mfg. Co ‘ 
Defiance Sales Corp 
Pencil Sharpeners 
Auto. Pencil Sharpener C 
Graff, George B.. Co 
Hunt, C. Howard, Pe 
Pencils, Cedar 
American Pencil Co 
Faber. A. W Ine 
Faber, Eberhard 
General Pencil Co 
Reliance Pencil Co 
Swan Pencil Co 
Pencils, Mechanic 
Autopoint Co 
Listo Pencil Corp 
Miller Bros. Pen Co 
Wah! Company 
Sheaffer. W. A.. Pen Co 
Pencils, Paper Wound 
American Crayon Co 


n Co 





Pens, Lettering and Show Card — 


Bridg report Pen Co 
Esterbrook Pen Co 
Pens, Steel 
Esterbrook Pen Co 
Hunt, C. Howard, Pen Co 
Miller Bros. Pen Co 
Turner & Harrison Pen C 
Picture Hooks 


Moore Push-Pin Co 
Pietures (Framed) 
Blum. Emery. Inc 


Pins and Pin Containers 


Defiance Sales Corp 
Oakville-American Pin Di 
Prym, William, of Americ 


Platens, Typewriter 
Amer, Writing Mach. Co 
Ames Supply Co 
U. 8. Tw. Parts & Supp 
Postal Scales 
Hanson Seale Co 
Pelouze M fg Co 
Triner Scale & Mfg. Co 
Publications 
Bridges, F. W.. Ltd 
Buro-Bedarf-Rundschau 


6 


V 
a 


Co 


200 


184 
19s 


200 
17:3 
191 
LOG 

08 
19! 


168 


SS 


Loo 


196 


184 


92 


199 


"05 
“00 


184 
163 


Punches 
Acco Products, Inc 133 
Boorum & Pease Co 209 
Defiance Sales Corp 184 
Globe-Wernicke Co . 97 
Push Pins 
Moore Push-Pin Co 198 


Ribbon Dispensing Machine 
Tybon Corp 203 
Ribbons and Carbons 


Allen & Co... 185 
Ault & Wiborg : 105, 6 
Buckeye Rib. & Carb. Co .195 
Carter's Ink Co.. : . 139 
Columbia R. & C. Mfg. Co. .116 
Crown Ribbon & Carb. Co 191 
Int'l Printing Ink Co 105. 6 
Manifold Supplies Co 53 
Mittag & Volger. Ine ~— 
Neidich Process Co 208 
Old Town Rib. & Car. Co... 66 
Pacific Carb. & Rib. Co 141 
Peerless Carb. & Rib. Co 04 
Queen Ribbon & Carbon Co.175 
Rochester Rib. & Carb. Co. . 188 
Rock well-Barnes Co : 144 
Storms. H. M Co 207 
Tybon Corp 203 
Union Ribbon & Carbon Co.199 
U. 8S. Typewr. Rib. Mfg. Co. 200 
Webster, F. S.. Co ” 
Rubber Bands 
Faber, A. W tp 
Faber, Eberhard S4 
Rubber Stamps 
Meyer & Wenthe 195 
Safes 
Art Metal Construc. Co. .60, 165 
Berger Mfg. Co 101 
Diebold Safe & Lock Co 136 
General Fireproofing Co 52 
Globe-Wernicke Co 97 
Invincible Metal Furn. Co 90 
Macey Co., The , 108 
Meilink Steel Safe Co., The.204 
Steel Equipment Corp.. . 111 
Van Dorn Metal Furn 101 
Yawman and Erbe Mfg. Co. 93 
Safety Deposit Boxes 
General Fireproofing Co 5 
Invincible Metal Furn. Co 0 
Scales 
Hanson Scale Co 203 
Pelouze Mfg. Co 161 
Triner Scale & Mfg. Co 196 
Scrapbooks 
Horn, W. C., Bro. & Co 203 
Screens, Office 
Polar Mig. Co 187 
Sealing Wax 
Davids, Thaddens. Ink Co. .190 
Higgins, Chas. M.. & Co 179 
Luther Ink & Stamp Pad Co.195 
Sanford Mfc. Co 175 
Seals, Notary and Corporation 
Meyer & Wenthe 195 


Sheif Baxes 


Art Steel Co 178 
Berger Mf¢. Co 101 
Diemer, John F., Co 197 
Globe-Wernicke Co 97 
Shelving 
All-Steel-Equip Co 124 
Art Metal Construc. Co..60, 165 
Art Steel Co awe 178 
terger Mfg. Co , 101 
General Fireproofing Co 52? 
Globe-Wernicke Co 7 
Invincible Metal Furn. Co 90 
MEECO : 187 
Steel Equipment Corp 111 
Van Dorn Metal Furn 101 
Sicn Markers 
Fulton Specialty Co . 203 
Slip Sheeters, Dupl. Machine 
Arlac Stencil Corp 117 
Sorting Devices 
Kohihaas Co 19° 
Stamp Pads 
Fulton Specialty Co 2°03 
Luther Ink & Stamp Pad Co.195 
Meyer & Wenthe 195 
Peerless Carb. & Rib. Co "04 
Rockwell-Barnes Co 144 
Stands for Office Machines 
Searles Elec. Weld. Works 195 
Sherman-Manson Mfg. Co 193 
Sturgis Posture Chair Co. 204 
Toledo Metal Furn. Co g° 
Stationery, Embossed, 7. 
American Embossing Co 99 
Stationery Racks 
Imperial Methods Co ..183 
Jamestown Met. Desk Co 132 
Ravenswood Off. Spec. Co. .205 
Stencils 
Meyer & Wenth 195 
Stenographers’ Note Books 
Boorum & Pease Co °09 
Rockwell-Barnes Co 144 
Stools 
Sturgis Posture Chair Co 204 


Toledo Metal Furniture Co.. 82 


Storage Cases 


Art Steel Co 178 
Bankers Box Co 73 
Cole Steel Equipment Co 205 
Kay-Dee Co., The 182 
Rockwell-Barnes Co 144 


OFFICE APPLIANCES 


Swinging Typewriter Stands 


Amer. Writing Mach. Co 61 

Globe-Wernicke Co 97 

Weis Mfg. Co or. & HR Fo 
Tables 


Automatic File & Index Co. 79 


Berger Mfg. Co 101 
Furnas Furniture Co 176 
General Fireproofing Co 52 


Globe-Wernicke Co... . 97 


Macey Co., The 108 

Quigley Furniture Co 181 

Steel Furniture Mfg. Co 149 

Van Dorn Metal Furr 101 

Wagemaker Co 146 
Tablets 

Rockwell-Barnes Co 144 
Telephone Accessories 

American Electric Co 145 

Bates Mfc. Co 159 

Colytt A 201 
Thumb Tacks 

Graff, George B., Co 184 

Moore Push-Pin Co 198 

Oakville-Amer. Pin Div 202 
Time Stamps & Beserde rs 

Joslin, A. D.. Mfg. Co ..183 
Transfer Cases 

All-Steel-Equip Co 124 

Art Metal Construc. Co. .60, 165 


Art Steel Co In< 178 
Aurora Metal C abinet Co 


Automatic File & Index Co. 79 
Berger Mfg. Co 101 
Cole Steel Equipment Co 205 
Columbia Steel Equip. Co... 76 
General Fireproofing Co 52 
Globe-Wernicke Co 97 
Invincible Metal Furn. Co.. 90 
Macey Co.. The 108 
Rockwell-Barnes Co 144 
Shaw-Walker Co ‘ 152 
Steel Equipment Corp 111 
Steel Furniture Mfg. Co 149 
Van Dorn Metal Fur 101 


Weis Mfg. Co 
Yawman and 


67. 8.9 


Erbe Mfg. Co. 9: 


Type, Typewriter 
Amer. Writing Mach. Co 61 
Ames Supply Co 153 
Typewriter Cleaning Material 
Amer. Writing Mach. Co 


Clarotype Co 

Walter G., Co 
O. K. A. Cc 
Sanford Mfg. Co 
Webster, F. S.. Co 

Typewriter Cushion Keys 


Lineoln yer Key Co 
Munson Supply Co 
Peerless Key Co 


Speed Key Mfg. C 
Typewriter Cushion Knobs & 
Ames Supply Co 
Azora Rubber Co 
Peerless Key Co 
Sano Typewr. Pad Co 
Smith Noise & Shock Elim 
Typewriter Parts and Tools 





Amer. Writing Mach. Co 61 
Ames Supply Co 153 
U. S. Tw. Parts & Sup. Co..169 
Typewriters, Mfrs. of 

Amer. Writing Mach. Co.... 61 
Barr-Morse Corp 7 ..209 
Corona Typewriter <a? ee 
General Office Equip. Corp.. 156 
Remington Rand Bus. Serv .164 
Royal Typewriter Co . 89 
Smith, L. C.. & Corona Tws. 55 
Underwood-Elliott-Fisher Co 





156 ick Cover 
Underwood Typewriter Co 
Back Cover 


Varitym Incorpor ated 190 
Woodstock Typewriter Co 135 
Typewriters, Rebuilt 
Amer. Writing Mach. Co.... 61 
Regal Typewriter Co : 81 
Reliable Tw. & A. M. C "05 
Shipman-Ward Mfg. Co 77 
Visible Index Systems 
Acme Card System Co , 65 
Art Metal Construec. Co..60, 165 
Automatic File & Index Co. 79 
Globe-Wernicke Co . 97 
Mergott, The J. E., Co 173 
Postindex Co 165 
Press Products Co 162 
Sheppard, The C. E., Co .154 
Stationers’ Loose Leaf Co 75 
Wardrobes 
Aurora Metal Cabt. Co 208 
Berger Mfg. Co 101 
General Fireproofing Co 52 
Globe-Wernicke Co 97 
Quigley Furniture Co 181 
Steel Furniture Mfg. Co 149 


Waste Baskets 
American Can Co . 96 


Art Steel Co 178 
Automatic File & Index Co. 79 
Berger Mfg. Co 101 
Cole Steel Equipment Co. ..205 
Furnas Furniture Co . 176 
General reproofing Co . 52 
Globe-Wernicke Co aa 
Invincible Metal Furn. Co 90 
Macey Co., The 108 
Metal Office Furn. Co 115 
Nat'l Vulcanized Fibre Co. .187 
Peerless Wire Goods Co 179 
Sainberg & Co 176 
Worcester Wire Novelty Co.197 
Wood Office Furniture 
Wood Office Furn. Assoc 155 





APRIL, 1931 





> WANTS AnD FOR SALE © 


The rate for Classified Advertisements Is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 


EQUIPMENT SALESMAN, 16 years’ experience, “de- 
manufacturer, Washington, D. C., or road 
Address P-90, care Office Appliances, 


OFFICE 
sires position with 
South. A-l references 
Chicago. 

EXPERIENCED AND 
connection. Thoroughly 
equipment and loose leaf. 
the trade all east of Mississippi River. Will also consider 
managership for first class office equipment and stationery 
1712 Pendleton St., Columbia, 8 C 


SALESMAN open for 
furniture, filing 
and familiar with 


SUCCESSFUL 
experienced in office 
Well acquainted 


store Address O. B. Flager, 
POSITION WANTED—Married Man 40 years old, 20 years’ 
experience, Retail Office and Stationery Line, Available April 


connection as Sales- 


position or 
8, care of Office 


15th. Would consider inside 
house Box H-7 


man for responsible wholesale 
Appliances, Chicago 


SALESMEN WANTED 


WANTED. Will only consider a man of the 
and efficiency. Prefer man with extended ex- 
perience in Eastern and Mid-Western markets, in the sale of 
wood office furniture. To be employed direct by manufacturer 
of the best and most popular moderate priced line on the 
market temuneration limited only by ability. Address L-78, 
Office Appliances, Chicago. 

OLD ESTABLISHED STATIONERS desire to get in touch 
with young man of experience in the Stationery Business to 
develop into outside man calling on established trade in one 
of Texas’ largest cities. The man we want is now employed, 
and wants to better his position and must be interested in 
making money Send photograph and details of experience, 
personal qualifications, etc., in first letter. Address J-76, care 
Office Appliances, Chicago 

OUR HIGH-GRADE TYPEWRITER SPECIALTY is being suc 
cessfully and profitably sold by typewriter salesmen, repair 
men, supply and specialty salesmen. This is a golden oppor- 
tunity for anyone calling on office trade. Territories are being 
allotted now Write for details and selling plans. Address 
G-98, care Office Appliances, Chicago. 


OUTSIDE SALESMAN WANTED for retail store 


SALESMAN 
highest caliber 


in small but 


enterprising city in Middle West. Prefer one who can sell 
typewriters and adding machines as well as a general sta- 
tionery and office furniture line. Must have outside sales ex 
perience. Address Z-110, care Office Appliances, Chicago. 

SALESMAN, EXPERIENCED, FOR RETAIL STORE, to call 
on outside trade. Good opportunity, and an attractive future 


acquainted with stationery, office supplies, 
State age, experience and salary 
Gage’s, 29 North McCamly, Battle 


for man thoroughly 
furniture and equipment 
expected in first letter. 
Creek, Michigan 

WE CAN USE 
Stationery stores to 
traveling kits as a side line. 
tional Brief Case Mfg. Co., 512-532 S 


LINE of fast selling office necessities —for carbon 
Small capital necessary. Others cashing 


ealling on 
men’s 
Na- 


several high grade salesmen w ho are 
carry our line of brief cases and 

Various territories open. 
Pe oria St., Chicago. 


GOOD SIDE ——_— 
and ribbon salesmen. 





in and making new customers Good profits on established 
high grade product. Rivet-O Mfg. Co., 31 Friend St., Orange, 
Mass. 

CARBON PAPER SALESMEN WANTED to sell direct to 
users in two Oklahoma cities and one in Kansas. Excellent 


opportunities for men who can sell and know carbon paper. 
Address M-76, care Office Appliances, Chicago. 
SALESMAN WITH RECORD selling Chicago stationers, “to 


known manufacturer in Chicago and 
Have Chicago Distributing facilities. 
salary. Address Y-72, 


nationally 
territory. 
references, age and 
Chicago. 


represent 
middle west 
State experience, 
care Office Appliances, 
SELL ENVELOPES—A profitable 
handling any kind of office appliance. 
Write fully to Outlook Envelope Company, 
ton street, Chicago 


side line for salesmen now 
Exclusive territory. 
1001 West Washing 


BUSINESS OPPORTUNITIES 


EXPERIENCED STATIONER will have 
into successful stationery and office furniture business and 
assume full charge of the stationery division. Located in 
thriving city in the Far West. Business has had successful 
record for many years. An unusual opportunity for a man 
who understands buying, managing and merchandising. Ad- 
dress N-95, care Office Appliances, Chicago. 


opportunity to buy 


BEPRESENTATIVES AVAILABLE 
SALESMAN WITH U NU SUAL REC ‘OR D seeks office 
and supply lines to sell to dealers in Chicago area. Formerly 
salaried representative of leading chair manufacturer. Under- 
stands furniture, filing supplies and stationery thoroughly. 
Interested only in selling two or three non-competing lines on 
straight commission On good terms with every dealer in 
territory Address S-109, care Office Appliances, ¢ *hicago. 
SALESMAN covering New York Bstrepeittan territory is ina 
position to handle one additional line. Now represents manu- 
facturers of filing equipment and one small stationery spe- 


furniture 


cialty In constant contact with office furniture dealers, sta- 
tioners and department stores. Will consider any line of 
merit, whether furniture or stationery. Address A-71, care 
Office Appliances, Chicago 


LINES WANTED—Buffalo Sales Manager, having more than 
ten years’ experience in office appliance and systems field is 
Experienced in building national 


open for new connection. 
organizations. Will consider agency proposition covering 
Western New York. Address X-161, care Office Appliances, 


Chicago 


REPRESENTATIVES WANTED 
MANUFACTURERS’ REPRESENTATIVES WANTED to sell 
attractive line of paper clips to dealers in South, Middie West 
and East, except New York and vicinity. Attractive counter 
display will help you sell. A new article for an old purpose. 
Send complete information to K-70, care Office Appliances, 
Chicago. 

EXCLUSIVE SALES RIGHTS in each city to established rep- 
resentatives or sales agencies of office equipment, appliances 
or supplies. A sorting device adapted to all sorting require- 
ments. Complete user satisfaction. Profitable seller. No 
stock to carry. Address R-71, care Office Appliances, Chicago. 


IMPORTANT EXCLUSIVE TERRITORIES for our complete 
line of folding chairs, banquet tables, hat racks, can be ob 
tained by established furniture salesmen. Line meets all com- 
petition. Commission basis. Good opportunities for the right 
men. Write fully. B-162, care Office Appliances, Chicago. 
MANUFACTURERS OF A COMPLETE LINE of steel office 
equipment manufactured on the Pacific Coast desires making 
distributor connections on the Atlantic Coast or in the Middle- 
West. We can offer a quality line and many advantages. 
Steel Furniture Mfg. Co., Baldwin Park, Calif. 
MANUFACTURERS’ REPRESENTATIVE WANTED to repre- 
sent Middle West desk manufac turer in Pacific Coast territory. 
A popular priced line with wide sales possibilities. Mention 
lines carried and territory covered. All information confiden- 
tial. Address D-74, care Office Appliances, Chicago. 


WANTED STATIONERY SALESMEN—With _ established 
trade, to carry new office spec siaity of reputable house as side 
line. Good comm. Repeat business. Must furnish best refer- 


ences. Address E-218, care Office Appliances, Chicago. 





sold to 


ESCO POSTAL GUIDE. Forty thousand (40,000) 
Postmasters and Rural Carriers. Sample twenty-five cents 
($0.25). District Managers wanted. SIDENER PUBLISH- 


210 Southern | Ohio Bank Bldg., Cincinnati, O. 


well known and established 
basis. Address O-108, 


ING COMPANY, 
REPRESENTATIVES to handle 
line of ‘office furniture. Commission 


care Offic e aa Cc hicago. 


FURNITURE MANAGER _ 
TO BUILD UP FURNITURE DEPARTMENT in old estab- 
lished Stationery and Office Supply store. Will pay salary and 
percentage of profits to right man. State age, experience 
(give references) and salary expected. Write: C-73, care of 
Office Appliances, ¢ Reset 




















: SALES MANAGER 
FOR STATIONERY STORE employing 7 or 8 outside sales- 
men. Must have thorough knowledge of trade and experience 
in handling salesmen. State age, experience and salary ex- 
pected. Write: F-95, care re of Office Appliances, Chicago. 








PATENTS. SERVICE 





ideas away! We 








develop, 


INVENTORS! Don’t give your 
patent and sell inventions. Investigate, write today. In- 
ventors & Mnfrs. Tecn. Service Co., 488 Prospect Ave., 


Hart- 


ford, Conn. = 


‘POR SALE “AND D WANTED | To BUY 


KARDEX VISIBLE CABINETS—We are interested in pur- 
chasing second hand visible Kardex equipment in all sizes, 
particularly 6x4 in 22 drawer size. Advise immediately stat- 
ing size, style, condition and price wanted. (Also have some 
used Kardex equipment to sell.) Address N-93, care Office 
Appliances, ( *hicago. 

ALL MODELS ELLIOTT-FISHER billing and bookkeeping 
machines bought and sold. Robt. Novak & Co., 537 S. Dearborn 
St., Chic ago. 

25 ELLIOTT | 25-tray 
at $7.50 f.o.b. Phoenix, 
El Paso, Texas. 


ADDRESSING MACHINES, 
phones, Kardex cabinets, Mimeographs, 
and sold. Hanover Office Equipment Co., 
New York City. 

ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 8. Dearborn, ( shicago. 


TYPEWRITERS, ADDING MACHINES and all other 
machines used and rebuilt. Large stoc of Low prices. 
writer Circle Company, 359 Broadway, New York. 
AMAZING PATENTED ENVELOPE SEALER. 
minute. Retails $4.50 only. Offices buy on sight! Tremen- 
dous market. Free Trial. Sealer, 8000 Spring Lane, 


& Boston. 
ELLIOTT-FISHER MACHINES bought, sold and rebuilt. 
Teeter-Warsh Co., Wis. 


eter- Plankinton Arcade, Milwaukee, 
WANTED—Underwood Bookkeeping Machines, 4 register 14 
inch carriage, 110AC over 11,000 serial numbers. Adding Ma- 
chine Sales & Service Co., Sloan Bldg., Cleveland, O. 

















E oak stencil filing cabinets, siightly used 
$ Arizona, address Post Office Box 66, 
P 

Comptometers, Dictaphones, “Edi- 
Multigraphs, bought 
58 Greenwich S8St., 








office e 
Type- 








Seals 50 














WE HAVE A JOB LOT of carbon paper, 100 Reams, which 
will sell very reasonable. 
Chicago. 


Address J-75, care Office Appliances. 
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BUSINESS OPPORTUNITIES 


The detailed inquiries which follow have been received direct from 
readere of Office Appliances. They are tangible business oppor- 
wnitices which are well worth following. 





Wanted Here at Home 


Chicago, !li..-The Kriloffice Supply Company has been established on 
the second floor, 335 West Madison street L. I. Kriloff, the president, 
requests manufacturers to send their catalogues, and also arrange to have 
their salesmen call on him He had been vice president of the Utility 
Office Supply Company the past ten years 

Kansas City, Mo.—-The Finch Specialty Company, 202 Reliance building, 
seeks additional items to sell direct to offices. Is now handling the Acme 

Da-Log’’ and the Work-Organizer among other items. The new item 
should sell for less than the price of the Work-Organizer 

LaCrosse, Wis.—-Harry Williams, P. 0. Box 786, wishes to take on lines 
of supplies, machines, furniture and equipment for offices, stores, banks, 
schools and county offices, on a brokerage basis, direct to users. He 
plans covering about twelve counties surrounding La Crosse in Wisconsin, 
southeastern Minnesota and northeastern Iowa. Several salesmen will be 
employed and a complete advertising and credit department will be main- 
tained. Mr. Williams has had several years’ experience in this territory 

New York, N. Y.—Stephen Britton, 26 Cortland street, wishes to add to 
his lines, selling direct to large users. He has a large trained organiza- 
tion calling regularly on large business houses in this city. His present 
lines include F. E. Mason & Sons, Batavia, N. Y., manufacturer of gold 
embossed labels; and The Monroe Letterhead Company, Akron, Ohio, 
printer of art letterheads 

New York, N. Y¥.—Joseph Jung, 601 West 156th street, Apartment 18, 
wishes to make a connection with the export department of an office equip- 
ment manufacturer. He has had a broad experience in the export field; is 
thirty-six years old; married His experience includes connections with 
the export departments of two typewriter manufacturers, and others in 
varied lines Mr. Jung has had some outside selling experience, but is 
better equipped to work on the inside of an export department. 


a 


Commerce Department Trade Opportunities 


Inquiries sent to the U. 8S. Commerce Department from represen- 
tatives abroad Recognized business establishments can secure 
names and addresses on application to the Bureau of Foreign 
and Domestic Commerce at Washington, or to the district and 


co-operative offices, mentioning the file number of the trade 
opportunities wanted 
Accessories, office, Milan, Italy.—No. 50,581; agency desired 
Accessories, typewriter and office, Quebec, Canada No. 50,428; pur- 


chase contemplated 
Bands, rubber, all sizes, 
templated 
Equipment, office, 
Furniture, metal for 
50,582; agency desired 
Furniture, metal, Vienna, Austria.—No. 50,643; agency desired 
Machines, adding, Caracas, Venezuela No. 50,425; agency desired 
Office requisites, Cairo, Egypt No. 50,293; agency desired 
Paper, ledger and writing, Bombay, India.—No. 50,381; purchase con- 
templated 
Paper, 
templated 
Rolls, adding 
agency desired 
Shelving and partitions, steel, Montreal, Canada No 
and agency contemplated 
Stationery, Bombay, India.—No 


Worthing, England No. 50,687 ; purchase con- 


Milan, 
office, 


Italy No. 50,581; agency desired 
home, hospital and ship, Milan, Italy.--No 


writing, Bombay, India No. 50,393; purchase or agency con- 


machine and cash register, Cairo, Egypt.—No. 50,504; 


50,340; purchase 


50,393; purchase or agency contem- 


plated " i 
Stationery, Quebec, Canada No. 50,280; purchase contemplated 
Supplies, school, Quebec, Manitoba,—-No. 50,280; purchase contem- 
plated. 
Supplies, school, including blackboards, slates, blackboard compasses, 


writing materials, Tegucigalpa, Honduras 


ink pads, chalk and other 
contemplated 


No. 50,427; purchase and agency 
—_$—<>—___— 


Records of Stock Steel Furniture Shipments 


The Department of Commerce reports data on the operations of manu- 
facturers of steel furniture stock goods, based on the report of thirty-four 
companies In the ‘“‘business group,”’ and fifteen companies manufacturing 
shelving. The following figures show orders received, shipments, and un- 
filled orders for both groups from January, 1926. In a few cases in the 
business group, where orders or unfilled orders were not reported, these 
were calculated on the relation of the firm’s shipments to total shipments 


Business Group 


Orders received, $2,652,208; shipments, $2,434,205; un- 
February—Orders received, $2,272,555; ship- 
ments, $2,183,948; unfilled orders, $1,833,862 March—Orders received, 
$2,289,276; shipments, $2,387,866: unfilled orders, $1,718,189. April— 
Orders received, $2,356,403; shipments, $2,323,447; unfilled orders, $1,- 
576,103. May—Orders received, $2,464,457; shipments, $2,575,561; un- 
filled orders, $1,568,788. June—Orders received, $2,556,631; shipments, 
$2,605,502; unfilled orders, $1,535,166. July—Orders received, $2,283,- 
666; shipments, $2,149,546; unfilled orders, $1,668,989. August—Orders 
received, $2,298,526; shipments, $2,342,615; unfilled orders, $1,637,538 
September—Orders received, $2,419,554; shipments, $2,449,906; unfilled 
orders, $4,613,823. October—Orders received, $2,614,780; shipments, $2,- 
552,997; unfilled orders, $1,687,319. November—Orders received, $2,603,- 
152; shipments, $2,734,540; unfilled orders, $1,547,540. December—0Or- 
ders received, $2,802,325; shipments, $2,934,331; unfilled orders, $1,556,- 
404. 

1927—January—Orders received, $2,886,815; shipments, $2,730,714; un- 
filled orders, $1,727,608. February—Orders received, $2,771,477; ship- 
ments, $2,686,419; unfilled orders, $1,803,500. March—Orders received, 
$3,021,915; shipments, $3,080,931; unfilled orders, $1,743,968. April— 
Orders received, $2,750,877; shipments, $2,849,536; unfilled orders, $1,- 
645,599. May—Orders received, $2,381,369; shipments, $2,528,672; un- 
filled orders, $1,597,944. June—Orders received, $2,369,244; shipments, 
$2,519,512; unfilled orders, $1,469,071. July—Orders received, $2,091,- 
804; shipments, $2,040,209; unfilled orders, $1,507,120. August—Orders 


1926—January 
filled orders. $1,760,573 


OFFICE APPLIANCES 


receivea, $2,381,889; shipments, $2,474,854; unfilled orders, $1,412,244 
September—Orders received, $2.367,857; shipments, $2,218,602; unfilled 
orders, $1,557,988. October—Orders received, $2,410,552; shipments, $2,- 
279,557; unfilled orders, $1,574,461. November—Orders received, $2,476,- 
230; shipments, $2,856,181; unfilled orders, $1,577,410. December—0Or- 
ders received, $2,850,314; shipments, $2,740,602; unfilled orders, $1,413,- 
602 
1928 
filled 


Orders received, $3,248,165 ; shipments, $2,712,663 ; un- 
orders, $2,000,450. February—Orders received, $3,295,861; ship- 
ments, $2,908,306; unfilled orders, $2,389,306. March—Orders received, 
$3,283,329; shipments, $3,169,351; unfilled orders, $2,511,518. April— 
Orders received, $2,915,344; shipments, $3,065,637; unfilled orders, $2,- 
359,877. May—Orders received, $3,085,638; shipments, $3,213,291; un- 
filled orders, $2,232,594. June—Orders received, $2,764,085; shipments, 
$3,009,239; unfilled orders, $1,992,665. July—Orders received, $2,594,- 
216; shipments, $2,515,482; unfilled orders, $2,071,553. August—Orders 
received, $2,619,234; shipments, $2,564,638; unfilled orders, $2,118,423 
September—Orders received, $2,689,009; shipments, $2,754,135; unfilled 
orders, $2,061,856. October—Orders received, $3,184,100; shipments, $3,- 
155,353; unfilled orders, $2,089,956. November—Orders received, $2,675, 
664; shipments, $2,854,312; unfilled orders, $1,916,890. December—Orders 
received, $3,610,645; shipments, $3,117,139; unfilled orders, $2,409,985 
1929—January—Orders received, $3,905,906; shipments, $3,625,533 ; un- 
filled orders, $2,579,055. February—Orders received, $3,060,290; ship- 
ments, $3,242,581; unfilled orders, $2,408,258. March—Orders received, 
$2,883,716 ; shipments, $2,923,363 ; unfilled orders, $2,343,888. April—Or- 
ders received, $2,880,395 ; shipments, $2,844,938; unfilled orders, $2,379,- 
491. May—Orders received, $2,814,423; shipments, $2,783,992; unfilled 
orders, $2,400,734. June—Orders received, $2,530,723; shipments, $2,- 
584,539; unfilled orders, $2,320,642. July—Orders received, $2,559,991 ; 
shipments, $2,624,552; unfilled orders, $2,240,260. August—Orders re- 
ceived, $2,517,725; shipments, $2,482,594; unfilled orders, $2,171,493 
September—Orders received, $2,278,575; shipments, $2,322,535; unfilled 


January 


orders, $2,067,742. September—Orders received, $2,290,133; shipments, 
$2,333,984; unfilled orders, $2,055,257. October—Orders received, $2,- 
848,741; shipments, $2,983,615; unfilled orders, $2,059,474. November— 


Orders received, $2,900,452; shipments, $2,631,079; unfilled orders, $2,- 
345,471. December—Orders received, $2,583,220; shipments, $2,781,610; 
unfilled orders, $2,166,610. 

1930—January—Orders received, $2,298,735 ; shipments, $2,883,833; un- 
filled orders, $1,798,624. February—Orders received, $2,085,053; ship- 
ments, $2,485,544; unfilled orders, $1,771,145. March—Orders received, 
$2,627,339; shipments, $2,726,519; unfilled orders, $1,589,770. April— 
Orders received, $2,523,746; shipments, $2,427,006; unfilled orders, $1,- 
680,003. May—Orders received, $2,310,398; shipments, $2,342,097; un- 
filled orders, $1,651,456. June—Orders received, $2,006,569; shipments, 
$2,168,360 ; unfilled orders, $1,492,261. July—Orders received, $1,840,994: 
shipments, $1,811,746; unfilled orders, $1,527,760. August—Orders re- 
ceived, $1,787,781; shipments, $1,985,473; unfilled orders, $1,330,678 
September—Orders received, $1,794,751; shipments, $1,879,151; unfilled 
orders, $1,249,454 October-——Orders received, $1,854,679; shipments, $1,- 
900,865 ; unfilled orders, $1,203,268. November—Orders received, $1,636,- 
785; shipments, $1,672,518; unfilled orders, $1,167,535. December—Or- 
ders received, $1,564,787 ; shipments, $1,800,179 ; unfilled orders, $932,143. 

1931—January—Orders received, $1,798,140; shipments, $1,797,619; 
unfilled orders, $932,664. February—Orders received, $1,507,768; ship- 
ments, $1,598,803; unfilled orders, $841,629 


Shelving 


1926—January—Orders received, $580,948; shipments, $577,364; un- 
filled orders, $583,415. February—Orders received, $656,029; shipments, 
$603,144; unfilled orders, $633,545. March—Orders received, $583,701; 
shipments, $726,413; unfilled orders, $604,991. April—Orders received, 
$704,432; shipments, $699,370; unfilled orders, $570,693. May—Orders 
received, $578,364; shipments, $617,260; unfilled orders, $587,310. June 
—Orders received, $603,915; shipments, $601,913; unfilled orders, $553,- 
660. July—Orders received, $600,904; shipments, $531,361; unfilled or- 
ders, $602,134. August—Orders received, $506,324; shipments, $545,901; 
unfilled orders, $662,148. September—Orders received, $707,082; ship- 
ments, $588,096; unfilled orders, $790,426. October—Orders received, 
$591,652; shipments, $639,780; unfilled orders, $745,364. November—Or- 
ders received, $573,957; shipments, $583,488; unfilled orders, $730,846 
December—Orders received, $561,979; shipments, $621,773; unfilled or- 
ders, $607,656. 

1927—-January—Orders received, $576,377; shipments, $555,996; un- 
filled orders, $623,355. February—Orders received, $657,833; shipments, 
$607,622; unfilled orders, $675,201. March—Orders received, $689,964; 
shipments, $690,783; unfilled orders, $678,531. April—Orders received, 
$621,888; shipments, $677,745; unfilled orders, $627,266. May—Orders 
received, $686,144; shipments, $585,397; unfilled orders, $731,157. June 

Orders received, $638,485; shipments, $657,927; unfilled orders, $710,- 
300. July—Orders received, $534,875; shipments, $656,584; unfilled or- 
ders, $679,309. August—Orders received, $592.353; shipments, $604,107; 
unfilled orders, $668,621 September—Orders received, $607,905; ship 
ments, $531,154; unfilled orders, $737,723 October—Orders received, 
$551,239; shipments, $619,293; unfilled orders, $665,790. November—Or- 
ders received, $574,763; shipments, $590,764; unfilled orders, $650,908 
December—Orders received, $619,276; shipments, $577,910; unfilled or- 
ders, $605,809. 

1928—January—Orders received, $768,748; shipments, $680,264; un- 
filled orders, $679,745. February—Orders received, $741,310; shipments, 
$681,999; unfilled orders, $743,376. March—Orders received, $841,098; 
shipments, $831,607; unfilled orders, $774,947. April—Orders received, 
$740,658; shipments, $716,104; unfilled orders, $793,903. May—Orders 
received, $732,921; shipments, $768,562; unfilled orders, $752,512. June 
—Orders received, $737,060; shipments, $720,253; unfilled orders, $729,- 
310. July—Orders received, $713,330; shipments, $722,516; unfilled or- 
ders, $705,657. August—Orders received, $863,422; shipments, $836,105; 








unfilled orders, $734,367. September—Orders received, $799,850; ship- 
ments, $678,422; unfilled orders, $753,813. October—Orders received, 
$958,726; shipments, $953,804; unfilled orders, $760,104. November 


Orders received, $875,354; shipments, $915,640; unfilled orders, $720,- 
888. December—Orders received, $828,555; shipments, $791,376; unfilled 
orders, $757,429. 

1929—January—Orders received, $1,099,575; shipments, $901,970; un- 
filled orders, $819,420. February—Orders received, $919,557; shipments, 
$974,305 ; unfilled orders, $765,541. March—Orders received, $1,145,632; 
shipments, $1,109,876; unfilled orders, $801,643. April—Orders received, 
$1,095,329 ; shipments, $1,131,362; unfilled orders, $765,484. May—Orders 
received, $1,120,990 ; shipments, $989,120; unfilled orders, $897,361. June 


APRIL, 1931 


—Orders received, $949,553; shipments, $910,534; unfilled orders, $934,- 
834. July—Orders received, $939,057; shipments, $867,496; unfilled or- 


ders, $999,328. 
947; unfilled orders, $1,041,309. 


Orders received, $801,223; shipments, $859,697 ; 


ders, $823,870. 

1930—January—Orders received, $707,719; 
filled orders, $696,647. 
$667,629; unfilled orders, $776,797. 
shipments, $812,080; unfilled orders, $807,596. 


August — Orders received, $931,468; shipments, $899,- gg) 
September—Orders received, $732,020; 
shipments, $689,347; unfilled orders, $807,529. October—Orders received, 
$927,578; shipments, $979,236; unfilled orders, $1,014,754. 
unfilled orders, $950,437. 
December—Orders received, $735,452; shipments, $856,011; unfilled or- 


shipments, 
February—Orders received, $750,062; shipments, 
March—Orders received, $839,189 ; 
April—Orders received, 
$796,100; shipments, $814,706; unfilled orders, $782,460. 





ders, $736,470. 


November— 


ments, $497,453; 


$659,174; un- ders, $405,220. 


orders, $387,934. 
May—Orders 
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received, $725,243; shipments, $751,521; unfilled orders, $753,976. June 
—Orders received, $698,928; shipments, $705,041; unfilled orders, $745,- 
July—Orders received, $596,246; shipments, $604,001; unfilled or- 
August—Orders received, $525,770; shipments, $554,601 ; 
unfilled orders, $704,477. 
unfilled 
$534,191; shipments, $592,654; unfilled orders, $661,158. November—Or- 
ders received, $428,599; shipments, $457,899; unfilled orders, $631,858. 
December—Orders received, $241,685; shipments, $468,323; unfilled or- 


September—Orders received, $512,273; ship- 
orders, $719,621. October—Orders received, 


1931—January—Orders received, $375,598 ; shipments, $392,884; unfilled 
February—Orders received, $374,660; shipments, $355,- 
554; unfilled orders, $407,030. 








1,779,432. Typewriting machine. Walter J 
Hausman, Upper Darby, Penna. (assignor to 
Underwood Elliott Fisher Company, New York, 
N. Y., a corporation of Delaware). Filed De- 
cember 15, 1924, Serial No. 755,915. Renewed 
September 19, 1928. Granted October 28, 1930. 

1,779,440. Manifolding machine. Albert W. 
Metzner, Dayton, Ohio (Assignor by mesne as- 
signments to The Standard Register Company). 
Filed April 24, 1924. Granted October 28, 1930 
Serial No. 708,790. 

1,779,450. Manifolding register. John Q. 
Sherman, Dayton, Ohio (assignor by direct and 
mesne assignments to The Standard Register 
Company). Filed January 12, 1921. Granted 
October 28, 1930. Serial No. 436,649. 

1,779,504. Calculating device. Arthur Thomas, 
Thornton Heath, England (assignor to The Ac- 
counting & Tabulating Corporation of Great 
Britain, Ltd., London, England). Filed March 
15, 1928. Granted October 28, 1930. Serial No 
261,885. 

1,779,698. Ejector mechanism for addressing 
machines. Paul A. Gollnick, John J. Toolan, 
and George Harred, Chicago, Ill. (assignor by 
mesne assignments to Selectograph Company, 


Chicago, Ill., a corporation of Illinois). Filed 
August 27, 1927. Granted October 28, 1930 
Serial No. 215,924. 

1,779,717. Computing and printing machine. 


Oscar J. Sundstrand, Rockford, Ill. (assignor 
by mesne assignments to Sundstrand Corpora- 
tion, Wilmington, Del., a corporation of Dela- 
ware). Filed June 30, 1926, Serial No. 119,517. 
Renewed March 19, 1930. Granted October 28, 


Fountain pen and method of as- 
sembling same. John C. Wahl, Chicago, II. 
(assignor to The Wahl Company, Chicago, IIl., 
a corporation of Delaware). Filed January 28, 
1926. Granted October 28, 1930. Serial No 
84,263. 
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No. 1,794,180. Envelope file or the like; pat- 
ented February 24, 1931, by Morris Kline, Cleve- 
land Heights, Ohio. Serial No. 322,824. 

No. 1,794,444. Record file appliance; patented 
March 3, 1931, by Elmer W. Davis, Newton, 
Mass. (assignor by mesne assignments to Rem- 
ington Rand Inc., Buffalo, N. Y., a corporation 
of Delaware). Serial No. 324,744. 

No. 1,794,917. Loose leaf binder; patented 
March 3, 1931, by George Washington Newman, 
Chicago, Ul. (assignor to Wilson-Jones Com- 
pany, a corporation of Massachusetts). Serial 
No. 142,351. 

No. 1,795,007. Metal label securing device; 
patented March 3, 1931, by Joseph Pierre Paul 
Burtey, Athis-Mons, France. Serial No. 234,061. 

No. 1,795,047. Loose leaf binder; patented 
March 3, 1931, by John Schade, Holyoke, Mass. 
(assignor to National Blank Book Company, 
Holyoke, Mass., a corporation of Massachus- 
etts). Serial No. 381,412. 

No. 1,795,138. Furniture construction; pat- 
ented March 3, 1931, by Enoch Ohnstrand, Ken- 








PATENTS 


Sapien of patents herein listed can be ob- 

t from the Commissioner of Patents, 

Washington, D. C., for ten cents each in 

cash, postofice money orders or certified 

vheck. Stamps and personal checks not 
accepted. 





1,779,854. Mechanical pencil. Laurence C. 
Piatt, Buffalo, N. Y. Filed May 21, 1926, Serial 
No. 110,626. Renewed March 17, 1930. Granted 
October 28, 1930. 

1,779,894. Binder file. William Wallace 
Spiers, London, England. Filed October 19, 
1927, Serial No. 227,088, and in Great Britain 
November 10, 1926. Granted October 28, 1930. 


1,779,910. Pencil sharpener and point pro- 
tector. John 8S. Kisson, Altoona, Penna. Filed 
March 6, 1929. Granted October 28, 1930. 
Serial No. 344,783. 

1,780,042. Notebook holder. Henry J. Ries, 
Iowa City, Iowa. Filed September 30, 1929. 


Granted October 28, 1930. Serial No. 396,267. 

1,780,078. Calculating device. Melville P. 
Hite, Elizabeth City, N. C. Filed April 23, 
Granted October 28, 1930. Serial No. 


1,789,661. Typewriting machine with power 
drives. Max Schulze, Hammerhohle, Germany 
(assignor to Mercedes Biiro-Maschinen- und Waf- 
fen-Werke, Thuringia, Post Mehlis, Germany). 
Filed June 18, 1925, Serial No. 37,964, and in 
Germany June 18, 1924. Granted January 20, 
1931. 

1,789,737. Pen or pencil attachment. John 
Friedel, Jr., New York, N. Y. Filed August 34, 
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more, and Benjamin G. Rand, North Tonawanda, 
N. Y. (assignors to Remington Rand Inc., New 
York, N. Y.). Serial No. 236,129. 

No. 1,795,965. Typewriter ribbon aie de- 
vice; patented March 10, 1931, by Alois Pede- 


riva, New York, N. Y. (assignor to Bedford 
Armstrong Corporation, Bedford, Va.). Serial 
No. 400,221. 


No. 1,796,296. Postage meter; patented March 
17, 1931, by Luther L. Mack, South Pasadena, 
Calif. (assignor to U. S. Postal Meter Corpora- 


tion, a corporation of Delaware). Serial No. 
315,617. 
No. 1,796,949. Adjustable chair; patented 


March 17, 1931, by Reginald C. Huntley, Stur- 
gis, Mich. (assignor to Sturgis Posture Chair 
Company, Sturgis, Mich.). Serial No. 343,232. 
No. 1,796,956. Method of trade-marking car- 
bon paper; patented March 17, 1931, by Samuel 
A. Neidich, Edgewater Park, N. J. (assignor to 
Neidich Process Company, Burlington, N. J., a 
corporation of Delaware). Serial No. 342,821. 


1929. Granted January 20, 1931. Serial No. 
388,238. 
1,789,760. Automatic lead pencil. John A. 


Kiedrowski, Chicago, Ill. Filed March 22, 19390. 
Granted January 20, 1931. Serial No. 438,217. 
1,789,783. Duplicating process and ink. Leo 
Silberstrom, Berlin, Germany. Filed June 5, 
1926. Serial No. 114,020, and in Germany Feb- 
ruary 27, 1926. Granted January 20, 1931. 


1,789,790. Sheet end indicator. Walter L. 
Taylor, Loma Linda, Calif. Filed October 22, 
1928. Granted January 20, 1931. Serial No. 
314,173. 

1,789,821. Chair. William H. Leffingwell, 
Westfield, N. J. Filed November 10, 1927. 


Granted January 20, 1931. Serial No. 232,215. 

1,789,838. Stand for visible index and record 
equipment. Frank D. Powell, Chicago, Ill. (as- 
signor to Acme Card System Company, Chicago, 
lll., a corporation of Illinois). Filed October 17, 
Granted January 20, 1931. Serial No. 
400,227. 

1,789,839. Stand for visible index and record 
equipment. Frank D. Powell, Chicago, Ill. (as- 
signor to Acme Card System Company, Chicago, 
Ill., a corporation of Illinois). Filed October 
17, 1929. Granted January 20, 1931. Serial No. 
400,228. 

1,789,974. Chair tip. Frederick C. Grant, Chi- 
cago, Ill. (assignor to Clarin Mfg. Co., Chicago, 
Ill., a corporation of Illinois). Filed October 


25, 1926. Granted January 27, 1931. Serial No. 
144,036. 
1,790,127. Graphic chart. Walter D. Whit- 


comh, Portland, Ore. Filed September 19, 1928. 
Granted January 27, 1931. Serial No. 306,966. 
1,790,174. Typewriting machine. Jesse A. B. 
Smith, Stamford, Conn. (assignor to Underwood 
Elliott Fisher Company, New York, N. Y., a 
corporation of Delaware). Filed June 25, 1928. 
Granted January 27, 1931. Serial No. 287,935. 
1,790,200. Chart. Charles M. Davenport, 
Richmond, Va. Filed January 17, 1930. Granted 
January 27, 1931. Serial No. 421,579. 

1,790,235. Bulletin frame. Lee W. Hovey, 
Chicago, Ill. Filed January 25, 1928. Granted 
January 27, 1931. Serial No. 249,311. 

1,790,255. Pencil sharpener. Ernest Wild- 
haber, Brooklyn, and Joseph Gstyr, Rochester, 
N. Y¥. Filed July 10, 1928. Granted January 
27, 1931. Serial No. 291,669. 

1,790,298. Bookkeeping machine. Richard 
Baumgarten, Erfurt, and Willy Hesselmann, 
Berlin, Germany (assignor to the firm Aeg- 
Deutsche Werke Aktiengesellschaft, Erfurt, Ger- 
many). Filed April 5, 1929, Serial No. 352,876, 
and in Germany June 20, 1928. Granted Jan- 
uary 27, 1931. 

1,790,343. Telephone and desk memo device, 
Benjamin Fleigel, Cleveland, Ohio (assignor by 
direct and mesne assignments to Jack Simon 
and Sidney I. Glueck, Cleveland, Ohio). Filed 
May 26, 1928. Granted January 27, 1931. Serial 
No. 280,698. 

1,790,407. Stencil duplicating machine. 
George Ernest Creed, London, England (assignor 
to D. Gestetner, Limited, London, England). 
Filed December 18, 1929, Serial No. 415,106, and 
in Great Britain December 20, 1928. Granted 
January 27, 1931. 

1,790,415. Drinking cup. Philip A. Fischer, 
New York, N. Y.; Harry Schoen, Newark, N. J. ; 
Albert M. Goldstein, Far Rockaway, N. Y.; and 
Joseph M. Goldstein, New York, N. Y. Filed 
June 5, 1928. Granted January 27, 1931. Serial 
No. 282,947. 

1,790,420. Typewriting machine. Edward B. 
Hess, Orlando, Fla. (assignor to Royal Type- 
writer Company, Inc., New York, N. Y., a cor- 
poration of New York). Filed July 26, 1928. 
Granted January 27, 1931. Serial No. 295,527. 


“T,790,430. Mechanical pencil. Louis A. 
Lanoie, Providence, R. I. Filed January 28, 
1930. Granted January 27, 1931. Serial No. 
424,055. 

1,790,451. Record file. Chester I. Wagner, 


New York, N. Y. (assignor by mesne assign- 
ments, to Remington Rand Inc., Buffalo, N. Y., 
a corporation of Delaware). Filed tember 
20, 1922, Serial No. 589,319. Renewed January 
17, 1928. Granted January 27, 1931. 

1,790,453. Account finding apparatus. George 
G. Anderson, St. Louis, Mo. (assignor by mesne 
assignments to Remington Rand Inc., New York, 
N. Y., a corporation of Delaware). Filed No- 
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vember 8, 1920 Granted January 27, 1931 
Serial No. 422,542 

1,790,558. Pencil sharpener. Herman Schultz, 
Racine, Wis. Filed August 5, 1929. Granted 
January 27, 1931. Serial No. 383,738 
1,790,569. Slide rule. Jean Asper, Hazleton, 
Penna. Filed June 14, 1929. Granted January 
27, 1931. Serial No. 370,890 

1,790,570 Nontampering safety envelope 
Giuseppe Bevilacqua, New York, N. Y. Filed 
May 1, 1929. Granted January 27, 1931. Serial 
No. 359,688 

1,790,661 Printing machine Walter T 
Galiwitzer and Henry E. Hubbard, Chicago, Ill 
(assignors by mesne assignments to Addresso 
graph Company, Chicago, Ill., a corporation of 
Delaware) Filed April 12, 1927. Granted Feb 
ruary 3, 1931. Serial No. 183,048 

1,790,665 Printing device Henry E. Hub 
bard, Chicago, Ill. (assignor by mesne assign 
ments to Addressograph Company, Chicago, Ill 
a corporation of Delaware). Filed December 2 
1926. Granted February 3, 1931 Serial No 
152,095 

1,790,680 Manifolding machine John Q 
Sherman and Albert W. Metzner, Dayton, Ohio 
(assignors by direct and mesne assignments to 
The Standard Register Company). Filed October 
23, 1926 Granted February 3, 1931 Serial 
No. 143,724 

1,790,693 Loose leaf book James Barker 


Kalamazoo, Mich Filed January 24, 1927 
Granted February 3, 1931 Serial No. 163,234 
1,790,716 Fountain pen Donald A. Me 


Laughlin, Janesville, Wis. (assignor to The 
Parker Pen Company, Janesville, Wis., a cor 
poration of Wisconsin) Filed October 9, 1929 
Granted February 3, 1931. Serial No. 398,317 

1,790,717 Printing device Valentine J 
Mohler, River Forest, Ill. (assignor to Addresso 
graph Company, Wilmington, Del., a corpora 
tion of Delaware) Filed March 3, 1930 
Granted February 3, 1931 Serial No. 432,812 

1,790,726. Desk set. Julius L. Schnell, Ar 
lington, N. J. Filed May 8, 1929. Granted Feb 
ruary 3, 1931 Serial No. 361,286 

1,790,735. Sheet feeding attachment for du 
plicating and like machines. Ludwig W. Wagner, 
San Antonio, Tex. (assignor to A. B. Dick 
Company, Chicago, Ill a corporation of Illi 
nois) Filed July 18, 1929. Granted February 
3, 1931 Serial No. 379,115 

1.790.778 Loose leaf book Clarence D 
Trussell, Poughkeepsie, N. Y. (assignor to Trus 
sell Manufacturing Company, Poughkeepsie, 
N. ¥., a corporation of New York) Filed June 
8, 1927. Granted February 3, 1931 Serial No 
197,284 

1,790,779. Cover for loose leaf binders. Clar 
ence D. Trussell, Poughkeepsie, N. Y. (assignor 
to Trussell Manufacturing Company, Pough 
keepsie, N. Y., a corporation of New York) 
Filed September 25, 1928. Granted February 
3, 1931 Serial No. 308,210 

1,790,987 Stencil sheet Shinjiro Horii, 
Tokyo, Japan Filed June 20, 1928 Granted 
February 3, 1931 Serial No. 287,051 

1,791,051 Adjustable pocket visor or eye 
shade Rudolph Bosshard, Los Angeles, Calif 
Filed September 6, 1928. Granted February 3 
1931. Serial No. 304,373 

1,791,074. Key action device for typewriting 
machines Paul Kappler, Dresden, Germany 
Filed October 20, 1927, Serial No. 227,393, and 
in Germany November 27, 1926. Granted Feb 
ruary 3, 1931 

1,791,124 Typist’s rule Richard Orville 
Dent, New York, N. Y. Filed December 9, 1927 
Granted February 3, 1931 Serial No. 238,986 

1,791,153. Package wrapping machine. John 
P. Aldrich and Howard A. Morris, Toledo, Ohio 
(assignors to The Automat Molding & Folding 
Company, Toledo, Ohio, a corporation of Ohio) 
Filed May 28, 1928. Granted February 3, 1931 
Serial No. 281,053 

1,791,157. Stencil duplicating machine. Ernest 
Joseph Brasseur, Chicago, Ill. (assignor to A. B 
Dick Company, Chicago, Ill., a corporation of 
Illinois) Filed March 22, 1928. Granted Feb- 
ruary 3, 1931 Serial No. 263,885 

1,791,171 Wrapping machine Elmer L 
Smith, Longmeadow, and Frederic B. Fuller 
Springfield, Mass. (assignor to Package Ma 
chinery Company, Springfield, Mass., a corpora 
tion of Massachusetts) Filed May 21, 1928 
Granted February 3, 1931. Serial No. 279,238 

1,791,265 Key mechanism for calculating 
machines. Frederick Dame, Detroit, Mich. (as 
signor to Burroughs Adding Machine Company, 
Detroit, Mich., a corporation of Michigan) 
Filed August 12, 1929. Granted February 3, 
1931 Serial No. 385,27 

1,791,297 Card index Stanley Anthony, 
Boston, Mass. Filed October 1, 1927. Granted 
February 3, 1931. Serial No. 223,391 

1,791,315. Dashpot for calculating machines 
Allen A. Horton, Plymouth, Mich. (assignor to 
Burroughs Adding Machine Company, Detroit 
Mich., a corporation of Michigan) Filed May 
12, 1927 Granted February 3, 1931 Serial 
No. 190,722 

1,791,325 Writing tablet John J. Ralph 
New York, N. Y. (assignor to Henry W. Ralph 
Chicago, Ill.) Filed May 12, 1928. Granted 
February 3, 1931. Serial No. 277,256 


Inviolable fastening or closure ap- 
plicable to envelopes and wrappers in general 


Filed April 16, 1929, Serial No 


Argentina November 30, 1928. Granted February 


a corporation of Ohio). 


Company, Elyria, Ohio, 
Granted February 


Granted February 10, 1931 
George A. Baker, Phila 


Copying arrangement 
Filed February 14, 


Granted February 


tallwaaren und Maschinenfabrik Sommerda, Ak 
tiengesellschaft, Sommerda, ¢ 
application filed November 23, 1926, Serial No 


Divided and this application filed May 13, 1927 
Granted February 10, 1931 
Holder for cards or the like 


Langbein, Philadelp 
bein assignor to F ’. Klinger & Langbein Co., 
Philadelphia, Penna., a corporation of Pennsyl- 
Granted February 








The SERVICE BUREAU of 

Office Appliances is for the 

Exclusive Use of Subscrib- 
ers and Advertisers 


In the execution of its various com- 
bureau calls upon prac- 
tically every member of the staff. 
uiries upon matters germane to the 
eld, it furnishes special reports upon 
articles of office equipment, 
names of manufacturers of any article 


advertising copy, 
lists of desirable agents and dealers 
in nearly every country, 
dealers in securing U. S. A. lines, and 
other ways performs useful 
service, all without 
ers in every land have made, and are 
making, good use of this bureau; manu- 
facturers in every section of the field 
have had evidence of the service. 


les up to date, or to re- 
place the file in case of fire or other 
form of destruction, are broadcast in a 
bulletin which is mailed frequently to 
leading manufacturers. 




















Tabulating machine 
national Business Machines Corporation, New 
; ¥ 


Filed February 18, Granted February 


Highland Park, Mich 
Granted February 


Bernis M. Shipley, 


to The National Cash Register Company, Dayton, 
Ohio, a corporation of Maryland) 


Brand, Dayton, Ohio (assignor to The National 
Register Company, 
poration of Maryland) 
Granted February 10, 1931 


tional Cash Register Company, Dayton, Ohio, a 
corporation of Maryland) 
Granted February 10, 1931 


Granted February 10, 1931 
Tabulating machine 
(assignor to The Tabulating 
Machine Company, Endicott, N. Y., a corpora 


roll, Yonkers, N. Y 


Granted February 


Berlin, Germany (assignor to The National Cash 
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Register Company, Dayton, Ohio, a corporation 
of Maryland). Filed June 19, 1929, Serial No 
372.034, and in Germany July 30, 1928 
Granted February 10, 1931. 

1,791,905. Cash register. William H. Robert- 
son, Dayton, Ohio (assignor by mesne assign- 
ments to The National Cash Register Company, 
Dayton, Ohio, a corporation of Maryland). Filed 
July 26, 1924. Granted February 10, 1931. Se- 
rial No. 728,43 

1,791,907. Cash register. Bernis M. Shipley, 
Dayton, Ohio (assignor to The National Cash 
Register Company, Dayton, Ohio, a corporation 
of Maryland) Filed July 13, 1928. Granted 
February 10, 1931. Serial No. 292,435. 

1,791,908. Cash register. Bernis M. Shipley, 
Dayton, Ohio (assignor to The National Cash 
Register Company, Dayton, Ohio, a corporation 
of Maryland). Filed March 2, 1929. Granted 
February 10, 1931. Serial No. 344,097. 

1,791,911. Control device for tabulating ma- 
chines and the like. Frederick A. Storey, Endi- 
cott, N. Y. (assignor to The Tabulating Machine 
Company, Endicott, N. Y., a corporation of New 
Jersey) Filed October 22, 1925. Granted Feb 
ruary 10, 1931. Serial No. 64,092 

1,791,916. Loose leaf binder. Ralph Watson, 
Philadelphia, Penna Filed January 25, 1930 
Granted February 10, 1931. Serial No. 423,322 

1,791,921 Record card controlled statistical 
machine. Charles Campbell, London, England 
(assignor to The Tabulating Machine Company, 
New York, N. Y., a corporation of New Jersey). 
Filed December 14, 1926, Serial No. 154,751, 
and in Great Britain December 16, 1925 
Granted February 10, 1931 

1,791,946 Time recorder. George R. Wood, 
Toronto, Ontario, Canada (assignor to Inter- 
national Business Machines Corporation, New 
York, N. Y., a corporation of New York). Filed 
November 17, 1927, Serial No. 233,978, and in 
Canada September 15, 1927. Granted February 
10, 1931 

1,791,950. Card punching device. James W 
Bryce, Bloomfield, N. J. (assignor to The Tab 
ulating Machine Company, Endicott, N. Y., a 
corporation of New Jersey). Filed October 19, 
1925. Granted February 10, 1931. Serial No 
63,242 

1,791,952. Group indicating system for tabula- 
tors. James W. Bryce, Bloomfield, N. J. (as- 
signor to The Tabulating Machine Company, 
Endicott, N. Y., a corporation of New Jersey) 
Filed September 28, 1927. Granted February 10, 
1931. Serial No. 222,465 

1,791,953. Translating device for accounting 
machines. James W. Bryce, Bloomfield, N. J 
(assignor to The Tabulating Machine Company, 
Endicott, N. Y., a corporation of New Jersey) 
Filed September 28, 1927. Granted February 
10, 1931. Serial No. 222,467 

1,792,012. Typewriting machine George F 
Handley, Glendale, N. Y. (assignor to Royal 
Typewriter Company, Inc., New York, N. Y., a 
corporation of New York). Filed April 14, 1928 
Granted February 10, 1931. Serial No. 270,108 

1,792,047 Combined typewriting and com- 
puting machine. Jesse A. B. Smith, Stamford, 
Conn. (assignor by mesne assignments to Elliott- 
Fisher Company, New York, N. Y., a corpora- 
tion of Delaware). Filed October 16, 1925 
Granted February 10, 1931. Serial No. 62,734 

1,792,079. Printing machine. Joseph S. Dun- 
can and Henry E. Hubbard, Chicago, Ill. (as- 
signor to Addressograph Company, Wilmington, 
Del., a corporation of Delaware) Filed De 
cember 3, 1927 Granted February 10, 1931 
Serial No. 237,426 

1,792,085. Printing device. Walter T. Goll 
witzer, Chicago, Ill. (assignor to Addressograph 
Company, Wilmington, Del., a corporation of 
Delaware) Filed August 11, 1928 Granted 
February 10, 1931. Serial No. 299,007. 

1,792,095. Stencil sheet. Shinjiro Horii, To- 
kyo, Japan. Filed July 26, 1928. Granted Feb 
ruary 10, 1931. Serial No. 295,617. 

1,792,105. Typewriting and similar machine. 
Hans Luce, Sommerda, Thuringia, Germany (as 
signor to Firm Rheinische Metallwaaren und 
Maschinenfabrik Sommerda, Aktiengesellschaft, 
Sommerda, Germany, a corporation of Germany). 
Filed September 24, 1929, Serial No. 394,812, 
and in Germany September 28, 1928. Granted 
February 10, 1931 

1,792,149. Printing machine. Joseph S. Dun- 
can and Henry E. Hubbard, Chicago, Ill. (as- 
signors by mesne assignments to Addressograph 
Company, Chicago, Ill., a corporation of Dela- 
ware) Filed August 12, 1927. Granted Feb- 
ruary 10, 1931. Serial No. 212,424 

1,792,150. Joseph S. Duncan and Henry E 
Hubbard, Chicago, Ill. (assignors by mesne as- 
signments to Addressograph Company, Chicago, 
Ill., a corporation of Delaware). Filed August 
12, 1927. Granted February 10, 1931 Serial 
No, 212,425. 

1,792,232 Calendar. Royal B. Lee, San 
Diego, Calif. Filed September 25, 1928. Granted 
February 10, 1931. Serial No. 308,253 

1,792,395 Device for operating loose leaf 
binders, books, card trays, and the like. Richard 
Fitz Power, Hampstead, London, England (as 
signor to Morland & Impey, Ltd., Birmingham, 
England) Filed October 25, 1928, Serial No 
314.970. and in Great Britain December 24, 1927. 
Granted February 10, 1931 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 


Man's 


true progress comes through establishing these truths in his consciousness and direct- 
ing his thoughts, words and acts in accordance with principle. 


“As long as thou livest thou art subject to 
mutability, even against thy will: so as thou 
are found one while merry, another while sad ; 
one while quiet, another while troubled; now 
devout, then indevout ; now diligent, then list- 
less; now grave, then light. 

“But he that is wise and well instructed 
standeth fast in spite of these mutable things, 
not heeding what he feeleth in himself, or which 
way the wind of instability bloweth, but so that 
the whole intention of his mind bendeth to the 
right and best end.”—Thomas a Kemps. 


x * x 


“One may go wrong in many different ways 
but right only in one ; and so the former is easy, 
the latter difficult: Easy to miss the mark but 
hard to hit it.”—Aristotle. 

a 

* * * “Galileo, in establishing the laws of 
force and motion, assumed the principle of uni- 
formity and laid down regularities or laws 
which made prediction of astronomical events 
and of some terrestrial events a possibility. The 
continued and ever-increasing success of these 
predictions soon began inevitably to change 
man’s thinking about the fundamental nature of 
the universe. 

“With increasing knowledge, man’s idea of 
God, the integrating factor in the universe, of 
course began to change. The days of childlike 
anthropomorphic Santa Claus-like concep- 
tions began to draw to a close, and mankind be- 
gan to move forward to a more satisfying con- 
ception. The god of caprice and whim began to 
be replaced in human thinking by a God who 
rules through law. A universe which was not 
worth knowing because it could not be counted 
upon—or in Plato’s philosophy, because it did 
not exist, because with him ideas were the only 
reality—began to be replaced by a nature which 
is dependable and to some extent, at least, un- 
derstandable, even controllable by man. Man 
began to be no longer merely a plaything in the 
hands of a blind fate or a capricious deity. 
Rather he began to become himself a vital agent 
in the march of things. 

“And with that changed conception, ideas of 
duty and therefore of religion began to change. 
Under the old conception man’s chief duty had 
been to propitiate his anthropomorphic deity ; 
under the new conception duty came to be to 
try to understand God's laws, and to bring one’s 
life and the lives of all mankind into harmony 
with them. Most important of all, in the old 


days men had made a wholly artificial and irra- 
tional distinction betwen the natural and the 
supernatural. Events which were sufficiently 
common and familiar were thought of as nat- 
ural, and events which were uncommon and not 
understood were called supernatural. The idea 
of the uniformity or repeatability of events 
abolished completely all such childlike distine- 
tions. All events without exception are worthy 
of study and of attempts at understanding, be- 
cause nature is assumed to be dependable, not 
at all capricious. Familiarity or unfamiliarity 
has nothing to do with it. Call all events nat- 
ural, if you will, or supernatural, if you prefer, 
but forget—so says Galileo’s method—either 
one term or the other. No wonder Whitehead 
called it ‘the most intimate change in outlook 
the human race had yet encountered.’ That 
is what has brought about this stupendous 
change in outlook of the past century, at least 
as I see it.”—Dr. Robert A. Millikan addressing 
the Phi Beta Kappa Alumni in New York. 


* * * 


Twenty-first January, 1879.—At first re- 
ligion holds the place of science and 
philosophy ; afterwards she has to learn to 
confine herself to her own domain—which is 
in the inmost depths of conscience, in the 
secret recesses of the soul, where life com- 
munes with the Divine will and the uni- 
versal order.—Amiel. 


* * * 


“If one could build a system of morality ab- 
solutely independent of religious doctrine, as 
valid for the atheist as for the pietist, then 
theologies might come and go without loosen- 
ing the moral cement that makes of wilful in- 
dividuals the peaceful citizens of a community.” 


—Will Durant. 
* * * 


“When Nature yielded to Newton her great 
secret, gravitation was felt to be no greater as 
a fact in itself than as a revelation that Law 
was Fact.”—Henry Drummond. 


* * * 


“I do not think we ourselves are aware how 
much our religious life is made up of phrases ; 
how much of what we call Christian experience 
is only a dialect of the churches, a mere re- 
ligious phraseology, with almost nothing behind 
it in what we really feel and know.”—Henry 
Drummond, 


















































See page 46 





Office Equipment Manufac- 
turer’s Institute members have 
Dr. Julius Klein as guest at 
luncheon in Washington, D. C. 
The luncheon was part of a 
convention held in the Hotel 
Mayflower, March 19 and 20. 
At the head of the table, from 
left to right are W. R. Green- 
wood, secretary of the Institute; 
W. R. Cummings, vice-president 
of the Monroe Calculating Ma- 
chine Company; Dr. Julius 
Klein, Assistant Secretary of 
Commerce; W. D. M. Simmons, 
president of the Institute; W. L. 
Moore, principal of the John 
Hay High School, Cleveland, 
Ohio, and M. B. Sands, vice- 
president of the Dictaphone 
Corporation. 








13 


OFFICE 
APPLIANCES 


THE NEWS AND TECHNICAL 
TRADE JOURNAL OF 
OFFICE EQUIPMENT 


a 
EDITORIAL 





The Typewriter and the Stationer 
@2 The typewriter is the stationer’s greatest busi- 
ness stimulant. 

Every typewriter sold that is not a replacement 
commands the following purchases before it can be 
put in commission: a typewriter desk or table; desk 
accessories ; a chair; perhaps a pad or cushion; a fil- 
ing cabinet with accompanying indexes; guides and 
folders ; stenographers’ pencils or perhaps a fountain 
pen; stenographers’ note books; typewriter rib- 
bons ; carbon paper ; stationery ; copy sheets. 

All of the foregoing articles must be supplied be- 
fore the typewriter can achieve the uses it is built 
to achieve. In many cases other things are added, 
such as copy-holders, rubber keys and shock ab- 
sorbers. The total amount involved in the purchase 
of these necessary items may come to more than 
double the purchase price of the machine. Several 
of the items are of a transient character and must 
be resupplied at more or less frequent intervals. 
Then, too, it has been estimated that each typewriter 
is in use an average of five years before it is re- 
placed, so that certain of the supplies go on and on 
throughout the life of the machine and its succes- 
sors indefinitely. 

Manufacturers of some of the goods above listed 
depend upon typewriter sales for their entire busi- 
ness. Manufacturers of other lines depend upon 
sales of the machines for a substantial portion of 
their business. 

Perhaps one-third of the pencils produced are con- 
sumed by stenographers. The list of items is im- 
pressive of the far-reaching influence of the writing 
machine upon the stationery business. 

For twenty-five years this journal has stressed 
the relation of the three sections of the office equip- 
ment industrv. Machines, furniture and commercial 
stationery. The three are one. 

— 


New York Stationers Seek Support for Paid 
Executive 
@@0On the evening of Thursday, March 12, at the 
Hotel New Yorker, New York City, a meeting was 
held by the principals and executives of manufac- 
turing concerns in this field and the Board of Gov- 
ernors of the Retail Stationers Association of New 
York City, Inc., to discuss certain trade conditions 
and the problems arising therefrom. President 
Appelbaum of the association gave a short history 
of the development of the stationery industry in the 
metropolis, leading up to the founding of the present 


retailers’ organization and the work which he and 
fellow officers had found it necessary to do in order 
that the objects of the association might be carried 
out. It had been found, he said, that he and several 
others had been obliged to give almost all their 
time to the work. He accordingly proposed that 
the manufacturers make up a fund of some ten or 
fifteen thousand dollars to pay for the services of an 
executive to perform the duties usually attached to 
such an office, devoting his time exclusively to the 
solution of the problems confronting the trade in 
the district covered. 

The idea proposed doubtless has features of value 
to the industry in New York City. If, however, 
other cities seek to adopt a like plan it might well 
happen that the expense involved would become 
prohibitive if laid upon the manufacturers who are 
already under considerable burden of expense to 
support the present instrumentalities designed to 
promote and develop the business. Any increase 
in the number of these instrumentalities should be 
carefully considered. 

Manufacturers naturally desire to retain the good 
will of their customers and many accept various 
proposals emanating from them without voicing the 
reluctance they elsewhere express. The manufac- 
turers who cannot afford to thus increase their cost 
in these ways are at some disadvantage. 

No determination of the matter was reached at the 
meeting referred to. Office Appliances understands 
that the proposition is still in abeyance. 


— 
Trading Up 
S@The policy of trading up is a great stimulant to 
progress and profit in the field of stationery and 
office equipment. “Trading Up” is to endeavor to 
sell the best which the customer can be induced to 
buy, with, of course, due regard to his surroundings 
and circumstances, that he may have the fullest 
measure of satisfaction and service. 

In certain fields, trading down through cut price 
and lower standards may increase consumption. 
But in this field where perhaps eighty-five per cent 
of the manufactures are for specific business usage 
consumption is not increased by such policy. 

“Trading up” enhances the prestige of a business 
in a community because it establishes reputation 
for best values. “Trading up” means greater return 
in each transaction and greater satisfaction for the 
customer. 
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Business and Science 
@64In a recent catalogue of The W. H. Gunlocke 
Chair Company of Wayland, N. Y., two or three 
paragraphs discussed business in the scheme of 
things. The paragraphs are prefatory to convincing 
statements of the influence of suitable and beautiful 
office furnishings. Two of them are: 

“The history of modern advancement is business. 

“All great achievements of politics, of art, of sci- 
ence have been made possible through and are re- 
sponsible to business. Business is a romance, but 
not romantic. It is hard and cruel like raw material. 
Yet it sees and uses refinement as a background, 
just as a worthy picture demands a fitting frame.” 

To an extent we are in accord with the opinion 
expressed. Business, which is but man’s essential 
industry coordinated, has promoted the sciences and 
all of the so-called cultural factors in progress. We 
have encyclopedias because it pays to print the 
books and all arts are stimulated by material com- 
pensation to the artist. Literature, painting, sculp- 
ture, music, etc., have their business aspects 
Libraries and museums are the 
prosperous communities. 

Business impels many sciences. But business is 
in turn wholly dependent upon several sciences. 
Mathematics, physics and chemistry are at the cen- 
ter of all manufactures (and very, very many other 
things) whence their influence is ever extending the 
periphery. 

Science discloses the mysteries of Nature. 
Around some of the disclosures business is formed. 

Science waves its wand over the sawdust pile 
and out pops rayon. It touches the cotton seed and 
there emerges from that tiny pit a long procession 
of things including food products, soap, gun cotton 
and even a capital finish for office furniture. 

Science, organized knowledge, is the true revealer 
which is gradually destroying the ancient miscon- 
ception of the Universe. 


possessions of 
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The Times in Which We Live 

@@The other day excavators working under the di- 
rection of archaeologists appointed by the excellent 
Government of Italy uncovered in a once lovely villa 
of ancient Pompeii an iron-bound chest filled with 
the family silver and some of the choicer possessions 
of the rich patrician who owned it and whose wife 
undoubtedly set great store by these articles, some 
of which were wrapped in fine linen little damaged 
by the hand of time. There were drinking cups, 
plates, soup and gravy dishes and spoons and ladles 
for various uses—but there were no knives and 
forks. Morsels of food cut in suitable sizes were 
prepared in the kitchen or divided at table by the 
head of the household, who was the only one at 
table provided with a knife. Guests and family re- 
clined upon couches and passed the food to their 
mouths with their fingers. 

The Pompeian daily newspaper was a placard 
posted on a convenient wall. Done by hand, it was 
probably the first of the tabloids. 

The wines were iced with snow brought at great 
labor by slaves from the snowy summits of the 
nearest mountains. There were no potatoes, no tea, 
no coffee, no tobacco. There were no watches, no 
clocks, no typewriters, no printing presses, no 
fountain pens, no scales such as we know them, nor 
a thousand other conveniences with which we facili- 
tate the day’s work. 

The mason had no automobile to take him to 
work. He went a-foot and lugged his tools. 

Transient records were inscribed on wax tab- 
lets, and documents intended for permanence were 
painstakingly done with ink on sheepskin. 

In our own times and for the time being many 
men are out of work and in need, but starvation 
is not imminent except in countries where modern 
methods have not penetrated. The problem of to- 
day, as we see it, is one of distribution, for of pro- 
duction we have an overabundance. 


YOUR PATRONAGE NOT WANTED 


Isn't efficiency in business management being a little overdone when it leads a wholesaler to 
write such a letter as the following to some of the retailers whose names appear on his books’ 


? 


Gentlemen:—During these last several months we have checked over our entire business, 
trying to find out those parts of it which were profitable and those parts which were unprofitable. 
Anyone engaged in business of course realizes that a certain amount of it has to be done without 
profit and yet all of us try not to put on the books any more unprofitable business than it is 


necessary to. 


As we have carried on this analysis we have found that accounts averaging under $25 a month 
cannot possibly be profitable ones. At least they cannot be profitable unless we charge a higher 


price on such orders than we do on our regular orders. 


As at the present time we have no 


reasonable way of maintaining two sets of prices, we thought best to write you most frankly 
explaining the situation, at the same time making the suggestion that, although we don’t wish to 
appear unaccommodating, we do hope that you will accept in the same spirit in which this letter 
of ours is being written, this decision of ours to discontinue the handling of accounts which 
during the past year have not amounted to a total of $300, among which number is yours. 

We sincerely hope that our pleasant personal relations will continue without interruption and 
of course if either you or ourselves, due to the changed conditions, find the way to make your 
account profitable, we shall be most happy to reopen it. 

The spirit in which that letter was received lacked a good deal of being the spirit in which it 


was probably written. 


Was ever so tactless and blundering a method followed in the effort to 


eliminate unprofitable accounts? How many recipients of such a letter would let pass any op- 
portunity to knock the house that sent it out? 
The last paragraph may appear humorous to the casual reader, but to the dealer the whole 
thing had the effect of a slap in the face. This is one instance when the president of the com- 
pany might better have left the letter writing to the office boy. 
(Frank Farrington’s Business Talks) 


(AIl rights reserved) 








BUSINESS CYCLES 


“TN THE forty-first chapter of the book of 
Genesis* we read that ‘the seven years of plen- 
teousness that was in the land of Egypt were ended. 
And the seven years of dearth began to come, accord- 
ing as Joseph had said’, and the dearth was in all 
lands ; but in all the land of Egypt there was bread.” 
There was bread in Egypt because Pharaoh had 
looked for “a wise and discreet man to take up a 
fifth part of the yield of the land in the seven plente- 
ous years, that food shall be for store to the land 
against the seven years of famine.” 

There may be earlier records of business cycles, 
but this one will serve to show that they have ex- 
isted for a long time. 

And it also serves to show how at least on one 
occasion the influence of a “wise and discreet” man 
operating to neutralize the years of famine. Joseph 
didn’t go on the theory that the tide of prosperity, 
once flowing in, was never going to cease, but that 
it was very likely to. And he got ready for it. Bet- 
ter than that, he succeeded in getting a whole nation 
ready for it. And there was bread in the land of 
Egypt. 

Well—we haven’t learned much, have we? 

Comparatively lately there has been evolved a 
science that plots business activity as a curve. 
While the average trend is upward, this curve looks 
like a cross-section of a heavy sea. And you can’t 
build Mauretanias big enough so that a heavy sea 
will not toss them about a bit. Business is as apt to 
get seasick as individuals—and while Mauretanias 
often arrive, rowboats have a tough time. 

Some say business cycles are psychological. Ina 
way that is true. Most of us are “crowd” people. 

In time of prosperity factories can’t produce fast 
enough. Everybody is busy, work is abundant and 
everybody buys—so the manufacturers, the jobber, 
the retailer and the banker are busy. There being 
demand, prices rise, including the prices of stocks. 
The “crowd” feeling prevails that “it ain’t going to 
rain no more.” Then because everybody is in the 
game, everybody buys more and produces more— 
and borrows more to do it. Inventories wax ex- 
ceedingly. 

Then comes a break. 

Something snaps. It may be a comparatively in- 
significant something that can’t stand the strain. 
Everybody tries to sell; and in a market where 
everybody tries to sell, who can predict to what 
extent the bottom will go—or when it will be 
reached? The “crowd” gets scared and what is so 
contagious as fear? This is the period where the 
government is blamed for things as they are on the 
one hand; and on the other, is beset with all sorts 
of utopian schemes to right things. We try to do 
by legislation what we haven’t the nerve to do as a 
crowd. 

So business cycles are in part psychological—the 
product of “crowd” responses to current conditions. 

But our cycle isn’t ended. Prices decline below 
the cost of production. There being no further in- 
centive to produce, things are not produced. 

In times of feverish plentv, we as a crowd are 
manufacturing a surplus, and thus—a depression— 

* Editorial Note.—If the hook of Genesis is too ob- 
scure a reference, permit us to add that it is the first 
book of a series which when bound together is called 


the Bible. 
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From ‘‘Parks Parables”’ 

Sent to Us by R. Lee Sharpe 

of Carrolton, Ga., the Edi- 

torial Note Being from the 
Original 


the intensity of which is measured by our feverish- 
ness. In times of depression on the other hand we 
are manufacturing a shortage. 


And so we come to the last phase of the business 
cycle. Buyers are afraid again, but their fear is a 
different fear. Now they are afraid of shortages. 
And so they commence to buy—and we are back, or 
on the way back to the point where we started. 
Over and over again this has been repeated. When 
crowd psychology can adjust itself to these major 
swings, things will be much better. To hazard the 
guess that it can, may seem to be romancing. And 
yet it does. Even in normal times we have a little 
business cycle—at every week-end. From some- 
where around Saturday noon or night until Monday 
morning there is little or nothing manufactured. 
Shops and stores in general are closed. No banks 
are open. Even the farmer limits his activities. 


But nobody suffers. On the contrary probably 
everybody is benefited. 

Here is a business depression of a day or a day 
and one-half out of seven which, instead of being 
dreaded and feared, is welcomed and looked forward 
to. But if it were to continue a year or a year and 
one-half out of seven, misery and want would rear 
their heads. And there is no bread in Egypt. 

Why? 

Because for the one there has been preparation; 
for the other there was no “wise and discreet” man 
with power enough to compel us to lay aside a fifth 
part of the yield for store against the years of dearth. 

Approximately every twenty years, business 
seems to go on one grand drunken spree, with its 
remorseful morning after. In between it has a few 
dizzy spells, but nothing like in intensity, these 
major debauches. 

Legendery history of thousands of years and sci- 
entific data of recent years warns us that these 
things are as recurrent as the tides—and almost as 
regular. And we of the crowd do nothing about it; 
nothing but grumble when there is no bread in 
Egypt or overeat when there is. 

Nothing, did I say? 

Nothing but this! There are a few wise and dis- 
creet men who are not crowd men. They are 
stampeded neither by good times nor bad—nor by 
fear. When things are looking their best, they are 
getting ready for slumps. When slumps occur they 
are getting ready for better things. 

Empires, businesses, individuals, even ideas come 
and go—in cycles. It may be too much to expect 
that business cvcles be eliminated. It may not be 
desirable, for nearly all human progress has evolved 
through and by means of them. But is it too ambi- 
tious to attempt to prepare for them? Must wisdom 
and discretion be limited to the few?” 








16 





POSITION OF BRITISH TYPEWRITER 


MANUFACTURERS 


Mr. Branson presents the situation of English type 
writer manufacturers from an interesting point of 
view: from which may also be observed the situation 
on the Continent. Perhaps some of our friends among 
the manufacturers over there may have different inter- 
pretations of the circumstances affecting production 
and distribution. We shall be happy to publish them. 
Ep. 


A» IS quite well known, several designers and 
manufacturers of British-made typewriters 
have entered the field in the last few years, and al- 
though it is generally admitted that their product 
is not quite up to the general excellence of the more 
successful of the American machines, still they have 
put upon the market some creditable products, far 
superior to the several models of earlier attempts. 
Between them the three or four makers of British 
typewriters have turned out and sold probably ten 
to twenty thousand machines, chiefly of course, in 
the United Kingdom, the colonies and in some of 
the European countries like Sweden, etc. 

Notwithstanding this measure of success, in view 
of several past failures, and as I shall endeavor to 
show, in view of the conditions operating against 
them, there is still the query whether any of these 
producers of British machines can profitably endure. 

| would not like to suggest for one moment that 
british brains and British engineers cannot make a 
good typewriter. Given the time, the financial back- 
ing, and equal marketing scope, there is no reason 
whatever why a British produced typewriter should 
not compare favorably and compete successfully 
with the best American machines. That is by no 
means the reason why the British manufacturer can- 
not succeed, if such be the case. 

To make a good typewriter is difficult, but it is 
not impossible. There are other factors governing 
the situation quite outside the control of the manu- 
facturer himself. 

The truth of the matter is that a good typewriter 
is evolved through years of manufacture, research 
and improvement. It is like an educated gentleman. 
He goes to school for years and finally has had all 
the rough edges worn off and becomes what we know 
as a gentleman of the world. It has taken the com- 
bined efforts of his parents and all his schoolmasters 
for twenty years to make him one. 

It is the same with the typewriter. Somebody in- 
vents one, and gets initial financial backing for pro- 
duction. They try it out on the public, they find out 
year after year what is the matter with it, and finally 
after many weary years’ effort they produce a type- 
writer which on sheer merit is entitled to share and 
hold a certain proportion of the world’s market. 

American typewriter history is ample confirma- 
tion of these facts, and is full of very many failures, 
and comparatively few successes. In every case of 
the surviving machines, the early models were much 
inferior to the finished, light-running and reliable 
machines of today, and it was only the power of tre- 
mendous capital, in fact, as much as anything from 
£1,000,000 to £3,000,000, or more, invested that 


made it possible for the successful typewriter com- 
panies to come through the ordeal of those first five 
or ten years in which they were 


not able to secure 


What Are Their Chances of 

Ultimate Success? By E. F. 

Branson, Managing Direc- 

tor of Branson’s (Office 

Equipment), Ltd., Leicester, 
England 


sufficient of the world’s markets to make their prop- 
ositions pay. 

And here we come to the crux of the situation, 
as regards the British manufacturer. As a matter 
of fact, there is not a sufficient proportion of the 
world’s typewriter market open to the British manu- 
facturer to either 
(a) Produce machines in sufficient quantities to sell 
enough of them to learn what refinements the 
world demands in his product, or 
Sell enough of them so that he can produce 
them in sufficient quantities to bring his costs 
down to a point at which he can successfully bid 
with the big typewriter manufacturers of the 
world. 

Probably most of the British typewriters have 
been sold on sentiment, and have been bought from 
a sense of patriotism, and for the same reason pos- 
sibly they have received a certain amount of finan- 
cial backing for production and marketing. But no 
capitalist will continue indefinitely to put his money 
into an unremunerative proposition, and unless the 
typewriter industry proves itself to be as safe and 
as profitable as other fields of investment it ob- 
viously will not attract capital. 

Now it is an axiom of typewriter manufacture that 
unless the cost of production per typewriter can be 
brought down to a certain figure, you cannot make 
money in the typewriter business, and in order to 
get your production cost down to this figure, with 
the present prevailing selling price of the standard 
model machine, you have got to make and sell in the 
neighborhood of 40,000 to 50,000 typewriters per 
year. 

So now we begin to see where the difficulty lies. 
In fact, I have it on very good authority that the 
production cost of what is probably the most suc- 
seb of the British machines is just about double 
the essential cost figure I have above referred to. 

Thus we now come to the real difficulty that con- 
fronts the British manufacturer. Sixty per cent of 
all the typewriters in the world are used in America, 
and therefore 60% of the markets of the world are 
shut off to the British manufacturer before he starts. 
It is estimated that the British Empire as a whole 
consumes not more than 15% to 20% of the type- 
writers of the world. The British manufacturer has 
therefore, we will say, an advantage in this 20% 
only. In the other 20%, represented by the balance 
of the world’s consumption, he possesses no advan- 
tage over the American manufacturer on the score 
of sentiment or patriotism, but as I have shown, a 
very serious disadvantage on the score of produc- 
tion cost. 

We will say therefore, that the British manufac- 
turer starts with an advantage in the market of only 


(b) 
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209% of the world’s consumption. Presuming that 
the total yearly consumption of typewriters in the 
British Empire amounts to about 75,000 standard 
machines—a fair estimate, this would mean that one 
single British manufacturer would have to secure 
approximately all the business in the British Empire 
in order to make and sell enough typewriters per 
year to bring his cost of production figure down to 
the point where he could make any money. And 
most certainly any two manufacturers would have 
to secure the whole of this market between them. 
Whereas I believe there are today four makers com- 
peting for this business, and by the very nature of 
things, in view of the way in which the popular 
American typewriters have entrenched themselves 
in the British business world favor, they inevitably 
retain the lion’s share of the trade and are likely to 
do so for many years. 

As to a tariff on the import of these machines 
into the United Kingdom, if the facts I have given 
are correct, and if the deductions drawn from same 
are sound, no tariff wall, however high would mate- 
rially improve the situation. This is especially so in 
the Dominions and Colonies, who, it has been re- 
cently demonstrated, are not enamored of the idea 
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of giving preferential treatment to the Mother 
Country with regard to Empire duties. The duties 
into Australia, Canada, New Zealand, etc., would be 
the same on the British typewriter practically as on 
the American typewriter. 

No, I am certain a tariff would not solve the diffi- 
culty. It certainly would not reduce the typewriter 
production cost, but rather raise it, and the utmost 
probability is that the British manufacturer of type- 
writers would seize upon the tariff as a reason for 
raising his selling price, and thus enable him to 
make money, a thing that up to now I am greatly 
afraid he has been quite unable to do. 

No, I am as patriotic as any Englishman; I want 
to see industry more progressive and successful in 
my own country, with the aid of import duties on 
manufactures if necessary, but I look upon the dif- 
ficulties surrounding the British typewriter manu- 
facturer as insurmountable, and certainly, if 1 were 
a capitalist looking for a profitable means of invest- 
ment, typewriter manufacturing would be the very 
last thing I should flirt with. It is quite difficult 
enough to make money SELLING typewriters, 
without taking on all the trials and troubles of a 
manufacturer. 
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DELIVERY CAR OP- 
ERATED BY SRS. 
GRIMAUX E HULO, 
CONCORDIA, ARGEN- 
TINE REPUBLIC—It 
is a traveling show- 
case, the lettering on 
the windows advertis- 
ing the Woodstock 
typewriter, which this 
organization distrib- 
utes in Argentina. 














Veteran Paper Man Writes Booklet on Favorite 
Hobby 

Charles King Wadham of Z. & W. M. Crane, Inc., Dal- 
ton, Mass., has issued by private printing, “Some Rem- 
and Reflections on Collecting Autographs.” 
This little book of thirty-six pages bears upon its frontis- 
piece a fine engraved portrait of the author. Incidentally, 
the book will serve to celebrate Mr. Wadham’s eightieth 
birthday, which occurred on March 25. The monograph is 
narrative Mr. Wadham 
time ago on autograph collecting, and which he read before 
the Saturday Evening Club of Dalton. Many requests sub- 


iniscences 


a simple which prepared some 


sequently came in from neighbors and friends, who desired 
to read the manuscript, so he decided to have it privately 
printed and to send copies to a number of old friends on 
the approach of his eightieth birthday. 

Mr. Wadham’s delightfully interesting monograph was 
received just as the last pages of this issue were being put 
to press. In the May issue we hope to present a review 
of the book and some comments. 


— -——_ —_- 
We Face the Claws of a Lioness 
Our experience in pursuit of wild game is limited to 
tramping down some gentle Indiana hills in our youth, 


armed with an ancient muzzle-loading “bored out” army 
rifle on the trail of rabbits. Across our breast was sus- 
pended a powder horn and in our pockets paper for wads. 

But we got a thrill recently in facing the claws of a 
lioness. To be sure, the claws had been unattached from 
the animal but a bit of imagination made a stirring scene. 

The claws were received from our friend, D. Newmark, 
a prominent dealer in office equipment in Nairobi, Kenya 
Colony, East Africa, and were from a lioness which was 
killed by members of the Masai tribe, who reside on Mr. 
Newmark’s property, some marble quarries, which being 
in the center of the game reserve, have to be protected 
from wild animals, especially lions and rhinoceri. 

The lioness from which the claws came, caused a good 
deal of trouble. Her mate got into the factory and was 
shot, whereupon she apparently became a figure of ven- 
geance and got to be so dangerous that Mr. Newmark sent 
some of the Masai to terminate her activities. When they 
finished, her skin was not of much use for decorative pur- 
poses, for it had sixty-seven spear wounds. 

Mr. Newmark represents the Elliott addressing machine, 
other office equipment, certain sanitary products, and con- 
ducts a commercial laboratory. His business was estab- 
lished in 1917, 
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GLIMPSES OF THE UNIVERSITY BOOK 
STORE, OUTSIDE AND IN The top picture 
reveals the store entrance and a portion of the 


Gothic facade of the building Next below is a 
cross section view of the supplies department 
which centers the store At the bottom is the 
commercial department, which is brought into 
the customer's focus by means of directed 
traffic circulation 


explained in the subjoined 
’ le 


article 


ARRANGED 
THE LAYOUT 
FOR TRAFFIC 
CIRCULATION 

AND GETS 

Its CUSTOMERS 
ALL OVER THE 
STORE 


| elping the 


. ee layout 
Seattle, Washington, to sell more to each customer 


—to sell more customers—to reach a broader clientele. 

For, while this business house was organized in 1900 to 
meet students’ requirements at the University of Wash- 
ington—and still does—it has enlarged its scope to serve 
the business and professional men of the University Dis- 
trict, and the industrial and manufacturing plants on its 
iringe 

Che new layout was effected with a definite purpose in 
view—(1) To give a vista of the entire store upon enter- 
ing; (2) To encourage trafhc flow throughout the entire 
store; (3) To avoid congestion at any one point; (4) To 


to sell itself 


first department greeting the 


give the merchandise a chance 
ing, the cus 
tomers gaze is the fountain pen unit, 
st, if not THE largest of its kind in Seattle. 


tl is 


acknowledged to be 
one of the larg 


It | 


pens have eye appeal! 


as been given strategic location because fountain 


They sell on sight! 


“Of course, a patron may have a definite desire for a 


new pen,” says James E. McRae, manager of the store, 





{ niversity Book Store, of 








“and in that case, the mass display has the effect of con- 
the 
store 


vincing him that here is the place to buy it, where 


selection is complete. But again he may enter the 
to buy a ream of paper, or to satisfy some other want, 


looks, and 


consum- 


and he sees the fountain pen display—stops, 


. « +! Many, many fountain pen sales ar 


The mass display of 
has to need a pen, and 


mated via eye appeal! pens is a 


mass display of color. True, he 


want to get one, but the flagging display of pens causes 


him to decide to buy one right now! 
“We background the fountain pen and pencil display 
with kodaks and cameras—also sold on eye appeal, now 


” 


that cases take on definite style s and definite colors. 

The kodaks part of the department 
designated as “Students’ Supplies,” 
center of the store, with ample aisle space all around for 


pens and are a 


and it occupies the 
free traffic circulation. This arrangement, it was pointed 
out by Mr. McRae, 


showcase displays which bound the center unit, and mer- 


draws the customer to inspect the 
chandise such as desk accessories, book-ends, paper weights, 
new items, are given a chance to sell themselves 

To the right of the supply section is the athletic goods 
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section, catering to all manner of athletic requirements 
save fishing and hunting. To the right-rear is the “book- 
nook” latest in fiction and non-fiction, and 
equipped with easy chairs and a fireplace as an encourage- 
To the left-rear is the 


featuring the 


ment toward leisurely inspection. 
cashier unit, and the commercial department is front-left. 
The text book department is located on the second floor, 
reached via a stairway at the extreme rear of the store, so 
that the 
of the entire 


visitor to this “must” department makes a tour 


store in order to reach it. 
The commercial department carries a complete line of 
business stationery, filing equipment, bookkeeping ledgers, 
etc. It of the largest typewriter depart- 


ments of the city, and sells, rents, and repairs all makes 


maintains one 


of typewriters. 
“Traffic circulation is one of the most important ele- 
“We have 


essential in 


ments in store layout today,” states Mr. McRae. 
quarters this 
Not to have the customer in and out as quickly 


tried to design our new with 
mind. 
as possible, but to have him circulate throughout the entire 
store! 


“The 


chandise 


attracted to attractive 
entering—also, he must be 
This duo-situation pre- 
An individual told 


customer must be mer- 


immediately upon 
drawn to the back of the 


sents no small problem to the retailer. 


store. 
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me that he had been patronizing an office equipment house 
for years, buying the usual paper and envelope require- 
ments of a writer doing prolific correspondence work for 
eastern business journals—and in all that time, he had 
not once been in the rear of the store. There was nothing 
to attract him back there—and, therefore, he missed the 
displays of pens, desk accessories, art goods, and the like, 
arranged en route. 

“Also, we must cope with the fact that the business man, 
have some 
If this 


can be met ‘right at the door’ and the customer permitted 


the professional man, the student—they all 


specific need in mind upon entering the store. 


to leave without seeing any more merchandise, a great 
deal of valuable display effort and space has been wasted. 

“If a store has books, this unit belongs in the rear, in 
our experience, for many people will wander back to the 
The 
urge to wander back is the more potent when the section 


‘book-nook’ when they have an extra moment or two, 


is equipped to suggest leisurely inspection and an invita- 
tion to linger. 

“Seasonable merchandise—merchandise that is new— 
specialty merchandise—all have a chance to sell themselves 
when every department of the store has the benefit of 


passing traffic!”"—M. E. B. 


OPEN DISPLAY AND PRICE TAGS 
INCREASED SALES IN THIS STORE 


NYONE who looks around in the store of Thorp 
& Martin Company, Boston, Mass., for a few minutes 
and does not spend any money even though he has not 
entered the store to buy anything must have a high degree 
of self-control. 


is exactly 


He is almost certain to see something that 


what he wants, meets a need that he has felt 


for something and perhaps he did not know was even 
being made. 
In this store he is also permitted to look around. Right 


away after entering the store, he is approached by a sales- 
man, but if he states that he is just looking around, he is 
allowed to do his looking without having someone hover- 
ing over him. Left to himself, he is very likely to make 
a purchase before he leaves the store. 

The type of displays used and the courteous service ren- 
dered must have had a good deal to do with the fact that, 
beginning November 1, 1928, the company has had nine- 
teen consecutive months during which the total sales have 
been higher each month than they were during the same 
month the year previous. At any rate the method of dis- 
playing the goods is most certainly effective in making 
sales. 

Practically everything sold in this store with the excep- 
fountain leather 
small in money, is 


tion of such things as pens and some 


goods, which are size and run into 
where customers not only can see it, but can handle it. 
As one enters the store he finds at his right a row of 
display tables extending down the length of the store. To 
To the left 
of this near the front is the glass case containing fountain 
pens. At the end of the is the 


engraving department and back of the case is a table at 


the left of these tables there is an aisleway. 


case nearest the door 
which engraving orders are taken. The display case stand- 
ing well out in the floor as it does serves to form a sort 
of alcove for the engraving department, giving a degree 
Just be- 


desk, and 


of privacy to that department that is desirable. 


yond the fountain pen case is the cashier's 


beyond that a wrapping table. 


How a Widely Known Bos- 
ton Stationery House, by the 


Adoption of Modern Store 
Arrangement and Display, 
Markedly Advanced Sales 
Totals—By J. E. Bullard 


The shelves on the wall have no ledge at the counter 
level, but have slides that can be pulled out to place things 
on. At the right wall there is an arrangement for dis- 
playing various styles and sizes of loose leaf books in a 
very effective manner. This takes the form of cleverly 
constructed and arranged display stands and boards that 
have been built into space from which the shelves have 
been removed. Extending up from a little below the waist 
height of the average person to the height to which he 
can look comfortably the books are displayed on these 
stands and boards. The customer can take the books and 
handle them, can see exactly how they are made and what 
they are like. Each book is shown at an angle toward 
the wall, with the full front of the book in plain view. The 
first time it is seen, the display is bound to make an im- 
pression upon the customer. To all it can hardly fail to 
convey the idea that it would be difficult indeed to find a 
more complete stock of loose leaf books of all kinds than 
is carried in this store. 


Multiplicity of Goods Shown 


Displayed on the several tables are all the different items 
one could expect to find in a stationery store and some one 
might not think of calling for in such a store. There is 
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practically nothing the store sells that the person entering 
the store cannot see by merely glancing around. Sales- 
men may have to climb a long step ladder to obtain the 
but this article 


that a customer wants, 


been selected from the display that 


particular thing 


has usually already 
this customer has seen. 

Another feature about these displays is that no customer 
has to ask the price of anything. It is the practice in this 
store not only to have everything on display carry a sticker 
that gives the name of the store and the price, but to 
have a sticker o1 


the purchaser or user that it was bought of the Thorp & 


something on everything that reminds 


Martin Company, and, if it is something like a loose leat 
book or fillers for these books, gives information in the 
it tells the purchaser exactly what to call 


wants the In other words, 


proper place th: 
for when he same thing again. 
no pains is spared to make it just as easy as possible for 


customers to purchase In addition, no effort is spared 
to make 
idea is 
found that looks promising it is tried out. 

The store is not divided into departments with separate 
clerks for each department for the reason that it is thought 
it harder for customers to make all 
The first sales- 
any- 


it easier and easier for the customers. Some new 


being searched for all the time and when one is 


that this would make 
the purchases they may desire to make. 
sells that customer 


man the customer approaches 


thing and everything in the store that customer wants. 


Little Damage to Stock 
For several years papetries sold in the store at Christ- 
mas time were shown under glass. Some of them ran up 
much as $40.00. They 
the sales value is largely ruined. It 
to place them out where 


to as are easily soiled and once 


soiled seemed that 
it would not be good practice 
the women coming into the store could handle them. 
However, the experiment was tried. All this expensive 
and easily damaged stock was represented in the displays 
on the display tables. It was placed right out in the open 
and was looked at, admired and handled by the custom- 


ers. The first experiment had such a gratifying effect 


upon sales that since then during each Christmas season 
these goods are shown where people can actually handle 
them. 


The actual money loss has not been as great as might 


have been expected. Each evening after closing time, the 


store force gets busy with art gum and erasers and cleans 


up the papeterie stock in all cases where it can be cleaned. 
If it 
and held in abeyancs 


set taking 


cannot be cleaned satisfactorily it is placed aside 
for the after Christmas sale, a new 
However, in most 


its place in the displays 


cases the skilful use of erasers works wonders. 
Following the holidays a sale is held during which all 
the goods that have lost their full sales value because of 
the handling to which they have been subjected while on 
are closed out. One gains the impression when 


B. Crosby, treasurer and general manager 


display 
talking with H. 
of the company that he considers this deep down in his 
mind a service to the customers. 

“We don’t conduct many 
Christmas everyone is looking fort 


sale then and clean out all this stock 


explains, “but after 
hold a 


was damaged 


sale _— he 
sales. So we 
that 
season.” 


during the pre-Christmas shopping 


Obviously, customers can see a very good reason why 
they should be able to secure real bargains at these Thorp 
& Martin sales 


right out in the open where people can touch them 


Chey know how the goods are displayed 
They 
are also aware that though these goods may be damaged 
that they 


most cases as far 


sufficiently so cannot be sold at the regular 


price, yet in as the customer looking 


for bargain is concerned they are not decreased in actual 


value to the degree that they are in sales value. Conse- 
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quently bargain hunting customers feel that they are get- 
ting real bargains. The result is the attracting of a large 
number of people to the store during the dullest month 
of the year. Since these people can hardly come into the 
store and purchase the bargains without being exposed tc 
the temptation to buy something else that is on display, 
the sales serve the dual purpose of cleaning out the dam- 
aged stock and increasing the sale of the regular stock. 


Extent of Stock Shown 

In addition to the papeteries, samples of other relatively 
expensive stock are also on display on the tables. Desk 
sets, including desk clocks, novelties and various other 
items that are small in size, relatively high in price, and 
which could easily be concealed about the person of one 
Yet this 
seem to be experiencing any more trouble from thefts 


entering the store are shown. store does not 
than do stores which take greater pains to guard their 
stock. One reason for this appears to be that though this 
stock is out where people can handle it, pick it up, and if 
so inclined put it into a handbag or pocket, it is also where 
all the salespeople on the floor can see it, and where those 
working on the mezzanine floor at the rear of the store can 
see it. Occasionally someone may pick up something and 
try to get away with it, but usually he or she does not 
succeed in getting out of the store before getting caught. 
The visibility in the store is too high for this and there 
are too many who can see all the displays and note at once 
when anything is missing. As a matter of fact the loss 
from theft is so low as to be negligible, and there is 
ground for believing that placing the confidence in those 
who enter the store that the method of display indicates 
is being placed in them has something to do with reducing 
the temptation to steal that may be present unless trust 
is displayed in customers. 

The actual floor space of the store is not large. It is 
smaller than that found in some stationery stores in the 
larger cities and is about the area one might expect to find 
being used by the leading stationery store in a growing 
city of 250,000 or over. As large stores can be found in 
cities of even smaller size. Yet the impression one gets 
as he enters the store is of a much larger store. The 
arrangement of the displays is such that it gives an illu- 
sion of size which is partly optical because the displays 
are horizontal rather than vertical. The lines formed by 
the displays are largely in one horizontal plane and every- 
one who has given the matter even casual study knows that 
vertical lines give the impression of narrowness and height 
while horizontal lines give the impression of width, of a 
large area. As a matter of fact after coming from a store 
where the displays are in glass cases extending from close 
to the floor up, and especially where island cases are used 
with rather high cases in the center of these islands, it is 
almost necessary actually to measure the two stores to be 
convinced that the Thorp & Martin store is not actually 
larger in area. 

— —~<-— - 


Mr. Proctor Steps Up 


Carl D. Proctor, for fourteen years advertising manager 
of the Kalamazoo Loose Leaf Binder Company, and sub- 
sequently with Remington Rand since its organization in 
1927, has been appointed general promotion manager of 
the Remington Rand Business Service, Inc. This appoint- 
was Buffalo, N. Y., by C. King 


Woodbridge, vice-president in charge of sales, as Office 


ment announced from 
Appliances was about to go to press. 

It is stated that as promotion manager Mr. Proctor will 
have charge of sales plans, direction of advertising, devel- 
opment of sales promotion, and the publication of the com- 


pany’s house organs and magazines. 
More about Mr. Proctor’s activities will appear later. 
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OUTSIDE SELLING MAKES INSIDE 
PROFITS 


By F. F. 


. OW are you getting along?” I asked a man who had, 

for some years, called on me regularly with a line 
of stationery, but had finally turned from the road and 
opened an office equipment store of his own in a city of 
50,000. I knew he was up against stiff competition in the 
form of other retailers and a wholesale house that main- 
tained a retail department. 

“I’m getting a nice business,” said he, “but I’m not get- 
ting it here in the store. I was disappointed at the amount 
of trade I could bring here, but you know I can go out and 
get business. You’ve seen me do it. That’s what I’m 
doing here, and I’m not sure but I shall take a smaller 
store where rents are lower and depend mainly on the 
business I can get by going after it.” 

That man will make money, whether any customers come 
to see him or not. Of course, the more people he sells, if 
he lets them know about his store and keeps reminding 
them of it by mail advertising, the more of them will come 
to the store. 

Some fifteen years ago a dealer told me he was beating 
the catalogue houses and the out of town canvassers who 
came into his city to sell to the office trade. “I keep about 
three jumps ahead of them,” said he. “I cover all that 
local trade myself and keep it stocked up. When Mister 
Outsider comes around, he doesn’t find anybody out of 
stuff and waiting for him. I’m going to keep on combing 
my trade with a fine tooth comb and I'll hold my cus- 
tomers.” 

That man died recently, leaving an estate of $125,000, 
money made, very largely, by selling outside of his store. 
For him outside selling meant good inside profits. 

I was talking with a young southern dealer recently. He 
is twenty-six years old and has been in business for himself 


three years. He did not start with much capital, but he 
knew his stuff. Nobody could ask him anything he doesn’t 
know about his own or his competitors’ lines of office fur- 
niture. He said to me, “I’ve set my mark—thirty thousand 
dollars when I’m thirty. That’s what I aim to be worth 
then.” It looks as if he would make good. But he is not 
waiting for customers to come to him. He is going to 
them. He watches the newspapers for any items about 
changes in business houses or new concerns and he goes 
to see them instead of writing a letter, or I should say, in 
addition to sending them his advertising matter. If an 
office building is being erected, he gets in touch with the 
owners and secures, as far as possible, the names of the 
prospective tenants. He knows they will need something 
in the way of equipment, even if they think they have 
everything in their old office that is necessary. 

When I recommend outside selling, I don’t mean what 
the salesman calls “cold turkey” selling, calling on every- 
one, from office to office, with no foreknowledge of who 
The established dealer knows his field and he can 
pick out his prospects. 

There is nothing inappropriate about calling on business 
men at their offices to interest them in buying office ap- 
pliances. Plenty of our most successful business men be 
gan as veritable peddlers. Myron T. Herrick sold sewing 
machines. W. L. Douglass made shoes and went out to 
sell them. Elie Sheets peddled the first Martha Washing- 
ton candies made by his wife in the home kitchen. Heinz 
and Snider both got their start similarly. S. S. McClure 
and his brother sold coffee pots to housewives. Wrigley 
sold soap and Stetson sold hats. All went to the buyers 
instead of waiting for buyers to come to them. 


is who. 


ARE CONTESTS CONDUCIVE TO 
BETTER BUSINESS? 


By William Popkin 


a all are agreed as to the value of sales contests as 
an aid to business. My experience inclines me to take 
It has seemed to us that they tend to 
In a con- 


the negative side. 
arouse jealousies unless very carefully handled. 
test, for instance, involving the sale of certain desk sets, 
the sales people immediately begin to talk desk sets. That 
is good selling sense if there are several types of desk sets 
to sell, but with only one, the salesperson must confine his 
talk to the one he has. Perhaps the customer gets a good 
bargain. It is quite possible. I contend, however, that if 
the following week the contest is withdrawn, the sales of 
desk sets will be few unless a stimulant is again adminis- 
tered. My contention is that a sales contest is an unnat- 
ural stimulation which acts and reacts like any other un- 
natural spur. 

Furthermore, sales contests have a tendency to arouse 
enmities. In one case I know of, the sale of a fountain pen 
or an automatic pencil, it got listed on the sales ticket as 
The person who cheated won the prize and 
later had the audacity to acknowledge it. In the same or- 
ganization a year later we ran several other contests. We 
found that stock cleaning was totally neglected and clerks 
ceased to help each other out of predicaments. Incoming 


I ose leaf. 


merchandise was not taken care of because of the anxiety 
of the clerks not to miss the next customer. 

But there are contests and contests. Some contests do 
create enthusiasm, but only when given in the proper 
spirit. This is the type of contest I would foster at all 
times—contests in which every person doing the selling 
actually shares. Let a commission be given to every one 
for selling any particular item, regardless of how many he 
A better plan is to offer every clerk a prize for 
Contests of this 


sells. 
achieving a certain figure in total sales. 
type are a sound stimulation to business. 

Another method is to offer a prize for the cleanest sec- 
tion. Arrangements should be made with the clerks; the 
store divided, and each clerk assigned to a section. A wise 
boss would eventually find it hard to pick a winner and 
award similar prizes to each clerk. 

Still another interesting contest is one in which a prize 
is offered for the most novel window display suggestion or 
perhaps for the most unique decoration. There are many 
other ways in which store enthusiasm can be created, but 
when you hold these contests, make sure that your men 
are real sports and will give you the best they have. 
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OFFICE FURNITURE 


WOOD & STEEL 


SOME BASIC PRINCIPLES OF 
OFFICE FURNITURE SELEC- 
TION AND ARRANGEMENT 


HE importance of avoiding combinations of different 
periods of furniture in a room is vital insofar as the 
scale of the furniture is concerned and also the 


It is very uninteresting to have a room 


general 
woods and color. 
done in Tuscan or Florentine Italian with heavy desks, 
tables, and perhaps a credenza of this type of furniture 
and perhaps chairs used of the Louis XVI or Adam’s de- 
signs. It is quite permissible to use more than one period 
of furniture in a room, but it is more interesting to adhere 
to Italian furniture in an Italian room and English furni- 
ture in an English room, even if other periods are used. 
Many times 
attractive by the use of pairs of chairs in the Queen Anne 
or Chippendale patterns. Naturally, we at all times deal 
with the masculine side of interior decorating and the 
heavier periods of furniture are more desirable for men’s 


a simple Georgian room can be made very 


rooms. 

Again we discuss the masculine in color. We deal with 
the dark reds, browns, mulberry and dark shades of greens, 
blues and grays. We keep entirely away from lemon yel- 
low, pinks, lavenders and the lighter shades, as the latter 
are very feminine and haven’t any place in a man’s room. 
The styles of fabric should be studied very carefully. 
Where period fabrics are used, it is always more inter- 
esting to use them on the correct period of furniture, for 
to use a Louis XIV drapery material in a Moderne room 
is very uninteresting. This has been done in several cases 
in banks that I am familiar with. The furniture 
salesman should be urged to study the periods of fabrics 
as well as the periods of furniture. The accessories to be 
as lamps, ink wells and ash trays, also should 
be studied as to period. Wrought iron lamps are interest- 
ing on old oak desks and old Italian or Spanish desks 
However, they are very much 


office 


used, such 


done in open finish walnut. 
out of place on Georgian furniture. 

The well furnished office is the office one walks into and 
finds an air of quiet elegance and dignity, and when one 
it is impossible for one to remember the 
The attorney should have furniture 


leaves the office, 
things one has seen 
that has an air of stability and soundness about it, almost 
of being monumental in feeling. The law 
the client is seldom looking for 
The cold 


to the point 
business is very severe; 


and seldom finds it in a law office. 


sympathy 








MR. TABER 





Revision of a Report of an 

Interview with Edward F. 

Taber, Vice-President of The 

Macey Company, Wherein 

Mr. Taber Discusses Impor- 

tant Aspects of Office Fur- 
niture Selling 


truth is what is required. If the attorney surrounds him- 
self with the correct furnishings, he will find it makes a 
good impression on his client. Strong, forceful pictures 
The Man of the Golden Helmet has been 
One cannot help but be im- 


should be used. 
used with very good results. 
pressed with the strong forceful face in this picture. It 
does not attract and hold attention. The same is true of 
One cannot help but admire the man 
We are all familiar 


Abraham Lincoln. 
who will hang this picture on his wall. 
with the honesty and integrity that this picture conveys, 
yet the homely face does not hold our attention such as 
perhaps a woodland scene. The Disputed Will, the Lost 
Document and other pictures of this type are interesting 
pictures for the law office. The attorney at all times is 
anxious for his client to concentrate and pay attention to 
what he is talking about and usually leave as quickly as 
possible. 

The doctor’s office is quite the opposite from the attor- 
ney’s office. We find that the average physician inter- 
views a great deal more women and children than he does 
men. We also find that when a man visits a physician, 
he usually is in a mental and physical condition where he 


welcomes sympathy. We recommend for the physician 
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desks and chairs with spindly legs, furniture that has an 
air of friendliness, gentleness and carefulness about it. On 
the walls of the physician’s office we hang pictures of old 
churches, woodland scenes and perhaps such pictures as 
Mother Love and floral pictures. 

The office furniture salesman should study his prospec- 
taking 


profession of his prospect, the size of the 


tive customer, into consideration at all times the 
room he is to 
furnish and the physical side of the user. A six-foot man 
weighing over two hundred pounds back of a fifty-inch 
desk is not a pleasing sight. On the other hand, a very 
small man back of a seventy-two inch desk is as unat- 
tractive. The big desk dwarfs the small man and the small 
desk simply makes the large man look larger. The scale 


of furniture should be in keeping with the size of the 
room, the physical make-up of the user and in keeping 
of the profession or position that the user holds. The ar- 
rangement of furniture in a room plays a very important 
part in the appearance of the room. The fixed pieces, such 
as tables, desks and cabinets, should always be placed 
straight in the room except in very rare instances. Furni- 
ture at angles has a tendency to make rooms look upset 
and untidy and usually take up a great deal more space. 
It is well many times to place the end of the desk against 
a wall, hanging above the end of the desk a picture with 


desk 


This will bring 


perhaps a lamp under it. Sometimes the can be 
placed with the end against a window. 
the heavy pieces of furniture to one side of the room and 
will leave the balance of the room spacious; and usually 
heavier objects, such as davenports, book cabinets and 


cupboards, can be used opposite the desk to balance the 


room. Oriental rugs should never be placed at angles ex- 
cept where major pieces of furniture are angled. When 
oriental rugs are thrown into a room and not placed 


tractive. The big desk dwarfs the smal! man and the small 
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all, the oriental rug is a piece of art. It is a woven pic- 
ture and represents many, many hours of patient labor. 
Pictures should always be hung so that the principal cen- 
ter of attraction in the picture is on a direct line of the 
eye while standing. 

It has been often said that merchandise well displayed 
This is more than true in furniture and par- 
It is difficult for men to vis- 
ualize furnishings in Usually their minds are 
occupied by other matters and when the office furniture 
salesman starts to discuss styles of furniture, colors of 


is half sold. 
ticularly in office furniture. 
rooms. 


carpets and draperies, they are at a loss to understand 
what the salesman is talking about, but by keeping the 
sales rooms properly set up and merchandise interestingly 
displayed, it is possible to interest the prospective buyer 
in a much higher grade of furniture than he would have 
been interested in by showing a catalogue. The office 
furniture salesman must realize that the merchandise on 
display is part of the tools that he works with and these 
tools should be in excellent condition. A very skilled car- 
penter could be employed, but without good tools he could 
do very little. This is very true of salesmen. The sales- 
man may be a very brilliant man and yet without the 
proper merchandise, he can do very little. It is well for 
the salesman to read books on interior decorating and 
There are many of these to be found 
in the public libraries. It is easy to obtain a card from 
the library, giving permission to take these books home. 


period furniture. 


There are also many interesting magazines on the news 
stand, such as House and Garden, Art and Decoration, 
and House Beautiful. It is true all of these articles will 
be written around the furnishing of a home. In reading 
the articles, one must modify them so they can be used in 
offices. The principle is usually the same in both cases, 
and it only takes a little resourcefulness and ingenuity on 
the part of a salesman to apply them. 


WE BELONG TO A BILLION-DOLLAR 


INDUSTRY 


. OU are members of a billion dollar industry,” Mr. 

Hooker began, “and if you don’t know how much 

that is, 

ness you are affiliated with. If you were to set aside one 

dollar for every day ever since the birth of Christ, you 
still would not have a billion dollars.” 

The analysis of the billion dollar business on the chart 


you can’t appreciate just how important a busi- 


showed various lines of office and business equipment as 


follows: 
Misc. Office Machines................ $ 48,000,000 
Ce DR og aid aes aes 55,000,000 
Pens ee POM oi kn cviccaadcedcoses 62,000,000 
Adding & Calculating Machines...... 64,000,000 
Miscellaneous Unclassified ........... 66,000,000 
Typewriters & Supplies.............. 82,000,000 
RRND: agi iovaxarsancekmuaesta ee 83,000,000 
Reese Land Binders. ccsiciccvcecns cas 91,000,000 
rey rere 95,000,000 
oo, ee ae a 100,000,000 


Increased business opportunities through the increase 
of the number of office workers was brought out by Mr. 
Hooker. The chart showed that in 1910 there were 1,737,- 
In 1920, this number had increased to 
3,126,540, an increase of 55 per cent. In 1930, it is esti- 
mated that there were 5,000,000 persons engaged in office 
work, an increase of 62 per cent. The figures quoted were 


053 office workers. 


Selected from the Remarks 
of Lew Hooker of the Com- 
mercial Furniture Com- 
pany, Chicago, Before the 
Annual Convention of the 
Ninth Regional District of 
the National Stationers 
Association at Dallas, 

Texas, March 19 and 20 


secured through the Chicago office of the Department of 
Commerce, and are in addition to the large volume of fur- 
niture required for executives, salesmen, factory offices, re- 
ception rooms, and miscellaneous requirements. 

“Are your selling efforts increasing in proportion to this 
increase in business?” Mr. Hooker asked. “Here you have 
a natural fertile field for new business which grows from 
year to year and which creates its own demand for more 
office equipment and supplies. Are your selling efforts in- 
creasing proportionately, or are you waiting for these peo- 
ple to come into your store and beg you to sell them 
something ?” 

Replacements offer another huge field for new business, 
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Mr. Hooker pointed out, and illustrated his remarks by a 
chart which showed that: 

Fifty-four per cent of tables now in use are now mort 
than 10 years old and have been written off the books by 
depreciation 

Sixty per cent of bookcases now in use in offices through 
out the United States are 10 years old or more. 

Fifty-one per cent of all office chairs are now obsolete, 
being 10 years old or more. 

Fifty-six per cent of all desks in use in the United States 
are 10 years old or more. 

“Chairs offer the cleverest means of approach in selling 
new office furniture,” Mr. Hooker stated. “If you can get 
a man in a comfortable position, you can get him to agre¢ 
to almost anything. The Eastman Kodak Company made 
a survey of the right kind of chairs to be used in their 
factories for the comfort of office workers, and found that 
through the use of proper equipment their production was 
from 3 to 7 per per day. Go after the 
posture chair business. It offers a fine opportunity 

“There has been a lot said about trading in old furni 


increased cent 


ture on new, but I am going to tell you right now that if 
you wait until a business man decides to trade in his old 
equipment and buy new furniture you are only buying his 
old equipment, If you take the initiative 
and create the market, you will keep the sale out of com 
petition, and will be better able to dictate your own terms 
Thus, you can sell the old furniture at a profit, or at least 


and at his price 


break even 

“There is plenty of business, but there is not enough to 
Right methods will get you the business that 
your competitor would otherwise get. This is your de- 
pression and you have a place in bringing it to a close 
It makes me mad to hear a good business man waiting 
for the turn, yet I have had men who are good customers 
of ours write me, or tell me to my face, that they would 


go around. 


not be interested in anything at present; that they were 
Don’t wait for the turn. If we all get 
busy, we can bring his country back in no time 

“There is a nation-wide trend toward finer equipment. 
Firms like Marshall Field, Montgomery Ward & Co., and 
others change their equipment frequently, not because it is 
old or worn out, but because they have learned that the 


waiting for the turn 


morale of their working organization is greatly improved 
by having good equipment on hand at all times, and by 
installing new equipment at reasonable intervals.” 

The chart gave the following explanations for new equip 
ment: 

1. Business men realize the prestige value of fine offices 

2. Large, successful organizations have proven that fine 
offices improve employes’ morale 

3. Women in industry have strong influence. 

4. Architects and interior decorators are recommending 
the use of better furniture 

5. Movies have advertised fine offices to the world. 

“We have only to take advantage of the wonderful op 
portunities that are before us to make this business bigger 
and better,” Mr. Hooker urged 
of the talkies recently you have noticed the elaborate office 
Doesn't this stim- 
ulate interest in better office equipment? Doesn’t the fact 
that architects, who plan these beautiful new office build 


“If you have gone to any 


equipment that is used in all the scenes. 


ings that are going up, urging better office equipment, act 
as an incentive for more sales? 
increase his business? How can 


“How can the dealer 


he take advantage of these opportunities? 


Reading from 
Che Right Mer- 
Definite Sales 
Manufacturers’ Coop 


the chart, he can increase it by having: 1 
Trained Sales Force. 3. A 


Advertising 5 


chandise. 2. A 
Plan. 4 


eration, 


Consistent 
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“T was in a city some time ago and was visiting the 


office of a man where we were laying out some plans. | 
‘You need a T-square to do this work.’ So we 


square. W< 


said to him, 
went down the street to a store to buy a T 
went into the store and a young lady came up to us, and 
She having 


T-square looked amazed at 


It was beyond her conception. Sh« 


we asked for a 
heard of such a thing. 
turned to another young lady in the store and said, ‘Mamie, 
where are the T-squares?’ Mamie looked disconcerted and 
exclaimed, ‘Tee-square?’ We finally found a young man 
in the store who had heard of a T-square and he sold us 
what we wanted. And this, gentlemen, in spite of the fact 
that there was a display of T-squares and office equipment 
in one of the show windows in the front of the store. 

“T related this incident a few days later at a meeting of 
the Rotary Club in that city. After the meeting was over, 
the manager of one of the leading stationery stores in that 
city came up to me and asked: ‘Was that my store?’ I 
said, ‘It was.’ ‘Well—it’s never too late to mend, 


he replic og 


’ 
anyhow, 


——E 
European Pin Manufacturer Establishes Factory 
in the United States 

William Prym of America, Inc., the American branch of 
William Prym G. m. b. H., Stolberg, Rhineland, Germany, 
recently opened a factory in Long Island City, N. Y., and 
sales offices and warehouses at 505 Eighth avenue, New 
York City, and 223 West Jackson boulevard, Chicago, IIl. 
The parent firm, one of the oldest and largest manufactur- 
ers of pin products and small metalwares in the world, 
was founded in 1559, and now enters its 372nd year of 
continuous existence. The business has been conducted in 
the same city, passing from father to son, for thirteen 
generations. Hans Prym is at the head of the parent 
company and his oldest son, Hans August Prym, heads 
the American branch. 

In Europe, William Prym G. m. b. H., has factories at 
Aix la Chapelle, Isserlohn, Schweidnitz, Heilenstein, Weis- 
senbach, Vienna and other industrial centers. Warehouses 
and sales offices are maintained in the principal cities of 
the world. 

—— 
Miss Willins to Demonstrate Speed Typing 
Abroad 

Stella Willins of Brooklyn, N. Y., who 
speed on the typewriter under the old International rules 
known, sailed on March 22 for 


made greater 


than any other woman 
Europe on a business trip during which she will spend her 
time explaining her typing speed to stenographers, office 
workers and commercial school instructors. 

It is stated that Miss Willins, who is twenty-five years 
old, is going abroad at the repeated invitation of British 
and Continental business men. Her trip is a sort of good 
will tour for speed typing. She expects tu be gone some 
four or five months. Miss Willins expects to have a most 
interesting trip, not the least agreeable part of which will 
be the privilege of teaching the American system to typists 
She will 


emphasize concentration, rhythm and the use of the fingers 


unfamiliar with its advantages in speed work 


alone in speed typing 
> 
Color Added to Tip Top Line 

The Tip Top Manufacturing Company, Inc., 
N. Y., has added ten color finishes to its line of paper fas- 

These the three 
Nos. 0, 1 and 2, 
red, green, orange, orchid, white, coral or black 


Syracuse, 


teners colors may be had in each of 
enameled in brown, yellow, blue, 


These 


convenient little fasteners may now be used as color sig- 


Sizes 


nals in filing systems, and also bring harmony or contrast 
to the which en- 


closures are fastened together. 


color scheme of advertising matter in 
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A Real Typewriter Salesman 


By Leo I. Mooney 


He called at my office when I needed a typewrite1 
much, but did not 
for it. So I told him I 
But he promptly suggested that I 


a machine on trial for a week without any 


wherewithal to pay 
then. 


very have the 


was not in the market 
permit him to install 
obligation on 
my part to buy it. I refused, since I could see no way 
He continued, however, to stress 


the machine and 


of paying for it then. 
the fact that he 
that he would call in 
would not obligate myself in the least, but, on the con- 


wanted me but to try 
a few days and take it away; that | 
trary, would have the advantage in the use of his machine 
for the time. And under his insistence I finally consented, 
and he jubilantly departed promising to deliver the type- 
writer the next morning 
But did not deliver it. 
But when the second and third day 


I wondered why, but I felt some- 
what relieved too 
rolled by without the typewriter appearing I grew curious 
as to the reason. I felt like calling him up and asking 
him why; for I was just a little miffed about what I thought 
was his kidding me. I held off, almost a 
week, and then, a bit indignant, called up and asked him. 


touch 


however, for 


He was all apologies. He should have gotten in 
with me promptly, he said, but he had expected from day 
to day to be able to deliver just the exact model with 
type suited to my work and so had neglected ‘phoning m« 
while he waited for the machine from the factory. But h« 
had just gotten it in that morning, and would be over with 
it pronto. e 

And he was. He had the machine in my office in half 
an hour. I tried it out with him there and pronounced it 
great. I tried it out for the rest of the day and was still 
of the same opinion. At the end of the second day I knew 
I couldn’t part with that typewriter. 

But somehow or other I wasn’t satisfied with the sales- 
man’s story. I realized that with the typewriter in my 
possession, at my request, he had put me under obligations. 
to buy, I had been put in the 


Even if I did not want 
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position of asking mm to bring it. I felt uncomfortable 
about notifying him to take it away. But I began to won- 
der whether he hadn’t practiced a bit of psychology on 
me; hadn’t purposely put me in an embarrassing position. 

At the end of a week of excellent service on the part of 
the machine he called. I admitted all its good points, 
but told him frankly of my suspicions. And he was a 
good enough sport to admit that I was right; that he used 
the method he used on me with obstinate customers who 
really needed machines and were good risks financially 
to permit him to install typewriters and wait awhile for 
his money, or take it on installments. His frankness won 
me over and I bought the machine on terms. 

Surely this is an excellent method of putting obstinate 
customers under obligations and inducing them to buy. 


Oe 
Swindells Takes District 23 for General 
Fireproofing 

John Swindells of Tulsa, Okla., recently spent some time 
in Youngstown, Ohio, preparing for the duties of “G-F” 
district manager of District No. 23, comprising Oklahoma 
and the Panhandle of Texas. 

Mr. Swindells was for eleven years with the Field Sta- 
tionery Company, General Fireproofing Company agents 
at Tulsa, and at the time of his appointment was manager 
of the furniture department at Field’s. He will continue 
the excellent work done by O. L. Hamm, who resigned to 
join the Standard Office Supply Company of Oklahoma 
City as sales manager. 


Sa ae 
The Crying Towel Again 

Recently we noted in these pages the receipt ot cryiuy 
towels from different sources, with the advice that when 
the pessimist comes in he be handed one of these absorbent 
paper contraptions and be requested to go away in the 
corner and do his crying without cluttering up the aisles. 

A series of these towels was sent out by the Pacific Desk 
Company of Los Angeles, and it is interesting to note that 
a daily paper, The Ashland Daily Press, Ashland, Wis., 
made editorial comment on the idea. The editor of the 
Press, however, put it more strongly, when he suggested 
that the pessimists cry all by themselves until they pass 


away. 





J. B. PRIESTLEY AT HIS ROYAL 
the United States from New York on his way to the South Sea Islands where 


he will write a book. 
‘Good Companions”’ 


PORTABLE TYPEWRITER—He crossed 


Previous compositions which have been good sellers are 
and “‘Angel Pavement.” 


Mr. Priestley bought a Royal 


portable at New York to use in his present journey. 
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Ohmer Omni-denomination Postage Machine 
The Ohmer Fare 


placed its postage permit machine on the market, for the 


Register Company, Dayton, Ohio, has 


use of business houses handling mail in large volume. It 


prints the indica prescribed by the Post Office Department 





OHMER POSTAGE PERMIT MACHINE 


as precancelled stamps, providing for the various classifica- 


tions of the department. Each stamp issued by the ma 


chine for parcel post pac kages shows in three colors th« 


date issued, the zone to which shipment is made, the 


weight, class of postage—parcel insured, special de- 


post, 


livery, insured special delivery, C. O. D., special delivery 


C. O. D., special handling, insured special handling, C. O 
D. special handling, etc., the amount of postage from one 
$9.99 serial number of parcel, machine and 


As each 


stamp is issued a duplicate is printed on the detailed record 


half cent to 
permit number, post office and date of mailing. 


within the machin« Che individual operating the machine 


is identified for every transaction 
One shows the 


grand total of postage issued, and the other is a subtractor 


Iwo totalizers are within the machine. 
As postage is issued the amounts are deducted automatic- 
ally The 
then locks, and cannot be operated further until additional 
bought local 


until the prepaid total is exhausted machine 


prepaid postage has been through the post 


othce 


ss 
Improvements Announced in Columbian Execu- 
tives’ Calendar 
Executives’ 3 in 


Lower prices on 1 Calendars and sev- 


eral improvements in design of the same line have been 





} IN 1 CALENDAR WITH HAND REST 


EXECUTIVES 
announced by Columbian Art Works, Inc., of Milwaukee. 
Considerable emphasis will be placed on the 3 in 1 model 


in this year’s sales campaign. 


Che open-faced type calendar is becoming increasingly 
popular, Columbian Art Works has found, and the Exec- 
utives’ 3 in 1 Calendar 1s of that type. In addition to the 
usual advantages of an open face, it permits filing past 
memos and notes under a brass plate, where they are kept 
permanently for future reference. Filing is done by simply 
lifting up the pad and turning under as many leaves as 
de sired. 

One of the swinging 


this calendar is the 


handrest, in brass or nickel silver 


features of 
It supports the hand 
keeps the paper leaves from curling, and 


while writing, 


covers any note or memorandum of a confidential nature. 

Che same calendar is also made without the handrest. 
Both models are furnished in either brass or chromium. 

The 


The base is finished in an attractive crystal black. 


permanent base is refillable each year 


As its name implies, the Executives’ 3 in 1 Calendar 


serves three purposes. It is a current calendar, a file of 
past memos and a record of future appointments, all in 
one. 

The calendar is designed to harmonize with the popular 
styles in modern office equipment and fits in perfectly 
with fine office surroundings. It is also purchased freely 
for gift purposes 

—— 
Interesting Line of Card Ledger Desks 

The Columbia Steel Equipment Company of Philadel- 
phia, Penna., has perfected a new line of card ledger desks, 
accommodating either ten 8 x 5 inch or eight 8 x 6 new 





NEW CARD LEDGER DESK MADE BY THE COLUMBIA STEEL 
EQUIPMENT COMPANY 


ledger card trays. Each tray is equipped with a stationary 
compressor in the front and a movable compressor in the 
rear. The front compressor, which may be tilted forward 
as a bronze label holder, is visible to the operator even 
when he is standing. Both compressor plates are given a 
half curl at the top to provide a hand hold for lifting pur- 
On the inside of the desk above each tray there is 
The tray is also equipped with a 


poses. 
an extra label holder. 
guide rod which operates in a depressed track 

When not in use the trays are covered by roller curtains, 
there being a separate curtain for each compartment. 
These curtains pull down and snap shut with a paracen- 
tric lock. They are sturdily built, fit closely, and operate 
smoothly at all times. 

A sliding posting board is placed outside the curtains 
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and is completely independent of them, moving freely 
on fiber rollers over both compartments. It is linoleum 
covered, and has bronze binding all around and rubber 
bumpers on the sides. Cut-outs are provided for inkwells. 
The design of these desks also provides for the installa- 
tion, below the apron, of a transfer section for either 8x5 
inches: 8x6 inches; 4x6 inches; or 3x5 inch cards. Each 
transfer drawer is equipped with a movable compressor 
and a bronze handle and label holder. This transfer sec- 
tion, being an independent and fully enclosed unit, can be 
attached at the factory before shipment or by the cus- 
tomer at a later date. 
Card ledger desks are 
have two-inch square, heavy gauge tubing legs, channel ties 
and foot rails. Great rigidity and strength are assured. 
The No. 7600 D, double desk over all is 58% inches wide, 
42 inches high and 30% inches deep. The posting board 
over all is 15 inches wide, 1134 inches high and 273% inches 
deep. Other and further information will be cheerfully 
supplied by the Columbia Steel Equipment Company. 


of double wall construction, and 


eniesniieentiliaiiaaeidee 
Parker Brings Out Handsome New Line of Pens 
The Parker Pen Company of Janesville, Wisconsin, has 
brought out an interesting new fountain pen line desig- 
nated as the new Black and Burgundy Red Duofold pens. 
Some of the leading dealers, the company states, have 
noted a definite trend toward greater conservatism in foun- 
tain pen colors. The new Parker pens, it is declared, com- 
bine the richness of their de luxe styles with the dignity of 
jet black. 
“Black and Burgundy,” 
ganization, is said to be a style as radiant as wine-colored 
crystal in which elusive lights and shadows glow as the 


as designed by the Parker or- 


pen is poised and turned in the hand. 

Except for the Parker pearl and green, and pearl and 
black de luxe pens at $10, which won the endorsement of 
such style authorities as Stringer of London, designer of 
nobility’s clothes, and Paquin of Paris, noted couturier, no 
other Parker pen has enjoyed greater praise. 

The new pens will retail at only $5 and $7, and are 
guaranteed for life. 

Special magazine and newspaper advertising is planned 
to arouse user-interest, while at the same time the cam- 
paign on other popular numbers will proceed without 
abatement. 

—__<—————— 
New Esrobert Desk Lamp 

A new and attractively designed desk lamp has been 
added to the Esrobert line, of which S. Robert Schwartz 





ESROBERT LAMP NO. 1561 


& Bro., 160 Varick street, New York, N. Y., ate the man- 
ufacturers. It is known as No. 1561. 

The base is decorative in design, seven inches in diam- 
eter and felted, with graceful column to match. The shade 
is nine and a half by four and a half by two and seven- 
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eighths inches, with ornament in front. Height over all 
is about fifteen and a half inches. 

The finish of the No. 1561 is two-tone and presents a 
beautiful effect. This lamp can be had in Bronzegold and 
Verdgold finishes. 

The retail price is $7.50. 


$$ 
Remington Perfects Electric Accounting Machine 
The new Remington accounting machine—completely 
electrified—has just been announced by Remington Rand 
Business Service, Inc. 
There are three new models of the completely elec- 





NEW REMINGTON ACCOUNTING 
MACHINE, COMPLETELY ELECTRIFIED 


trified machine: No. 81, vertical adder; No. 83, single cross- 
footer, and No. 85, the dual cross-footer. 

In addition there are three new models in the “70” series 
in which only the numeral keys are electrically operated. 
These are Nos. 71, 73 and 75, corresponding in their capac- 
ities to the “80” series. 

Design of this machine has brought new beauty into 
the accounting machine field without sacrifice of speed or 
accuracy. Its appearance suggests strength, service and 
ability. 

“More than three years have been spent in perfecting 
this machine,” says C. E. Burns, sales manager of the 
Remington accounting machine. “F. A. Hart, research 
engineer, and his associates have put into this machine 
everything that engineers and money can supply. 

“The new Electrified Remingtons represent the ultimate 
development of this machine,” said Mr. Burns. 

“Besides operating the entire keyboard, all auxiliary op 
erations are performed by electricity, such as spacing for 
lines, and carriage return. Through its system of totalizers 
and cross-footers, the machine not only accumulates totals 
vertically and horizontally, but furnishes automatic proof 
of accuracy.” 


——_.——— 
New Platen Reported 

Art. Ames, president of the Ames Supply Company, 564 
West Randolph street, Chicago, was asked the other day 
concerning reports that his company was about to come 
out with a new platen having valuable properties. He re- 
plied that there would be an announcement of new devel- 
opments within a couple of weeks. 

It is reported that the new compound, out of which the 
platens are made, is of a softer consistency than any platen 
material heretofore used, and that its use makes it possible 
for operators to accomplish results of much value and ver- 


satility. 


———— 
Doilies of Cellophane 

A novelty in the paper goods field is doilies of moisture- 
proof Cellophane, which may be cleansed with a damp 
cloth. The designs selected by the converter were copied 
from antique pieces in the Metropolitan Museum at New 
York. These are printed in white and pastel shades on a 
background of clear cellophane. 

The manufacturer of these Cellophane doilies is the 
Package Paper Company, Holyoke, Mass. 
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Period Lines in General Fireproofing Desks 
The General Fireproofing Company, Youngstown, Ohio 
has produced a new metal desk of modified period design 
It is known as the “Professional,” and is the forerunne: 
of a complete line of the same design 
The “Professional’ 


steel furniture, yet retaining the utility 


demonstrates the great advances 


made in beautifying 





PROFESSIONAL” DESK O} G-F” LINE 
and convenience of its predecess« rs in the “G-] desk 
line It is modern in those features which transform staid 
office furniture into productive business equipment, and 


different from anything yet developed in metal 
is sufficiently conventional to satisfy that 


the leaders of business 


decidedly 
furniture. Yet it 
great army of conservative men, 
and professional activity. 
Characteristic of the new design are round 
turned and fluted legs, bronze bound 


p, and sound deadening elements in panels 


reduced top overhang, 


“Velvoleum” 


and drawers Outstanding is the famous “G-F” four leg 


design which gives plenty of “sea room” for the feet, 


saves the floor space of one desk in twelve, facilitates 


pass this desk throug! 
} 


sweeping, and makes it possible t 


small door openings and into restricted 


six leg or an eig! 
The “Professi 


tone grained or flat finishes. 


_ 

A New Elbe Scrap Book 
Che Elbe File & Binder Company, Inc., 215 Greene street 
New York, N. Y., has just placed on the market a new 
scrap book features The line is 
known as the New Departure Each book can 


t leg desk will not go. 


nal” model is finished in monotone or tw 


which has interesting 


scrap book 








BROADSIDE VIEW OF THE NEW DEPARTURE SCRAP BOOKS 


be built up to double its original capacity. It is stated that 
these scrap books have a new sheet binding principle em 
bodied in them construction called the Elbe Swivelok 


This new patented mechanism made its appearance first 


in the spring of 1930. It is a screw post method of bind 


ing loose sheets and is quick-acting and simple. 


pilasters, 


spaces where a 
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books is heavy morocco 
Both front and back 


covers have an embossed border design and the front cover 


The binding of these 


grained imitation leather, stiff covers. 


scrap 


has an embossed panel in which a label may be pasted or 


on which gold stamping may be done. There are fifty 
leaves of dark gray, medium weight mounting paper. 
Sheets are patent scored so they will lie flat 

Further information may be had from the Elbe File & 
Binder Company at the above address 

- 
Krantz Announce a New Shock Absorber 

The Krantz Manufacturing Company, 35 East Wacker 
Drive, Chicago, IIl., is offering the trade a new typewriter 
shock absorber that carries a lifetime guarantee. The de- 


vice consists of four shock absorbing feet and two brackets, 


as illustrated The feet can be fastened to any make of 


typewriter, except the L. C. Smith, by simply removing 


the rubber feet from the typewriter and fixing the ab- 
sorbers in position by tightening the screws in the center 
of each foot On L. ¢ 


For typewriters used with drop head desks, 


Smiths the absorbers are hooked 
into position 
the shock absorbers are fastened to the typewriter plat- 


forms with thumb screws 


if 
rs 





ABSORBER 


NEW KRANTZ TYPEWRITER SHOCK 


Krantz absorbers a user said, 


fact that they 


In referring to the new 
“Their principal value seems to lie in the 
cradle the 


duces vibration, and brings about a greater over-all flex- 


machine, which greatly improves the touch, re- 


ibility and efficiency 
oe 


The “Wonderclip” 
1860 Broadway, New York, 
This 1s of the 


with broad jaws, and can be used for securing 


The Unitex Company, Inc., 
N. Y., is distributing the “Wonderclip.” 
spring type, 
an assembly of papers, to hold open a book for easy read- 
ing, ete. An initial can be added as an embellishment. 
[his device is made in a variety of finishes, including gold 
satin, chromium satin, silver satin, silver antique, bronze, 
brass. The 
cents each 

——— 

New Model Elliott-Fisher Accounting Machine 
Elliott Fisher Company of New York 


announced a new model Elliott-Fisher 


copper or retail price ranges from fifty to 


seventy-five 


Che Underwood 


City has recently 


accounting machine, which is said to reduce by fifty per 


cent the time required to train operators and to increase 


the speed of ledger posting by twenty to twenty-five per 
cent owing to a new direct subtraction device and a com- 
This machine is pro- 


plete redesigning of the machine. 


duced in two types—the Simplex and Universal, featuring 
direct subtraction and many other conveniences. Indeed, 
it is said to have sixteen or more new features, including 


To make 


new actuation has 


a number of unique and original improvements 
direct subtraction possible, an entirely 
been designed. There are new column registers, new com- 
bination add and subtract cross-footer engagement clips, 


interchangeable column registers, new column register col- 
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umn indicator, new cross footing register, new cross footer 


column indicator, new cross footer connect and disconnect 


subtract and 


bar, new 


lever, new cross tooter restoring 








REDESIGNED ELLIOTT-FISHER ACCOUNTING MACHINE MOUNTED 


ON A SPECIAL ACCOUNTING MACHINE DESK 
shift key Universal accounting machines and the new sub 
tract and red key for Simplex accounting machine. Other 
new features of much value have also been added. 

The 
be a milestone in the 
pany, which in 1918 had a cash surplus of $34,000 and now 
Elliott 
holdings of approximately 
since Philip D 
president of the 


machine is declared to 
Elliott-Fisher Com 


announcement of this new 


growth of the 


enjoys cash 
stated that 


Wagoner assumed his present position as 


Fisher Company 
$6,000,000. It is 


as the Underwood 


in 1918, it has never borrowed 
ranks of 


company 


a dollar, and it is now in the front makers of 


billing, adding, accounting and bookkeeping machines and 


doing business in seventy-seven countries. 
—- 
A New Carbon Paper 


Company has 


typewriters, 


Royal Typewriter just announced 


The 
what is known as the new Roytype Tab Edge carbon, a 
new product in a new box. Royal dealers are urged to use 
this new carbon in their window displays 

Sa 
Steel Fixture Manufacturing Company Announces 
a New Low Price File 
binet with full roller 


market by The 


extension sus- 


Steel Fix- 


A low 


pension has been placed on the 


price filing ca 





ture Manufacturing Company, East Seventh street and 
NEW 1000°" LINE FILE MADE BY THE STEEL FIXTURE 
MANUFACTURING COMPANY 
Santa Fe tracks, Topeka, Kans. The drawers are rein- 
forced and have box heads, increasing filing capacity. 
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Each file has a cap top and 
reinforcing spreaders between drawers. Positive locking 
The new files, known as the 
They are offered 


Hardware is of cast bronze. 


followers are in each drawer. 
“4000” line, have a baked enamel finish. 
in both letter Locks 


dk sired. 


and cap sizes. can be supplied if 


an - 


Pelouze Scale for Letter Mail 
The Pelouze Manufacturing Company, 232-42 East Ohio 
street, Chicago, IIL, will have in the hands of its jobbers 
shortly a new “Fast Mail” scale for distribution to dealers. 
This is intended for letter mail only, and has a capacity 
of nine ounces by half-ounce graduations. The scale is 
unobtrusive, and fit for a place on the desk of an execu- 
finished in French gray 
The scale is very sensitive 


tive’s private secretary. It is 

enamel with brass mountings. 

and accurate, making it well suited to users of the air mail. 
The balance poise and scale beam are brass, with the 


graduations distinctly marked. The body and base are 





PELOUZE “FAST MAIL” SCALE 


made of cold rolled steel, of pleasing outline, producing a 

serviceable scale capable of rendering accurate service for 

years. The “Fast Mail” scale retails at $6.00. 
8 eH 


An Inked Ribbon Rubber Stamp Pad 
The Life Long Stamp Pad Company, 230 West Superior 
street, Chicago, Ill., is the manufacturer of a new type of 





THE LIFE LONG STAMP PAD 


rubber stamp pad which involves the use of an ink im- 
pregnated cloth ribbon. The pads are offered in two 
colors, black and red, both in one pad if desired, which is 
a unique feature. 

The ribbon in each pad is 72 inches long and three inches 
wide, giving a total inking surface of 216 square inches. 
It is stretched across a steel plate, which provides a firm 
surface devoid of ridges and lumps. No re-inking is neces- 
sary. When stamp impressions become dim, a fresh five 
inches of ribbon can be exposed by turning the handles, 
which may be seen in the accompanying illustration. The 
ribbon is guaranteed against drying out for two years. It 
is estimated that 40,000 three line copies can be made from 


one ribbon. 


Turn to page 157, please, for ] 
more New Machines and Devices 








Coxey’s Army “Never Won No War” 


By Roy George 
HEN 


bran he 


a boy hits his toughest year the 
business for himself, it’s tough 
be tough himself. W. F. 
Grin,” head o 
\riz., thinks 1930 was 


phy to meet it 


out in 
unless he happens to Gruen, known 
“Billie 


Company, Mesa, 


locally as 


the Gruen Office Supply 
a tough year, but 
he had a phil 
More than that, he had a practical plan. 
Billie 


folded in a triangle, 


It seems only a short time sinc: Grin was wearing 
but he swears he’s 


That 


yf age in the office equipment world, for there’s 


his saddle blanket 


been working for other pcople for twenty-one years 


makes him « 
where he bes 
\ lot of old 


them the first filing 


an and there’s where he has put in all his days. 


timers will swear that young Gruen showed 


cabinet they ever saw and that was so 
thought he 


to catch 


far back in the early days that they was trying 


to interest them in a new trap jack rabbits 


Anyway, he was the local super-salesman and the first 


man in Maricopa county to demonstrate the value of callin; 


on the trade with pencil sharpeners and erasers if he wanted 


to be in on the eventual bidding for new office equipment 


and the big sales contracts for general supplies 


And the first job was “Billie Grin’s” education 
Buys Right 
When this ambitious young man decided to go into busi- 
ness for himself and let other people do his work for him, 
he picked a good business and a good location, but he 


picked a bad year. His first plan was to establish a modern 


supply house with a model private office where he could sit 
before a big executive’s desk with nothing to do but push 
electric buzzers 


rk tabulated checks and filed away correspondenc 


while his typist copied out orders and his 
hling cle 
in their attra 


on the kind of paper the stationers advocats 


tive national advertising And he certainly made a great 
showing at the start. 

Then things slowed up 

“My 


away 


lease runs for five years and I’m going to finish up 
I had originally figured,” said Billic 


How do I know? Well, none of the 
If they had, this old country wouldn’t 


ahead of what 
“This slump won't last 
othe: 


be what she is 


nes lasted 
Chey had me worried for a couple of weeks, 


sitting around waiting for business to come in out of the 


‘templed hills’ and no business showing up ‘hen I got my 


first year he 
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coat off and went to work again, myself. 

“IT went out calling on the trade. 

“And the minute I commenced to work, I commenced to 
think out new ways of selling. I am away ahead of what 
I’d planned on.” 

Doubles His Force 

“Billie Grin” hired three of the best office supply special- 
ists in the Salt River valley and set them to work in dif- 
ferent towns on higher commissions than they were getting 
elsewhere, and he was able to get them simply because 
other men, older men, more timid men, were willing to let 
them go. They’ve brought new business with them, their 
personal following, and they've built up a sense of pros- 
the that is 


breed prosperity. 


perity around Gruen establishment bound to 


“It’s just like the big guys say: ‘It’s all in your eye and 
think And 


then’s when you've got to branch out. 


you're done if you you are.’ what if you are 
done along one line; 
I got my own hunch late one afternoon when I was sitting 
worrying about the rent, and I got it by just taking a dust- 
rag and going over the old pencil sharpener fastened on the 
I noticed the unsightly marks made on 


table by the 


corner of my desk. 


the polished top of my big very necessary 
little implement. 


“That night I wakened up with an idea.” 


Invents a Contact Getter 

[he next day Billie worked in a machine shop making his 
sample clamp for holding pencil sharpeners where they're 
wanted, and the next few days saw him making the rounds 
of his old customers to display his invention and demon- 
So well was he received that he imme- 
the field to 
Phoenix. 


Strate its efficiency. 


diately planned his campaign and put men i 


cover all the territory within a 50-mile radius of 
“It takes the 
Billie 


More than the sale of the device, he was concerned with 


customer’s mind off his troubles,” says 


the psychology of the matter, and best of all in its results 
was the reaction on his own force of salesmen and himself. 
From that starting point, Billie Gruen worked himself out 
of the slump. Real depression never reached him and hard 
times are over. He has got the best men; he’s putting on 
new kinds of service; he has found a field for his efforts; he 
has created an atmosphere of prosperity 

And he has proved that the experts at Washington are 
right. 
a dust rag. 


Business is sound. All you've got to do is start with 








STRIKING WINDOW DISPLAY OF UNDER 
WOOD, ELLIOTT-FISHER AND SUNDSTRAND 
MACHINES AND ACCESSORIES BY THE HIB 
BEN OFFICE EQUIPMENT COMPANY, BREM 
ERTON, WASH Although this company has 
been in business 


but a comparatively short time 


its sales of portable and standard typewriters 
adding machines and office equipment generally 
addition to the 
Elliott-Fisher and 
company Carries ret 


ndding machines, Mime 


have been heavy In Under 


Sundstrand lines, the 
of all makes, 


ographs and a 


wood 
iit typewriters 


con ple te 
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A Technical Study of Typewriter Noise 
Dr. William Braid White, 
American Steel and Wire Company, Chi- 


director of the Acoustical Lab- 


oratories of the 


cago, recently conducted on behalf of the Remington Rand 
organization at Buffalo a series of noise tests by means of 
the Osiso or acoustic camera, presenting visually the dif- 





AND REMINGTON 


GROUPED 
OSISO OR ACOUSTIC CAMERA USED IN SOUND TESTS.- 


BEHIND THE 
From left to 
right, those who observed the experiment are F. W. Young, general man 
ager, Remington Rand plant; F. A. Hart, director of Remington account 
ing machines research; Harry Landseidel, vice-president in charge of 
production; E. E. Barney, director of Remington typewriter research ; 
Dr. William Braid White: C. A. Lemkuhl, manager of typewriter sales, 
and G. G Noiseless typewriter engineer 


DR. WHITE OFFICIALS 


Going, 









SHOWING NOISE PRODUCED BY FORTY STANDARD 
The amplitude of the are from the center line is the 
measure of the volume of 


OSCILLOGRAM 
TYPEWRITERS 


noise 


| A TTR TN LC le neT|! 
KS A 


NOISE 
Here the 


PICTURE OF FORTY REMINGTON NOISELESS MACHINES 
relatively slight variation from the meridian line shows quietness 
of operation 

ference between the noise of the usual typewriting machine 
and that of the Remington Noiseless machine. It is stated 
that the Noiseless typewriters are sixteen times less noisy 
than a like 
have assumed that because noise is indicative of activity, 


it Dr. White. 


We have long since learned that noise has 


number of standard machines. “For years we 


s commendable,” said “Most noise, how- 


ever, is waste 


nothing to do with constructive activity.” 
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Dr. White is using the same method in studying Chi- 
cago’s noise problems as chief of the scientific division of 
the newly formed Noise Commission of that city. He has 
also studied noise problems in New York City. 

In operating the acoustic camera, sound is picked up by 
a microphone giving rise to a rhythmical electric current. 
This fluctuating current corresponds exactly to the vibra- 
tion in the form of sound. 
of radio amplification, and is then carried to two fine silver 
wires, across which is cemented a tiny mirror scarcely 


It is passed through two stages 


The wires are in a magnetic field 
A beam of light 
the mirror results in a dancing spot which is 
When this film is developed 


larger than a pin head. 
and vibrate as the current reaches them. 
thrown on 
impressed on a rotating film. 
it shows a curve, simple or complex, according to the type 
of sound. 
- i - 
G-F Prosperity Squadron Goes Into Action 

For a number of years The General Fireproofing Com- 
pany of Youngstown, Ohio, has held its annual sales meet- 
ings at the factory and headquarters of the company in 
that city. 
company has formed what it calls the Prosperity Squad- 
ron, which will visit thirteen “ports” bearing important 
messages to every GF representative. The officials from 
headquarters who will be most active in this squadron, 
so-called, are George C. Brainard, president; A. C. Adams, 
vice-president; E. A. Purnell, manager of sales; William 
Hoge, manager of agency sales, and A. J. Ball, manager of 


This policy has been altered this year, and the 


desk and chair sales. 

It is pointed out that it is a principle of military strategy 
to fight on the offensive. In the past prosperity has 
assumed something of a defensive attitude. Recently, 
however, depression has shown signs of depleted energy 
and to hasten the day and speed the victory, prosperity 
has taken the offensive. The GF prosperity squadron will 
be joined by those who fight under the GF flag. The de- 
tails of the plan of campaign will be published to those 
who join the “fleet” at each port of call. It is stated that 
in her hold the “ship” carries a new and marvelous weapon 
for the use of every GF salesman—one destined to cause 
confusion in the camp of depression. In other words, the 
officers and sales executives of the company have taken 
the lead in a sales drive by making a trip around the 
country, bringing General Fireproofing products and pol- 
icies to every representative in the west and Canada. 

The will be attended by both branch and 
agency personnel, most of them lasting two days, starting 
promptly at 10:00 A. M. of the first day and continuing 
through into the evening of the second day. One of the 
important features of each of these meetings will be an 
advance showing of a brand new addition to the line, one 
of the most important, it is stated, that the company has 


meetings 


ever announced. 

In the schedule of sales meetings the country is pretty 
well covered except for the central northwest and Pacific 
northwest, which sections will be covered later in the year. 

The schedule of meetings at present is as follows: San 
Francisco, March 17, GF sales office, 534 Fourth street; 
Los Angeles, March 24, GF sales office, 1735 South Los 
Angeles street; Youngstown, April 3 and 4, home office; 
Toronto, Ont., April 7 and 8, GF sales office, 1244 Dufferin 
street; Boston, April 10 and 11, GF sales office, 74 Franklin 
street; New York, April 13, GF sales office, 500 Fifth 
avenue; Philadelphia, April 15 and 16, GF sales office, 1425 
Chestnut street; Chicago, April 20 and 21, GF sales office, 
36 South State street; Kansas City, April 23 and 24, Presi- 
dent hotel; Denver, April 27 and 28, Cosmopolitan hotel; 
Fort Worth, May 1 and 2, Texas hotel; Atlanta, May 6 
and 7, Ansley hotel; Charlotte, N. C., May 9, Charlotte 
hotel. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business 
and its possibilities in Great Britain makes his 
counsel valuable to those desiring to 
cultivate the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Norse.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE APPLIANCES 
in the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders should be sent to OrFicE APPLIANCES 
home address, 417 South Dearborn street, Chicago, Illinois. 


Bull-Dog Determination as people say; but not too easy either.” It may be 
London. March 3. 1931 summed up thus: that the work and the energy that in 


: : the past would bring in two now bring in one order only. 
We are not out of the wood yet, but many of us feel 5 S ee o : 
In short; we have to pull up our socks and PUSH. “Push, 


sure that we see daylight, indeed sunlight, through the : , : ; 
. os , . brothers, push with care,” and with all the pluck and skill 
trees, and that we are nearing the open. England has . : 
. ' we possess. I hope that by the time I write to you again 
faced as difficult times before, and has pulled through. a a 
[ shall be able to speak with more definite knowledge and 


Indeed, it is interesting to read some of the pessimistic : 
Meanwhile, good luck to all those who 
prophecies uttered just about a hundred years ago, fore- 


going to smash and up 


in greater detail. 
; get out after it! 
telling that we were inevitably . 

disaster from which there would not be any 


-_ = — — 


Goessens Joins Longini at Brussels 
J. Goessens, for the last ten years manager of the Gen- 


against a 
recovery! But we did pull through! We did recover! 


And we are all determined that we shall again recover 
eral Import Company in Brussels, has severed his connec- 


tion with that organization in order to take the, position 
of commercial manager for the firm of H. E. Longini of 
that city, established in office equipment about thirty-five 


of stress and trial may do us good; it 


Perhaps, this time 
careful stock of our situation and also 


is making us take 
of the means we have of meeting it 
Wherever I go there is this determination to win out, 


brightened by reasoned hope that we shall soon be going years ago. 


uphill instead of down. It will not bea rapid recovery and 

At a lunch- Note.—The menu card of the luncheon of the Office 
eon of the Appliance Trades Association of Great Britain at Station- 
day it was cheering to listen to Sir Charles Higham, who, ‘> Hall, London, England, oS March 2 consisted of = 
: » »  Iimgenious little cardboard device suggestive of an index 
in a brilliant and forceful speech, bid us get a “Move On with right-hand tab bearing the initials O. A. T. A. The 
card was so folded as to pull out accordion fashion, with 
as one of the leaders in the advertising and marketing visible headings at the top of each fold. The first division, 
eh & ott Recline and uted with ehanes headed, “Luncheon at Stationers Hall,” gave the date of 
the event and the name of the O. A. T. A. chairman, 
J. Adams Keene. The second fold, headed, “Menu,” pre- 
sented the names of appetizing dishes to be served. The 
indubitable signs. o third fold, headed, “Move On—Move On,” stated that the 
in our favor; and I am sure he is right. But we shall not heading was the subject on which Sir Charles Higham 
a : would speak after the luncheon. The fourth fold, entitled, 
be content with floating with the tide; we are going to “Next Luncheon,” noted the date of the event—April 13 
push our boat along, push hard and strong. So much for and the name of the speaker—C. P. Holland, Esq., 
Imperial Chemical Industries—Office Organization Sec- 
office appliance e men present at this luncheon and else- tion The fifth and final division, headed, susiness Eff 
ith practically one answer to my ques ciency Exposition, gave date and place—March 17-26 at 
pina _— : the White City—and the name of the opener—Right 

rhe reply being, “not so bad Honorable Sir Kingsley Wood, P. C., M. P. 


a boom of prosperity will not burst upon us. 
Office Appliances Trades Association yester- 


ll on your side, and here he is counted 


You know him we 
world—a man w 
and enthusiasm—a man of grit—a man of sane optimism— 
the man for this moment. He told us that he saw signs, 
f a turn of the tide of business, a turn 


generalities as to the future. Talking with many of the 


where I have met w 


tion: “How’s business?” 
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Mr. Goessens’ successor as manager of the General Im- 
port Company is Mr. Waitte, who has had twenty years’ 
experience in office equipment lines. 

a 
Thirty Years with National Cash 

Late last fall, Adolf Rist, sales manager of The National 
Cash Register Company at Berlin, Germany, celebrated 
his thirtieth year as the representative of that company. 
Mr. Rist entered the service of the N. C. R. in 1900 as a 
salesman. Immediately he showed much ability in sales 
promotional work and before long was appointed sales 
manager. In 1905 he was sent to organize the Austrian 
sales division under the supervision of the Berlin house. 
Since 1907 Mr. Rist has been fully engaged in the plan- 
ning of the German sales organization for The National 
Cash Register Company. Under his leadership, sales of 
this line of cash registers have mounted to large propor- 
Every city, town and hamlet is covered by this 
extraordinary organization, the result of Mr. Rist’s indus- 


tions. 


try and genius for organization. 

During the war the business of The National Cash Regis- 
ter Company was put partly under sequestration. Not- 
withstanding this fact, Mr. Rist was able to keep his sales 
organization together, and as soon as the war and the im- 
mediate questions arising therefrom were settled, Mr. Rist 
went vigorously to work and developed his sales organiza- 
tion very quickly to maximum capacity. The interests of 
the N. C. R. in Germany were again concentrated in Berlin, 
where a new plant was built for the manufacture of the 
company’s usual types of cash registers, making Berlin and 
Germany a sort of headquarters for European business. 

The German plant of the N. C. R 
German market but does a good export business, nearly 


not only supplies the 


fifty per cent of its product being exported to other Eu- 
ropean countries. This is advantageous to Germany be- 
cause many people are occupied in the Berlin plant. 
Mr. Rist has always shown the greatest possible interest 
in all the people connected with his sales organization 


Se 
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ADOLF RIST 


Salesmen working under his direction appreciate his wil- 
lingness to support their endeavors in every way possible. 
His practical and the knowledge acquired 
throughout the years he has represented the company is 
used freely to further organization work, and enables him 
to be guide, philosopher and friend to any of his co-work- 
ers in the sales department. 


experience 


The salesmen of his organ- 
ization look up to him as a leader and friend, which fact 
has been instrumental in bringing about the success he 
has achieved. 

Mr. Rist is still fully engaged in his work and has abated 
none of the enthusiasm with which he started. 

Office Appliances extends its best wishes for the con- 
tinued success of Mr. Rist and his organization, and trusts 
that he will enjoy many more years of good health— 


E. R. B. 
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HIS MAJESTY THE KING OF SIAM 


The visit of the King of Siam to the United States 
gives the people of this country a welcome opportu- 
nity to pay their respects to the head of an ancient 
and a friendly nation. His Majesty is an up-to-date 
ruler, who realizes that nations, like individuals, 
cannot stagnate—they must go forward or backward. 
The King has elected that Siam shall continue to go 
forward. Office equipment men should be especially 
happy to meet him. 











King of Siam Uses Modern Office Tools 


Newspaper articles reporting the visit to this country 
of King Prajadipok of Siam show that he is a close ob- 
server and student of all modern, efficient methods. His 
interest, so we are told, extends to the business equipment 
field and he is conversant with our most up-to-date office 
machines. 

The King has for some time been proficient in the use 
of the typewriter in English, French and Siamese, and he 
has for his personal figuring an Executive Monroe adding- 
calculator, the latter the gift of Dr. George B. McFarland, 
distributor for the Monroe Calculating Machine Company 
in Siam, and presented to His Majesty during the celebra- 
tion of his thirty-sixth birthday. 

A general holiday was declared in honor of his birthday 
and for several days the people of Siam joined in the for- 
mal ceremonies, the social affairs, and the many other 
events which took place. 

On the actual anniversary of his birth the King held 
a formal audience in the Grand Palace, at which all the 
princes and high officials of the Government were present. 
On another night court was held in the throne hall of 
Dusit 
courts and royal audiences. These functions were gorgeous 


Palace, an exquisite building reserved solely for 


spectacles of color and beauty, with the men dressed in 
and the 
arrayed in native and foreign costumes resplendent with 


handsome uniforms with decorations, ladies 
jewels. 

The presentation of so modern and efficient a mechan- 
ical device as the Executive Monroe, however, produced 
no jarring note in the age-old ceremonies of the Kingdom 
of Siam. On the contrary, the unfeigned pleasure with 
which King Prajadipok accepted this convenient tool of 
modern business demonstrated how ready are the progres- 
minds of the orient to occidental business 


sive accept 


methods and equipment. 
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Changes in Belgian Markets 


Word from Antwerp Notes Interesting Trends 
A brisk business revival was expected for the New Year, 
1931, but it has failed to come in Belgium. Vast prepara 
better These 


preparations do not consist in opening out and commenc 


tions for things are being made, however. 
ing big businesses so much as in compressing existing con 
cerns and planning new ones on a small and very careful 
ideas, unseen since the Great 
adversely the office 


has not much real cause to complain. It 


scale This new trend of 
War, is 
which, however, 
ordering less lavishly, they are still ordering, 
viding the trade toes the line, and keeps in pac« 


demands of the day, much business can be put 


affecting appliance trade, 


people are 
and pr 
with the 
through 

Compression of staffs is not always bad for the ofhc« 
appliance trade as smaller staffs frequently mean more el 
yes and the use of machinery where before hand 


“did” instead of a typewriter 


cient 


writing and mental arithmeti 


and a calculating machine. But the typewriter and cal 
culating machine must be small and unobtrusive. Perhaps 


the demand for portables is getting larger because of this 


trade slump, because of the lack of space in a small of 
fice, now consisting of two rooms instead of the former 
six or eight This reduction of rooms is not merely a 


matter of commercial depression, but is also owing to the 


rent restriction laws being suspended and tenants n 


longer tected from increase in rent They can 


being pt 


remain in their prewar flats and offices, but must pay th: 


proper commercial rent, or must quit. This is largely re« 


sponsible for the many refurnishings that have come with 


the New Year 


The chief factor to be considered in the new winter 


modes, said a salesman in a big store, is the general use of 


the quarto page of typing paper. In the modern sky-scrap 


} 


ers, which are going up everywhere in Antwerp, the wall 


cupboards in offices are made just deep enough to take 


a sheet of quarto paper, with an inch left over for closing 


the doors, et 
Instead of spacious and sometimes handsome cabinets, 


narrow chests or filing cabinets are being sold. They have 


just sufficient depth to take piles of quarto paper, with 


nothing left for any other shape paper. Loose leaf cov 


ers are made for the quarto paper also, while the envelop 


square, takes the sheet folded twice. This standardization 


of the size of paper, which is cut almost to measure 


throughout western Europe, is also responsible for other 


standards, office books gradually approximating to the 


same measure, the old fashioned account books giving 
place to loose leaf ledgers, also standardized whenever 
possible, and everything being reduced in depth to the 


maximum size required. 


Typewriters with wide brief carriages are still required 


by certain specialists, such as lawyers and others, but the 


typewriter, if not a portable, tends to reduce itself to the 


portable size, rather than to swell to the long-brief carriag« 


type. This reduction in size is barely perceptible to the 


unpracticed eye, but is coming more and more the mark 


of the machine in request [The machine without depth 
can be stowed and locked away in the wall cupboard, 
which is a most important point in its favor. 


Plain Furniture in Demand 

Stylish half-office, half study furniture was the fashion 
today, while some is seen, the demand is 
which is painted or varnished to suit the of 
metimes people enamel their own office furnituré 
1e wall paper, or get it done to the exact tone re- 


quired. For dark light, distempered 


to match 


and sombre offices, 


walls and light furniture are necessary and for the first 
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time appearances, as regarded here, are thrown to the 


winds for the sake of comfort. The dark mahogany furni- 
ture considered suitable for a dark office is giving place to 
something light, but this light furniture must take up the 
least p* ssible Space 

American models are seen in cheap woods at very cheap 
prices, typewriter tables with drawers being available for 
such prices as $2 Tables, without depth, although 
long, and looking something like a carpenter’s worktable, 


Twe lve 


or $3 
are also seen. The ordinary office desk is narrow 


months ago it threatened to become almost square, and 


very large and cumbersome at that; now it fits into the 


small and narrow room. Twin tables and desks made to 
be placed back to back, when desired are also 
office; they take up no more 
old models when space 
office 
that reason, people in the 


used for the 
centre of the room than one 


table in the was no consideration 


The sc 


mean increased trade, and for 


changes in modes in furniture naturally 
busine ss are chee rful, even if they have had to change the ir 
models, somewhat to suit the newest requirements of cus- 


with changing conditions.—L. R. 
_ > 
Business Success Through Efficient Accommodation 


and Equipment 


tomers forced to deal 


By Luigi J. Buckle 


Nore Mr. Buckle, whose district includes the Gold Coast of West Africa 
brings out in his articles the fact that efficiency is quite as intimately related 
to well-built, attractive business structures and well-arranged, properly 


equipped offices in Africa as elsewhere. Man's instinct for better things seems 
to be little affected by the accident of his location 


Efficient business accommodation and efficient equip 


ment are two important factors for business success 


They are external and internal magnets that almost irre- 
sistibly attract the attention of customers and bring them 
in to business persons 

These two important factors are almost indispensable 
One is 
indication of 


by one another. inviting and the other is con- 
firmatory reality or substantiality of the 


business. 


A well-built and attractive business accommodation 
without suitably efficient equipment would be but a white 
sepulchre. And a poorly-built and unattractive business 
accommodation with most efficient and attractive equip- 


ment, is like gold underground that is easily passed over 
by the average passer-by unknowingly. 

Really capable business persons have suffered obscurity 
Chey are 


from obscure accommodation and equipment 


discredited of efficiency by visiting customers because their 


offices are poorly-built and poorly equipped 

It is natural taste of a customer first to see a really 
efficient business person located in attractively magnificent 
accommodation with brilliant sign-board to credit the effi- 
ciency of the business. Without further introduction he 
is attracted to the inner side of the accommodation to 


inquire for the business person therein. He then expects 
to see attractively magnificent equipment or furniture that 
ommodation 


7 | 
he holds the 


suits the magnificence of the ac 
And if his expectation is satisfied, 


with full 


business 


person therein in high esteem confidence of 


1 


obtaining his requirement well done for him that, in ninety 


fice without 


cases out of a hundred, he does not leave the 
placing an order however small, or arranging for his re 
worth of business. 


itself 


quirement of several hundred dollars’ 
Although the 
small, these two important factors 


efficiency of the business may be 


efficient accommoda- 
tion and efficient equipment, contribute to marvelously 
tremendous success that perhaps has yet to be realized 
by all persons. 

Poorly-built accommodations and inefficient equipment 
course of success of efficient 


are great obstacles on the 
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business that they need elimination by all business persons. 

The improperly-built, dull, and unattractive accommoda- 
tion creates disconfidence in the mind of the prospective 
customer. If for curiosity sake he enters to see whether 
something good can be done for him, the inefficient, scanty 
and unattractive equipment that he beholds, adds to the 
disconfidence created in his mind by the unattractive ac- 
commodation that, notwithstanding assurances that may 
be given him by the really capable business person therein, 
in most cases he fails to disclose his requirements fully 
and leaves with a mere promise to call again, but which he 
fails to fulfill. 

Magnificently-built and suitably furnished business es 
tablishments are by their nature great advertisements at 
their places. Even in advertisements through the past, 
their pictures have contributed well in making readers to 
realize the possibility of their outstanding success or 
efficiency. 

A poorly-built business premises or office with poor 
equipment, generally requires greater effort or ability on 
the part of the worker or workers therein to disclose their 
efficiency of the business to the general public, than a well- 
built and well-equipped one. 

It is natural realization. It is found 
And instances can be cited by thou- 


This is not logic. 
in almost all towns. 
sands in which really able-minded and able-bodied busi- 
ness persons have enjoyed by far smaller clientele than 
the less efficient with his attractive buildings and equip- 


ment. 

Every kind of business needs these two important 
factors to contribute well to its success. 

Educational institutes need to be well built and well 


equipped to be popular. 

Hospitals of doctors, and offices of lawyers, need to be 
well built and well equipped to be attractive to suffering 
mankind. 

The mechanician’s and the woodworker’s workshops, 
the bank, the commercial bureau, the bureau of general 
information, the establishment of the manufacturer of pro- 
visions and that of the silk-mercer, and all other manu- 
factories, all need to be well constructed and well equipped 
to be popular. 

I. One after another, even group after group, men and 
women are attracted by beauty. By beauty without, and 
beauty within, they are attracted into a business house. 

II. At they behold magnificent equipment, to 
which their minds then becoming subservient, though un- 
expected, they yield patronage, and do as much business 


these 


as their cash permits. 

III. There’s need then for attractive houses. 
Perfectly equipped with new era items—Brilliant metal 
and wooden equipment. For they well contribute to busi- 


ness success, 


business 


ee eee 
Business in Mexico on the Up-Grade 
W. Ericson, of the Smith Premier Typewriter Company, 
New York, on returning from a trip to Mexico, reports 
the business atmosphere in Mexico generally encouraging. 
Considerable progress has been made in road building to 
improve communications with the interior. The comple- 
tion of the road from Laredo through Monterey to Mex- 
ico City will do much to encourage tourists to visit Mexico, 
and will assist materially to stimulate commerce. 


a 
Smith Premier Official Goes Abroad 


Frank E. Smith, vice-president of the Smith Premier 
Typewriter Company, sailed for Europe for an indefinite 
stay on the S.S. “President Harding,” February 18. 

His headquarters while in Paris will be at the branch 
office of the Smith Premier company. 
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Globe-Wernicke Steel Equipment in Japan 


The illustrations show the splendid steel office and fac- 
tory equipment installations made recently by the Globe- 
Wernicke Company of Cincinnati, in the Tokyo offices of 








GLOBE-WERNICKE EQUIPPED OFFICE OF THE EASTMAN KODAK 
COMPANY, TOKYO, JAPAN 


the Eastman Kodak Company. This contract was secured 
through the efforts of M. C. McGuire, special representa- 
tive of Globe-Wernicke, also the Globe-Wernicke dealers 
in Japan, Andrews & George Co., Inc., of Tokyo. 





‘G-W" STEEL SHELVING IN THE EASTMAN KODAK STOCKROOM 
IN TOKYO 


Globe-Wernicke steel equipment installations in foreign 
markets are steadily increasing and the modern steel desk, 
table, bookcase, partition and shelving are coming more 
and more into favor. 


A 
Seventh International Business Efficiency 
Exhibition 

Under the direction of the Reichsverbande der 
Deutschen Biro-Industrie e.V., (National Association of 
German Office Equipment Industry) and the Austellungs- 
Messe-und Fremdenverkehrs-Amt der Stadt Berlin, (Ex- 
hibition Fair and Office of the City of Berlin) the Seventh 
International Business Efficiency Exhibition will be held 
in the Exhibition Halls on the Kaiserdamm, Berlin, Ger- 
many, from September 5 to 14, 1931. 

The last International Exhibition was held in the 
Autumn of 1928. Since that time the office equipment 
industry has made rapid progress; many new labor and 
saving devices have been announced, and new 
and systems for office procedure have been 
evolved. These will be displayed, explained and demon- 
strated by manufacturers from all parts of the world. The 
interest already evinced by office equipment manufactur- 
ers and the business world in general justifies the expecta- 
tion that the 1931 Exhibition will be the largest ever held. 


time 
methods 
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stable / Activities 


in hoe Section of the Field. 


Merger Rumor Denied 
alleged merger of two of the 
current tor two 


A persistent rumor of the 


leading has been 


typewriter 
or three weeks 

emphatically. On the bulletin board of one 
cently appeared the following announcement signed by the 
same announcement having 


companies 
3oth companies have denied this rumor 
of them re 


president of the company, the 
previously been sent out by telegram to branch offices: 

“Rumor consolidation of this company with another 
manufacturer is not under consideration and no changes 
whatsoever of financial or other respects are contem 


lated.” 
f Bae 
N. C. R. Refused Soviet Order 


Frederick B. Patterson, president of The National Cash 
se hd to New York 
spending two months there 


Register Company several weeks 
ago from a tour of Europe, 
According to the Philadelphia Public Ledger he confirmed 
reports that the company had refused an order from the 
Soviet for cash registers aggregating $4,000,000. He indi 


cated that there might have been difficulties in arranging 

for payment 
Mr. Patter 

many have improved. 

head of Bush 


ship as Mr 


son stated that employment conditions in Ger 


Irving T. Bush, Terminals, returned from 
Patterson. The former 


he found evidence 


Europe on the same 
said that during his travels in Europe 


more courageous. He 


that 
expressed an optimistic outlook on domestic business. 
, Dictate 
Cargill Company, Houston, Texas, Celebrates 
Thirtieth Anniversary 

In February, 1901, The Cargill Company, H: 
two young men with 
determination.” The 


European business men are 


vuuston, Tex., 


was organized by “very little money 


and scanty equipment, but lots of 
company’s tenure of business 
this Today the 
annual business volume is fifty times what it 
after organization. A more detailed 
Cargill plant will 


thirtieth anniversary of the 


commemorated in vear 


was February 
company’s 
was the first year 
report together with illustrations of the 
issu¢ 


appear in the May 


- = 
Addressograph Removal to Be Gradual 
was made on Page 42 of the March issue of 
general offices of 
As stated in 


already been estab- 


Reference 
Office Appliances to the removal of th 
the Address« Cleveland 
that item the 
Cleveland It 


graph Company to 


general sales offices have 


lished in is expected that the advertising 


department, and much of the general office staff, will be 


settled in the new quarters in Cleveland some time in May. 
Certain of the general office staff will remain in Chicago 
until arrangements have been made to house the manufac- 
turing departments at Cleveland 

A sales school has been established in connection with 
the advertising department at Chicago, at which salesmen 
receive instruction 

illeimati 
Clip-On Company Organized at Oswego 

The Clip-On organized at 
a 


openers, etc. The 


from various branches will 


Company, Inc., has been 


to manufacture clips, paper fasteners, letter 
company is to be capitalized at 


are H. B. Lasky, 


Oswego, 
new 


$5,000 common stock; the incorporators 


B. F. Wallace and N. M. Lasky. 
At the time the O. K. Manufacturing Company was 
sold to the Scoville Manufacturing Company, Waterbury, 


Conn., H. B. Lasky purchased a number of the machines 
in the plant Arrangements 
International Nu-Type Tool C 
in its building, where production will be started 

Most of the patents under which the O. K. 


or will expire shortly. 


have been made with the 


ympany of Oswego for space 


fasteners 
Harry B. 


as stating that in 


was made have expired, 
Lasky was quoted 
no event will the products of the new c 


an Oswego paper 


ympany infringe 


on the design or patents granted originally to the O. K 
interests. B. Wallace will be in charge of production 
for the new company. 


a oe - —_ 
J. E. Neahr Joins Varityper Incorporated 
friends of J. E. Neahr welcome his 
years of earned 


The many will 
return, after nearly 
field in which he was an outstanding personage as domestic 
Company 


two leisure, to the 


sales manager of the Underwood Typewriter 
twenty 
Hepburn and Vice-President W. J 
Neahr’s appointment to the 


with which he 


for practically years, 
President F. T. 
Hausman have announced Mr 
executive staff of Varityper Incorporated, 
took up his new duties on March 15. 
The company has established executive offices in attrac- 
floor of the Chrysler 


appointee, “the 


tive quarters on the forty-second 
New York, 


is out for friends who 


building, where, says the new 


latch string elevator and 


arrive by 
by plane.” The 


Lafayette 


windows wide open for those who come 


company’s sales office will remain at 2 street, 


New York. 
Mr. Neahr’s appointment makes no other changes in the 
it may be assumed, presently affect 


organization, but will, 





ie 
>t 
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the technique and extent of distribution, the effective direc- 
tion of which was the foundation of his successful achieve- 
ment in the past. 

One factor in Mr, Neahr’s achievement was insistence 
upon the fact that the function of the sales department is 
to sell the machine which the factory produces. Any man- 
ager or salesman who had an idea for the improvement 
of the mechanism was invited to send it to production 





J. E. NEAHR 


management, but to hold a position in the sales depart- 
ment, required results with the product in hand. Such a 
policy naturally makes for harmony and cooperation be- 
tween the production and distribution divisions. 

Commenting upon the expansion of Varityper activities, 
Mr. Neahr said: “This expansion of activity opens a new 
chapter in the interesting history of this remarkable writing 
machine. The tremendous increase in the volume of inter- 
national correspondence in recent years and the increas- 
ing desire for individuality in business letters has widened 
the domain of the Varityper. 

“Its instantaneously interchangeable two language type 
shuttles, by which each machine may be used for thirty lan- 
guages, has given the machine world wide usage, while 
the wide variety of English type faces, including script, 
through which distinctiveness in business letters may be 
achieved, make the Varityper unique in the writing ma- 
chine world.” 

Mr. Neahr brings to his new duties the judgment ac- 
quired through a long successful career. 

— * 
L. M. Todd Elected Chairman of Board of Todd 
Company 

At the annual meeting of The Todd Company, held in 
March, the following officers were elected: Chairman of 
the Board, Libanus M. Todd; president, Walter L. Todd; 
vice-president, George L. Todd; treasurer, Wallace I. 
Miller; secretary, Charles E. Bradford; assistant treasurer, 
Robert W. Saunderson. 

While active management of The Todd Company has 
been placed in the hands of the newly elected officers, 
Libanus M. Todd and George W. Todd will continue in 
executive capacities. Libanus M. Todd will be chairman 
of the board of directors, where both he and George W. 
Todd will serve as members of the board’s executive 
committee. George W. Todd will continue as treasurer 
of the General Indemnity Corporation, an affiliated com- 
pany. 

The following board of directors was also re-elected to 
serve for the coming year: George W. Todd, Libanus 
M. Todd, Walter L. Todd, George L. Todd, Gordon W. 
Wolfe, Charles E. Bradford, Julius Mentzel, Harold J. 
Hood, F. Orville Neely, Karl A. Price, Wallace I. Miller, 
Edward C. Hunt, Thomas J. Gildea, Fred H. Bloom, Guy 
H. Bloom, Mark S. Stanbro, Geo. W. Lee, and a new 
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director, Mr. Gilbert J. Owen, was elected to the board. 
The executive committee of the board of directors elected 
at the annual meeting is as follows: Libanus M. Todd, 
George W. Todd, George L. Todd, Wallace I. Miller, 
Charles E. Bradford, Walter L. Todd, ex-officio, 

This year marks the thirty-second anniversary of the 
founding of The Todd Company. Today Todd Protecto- 
graphs, check signers, Greenbac checks, Pay-by-Check 
systems and bank supplies are used throughout the world 
for the protection and efficient disbursement of funds. The 
company has plants in Rochester, Chicago, Boston, Brook- 
lyn, Denver, Dallas, Birmingham, Buffalo, Detroit, Cin- 
cinnati, St. Paul, Des Moines, and Spokane. 

Both Libanus M. Todd and George W. Todd have con- 
tributed much to the business and civic life of Rochester. 
The former has served as officer and trustee of the Cham- 
ber of Commerce for many years and is a former chair- 
man of the Industrial Division of the Community Chest. 
He was appointed chairman of the Finance Committee of 
the City Manager League, and for more than ten years has 
been a member of the advisory council of the Rochester 
branch of the Y. M. C. A. Mr. Todd is a director of the 
Union Trust Company, Rochester Gas & Electric Corpora- 
tion, and a trustee of the Mechanics Savings Bank. 

George W. Todd is a leader in many enterprises. Dur- 
ing the World War he devoted much time and energy to 
the success of the Liberty Loan drive and the first 
National Red Cross campaign. His efforts in the campaign 
which raised $10,000,000 in behalf of the University of 
Rochester were recently recognized by the University in 
the dedication of a student building as the George W. 
Todd Union. Mr. Todd is chairman of the board of 
Stromberg-Carlson Company and is a director of Eastman 
Kodak Company and The Lincoln-Alliance Bank and 
Trust Co, 

—— ——~e 
Dean Babbitt Joins L. C. Smith and Corona 

The organization of L. C. Smith and Corona Typewriters, 
Inc., has been augmented by the addition of Dean Babbitt, 
who has been appointed as assistant to the president of the 
company and will devote himself to various sales matters 
for which President Manning has assumed active respon- 
sibility. Mr. Babbitt enjoys a fine record of experience and 





DEAN BABBITT 


accomplishment in the field of selling and sales manage- 
ment. He is a man of aggressive enterprise and great in- 
dustry and at the same time has a pleasing personality. His 
work will be in the active end of the sales department 
where he will seek opportunities to be helpful to the organ- 
ization in every way possible. Mr. Babbitt is one of the 
best known executives in the office equipment field. 
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Nushawg to Supervise Ohmer Cash Register Sales 


W. N. Nushawg has just been appointed by Ray M. 
Ohmer, manager of the Cash Register Division of the 
Ohmer Fare Register Company, as general field supervisor 
of cash register sales instruction throughout the United 


States and Canada 
Mr. Nushawsg 


He comes to the Ohmer organization after six years 


has a national reputation as a sales execu- 
tive 
with the National Cash Register Company, during which 
period he won an enviable record, both in his sales of cash 
registers and accounting machines 
Special schools for 


ducted at the various sales agencies throughout the coun 


cash register salesmen will be con- 





W. N. NUSHAWG 


try and a series of special sales conventions are to be held 
| 


in Dayton under Mr. Nushawg’s supervision. 


Prospects are particularly bright at this time, according 
it is regarded as a good 


s first hour on the new job, 


company, and 
ae 
Nushaw3 


Ohmert 


to officials of the 
omen that during Mr 
a foreigr rder for ninety cash registers was re 
ceived 

Mr. Nushaweg is a Dayt 
Dayton of the 
Chatham drive, Hills and Dales 

He is enthusiastic about the future of Ohmer cash regis- 


work of increasing 


yn man, a graduate of the Uni- 
1917, and lives at 144 


versity ol class of 


ters and has plunged into his new 


Ohmer sales with characteristic energy 


— ~~ 
Dixon Pencil Company Expands 

One hundred and four years ago Joseph Dixon (founder 

sseph Dixon Crucible Company) started a new 

for the use of graphite (plumbago or black lead). 


of the if 
industry 
In 1838 J 
the interests there to open 
Even to this day the Joseph Dixon Crucible 
said to be the largest user of Ceylon graphite 


seph Dixon visited Ceylon and succeeded in 


getting their rich ore bodies 
of graphite 
Company 

world. Ceylon graphite is of peculiarly natural 
and is very high in purity 


Dixon Crucible Company 


in the 
structure, There is hardly a 


product of the Joseph which 


does not contain Ceylon graphite 
[The Dixon Company, at the beginning of its second cen 
starts a Canadian company, namely, the Dixon Pencil 


imited, Newmarket, Ontario, which is in the 


tury, 
Company, | 
neighb« rho d ol 

The 
by men who have 
knowledg« 
a pencil of the same high quality maintained 


Toronto 
Dixon Pencil Company, Limited, will be supervised 
had almost a life experience in graphite, 


and with their of the graphite requirements, 


will produce 


by the parent company tor many, many years 
It is the as well as the desire of the Dixon Pencil 
Company, Newmarket, 


possible, as the Dixon Pencil 


intent, 


Limited, of Ontario, to employ 


Canadians in every position 
Company, Limited, will be a Canadian company by incor 
poration and a Canadian company through operation 


From the favorable reception given to the Dixon Pencil 
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Company, Limited, by their Canadian friends, and the val- 
uable advice and assistance rendered by the government 
officials at Ottawa, the capital of the Dominion, one cannot 
help but feel that the successful growth of Canada is as- 
sured with such broad minded constructionists at the head 
of the Canadian Government. 

The attitude of the people of Canada demonstrates that 
that country is going to be a keen industrial rival of the 
United States. 

[he general sales manager of the Dixon Pencil 
pany, Limited, is Barkley S. Hulse of 29 Nelles avenue, 
Ontario, and the Western Canadian sales repre- 
sentative is M. D. Otty of North Vancouver, British Co- 
lumbia, both being well known throughout Canada, as they 


Com- 


loronto, 


have long been pencil sales representatives of the Joseph 
Dixon Crucible Company. 

[The Dixon Pencil Company, Limited, is now in pro- 
duction, and expects soon to be delivering Canadian made 


pencils to their trade. 


—__<——__—— 
Richmond Stationery House Celebrates 70th 


Anniversary 

The seventieth anniversary of the Baughman Stationery 
Company of Richmond, Va., was celebrated by that com- 
pany on February 27 by a dinner given by the company to 
its officers and employees 

The Baughman Stationery Company was founded in 1861 
by George Baughman and was one of the foremost printing 
plants in the South. The plant was destroyed when Rich- 


mond was burned and evacuated during the Civil War. 
The company was re-organized in 1866 by the three 
Jaughman brothers, Greer H. Baughman, C. C. Baughman, 
and E. A. Baughman, and became known as Baughman 


Brothers. From a small beginning with one old Washing- 
ton press, particularly adapted to printing flour sacks and 
operated by John B. Otey, who is still in the employ of the 
into one of the 
largest concerns of its kind in the south. In 1891 
incorporated under the name of the Baughman Stationery 
Company, which now has twenty-three printing presses 
Aside from 


company, the organization has grown 


it was 


and complete ruling and bindery departments 
its manufacturing departments, the company operates com- 


furniture and coarse 


plete stationery, office equipment, 
paper departments. 

With the exception of the few years noted, the business 
has been continued from generation to generation, by de- 
scendants of the founders. 

The menu presented at the dinner was one which no 
doubt will be preserved by every one present. It was beau- 
tifully done, the covers being in colors on cream stock. 
The front cover page consisted of a panel bearing the like- 
nesses of the three Baughman brothers and below a picture 
of an old hand press in operation. Lists of officers of the 
company were given and a complete roster of employees 
with their length of service. It is interesting to note that 
there are many who have been with the company a score 


of years or more. These include: Fred B. Bates, twenty- 


nine years; A. C. Lipscomb, forty-two years; Harry 
DeArras, twenty years; T. L. Whitlock, thirty-one years; 
Mrs. H. T. Taylor, twenty-four years; John B. Otey, 


staff, sixty-one years; Ben. G. Garner, forty- 
William Simms, twenty-one years; L. L. Davis, 
twenty-six P. J. Hardesy, twenty years; James 
Spence, thirty-eight years; Sidney A. Crump, thirty-three 
years; Robert M. Brock, twenty-five years; Agnes Morris, 
twenty-three years; John R. Wells, thirty-five years; W. B. 
Clarke, thirty-three years; Whitman Johnson, twenty-seven 
Lynda Creery, forty-two years; Mrs. M. L. Gilman, 


sy 


dean of the 
four years; 
years, 


years; 
twenty-five years; John J. O'Neill, thirty-six years; W. T 
Gale, thirty-six years; John W. Driver, twenty-eight years: 
Jack Harvey, twenty years. 
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Fred B. Canode Business Extends Facilities 

The Ink Specialties Company, the name under which 
Fred B. Canode has conducted his business since 1924, is 
expanding its distribution program to include a complete 
service to dealers and jobbers throughout the country. 
The company office and factory is located at 515 Laflin 
street, Chicago. During the past several years the manu- 
facturing plant has been enlarged a number of times and 
is now equipped to produce ink in very large quantities. 

For forty-eight years Mr. Canode has been connected 
with the ink industry. He has specialized in ink for dupli- 
cating machines, check writers and check endorsing ma- 
chines. At the age of thirteen he was employed in a small 
print shop. In 1898 he joined the A. B. Dick Company, 
and with but a short break, maintained the connection 
until January, 1921, when he organized his own business 
under the name of the Canode Ink Company. Three years 
later he sold his interests in and severed all connections 
with this company to start his present business, The Ink 
Specialties Company. 

—— 
European Research Tours for Decorators 

An opportunity to spend from one to three and a half 
months in Italy, France, England, Germany and Austria, 
studying interior architecture and decoration under the 
foremost authorities in each of the countries is offered in 
a new series of European Research Tours. Lewis R. 
Hastings, American lecturer and designer, is conducting 
the tours for those professionals who must combine a cer- 
tain amount of study with their pleasure trips abroad. 

The European Research Tours have been developed as 
a solution to the problems of those wishing to find new 
sources of design, but who are hampered by lack of time. 
Entree has been secured to the finest palazzos, chateaux 
and English homes. Visits to these places will be under 
the supervision of resident authorities on the subjects con- 
cerned. Round-table discussions and studio criticism un- 
der these men will bring all data into workable form. 

It will be possible to take the entire series of tours or 
any part of particular interest to the individual traveler. 
The complete itinerary begins with a sailing on June 5 
for a month each in Italy, France, and England, specializ- 
ing in a background of classic, Gothic, Renaissance and 
Neo-classic design. 

Visits to the most important art centers of Italy, auto- 
mobile trips through the chateau districts of France, visit- 
ing the private chateaux, a study of provincial art in Nor- 
mandy, attendance at the Colonial Exposition in Paris, 
extensive study during motor tours through the English 
provinces north of Yorkshire, some distance from London 
—all these will be included in the first three months of the 
tours. The month of September will be devoted to a study 
of contemporary German art and the recent adaptations of 
the Beidermeier style, with return to this country by way 
of Genoa, September 28. 

Lewis R. Hastings, who is conducting the tour, is not 
only a designer himself, but also a lecturer and writer on 
decoration, director of research of the Home Furnishing 
Style Forum, merchandising and style consultant to man- 
ufacturers, and was formerly associated with Lord and 
Taylor as educational and style adviser. Having traveled 
extensively in research work, Mr. Hastings is well ac- 
quainted on both sides of the Atlantic and is unusually 
well equipped by training and experience to conduct a 
tour of this type. 

One of the most attractive features of the European 
Research Tours is their low cost, due to the co-operation 
of steamship lines and foreign governments with those 
inaugurating this opportunity for travel and study. Any 
further information will be furnished by the European 
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Research Tours, Room 1727, 420 Lexington avenue, or 
by World Tourists, Inc., 175 Fifth avenue, New York, N. Y. 
—_—_——— 

New Stationery Store in Chicago 

Kriloffice Supply Company is the name of a new Chi- 
cago stationery store which occupies the entire second 
floor at 335 West Madison street. L. I. Kriloff, who for 
the past ten years has been vice-president of Utility Sup- 
ply Company, is president of the new concern, which is 
capitalized for ten thousand dollars. The stock on hand 
includes the regular stationery lines, loose leaf, filing sup- 
plies and some office furniture. The new concern was 
opened for business March 24. At present the sales force 
is composed of Mr. Kriloff and two other salesmen. In 
his announcement Mr. Kriloff tells of his plans to give 
close personal service to his customers. 








LOUIS J. KRILOFF 


Mr. Kriloff would like to receive catalogues and prices 
from the manufacturers and to have the manufacturers’ 
representatives call upon him. 


ee 
Stowell Finds Optimism in Middle West 

Returning to New York recently after an extensive busi- 
ness trip, L. C. Stowell, president, Dictaphone Sales Cor- 
poration, made these interesting observations to B. C. 
Forbes, nationally known writer on business topics: 

“At Detroit, my first stop, I found a distinctly optimistic 
feeling. Not only was business good with our own organ- 
ization, but in talking with other business men I found 
that they were convinced that the business curve is defi- 
nitely on the up-grade. I had a similar experience at 
Chicago, where there is, of course, a great diversification 
of industries. They are preparing for the World’s Fair. 
Optimism is now uppermost in that city. 

“Omaha was not quite so cheerful. But Kansas City 
could be classified with Chicago and Detroit. The pre- 
vailing opinion there was that the depression is over. 
St. Louis does much business with southern states and 
counties which were hard hit by the drought, so that 
sentiment there is not so favorable as at most other points. 
But at least, the trend is no longer down-grade.” 

There has been a consistent increase in sales of Dicta- 
phones each month since last November, Mr. Stowell said, 
several branch offices having had greater volume in sales 
this February than in February a year ago. 





<j 
Excellent Italian Distributor for Woodstock 

The representation of the Woodstock Typewriter Com- 
pany in Italy has been entrusted to A. and G. Fratelli 
Breschi, Florence, with branch offices at Rome and Milan. 
Headquarters and branch offices are staffed by experienced 
sales and service men. For many years the organization 
had been representative of another typewriter manufac- 
turer, and demonstrated its capabilities in the field. There 
are three brothers at the head of this business, each in 
charge of one of the offices. 
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Burroughs Adding Machine Company Reports 
The New York Herald Tribune of March 5 


following résumé of the Burroughs Adding 


presents the 
report of the 
Machine Company. 

Burroughs Adding Machine Company reports net profits 
for 1930 of $7,505,489, against $11,684,557 for 1929, $8,275,264 
for 1928 and $7,200,939 for 1927, the last figure having been 
the highest up to that date. Surplus as of December 31 
was snown as $9,130,507 after reduction of a special divi 
dend of $2,457,557 voted December 29. Current assets were 
given as $31,606,903, against current liabilities of $2,326,771 

a 
Dictaphone Presents Encouraging Report 

The Wall Street Journal of March 2 gives the following 
resume of the report of The Dictaphone Corporation and 
subsidiaries for the year ended December 31, 1930. 

his report shows net income of $404,161 after deprecia- 

taxes, etc., equivalent after 8% prete rred divi- 
126,621 


outstanding at end of year 


tion, federal 


dends to $2.48 a share on no-par shares of com- 


This compares with 


mon stock 


$728 345 or $5.46 a share on 114.861 common shares in 1929. 


>/ 40, 


L. C. Stowell, president, states: “Domestic sales in 1930 


declined proportionately to the recession in general busi 


Foreign sales, however, showed only a slight drop. 


ness 


merchandising conditions during the year 


schedules were readjusted with only a small 


To meet new 
manulacturing 
increase in inventory resulting. Expenses were reduced 
without sacrificing service to customers and with no reduc 
tion in manufacturing and merchandising efficiency.” 
— ae — 
International Printing Ink Shows Profit 
The New York of March 1 pre sented the 
following résumé of the International Print 
ing Ink Ce 
December 31, 1930: Net profit $181,308 after depreciation, 
interest, Federal taxes, etc., as against $2,119,154 in 1929 


Net profit for 1930 was equal to $2.67 a share earned on 


“American” 
report of the 


yrporation and subsidiaries for the year ended 


67,844 shares of 6 per cent preferred stock, as against $6.23 
a share earned on 273,163 common shares after preferred 
dividend requirements in the previous year. 

Net were $16,135,646, as $20,071,001 the 


previous year. 


sales against 


- oo —_—— 
Art Metal Shows Substantial Profit 

The Wall Street Journal of February 28 presented th« 
following summary of the annual report of the Art Metal 
Construction Company of Jamestown, N. Y.: 

“Art Metal Construction 
December 31, 1930, net profit of $519,957, after charges and 
federal taxes, equivalent to $1.62 a share (par $10) on 
320,570 shares of stock. This compares with $1,049,986, or 
$3.27 a share, in 1929. Net sales were $7,918,624, compared 
with $8,801,833 in previous year.’ 

a 
Annual Report I. B. M. Corporation Reviewed 
Corporation for the 
income, in 


Co. reports, for year ended 


International Business Machines 
year ended December 31, 1930, 
cluding that from foreign subsidiaries, of $8,157,816, after 


reports net 


depreciation, interest, development and patent expenses, 
but before Federal taxes. This compares with $7,445,966 
for the year 1929, an increase of $711,849. 
$1,790,887 for depreciation and $835,004 for patent develop 


Deductions were 


ment. 

After deduction of $800,000 for estimated Federal taxes, 
net income applicable to 637,954 capital shares outstanding 
December 31, 1930, was $7,357,816 or $11.53 a share. This 
$6,705,967 or $10.51 a share for the year 


number of shares, an of $1.02 a 


compares with 
1929 on a like 
share or 9.7 per cent. 
607.576 shares actually outstanding at the end of 
was $11.03. For 1928, 


increase 
Net income per share for 1929, based 
on the 
net income amounted to 


that year, 
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$8.82 a share on 607,576 shares outstanding at the end of 
that year. 

Balance sheet as of December 31, 1930, showed excess 
of current assets over current liabilities of $7,864,268 com- 
pared with $7,879,918 at the end of 1929. 
ketable securities totalled $4,367,503, 
$3,505,209 at the 1929, 

During 1930 the company retired and cancelled bonds 
with par value of $235,500, reducing its bonded debt to 
$2,987,000 


Cash and mar- 
compared with 


close of 


<> 
N. C. R. Increases Force and Work Schedules 


The following special to the Wall Street 
Dayton, Ohio, appeared in that publication under date of 
February 28: 

“Effective March 1, plants of the National Cash Register 
Company will go on a four-day-a-week operating schedule, 
supplanting the present three-day rate. 


Journal from 


Improvement in 
general business and necessity of building up an inventory 
for the spring sales campaign are causes of the increased 
rate 

“Sales conferences now are being held in preparation for 
the May 
look in their various territories for a resumption of buying. 


sales campaign. Salesmen report excellent out- 

“Sales of National Cash Register were at a low point 
during December and January, but in February a definite 
improvement was indicated. The accounting machine di- 
vision has continued on a full operating schedule through- 
out this period. 

“National Cash is increasing its cash register sales force 
by 500 in anticipation of an extensive sales drive in the 
coming months. This is an increase of almost 40 per cent 
in the present sales organization. These new salesmen will 
be employed in this country and Canada 


Foreign business is now on an upturn.” 
>  — 


Remington Rand Dividend 

According to a report in the Wall Street Journal of 
March 3, Remington Rand, Inc., declared the regular quar- 
terly dividend of $1.75 on the first preferred and $2.00 on 
the second preferred, both payable April 1 to stock of 
record March 16. 

The quarterly dividend of 40 cents on the common stock 
was omitted, the directors declaring that they had decided 
to conserve the assets and build up surplus, which is now 
greater than at the 
the common stock in November, 1929 


time the dividends were started on 


——————< 
Postage Meter Business for 1930 


The Wall Street Journal of March 19, presents the fol- 


lowing statement by Walter H. Bowes, president of the 
Pitney-Bowes Postage Meter Company: 

“During 1930 the company increased the total number 
Profits for 1930 


have been computed as in the past from sales and meter 


of its meters on rental by 31 per cent. 


income actually accrued during the year. 

“The company has materially strengthened its position 
and that of its associate, the Universal Postal Frankers, 
Ltd., 


arrangements involving the cross licensing of patents and 


of London, England, through favorable contractual 
other cooperative undertakings with the Francotyp-Gesell- 
schaft m.b.H. of Berlin, Germany, leading European man- 
ufacturer of postage metering equipment. 

“The company has continued its development laboratory 
without curtailment. A new electrically operated machine 
for multi-denomination meters was placed on the market 
last November and was well accepted. Additional ma- 
chines to cover a lower priced field, as well as omni- 
denominations meters for parcel post and other purposes 
are rapidly being perfected.” 
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The Guest Book 


D. D. Gray, manager of agencies for the Art Metal Con- 
struction Company, Jamestown, N. Y., paid a visit to the 
office of this journal on March 13. He was on a trip during 
which he called upon the company’s principal agencies. 
Mr. Gray says that his visits so far have confirmed the op- 
timistic views he expressed in an article which appeared in 
Office Appliances for February. 

W. D. M. Simmons, president of the Office Equipment 
Manufacturers Institute, and sales manager of the school 
sales division, Underwood Typewriter Company, greeted 
us on March 23. President Simmons spoke with enthusi- 
asm of the splendid Institute meeting in Washington the 
week before. His call was made while Mr. Wilson and Mr. 
Garvin were with us, so we had the pleasure of making the 
presidents of the two associations and the general manager 
of one, acquainted with each other. 

Charles Ames, president of the U. S. Typewriter Parts & 
Supply Company, on a hasty trip to Chicago and vicinity, 
signed the register on March 23 and brightened up the 
sanctum with his engaging smile. The new company 
swung into lively action from the start and is making good 
headway. Mr. Ames is brimful of enthusiasm over a re- 
cently developed highly flexible platen which is given a 
special surface by his particular grinding process. Mr. 
Ames gave a technical explanation of the surface achieved 
which, he states, equalizes the impact of the type and there- 
by affords uniformity of impression, equal effects in maxi- 
mum or minimum number of copies and avoids puncture of 
ribbon by the sharp types. 

E. Clifton Wilson, president of the National Stationers 
Association, and president of the Wilson Stationery and 
Printing Company, Houston, Tex., and Charles P. Garvin, 
general manager of the National Stationers Association, 
looked in upon us on March 23. Both the president and 
the general manager were in high spirits over the success 
of the regional meetings at Dallas, Tex., and Lincoln, Nebr. 
They were en route to Toledo, Ohio, where they had been 
assured they would encounter the same lively interest in 
the capital campaign they are conducting. 

Arthur Tunley of Johannesburg, South Africa, gave us 
the pleasure of meeting him face to face on March 23, after 
twenty-one years of correspondence. 

Mr. Tunley is a well known office equipment dealer in 
South Africa. For eighteen years or more he has had the 
agency of the Edison-Dick Mimeograph and the Elliott 
addressing machine along with office machines for other 
purposes manufactured in Europe. He came particularly 
to make the acquaintance of the manufacturers whom he 
has so long represented, to see their plants in operation, 
and to study the general practice and technique employed 
in selling office equipment over here. 

Mr. Tunley came by way of London, traveling some 
twelve thousand miles. He spent one week in Germany, 
and will have a fortnight in England before he sails for 
home. 

Mr. Tunley assures us that he is greatly impressed with 
what has come under his observation in the United States. 
We hope that he will return with nothing but pleasant rec- 
ollections of his experience. 

Floyd D. Ransom, vice-president of Proveedor de Ofici- 
nas, S. A., Mexico City, looked in upon us on March 20 
Mr. Ransom’s company is agent in Mexico for the Under- 
wood typewriter, The General Fireproofing Company and 
the manufacturers of some other lines. It also operates a 
factory for the production of ribbons and carbons, most 
of the materials for which are purchased on this side. 

The object of Mr. Ransom’s visit is to call upon the 
manufacturers whom he represents and to make such other 
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contacts for articles which fit the conditions of the Mexi- 
can trade. 

The high tariff Mexico has put on importations and the 
present high rate of exchange make the Mexican market 
somewhat difficult at present, but Mr. Ransom views the 
future with optimism and considers that Mexico is des- 
tined to great development. 


Mr. Ransom went to Mexico ten years ago as special 
agent for the Underwood with which company he got his 
first experience in the office equipment field. Liking Mex- 
ico so well, he determined to remain there and establish an 
office equipment business. 


Charles Y. Grayson of the Underwood Noiseless depart- 
ment of the Underwood Typewriter Company, signed the 
Guest Book on March 9. Mr. Grayson’s first experience 
with noiseless typewriters was with the Noiseless Type- 
writer Company in 1915. He was the first salesman to join 
the staff of that company, when the machine was first made 
ready for the market. In 1921 he was promoted to New 
York City branch manager. At the consolidation of the 
Noiseless Typewriter Company with the Remington Type- 
writer Company in 1924, he became special representative 
in New York City. In 1929 he entered the employ of the 
Underwood Typewriter Company to promote the sale of 
the Noiseless. One of his first duties was to prepare a 
sales manual of the Underwood Noiseless. During the 
past year and a half Mr. Grayson has visited every Under- 
wood branch office in the United States, devoting much 
of the time to “teaching the Underwood typewriter sales- 
men the fine art of selling the ‘quiet idea.’” More recently, 
Mr. Grayson has devoted his time to actually contacting 
the big users of typewriters throughout the country. 

R. H. Browne, president of The Browne-Morse Com- 
pany, Muskegon, Mich., was a visitor on March 18. Mr. 
Browne views with satisfaction the gradual readjustment 
to the new general business conditions from his observa- 
tion of which he predicts gradual improvement. 


Guy Fulton of Indianapolis, Ind., sales manager of the 
Ko-Rect Posture Chair Company of Denton, N. C., called 
upon us on March 19. Mr. Fulton is an ardent advocate of 
posture chairs with which he has been connected for a 
number of years. He is naturally enthusiastic over the 
“Ko-Rect” models for which he has undertaken the respon- 
sibilities of distribution. 

Pierre Boehme of Paris, general agent in France for 
Eberhard Faber, inscribed his name in The Guest Book on 
March 16. 


Mr. Boehme spoke interestingly of general conditions in 
France and particularly of the stationery business. One of 
the objects of his visit was to observe the selling customs 
and practices of the United States with intention of apply- 
ing to his own business any methods that could be adapted 
with advantage to the psychology and practices of his own 
country. Mr. Boehme has a selling organization which 
covers all parts of France at regular intervals and has suc- 
ceeded in establishing relations with something more than 
three thousand distributors. 


Mr. Boehme is prepared to add other stationery items 
to his line and will be pleased to open correspondence with 
manufacturers who desire to cultivate the French market. 


Homer V. Phelps and Mrs. Phelps spent a short time in 
this office March 5 while on their way from Pittsburgh 
to their new home in California. Mr. Phelps, who is well 
known as a capable office furniture sales executive, re- 
cently assumed charge of the Los Angeles office of Art 
Metal Construction Company. 

—_—.————— 


Go ahead as fast as you like, but be sure you’re going in the right 
direction.—The Coach (published co-operatively by the Boorum & Pease 
Company, The Eagle Pencil Company, C. Howard Hunt Pen Company and 
Sanford Manufacturing Company). 
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Ninth District Stationers 
Hold Rousing Meeting 
at Dallas 
Stationers, office supply 


travelers, and others 
who attended the 
meeting of the Ninth District 
of the National 


ymprising 


men, 
annual 


Stationers 
Association, cé Tex- 
as and Oklahoma, held at the 
Adolphus Hotel in Dallas, 
March 19 and 20, were treated 
of the most 


to one ageres- 


sive, educational and enthusi- 








sever conducted 


astic meetings 

by this bi dy, and certainly LEE COLEMAN, 
Covernor, 

one of the most valuable to District No. 9 


men engaged in the sale and 


distribution of ofhce and business equipment. 


Interest was manifested by a registration of 192 persons, 
The high spots 


supplic Ss 


of whom 107 were dealers and 85 travelers. 
of the meeting included the election of Henry Dorsey, Jr., 
of Dallas as chairman of the Ninth District; election of 
William Cleee of San Antonio as retail director; selection 
of Fort Worth for the 1932 meeting, and a complete pres- 
entation of the merchandising plans introduced by the 
lecture group, arranged and prepared through the efforts 
£ E. Clifton Wilson, national president, and Charles P. 
Garvin, secretary and general manager of the national 
body Chis 
complete program had been introduced, and members of 
the Ninth District through this 
presentation. 

It is worth mentioning right here that this lecture group 


was the first regional meeting at which the 


were signally honored 


and the information which is divulged, is of the greatest 
value and importance to affiliated with the 


manufacture, distribution and sale of stationery, office sup 


every person 
plies and business equipment, and any proprietor of such an 
establishment cannot afford to miss any of these lectures 
The information will be prepared for distribution among 
the members of the national association on completion of 
the regional meetings. in booklet form, and will be sent out 
on request. 

Governor Lee Coleman of Fort Worth called 
the meeting Neill Stewart of 


Dallas (if Neill needs an introduction), who made the ad 


only 
Reg ional 
to order and introduced W. 


dress of welcome. 

Charles P. Garvin spoke reminiscently on the organiza- 
tion of the body which found its inception in the Mecca 
Café in Dallas when a group of stationers laid down plans 
for what is now one of the greatest organizations of its 
kind in the 

The business end of the meeting was opened by a fine 
address by William Greenleaf of the Carter’s Ink Company, 
Mr. Greenleaf opened his talk 


world 


on “Reversing Depression.” 
by a few complimentary remarks on Texas, stating, in part, 
? as we came down on the train and began to get into 
Texas, we noticed that the 


in other sections of the country began to disappear, and in 


depression which we had felt 


its place was a spirit of hospitality and good fellowship 
Mr. 


of denying the 


“You have your own ideas about this depression,” 


Greenleaf continued. “There is no need 
fact that through this country there is a business depres- 
We shall have to admit that the country is out of 
Per- 


on this subject and 


sion. 
joint and that something is wrong with the system. 


much talking 


haps there has been too 


too little 


action. 





Meetings--Conventions--Dinners 








poe “er ; “IT am reminded of the story 
of the salesman who went 
into a store and vainly en- 


deavored to get the proprie- 
tor to look 
After 
which the pr 


ver his samples 
some argument, in 
yprietor flatly re- 
fused to look at anything he 
had, the asked: 
‘Well, mister, you 
mind my going over here on 
the end of the 


salesman 





would 
counter and 
opening up my grips? It’s 


been so long since I have had 


that I 


make sure I have my samples 


them 





open want to 


HENRY DORSEY, 
Retail Director, 
District No. 9 with me 
been some re- 

man looked at 


it from a different angle when he stated that it was so busy 


“There have 


marks about capital not working, but one 


Calvin Coolidge 
remarked in one of his news editorials the other day that 


that it didn’t have time to stop with him. 


it had always stopped raining, and we can see some hope 


in his comparison. There are bright spots even in the 


present depression. It is like the explanatory item run in 


“We have 


been so swamped with advertising this issue, with some 


a small town newspaper recently which stated: 


timely news on the side, that three births and two deaths 
will have to be postponed until next week.’ 

“We must come to realize that magic words will not im- 
prove business. But if we make good plans and carry out 
these plans in the right direction, even though the results 
are not as great as we might have expected, we shall at 
least have accomplished something 

“People fear of buying. 
Money is hid which should be put into circulation. 


today are laboring under a 
There 
must be a greater stabilization of prices, more intelligent 
selling, more increased sales effort, increased advertising, 
more research, more sales at a profit, more cooperative 
effort, more business psychology 

“The National Stationers Association 


tion to render stationers a wonderful service at the present 


is in a good posi- 


moment. They have created a work which is greater than 
anything ever developed before. 

“If we always had smooth sailing, business wouldn’t be 
the game that it is. Business is a game, and the rules of 
the game are becoming more and more important.” 

Due to the fact that Irving Fellner, a representative for 
System Magazine, had to catch a train, the program was 
Mr. Fellner was permitted to follow Mr. 


Mr. Fellner’s address was made from a report 


changed and 
Greenleaf. 
carried out by System in which stationery stores in various 
centers of the United States were visited by representatives 
of this publication and a detailed report made of actual 
conditions as they were found. This survey was reported 
at the national convention, and therefore does not require 
extensive treatment. 

General announcements completed the morning session. 

Afternoon Session 

Thursday afternoon’s program was opened with a bang 
by an excellent address by Lew Hooker of the Commercial 
Furniture Company, on “You're in a Billion Dollar Indus- 
try.” Mr. Hooker’s address, as were the majority of ad- 
dresses at this convention, was supplemented by charts 
illustrating his remarks in graphic form. This is a part of 
the program of the Traveling Lecture Group, made up of a 
group of leading business men whose aggregate salaries 

(Turn to page 46, please) 
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Eighth Districters Hold Rousing Meeting at 
Lincoln, Neb. 


The Eighth District Regional Meeting of the National 
Stationers Association, held at the Lincoln Hotel, Lincoln, 
Nebraska, was the most largely attended meeting in the 
history of the district, registering practically all the lead- 
ing houses in the district. A spirit of enthusiasm prevailed 
among the members present. 

The first session Monday afternoon found genial George 
Hausam, district governor, presiding at the speakers’ table, 
with “Cliff” Wilson, national president, and “Charlie” Gat 
vin, general manager, on either side 

Following roll call Mr. Hausam presented John H 
Agee, president of the Lincoln chamber of commerce, who 
delivered the address of welcome. Mr. Agee paid tribute 
to the fine character and citizenship of the local men and 
expressed the thought that if the entire group could meas 
ure up to them, then there was no finer profession. The 
stationers were asked to regard Lincoln as the friendly 
city and not to take its nickname, “The Holy City,” too 
seriously. 

“Why We Ask You to Lincoln” was the subject of a 
short talk by R. D. Latsch, lieutenant governor of the dis 
trict. “Bob” admitted that he had a selfish desire in asking 
that the meeting be held in Lincoln, inasmuch as he felt 
much could be gained in the exchange of ideas, and the 
fellowship sustained through the two day session would 
long be remembered. Credit for the successful arrange- 
ments was accorded to his brother stationers who, for con- 
vention plans, had effected a temporary Lincoln Stationers 
Club. According to Mr. Latsch the organization will be 
continued permanently. 

Chas. P. Garvin spoke on, “Why This Regional Meet- 
ing.” His presentation of the subject was typical—full of 
enthusiasm and optimism. He emphasized the fact that 
the stationers must develop from their own ranks the sta- 
tioners of the future. The organization is trying to ren- 
der a constructive service that will benefit all members of 
the group. Congress believes independent retailers are an 
organized minority, the sick man of business, and that 
work must be done to see that the retailer gets an even 
break. “About fifty million people are dependent on the 
success of the independent retailer,” said Mr. Garvin, “and 
we must do our part to preserve the economic life of such 
dealers % 

“Cliff? Wilson was tendered an ovation when he rose 
to speak on “The Plans of the Administration.” His con- 
cise, well organized presentation on proposed service plans 
brought home forcefully to every one the high calibre of 
the man at the head of the organization. 

J. S. Sprott of the Lyon Metal Products, Inc., spoke on 
“Keeping Tab on Sales and Salesmen.” He advocated bet- 
ter training and suggested the use of check up charts to 
secure information on the 
business he is not getting. 
“The great difficulty of the 
employer,” said Sprott, “is to 
get the salesman to plan his 
time, and the employer owes 
an obligation to each em- 
ployee to train him to be a 
better business man.” 

An inspirational talk by 
William Greenleaf of The 
Carters’ Ink Company, was 
one of the high spots of the 


meeting. “Reversing Depres- 





sions” was presented with 
conviction and sincerity. “The ~ ae 


GEORGE HAUSAM, 
, - : “6 Gove , 
sion, said the speake r, iS District No 8 


good thing about a depres- 
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that it makes us think.” “It is time for all of us to get 
down to rock bottom management.” 

“You're in a Billion Dollar Business,” by Lew Hooker, 
Commercial Furniture Co., was the closing talk on the 
afternoon session. The substance of Mr. Hooker's re- 
marks appears on another page. After a short period of 
informal discussion the meeting adjourned. 


The Banquet 

The big banquet was held Monday evening, March 23. 
rhe entertainment committee of the Lincoln stationers 
provided interesting vaudeville and other professional en- 
tertainment. Talks by “Bill” Smith, George Hausam, 
“Cliff’ Wilson, a violin solo by the nine year old son of 
George Hausam, followed by six lightning-fast singing and 
dancing acts, kept interest in high. After the banquet, 
“Herb” Smith and his collegians furnished the music for 
the dance, which continued well into the morning. 

Second Day 

On Tuesday morning Harry Blankenship, of the Wilson 
Jones Company, led off with a talk on “National Sales 
Drives and Window Display.” “Windows,” according to 
the speaker, “are a tremendous responsibility and a sta- 
tioner should no more tolerate an unkempt window than 
he would an untidy salesperson.” 

“Windows have three times as much circulation as na- 
tional magazines and they equal the circulation of news- 
papers.” He estimated that 40 to 70% of all merchan- 
dise is sold through the medium of windows. 

W. E. Royse of the Combe Printing Company spoke on 
“Dealer Sales and Salesmanship.” He advocated that sta- 
tioners should not be the old type of boss who spends half 
of his time in petty detail and who burns up his physical 
being through worry. “Be the new kind of boss,” said 
Royse, “who knows where he is going, who reduces rou- 
tine office hours to a minimum and who uses half of his 
time for planning and study.” 

Following his talk the meeting adjourned to a round 
table luncheon. After the luncheon the wives of the sta- 
tioners were taken on a tour of the city. Among the high 
spots of the tour were visits to Nebraska’s new ten mil- 
lion dollar capitol and a visit to the University museum. 

The afternoon session was opened with an address, “Per- 
sonality in Business,” by Dean Charles Fordyce of the 
University of Nebraska. 

Edw. L. Little, of the Wabash Cabinet Company, spoke 
on “Cashing In On Our Regional Meetings.” According 
to Little the old idea that a convention exists for social 
reasons is rapidly passing out. He advised closer contact 
between employer and employee and emphasized the fact 
that it is estimated that 56% of all customers are lost 
through some form of bad selling. 

“Budgeting Your Business,” by Owen A. Teague of the 
Schooley Printing and Stationery Company was an able 

presentation of a difficult sub- 


—_—__—_—_—_—_—_—_———————,_jject. He advocated planning 
2 business on a budget basis. 
“Budget control means busi- 
| ness control,” said Mr. 
Teague. 


“Cliff? Wilson closed the 
program with another plea 
for adequate business records 
so that members may ascer- 
tain the condition of their 





AN 





business at any time. 

B. A. George spoke on be- 
half of the Lincoln Stationers 
Club. He praised the nation- 
al officers for the work they 
WILLIAM SCHMIEDERER, are doing, and assured his 


ee (Turn to page 54, please) 
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(Ninth District Meeting—Continued from page 42) 


total more than $3,700 per week. The high-lights of Mr 
Hooker's remarks appear in another page of this issue. 

E. Clifton Wilson, Wilson Stationery and Printing Com- 
pany of Houston, and president of the National Stationers 
Association, gave a fine address on “Plans of the Adminis 
for the Mr. Wilson and Mr. Garvin 
out the constructive program 


tration Year.” have 
worked 
education that has ever been offered members of the asso 


In these lectures is a wealth of fact and informa- 


most of business 
ciation. 
that stationer interested in the 
business afford to overlook. The 
brought to the membership in person through meetings in 
which members of the Traveling Lecture Group present 


tion any success of his 


cannot information is 


the facts. 
Mr. Wils« 


illustrating 


ym discussed the causes of business failures by 
six significant reasons, as follows: 

Failure to keep proper books 

Negligence in applying bookkeeping facts. 

Diverting funds from the business for speculation or 
extravagant living 

Giving too much credit. 

Accepting too much credit 

Errors in judgment. 

Mr. Wilson commented on points brought in an article 
in the August, 1930, issue of The American Magazine, titled 
“Have His remarks as a 
whole indirectly brought out the plan of the association 


for the year to inform its members in the profitable man- 


You a Right to Be in Business?” 


ner of conducting their businesses, and to bring forth the 
right methods in such a manner that they will prove effec- 
tive 

Announcement was made that hereafter all members of 
the Traveling Lecture Group were to be put on a diet and 
were to be in bed at ten o'clock at night! 

Frank Palmer of Eaton, Crane and Pike gave a fine ad 
dress on “Sales Meetings” in behalf of William Hoge of 
the General Fireproofing Company, who was unable to at 
tend. Through the use of the charts, Mr. Palmer showed 
what is essential to the proper conducting of sales meet 
ings, the should be 
work, the study plans to be followed out, and the proper 
schedules that would work to best advantage. 


stated, depends upon 


programs which arranged for such 


Success of meetings, he 

1. Attendance by all salesmen. 

2. Promptness 

3. Cooperation in conducting the meeting. 

4. Suitable topics for discussion. 

5. Adherence to a definite program 

6. Getting the salesmen to use the points brought out in 
the meetings. 

The programs for such meetings should include the sales 
reports, general business, such as prospects, complaints, 
lost orders, suggestions, remarks from shipping clerk, re- 
marks from stock clerk, new goods, price changes, etc. 

For proper study, a questionnaire should be submitted 


asking information on products, store information, etc 
How many years have we sold XYZ chairs? About how 
many XYZ chairs are there in service? These questions, 


Mr. 


charts, as means of stimulating interest 


and others, were suggested by Palmer, through the 
in the meetings 
and creating the greatest value. 

A schedule of meetings with the names of salesmen ap- 
pointed to conduct the meetings, together with the topics 
of discussion, was offered as a means for assuring greater 
success. Such a schedule showed: June 6, 1931, R. J. 
Hackett, “X YZ Chairs”; June 13, 1931, C. J. Pulick, “Brown 
Safes”; June 20, 1931, L. V. Clark, “Steel Desks”; etc., etc 

Other charts helped to carry out the theme to comple- 


tion. The entire plan is well arranged, well planned, and 


anything for you. 
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an excellent guide for advising stationers on how to plan 
such meetings, conduct them and get the desired results. 

Charles Garvin, secretary and general manager of the 
National Association, gave some pithy remarks on “The 
Business as I See It.” Mr. Garvin reviewed the changes in 
business methods, and what should be done to carry on. 

“Standardized National Advertising” by H. A. Blanken- 
ship of the Wilson-Jones Company, brought out some con- 
crete methods for advertising as developed by the associa- 
tion. “Store windows,” Mr. Blankenship remarked, “are 
the best mediums we have, and nothing should be left un 
done to make them attractive and a real sales influence. It 
has been said that when $10,000 is spent on a lease for a 
storefront, $7,000 is for the display windows, and the other 
$3,000 is for a place to keep the merchandise 
us something to think about.” 


That gives 


Friday Morning Session 


Friday morning the meeting was opened by a motion 
from Charles Garvin that the Ninth District give the Tex- 
Okla Travelers a rising vote of thanks for the splendid en- 
tertainment furnished on Thursday night. There was a 
prompt response to this motion. 

J. S. Sprott of the Lyon Metal Products, Inc., opened the 
business part of the program with an address on “The In- 
tangibles of Store Selling.” 

“The personal factor is the greatest problem in the suc- 
cess of a store,” Mr. Sprott stated. “There must exist the 
proper morale, the respect and confidence in the manage- 
ment, and the proper relationship among store employes to 
establish the proper attitude toward the customer. 

“Some time ago I went into a store for a tube of library 
paste. The young man who waited on me explained that 
the firm was out just then, but that he could furnish me 
with a jar. I explained that a jar was more than I needed, 
whereupon he directed me to a competitor’s store, where 
he knew I could get what I wanted. That kind of co- 
operative spirit is needed more and more in American 
Business. I am going to give that firm all the business I 
can just because of the cooperative attitude of this clerk. 

“I went into another store and asked for a Harmony 
card. I was informed that this was a ‘professional store, 
where only professionals were served,’ that ‘we don’t have 
it, and it isn’t accurate.’ I went to another store that spe- 
cialized in technical supplies and although they did not 
have such a card, they directed me to a store that did. The 
interest of this latter firm impressed me, for they were 
anxious to see that I was served. 

“A friend of mine who wanted to buy a lawn mower 
went into a chain store and after picking out the kind of 
mower he wished, in spite of the arguments of the girl, ten- 
dered a check and was advised, ‘You'll have to have it ap- 
No offer was made to tell who would approve the 
After finding the way and getting 


proved.’ 
check, or where to go. 
the necessary approval, he returned to find the girl gone. 
He approached another girl, who stated: ‘Nope, I can’t do 
You'll have to see the girl who waited on 
you.’ After some wait the first girl finally came back, and 
he concluded the purchase, but was in no happy mood by 
that time. 

“When I go into a store and come in contact with a 
number of the employes and find the man in the back of 
the house just as anxious to serve me as the man who is 
close to the front door, I am pretty sure that that is the 
firm who is going to get all the business I can turn their 
They are interested in me, in seeing that I get what 
And them to my 


way. 
I want. I am glad to recommend 
friends.” 

“Keeping Tab on Sales and Salesmen” by Henry Dorsey, 
Jr., of The Dorsey Company of Dallas, was next. Mr. 


Dorsey stated that the purpose of management was to get 
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something done as quickly and as economically as possible, 
and that the well trained messenger boy was as important 
in his position as the managing director, since he did his 
work well, even though his duties be of a minor nature. 

Mr. Dorsey quoted from a survey conducted by the Re- 
tail Ledger during the years of 1930 and 1931 as to which 
were the leading problems for retail merchandising and re- 
ported that during the current year the cost of distribution 
was considered first among all others. The others in their 
importance, as determined by votes cast, were in order as 
follows: 2. Better education of sales people. 3. Credits and 
collections. 4, Better advertising. 5. Style. 6. Service. 
7. Returned goods. 8. Price range. 

A prospect’s card was suggested by Mr. Dorsey as a 
means of keeping sales on the increase. Salesmen have a 
tendency not to follow through, Mr. Dorsey explained, and 
suggested use of a form to cover calls on prospects, these 
forms to be in duplicate and to contain the following in- 
formation: firm, address, whom to see, kind of record, now 
using, remarks and salesman. Mr. Dorsey also suggested 
a daily call sheet to be turned in each day. 

“A recent survey,” Mr. Dorsey stated, “shows that sales- 
men make an average of 12 calls per day, and that the 
average cost per call in outlying districts is $1.00, while in 
the downtown district, where more calls are made, the 
average cost is only 40 cents.” 

Sound policies are essential in getting the best results 
from salesmen, Mr. Dorsey concluded. 

Ed. Little, of the Wabash Cabinet Company, gave some 
interesting remarks on the value of regional meetings, 
stating that he had never missed one of the Texas meet- 
ings. He suggested that the good accomplished at these 
meetings should not be forgotten with the close of the 
convention, but should be carried back to the stores and 
imparted to the salesmen. On inquiry of approximately 
100 salesmen, Mr. Little stated, very few had any idea what 
the regional meetings were about, and knew practically 
nothing of what was accomplished. 

The nominating committee, consisting of Leslie Gardner, 
L. B. Clegg and W. Neill Stewart, reported the nomina- 
tion of Henry Dorsey, Jr., for regional governor, and Wil- 
liam Clegg as retail director. Motions that these men be 
elected were made by L. B. Clegg for Dorsey and by Neill 
Stewart for Clegg. Both men were unanimously elected, 
elections to be confirmed by the national convention at 
New Orleans in October. 

Selection of Fort Worth for the 1932 meeting followed. 

Praise was extended to Lee Coleman for his splendid 
work as governor of the Ninth District during the past 
year and to the traveling men who have done so much in 
promoting the welfare of the association. 

The meeting adjourned with regret that there were not 
more sessions scheduled. 


Entertainment at the Convention 


Delegates and visitors at the annual convention of the 
Ninth District of the National Stationers Association had 
no cause to complain about the wonderful entertainment 
which was prepared for them. A luncheon was held on 
the roof on Thursday noon, followed by a banquet in the 
Junior ballroom that night. This banquet, which was 
given by the Travelers to the Stationers, was an affair 
which will long be remembered. Like other affairs of this 
kind, it was not lacking in entertainment, music and good 
cheer. Paper hats, furnished by The Reyburn Manufac- 
turing Company, streamers, confetti and other merry- 
making devices, helped to add to the entertainment. On 
this occasion Horace T. Hamilton served as toastmaster, 
while Phil Webster acted as the master of ceremonies. 

On Friday night the annual stationers’ banquet was held 
in Palm Gardens, with Charles P. Garvin serving as toast- 
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master. Informal talks were given by prominent members 
of the Stationers and Travelers, and golf prizes won in the 
tournament that afternoon, were awarded. Those who 
were fortunate in winning prizes are as follows: 

First prize, A. L. Exline; second, Frank Ryan; third, 
Lee Coleman; fourth, Pat Hoera; fifth, Ross Siebert; sixth, 
Jack Wilkinson; seventh, Ziggy Sears; eighth, Frank P. 
Lee; ninth, Bill Northern; tenth, Ned Sondock; eleventh, 
A. L. Exline. 

The eleventh prize was a beautiful loving cup awarded 
to the Stationers or Travelers each year whose member 
has low score in the tournament. This year Mr. Exline, 
being a member of the Travelers, the cup went to this or- 
ganization for the second consecutive year. Should this 
body win next year it will become a permanent possession. 


EO — 
Meeting of Tex-Okla Travelers 

The annual meeting of the Tex-Okla Travelers was held 
on March 18, preceding the convention of the Ninth Dis- 
trict of the National Stationers Association, at the Adol- 
phus hotel in Dallas. Horace Hamilton of The Reyburn 
Manufacturing Company presided. 

Short talks were given by George Wolcott and H. A. 
Blankenship, both of the Wilson-Jones Company; Charles 
P. Garvin, secretary and general manager, National Sta- 
tioners Association; Lee Coleman of Fort Worth, chair- 
man of the Ninth District; Clifton Wilson, president of the 
National Stationers Association; Phil Webster, honorary 
life president of the Tex-Okla Travelers, and others. 

The excellent work of President Hamilton during his 
administration was lauded by the speakers, as well as the 
cooperative spirit of the travelers in promoting the good 
will and welfare of the Ninth District. The membership 
has been materially increased during the past year and 
the organization is in better condition now than it has ever 
been before in its history. 

New officers elected are: George M. Cunningham, The 
Carter’s Ink Company, president; Tom S. Conneely, Gen- 
eral Fireproofing Company, first vice-president; L. H. 
McDaniel, Wilson-Jones Company, second vice-president; 
William Elliott, Conklin Pen Company, secretary; and 
O. D. Mann, Manufacturers’ Agent of Houston, treasurer. 

In Mr. Cunningham the organization has a fine successor 
to carry on the good work of Mr. Hamilton. He has the 
same sincerity of purpose, the determination to carry on 
and the cooperation of all the members. All members of 
the Travelers pledged themselves to line up with the Sta- 
tioners in carrying on the good work which has been 
started, and in keeping the Ninth District to the front 
as one of the largest and most progressive in the National 
Stationers Association. 


en 
Stempel Heads Mid-West Travelers 

W. A. Stempel, who resides at Wichita, Kansas, and 
covers a part of the Mid-West territory for the Wilson- 
Jones Company of Chicago, was elected president of the 
Mid-West Travelers Association at a meeting of that or- 
ganization held coincidently with the annual convention of 
the Eighth Regional District of the National Stationers 
Association at Lincoln, Nebraska, March 23 and 24. 

Mr. Stempel is a man of many attractive qualities, able 
and forceful, and should make a fine record as an 
executive. 


———— 
“U-E-F” Sales Meeting at Chicago 

A. R. King, general sales manager of the Underwood 
Elliott Fisher Company, held a sales meeting at Chicago 
March 21 for the guidance of the staffs selling Underwood 
typewriters, Elliott-Fisher bookkeeping machines and 
Sundstrand adding machines in the Chicago territory. Fol- 
lowing the meeting a bounteous dinner was enjoyed at the 
Palmer House, 
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Office Equipment Institute Members Hear 
Celebrities in Washington 
interesting and beneficial 
Office Equipment Manufacturers Insti 
Hotel Mayflower, Washington, D. 
Friday, March 19 All of the 
with one exception wer 
Woodbridge was the 
oodbridg¢ 


One of the most 


the history of the 
tute t 0k pla e at the 


on Thursday and and 20 


speakers listed on the program 


present and responded ably. C. K 
| 


only one who was unavoidably detained. Mr. W 


was unable to be present on account of his new appou 
ment to an important executive position with the Rem 
ington Rand organization, where the pressure of his 


immediate duties made it necessary for him to remain to! 


the time being on this job. He greatly regretted being 
absent and his regret was shared by his fellow members 
of the Institute He did well, however, in sending as a 
substitute T. J. Sheridan, a director of the Institute and 
in ext tive the Remington Rand Business Service, 

I ! program on Thursday, March 19, cor 
sisted of the usual informal greetings, reports, roll call, 

llection of survey cards, reports both foreign and domes 
tic and the introduction of new members and guests 

An excellent and interesti: address was presented by 
William L. Moore, principal of the John Hay high sch 
Cleveland, Ohio, on High Scl | Commercial Vocational 
Educatior O tions and discussion followed until 12:30 
P. M., whe ncheon was s ed at the Mayflower, durin 
the cou fw h Dr. Julius Klein, assistant secretary 
presented an illuminating discussion of pres 

t conditior n Europe 

Dr. Klein noted brightening prospects tor manufacturers 


ted States in foreign markets, including 


ind South America He p! 


Europ 


ctured the signs of the times as 


indicating 1 il and reorganization of business at hom: 
and abroad. He expressed the belief that during the next 
year there will be a fine opportunity for the office equi 
ment indu in this country, and he said that on th 
export side there is a good chance for constructive worl 
n pushing this particular line in the foreign fields Che 
fice equipment industry, he said, has suffered but half th 


business sustained by many other 


lustries in 1930 as compared with 1929. A new Europ¢ 
rising, determined to enjoy modern ideas and conditions, 
the untri ver there now having a fairly complete set 
up pital for their industries. Europe is borrowi 
money from the United States and turns naturally to tl 
country | eadership in the present progressive trend 
This is particularly true with respect to Europe’s absory 


t n I mc appliances from the United States. 
French prosperity is very real and has resulted in the 
purchase of a large amount of the office equipment ex 


America. The fact that seven European cour 


tries bought from this industry in so large a volume i: 
1930 as compared with 1929 is significant 
Jugoslavia is one of the junior countries showing notablk 


orders of goods from America 
Dr. Klein referred to some of the 


including the 


lmproveme nt in 
obstacles that confront 


the export business, licensing of patents, the 


yf assembling plants abroad and other matters. H« 


expressed a word of caution to manufacturers, suggestin 


large amounts in plants 


should 


careful in investi 
Bef re 


gh examination 


that they be 


doing so they give the situati 


mentioned 


i 


the possibilities of replacement of 


typewriters in foreign countries, giving statistics of his 


relating to the exportation of a variety f 


I 
of different 


e potential development of increasing 


I 


department, 


fhee equipment to a number countries, indi 
h, 


cating t volume of 
business done by 


He said, notwithstanding 


American manufacturers in foreign fields 


tariff barriers, commodities from 


meetings in 
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ttherwise, continue and 
United 


Great Britain, 


foreign countries, luxuries and 


ontinue to come into the States 


speaker referred t France and Ger 


many as leaders in European business improvement. 


there was a joint session with 
Che meeting 


Nineteenth 


members of the 


On Thursday afternoon 


the Department of Commerce. convened in 


building, street and 
Here the 
officials of the department and 
Hon. Robert 


was in his usual 


Room 704, Commerce 


Pennsylvania avenue Institute 


were cordially received by 


ymed in a formal address by the 


} 
vere weit 


P. Lamont, secretary of commerce, who 


excellent form. 


An address was presented by [aylor, assist- 
of the 


llowing 


Thomas R 
1 Domestic Com- 
Mr 


an outline of the 


Bureau of Foreign an 


Mr 


Taylor gave with clarity 


ant director 


merce, fi Lamont’s speech of welcome 


and conciseness 
survey bureaus 


functions and organizations of the business 


n the commerce department 
questions from the floor the next speaker 


Marketing 


\fter a few 


was announced, Edwin B. George, chief of the 


Service Division. Mr. George took as his subject, Activi 
ties of the Bureau in Relation to Domestic Commerce 


stened to with much interest and close attention. 
Marketing 
talk on Cen 


What They In 


He was li 


Edward R. Dewey, chief of Industrial Bureau 


f the Census, gave a clear and interesti1 


uses of Distribution and Manufacturing 


clude and What They Do Not Include, with special 
reference to the break-down by counties of all census re 
turns for 1929 


; 


address was tha ot 


Machinery 


] 
ot 


« 
I 


Walter 


Division of 


Another most 
H. Rastall, 


the Bureau, 


interesting 


chief of the Industrial 


who explained a new meth: analyzing the 


ndustrial market and future plans of th 


Commerce in this direction 


Following Mr. Rastall’s address, Eric T. King, chief 
f the Specialties Division of the Bureau of Foreign and 
Domestic Commerce; C. J. Junkin, chief of the Division of 
Commercial Laws, and Arthur Hillver, chief of the Com- 
ercial Intelligence Division, discussed foreign trade 
services, 

The meeting adjourned at 5:00 P. M. and dinner was 
served at 6:30 

On Friday an address was presented by Merle Thorpe, 


a most valuable contribution 


Nation’s 


industrial literature. H« 


editor of Business, 


spok« n the subject, 


to current 
The Conquest of Tim 
Mr. Thorpe was foll 


wed by T Reming 


] Sheridan of 


ton Rand Business Service, Inc., whose remarks were in- 
teresting and to the point 


visited the 


and other points of 


members of the Institute 
White Houss 
Their hops to be 


States frustrated by the ab 


luncheon the 


After 
executive offices of the 
Washington. 
United 


sence of the president on his Southern trip 


interest in greeted by the 


president of the was 


aa 


Central Zone I. S. M. A. Holds Successful Meeting 
One of the 


tended zone 


most productive, interesting and widely at- 
f the International Stamp Manu- 
tacturers held in the Central District took 
place March 20 and 21 at the 


Over hity 


meetings o 
Assoc lati never 


Bismarck hotel in Chicago. 


persons registered at the meeting, which was 


pre sided over by L 1S Melind, president ot the Chicago 


Stamp Club, in the absence of Charles Steiner of St. Louis, 
regional director. 
The next central zone meeting will be held in Chicago in 


March, 1932 


[The new zone governor is Charles Safford 


Maze is 


Ways and means to cut 


f Chicago, 


vhile Ray the new zone secretary. 


losses and extend the scope of 


business were the principal matters discussed 
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DIVISION MANAGERS’ CONVENTION OF THE AMERICAN MULTIGRAPH SALES COMPANY AT CLEVELAND, OHIO, 
iC, 


MARCH 


Multigraph Division Managers Meet at Cleveland 

The American Multigraph Sales Company conducted a 
convention of division managers at Hotel Statler, Cleve- 
land, Ohio, March 2-6, inclusive. The business for 1930 
was reviewed, and plans made for a substantial increase in 
1931. 
the line, prices have been 
market conditions, and arrangements made for an aggres- 


New and more efficient models have been added to 
revised to meet the present 
sive sales and advertising campaign. 

The convention was opened by W. C. Dunlap, vice presi- 
dent in charge of sales. H.C. Osborn, president of The 
American Multigraph Company, outlined the advantages 
of the merger of the Addressograph International Corpo- 
ration and The American Multigraph Sales Corporation. 
He introduced J. E. Rogers, president of the Addresso- 
graph International Corporation. Mr. Rogers attended all 
sessions of the convention, and was an inspiration, not 
only to the attending division managers, but to the home 
office executives as well 

The following home office and field men attended the 
initiative and en- 
Phillips, vice 


Multigraph convention and absorbed 
thusiasm from the proceedings: R. G. A. 
president in charge of production; E. F. Koenig, treasurer; 
R. M. Winger, assistant sales manager in charge of ad- 
vertising; A. E. Ashburner, foreign sales manager; W. T. 
Hagelin, manager mechanical supply department; R. H. 
Jarrett, assistant sales director; R. J. Delehanty, special 
representative (home office); H. Mahrer, customer control 
department; C. C. Chisholm, manager “Compotype” de- 
partment; Maurice Tomlinson, production control depart- 
ment; P. T. Blaine, sales promotion department; E. C. 
Palmer, house organ editor; George Carter, assistant for- 
eign manager; J. B. Ward, Addressograph general sales 
manager; P. V. Ward, Addressograph foreign sales man- 
ager; R. N. Fellows, vice president and general manager, 
Addressograph Company, Ltd., Toronto; C. C. Young- 
green, president, Dunham, Younggreen, Lesan Company, 
advertising counsel. 

Field men listed alphabetically by cities—G. F. Gratz, 
Albany; E. L. Elliott, Atlanta; B. B. Silesky, Baltimore; 
A. R. Sillers, Boston; A. H. Bishop, Brooklyn; Wm. Schick, 
Buffalo; F. M. Boughton, Chicago; E. A. Maender, Cin- 
A. Kleisner, Cleveland; P. P. Blackwell, Co- 
lumbus; H. L. Hitchcock, Dallas; H. Daugherty, Denver; 
C. J. Williamson, Des Moines; C. H. Evans, Detroit; E. 
F, Morse, Grand Rapids; O. S. Talcott, Hartford; H. F. 
Lippold, Houston; R. B. Jones, Indianapolis; W. C. Wimer, 


cinnati; J. 
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Jacksonville; L. C. Taylor, Kansas City; Norman Selby, 
Los Angeles; H. A. Patterson, Louisville; J. A. Garfield, 
Memphis; L. C. Browne, Milwaukee; C. B. Bower, Min- 
neapolis; D. D. Miller, Nashville; T. T. Timmerman, New- 
ark; Ben Lauk, Jr., New Orleans; Walter Strain, New 
York City; W. H. Roquemore, Oklahoma City; E. A. 
Olson, Omaha; R. G. Linsner, Peoria; J. A. Finigan, Phila- 
delphia; E. J. Ryan, Portland, Ore.; R. E. Dennison, Provi- 
dence; J. C. Rosler, Richmond; W. P. Asay, Rochester; 
T. C. Sutton, Salt Lake City; H. D. Kippen, San Francisco; 
L. S. Lebowitz, Scranton; R. Lane Johnson, Seattle; J. C. 
Toy, St. Louis; E. L. Phillips, Toledo; D. E. White, Wash- 
ington, D. C.; A. L. Philps, Montreal; L. W. Schake, 
Toronto; J. R. Briggs, Winnipeg. 
ee 

W. O. F. A. Continues Meetings at Key Points 

The Wood Office Furniture Associates, Inc., in Feb- 
ruary continued its meetings in the key cities, this time 
selecting the southern district as the scene of operations. 

The first meeting in the South was held at Richmond, 
Va., on February 25 with F. T. Hess, manager, and John 
Dornette, Jr., counsellor, presiding. Prior to the meeting 
Hess and Dornette called on fourteen of the 
principal concerns in Richmond, making a thorough can- 
vass of these concerns and obtaining the names of man- 
agers and salesmen of each company. The subsequent 
meeting was held in the Flemish room of the Jefferson 
hotel, where all the guests assembled at 6:00 P. M. Roll 
call showed an attendance of twenty-five persons, repre- 
senting nine of the leading concerns in Richmond, and 
including Frank T. Hess and John Dornette, Jt. The 
dinner was served at 6:30, and the meeting was called to 
order an hour later. After the usual formalities of thanks, 
etc., the regular program was started, Mr. Hess being 
introduced as manager of the W. O. F. A. and speaker 
of the evening. He explained the work that has already 
been done by the Wood Office Furniture Associates, Inc., 
and is now being done, and outlined what is contemplated 
for the future, giving a complete discourse on the who, 
what, when and how of the association. At this meeting 
Mr. Hess, after presenting the usual discussion which he 
has given at other points, laid stress on the humanizing 
of industry. The declaration as to the policy of the Wood 
Office Furniture Associates in selling their product to 
dealers created much discussion and many complimentary 
expressions as to the policy thus outlined. The names of 
all the members of the Wood Office Furniture Associates, 


Messrs. 
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Inc., were announced and suggestions were made as to 
getting into the membership eligible concerns whose names 
do not already appear on the membership roll. A com- 
mittee was named to make contact between the New York 
office of the Associates and the local office furniture men. 
Spencer L. Hayes of the Everett-Waddey Company; W. 
E. Bolton of The Baughman Stationery Company, and R. 
A. James of Cole, Harding & James, Inc., were named as 
“hese three men are also active in the 
Richmond Retail Association of Office Furniture Dealers. 
Woodson P. Waddy that he had 
attended the meeting, and made a strong appeal to dealers 
to support the movement. He brought out the suggestion 
that dealers should be impressed with the fact that over- 
He suggested 


the committee. 


expressed satisfaction 


head is thirty-two per cent as a minimum. 
that this matter be referred to at future meetings, and 
presented thanks for inviting him and expressed the hope 
that another meeting may be called soon 
Mr. Hess spoke a few words about conviction in selling. 
L. W. Smith of the Richmond Office Supply Company 
complimented the W. O. F. A. on the fine work that it 
is doing 
Each 
hoped there may be occasions for future meetings. 
Other speakers included A. P 
& James; E. E. Adams, Samuel Iseman, F. C. ] 
the N. L. Cook Safe & Lock Company; F. H. Fredericks; 
W. E. Bolton of The Baughman Stationery Company, and 
M. Marks of the Richmond Stationery Company. It is 
stated that this meeting was the 
the W. O. F. A 


The meeting 


man present expressed thanks for being invited and 


Harding of Cole, Harding 
Jones of 


most enthusiastic which 
has held up to date. 
adjourned at 9:55 P. M 


The Atlanta Meeting 


[The second southern city visited by Messrs. Hess and 
Dornette was Atlanta, Ga., where they visited with dealers 
of wood office furniture and their salesmen, remaining 


February 26 and 27 

Personal visits and an invitation to attend the meeting 
February 27, extended to the 
Baylis Office Supply Com 
Horne Office Supply 


on Friday evening, were 


Ivan Allen-Marshall Company; 


pany; Foote & Davies Company; 


Company; Remington Rand Business Service, Inc.; Ca 


rithers-Wallace-Courteney, Inc., and Bryan and Harris 


Including Messrs. Hess and Dornette, the total number 


at the dinner was thirty-seven, all of the companies being 
represented by principals and salesmen. 
arlor A and the Pine room of 


The meeting was held in I 
the Ansley hotel. 

Despite the interference of other appointments in two 
involved managed to have their 


cases, the two concerns 
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principals and salesmen present at the meeting and felt 
themselves rewarded for the effort. Two hours and fifteen 
minutes gave Mr. Hess ample time to deliver his usual 
discourse as to the advertising and promotional work of 
the Associates and to tell about its origin and purpose, 
making his declaration on character, friendliness, warmth, 
fire protection, comfort, etc., with the aid of the easel 
portfolio display. Prosperity, replacement and creative 
business were among the subjects dwelt upon. At the 
conclusion of Mr. Hess’ remarks, Mr. Dornette referred 
to the business policies of each member of the W. O. F. A., 
named the member factories and outlined the policy of the 
At 9:15 P. M. 
some of the guests were obliged to leave in order to 
keep other appointments, but about twenty remained to 
hear more of the message and to give expressions of their 


organization members as to dealer sales. 


opinions. 

Ivan Allen of the Ivan Allen-Marshall Company offered 
a vote of thanks to the W. O. F, A. for the interest taken 
in sending emissaries to deliver the message to the dealers 
of Atlanta. He said that this meeting would give an 
impetus to the sale of wood desks. He is positive that 
executive desks of wood will always sell and will have 
increasing demand in the future 

Other speakers included P. H. Hearle of 
Rand Business Service, Inc.; E. W. Groves of the Horne 
Office Supply Company; E. T. Sutter of Remington Rand 
James J. Wallace of 
John M. Cooper of the Foote & 


Carithers of 


Remington 


Business Service, Inc.; Carithers- 
Wallace-Courteney, Inc.; 
Davies Company; Mr. Carithers-Wallace- 
Courteney, Inc., and J. E. Bare of Remington Rand Busi- 
ness Service, Inc. 

The following committee was unanimously elected to 
keep in touch with the New York headquarters of the W. 
O. F. A.: Ivan Allen, John M. Cooper and P. H. Hearle 
The committee were instructed to organize an association 
this 


sale of wood 


comprising such companies as were assembled at 
meeting for the purpose of furthering the 
office furniture in Atlanta. 

A successful meeting was held at Birmingham, on Sat- 
urday, February 28. 

— 
Yawman and Erbe Visible Record Salesmen Study 
Visible Control Methods 

The Erbe Manufacturing 

Rochester, N. Y., recently called together a group of men 


Yawman and Company of 
to take a sales course, especially training them to sell the 
new Y and E visible index. This index was first announced 
and shown to the public at the New York business show. 


This was immediately followed by well planned national 








FIRST CLASS TO STUDY Y AND E VISIBLE INDEX CONTROL METHOD.—Back row, left to right: 
J. Forsyth, Detroit; C 


Lyons, Rochester; C. E. Graves, Rochester; L 


w.s 


A. Roesch, Buffalo; W. R. Lawrence, 


New York; J. G. Monihan, Newark; R. F. Baugher, Washington. Center row, left to right: E. T. Anderson 
Rochester ; C. W. Rode, New York; W. S. Burk, Albany; O. F. E. Gentieu, New York; Chester Smith, Boston ; 
J. G. Stuart, Boston; J. H. O’Connell, Chicago; R. J. Forrest, Chicago; M. T. Speer, San Francisco; M. H 
Book, Philadelphia; Frederick Erbe, Jr., New York; W. J. Stewart, Pittsburgh; S. G. Wilcox, Philadelphia 
J. A. Dauer, New York. Front row, left to right: R. A. Furlong, Rochester; W. H. Gilley, New York; R. S 
Daniels, New York; M. T. Gates, Cleveland; G. S. Cormier, Springfield; R. C. Dean, New York 
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advertising. The next step taken was to educate salesmen 
on the merits, sales features, use and advantage of the 
new visible index. In a general way this has been accom- 
plished to a certain extent by means of sales literature 
completely covering the new line. It was felt to be essen- 
tial, however, to have in the Y and E sales organization a 
group of men who through careful training and study had 
acquired a most thorough knowledge and the Y and E 
visible and the application of the visible principles in mod- 
ern business. The subject has many ramifications and is 
more than a little complicated. In accordance with this 
plan, twenty-six salesmen carefully selected from fourteen 
Y and E branches began an intensive training course at 
the home office on Monday morning, February 2. The 
group was under the direction of R. A. Furlong, manager 
of the visible index department. Sessions were held from 
nine in the morning until five fifteen in the afternoon daily 
throughout one entire week. Mr. Furlong was ably as- 
sisted by W. F. Lyons and C. E. Graves, and his lectures 
were supplemented by discussions of Y and E manufac- 
turing and selling methods given by other executives and 
heads of departments 

On Wednesday evening during the week of the sessions 
the entire group attended a theatre performance, and fin- 
ished the session as guests at a banquet attended and given 
by Y and E home office executives. 

The group of salesmen included in this class will de- 
velop and sell their own prospects for visible equipment 
and will also be available to aid the regular Y and E sales- 
men on visible index sales that warrant the attention of 


a specialist. 


———<—_— 


Fifth District Meeting of Great Interest 

The Fifth Regional District of the National Stationers 
Association, held at Toledo, March 26 and 27, was a 
markedly successful affair. Regional Governor W. R. 
Diehl of Columbus, O., presided. 

The nomination of regional governor and retail director 
took place on Friday, March 27, and resulted in the selec- 
tion of Harry J. Koehn of the Gregory, Mayer & Thom 
Company, Detroit, as regional governor, and Louis B. 
Busse of The Franklin Printing & Engraving Company, 
Toledo, as retail director. These gentlemen will take office 
following their confirmation by the national convention 
next October at New Orleans. 

A more detailed account of the Fifth District meeting 
will appear in Office Appliances for May. 


Ee 


Rocky Mountain Typewriter Men Organize 

The typewriter men of the Rocky Mountain Region met 
at the Denver Tea Room in Denver, Colo., February 23, 
for a social get-together. The affair was such a success 
that it was decided to hold another meeting March 23. The 
Rocky Mountain Typewriter Men’s Association is the result 
of the March 23 meeting. 

Walter C. Brower, manager of the L. C. Smith & Corona 
Typewriters, Inc., office in Denver, was elected president 
of the permanent organization. The other officers elected 
are as follows: William Mitchell, Royal Typewriter Com- 
pany, vice-president; Fred James, Typewriter Exchange 
Company, secretary-treasurer, and E. B. Ecord, American 
Typewriter Exchange, assistant secretary-treasurer. 

It was decided to hold regular meetings once a month 
for the purpose of discussing the problems of the type- 
writer business and enjoying a closer acquaintance. 

Prominent men from other lines of business and the 
prominent men in the typewriter business will be asked to 
give talks from time to time.—J. G. P. 
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House Organ for Smith-Corona Dealers 

The dealers of the L. C. Smith & Corona Typewriters, 
Inc., now have a house organ for themselves. “The Smith- 
Corona Dealer” is devoted exclusively to news of the 
dealer organization, helpful information through inter- 
change of ideas and experiences, and up-to-the-minute in- 
formation about products, advertising plans and sales helps. 

In his salutatory L. J. Conger, vice president of the 
company, told his dealer readers that their publication is 
to be built up out in the field, and the dealers will have 
ample opportunity to tell about their progress, swap sell- 
ing hunches, and to contribute photographs with which to 
illustrate the paper. There is no set date for publication. 
As material affords the presses will grind out copies of 
the “Dealer” when they will do the most good. And it’s 
just like those Smith-Corona dealers to send in so much 
and such good “copy” that the frequency of issues may 
surprise the folks at the home office. 

a ee 
Sheaffer Graduation Display Contest 

The W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
is holding a window display contest for its dealers. This 
is to be the graduation season display, and the contest is 
open to all of the company’s dealers, regardless of size 
or location. Sixteen cash prizes are offered. Dealers will 
be classified according tuo their business characteristics, 
and will be graded with concerns of their own class. Every 
dealer has an opportunity to win the grand prize, as weil 
as that offered for their individual classification. 

The company has provided effective background ma- 
terial, and also an extensive assortment of smaller mer- 
chandising display material, including boxes for the dis- 
play of pens and pencils which rate with the elaborate 
containers and chests used in the jewelry trade. In addi- 
tion to gaining entry into the window display contest, with 
an opportunity to win a prize, dealers will also stimulate 
sales. They will tie into the extensive color advertising 
campaign of the W. A. Sheaffer Pen Company just before 
the graduation season. 

— oi 


Correct Posture Seating—Its Importance 

An attractively printed brochure by the Ko-Rect Posture 
Chair Company of High Point, N. C., comes from the 
presses of the Pound & Moore Company of Charlotte. 
The booklet, printed in red and black on light cream super- 
calendered stock, has an attractive cover and is freely and 
pertinently illustrated with wash drawings that emphasize 
the advantages of correct seating. The conclusion of the 
argument is that fatigue arising from incorrect seating is 
waste which can be eliminated by correct seating, and that 
the advantages arising therefrom pay for their cost in in- 
creased production in from six weeks to eight months, ac- 
cording to the percentage of waste effort that is eliminated. 


—_—— 
W. B. Larsen Tuning Up for Golf at Chicago 


W. B. Larsen, who has been doing special work at Chi- 
cago for the Royal Typewriter Company, Inc., is getting 
in trim for some spectacular golf as soon as the season 
opens. Mr. Larsen has been building up his health by 
means of gymnasium work, and it is expected that he will 
finish the job as soon as he can get out with his “shinney 
sticks,” and have his exercise served with sunshine. His 
golf accouterments have been put in trim for some plain 
and fancy shooting. Fred G. Kennedy, the Royal man- 
ager at Chicago, is planning that Mr. Larsen may have 
opportunities to test out some of the trickiest courses in 
Chicago. He hopes to retain Mr. Larsen in Chicago three 
months more, which will finish the job of rebuilding Mr, 
Larsen’s health, and fit him for future campaigns. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


E. Clifton Wilson, Houston, 


T'ex., president; C. B. Mathes, Toledo, Ohio, first vice-president; C. A. Netzhammer, Milwaukee, 
Wisc., second vice- -president; William E. Ward, New York, N. Y., 


third vice-president; Phil Webster, San Antonio, Tex., 


fourth vice-president; C. A. Stott, Washington, D. C., treasurer; Fletcher B. Gibbs, Oak Park, Ill., auditor; Charles P. Garvin, 


W ashington, D. c. 


secretary-general manager. 


Regional Governors and Retail Directors 


No. 1. George W. Pratt, Miami, Fla.; Sidney B. 
. L. Fairbanks Company, Gassenheimer, Mercantile 
oston, Mass.; D. D. Mac- Paper Company, Mont- 


donald, Bradley & Scoville, gomery, Ala. 
Inc., New Haven, Conn. No. 5 William R. Diehl, 


oe gae deny -. Diehl Office Equipment 
° arke L. Hunge Company, Columbus, 


ford, Hungerford & Card, ; 
Siaghemten, N. ¥.:¢. Vv. Ohio; Harry J. Koehn, 
Sinisgalli, Utica Office Gregory, Mayer & Thom 


Company, Detroit, Mich. 


Supply Company, Utica, 
ie We 


No. 6. August Hunn, H. H. 
No. 3. Charles W. Honey- agg Wmeeny, > 


well, Deemer & Company, 
Wilkes-Barre, Penna.; 
Oken H. Spencer, Spencer 


Mal 
Stevens, Stevens, ion 
& Company, Chicago, III. 


s No. 7. J. O. Davis, Miller- 

ay 4 ompeny, Ches- Davis Company, Minne- 

P 7 apolis, Minn.; B. J. Bris- 

No. 4. Arne Skagseth, Skag- tol, Koch Bros., Des 
seth Stationery Company, Moines, Iowa. 


General Office and Information Bureau 


Date and Place of Next Annual Convention New Orleans, La., 


Fourteenth Regional District Stationers to Meet 
April 21 

district of the National Stationers Asso 

trade of the 


The fourteenth 
The f t t 


ciation has sent an announcement to the 


second annual meeting of this district, which will take 
place on Tuesday, April 21, at 1:30 P. M., at the Hotel 
New Yorker, Eighth avenue at Thirty-fourth street, New 
York City 


Association 
Stationers 
New 


Stationers 
Retail 
Northern 


The meeting is sponsored by the 
of New York, and co 


Stati 


and the Trent: 


yperating are the 


Association, the ynners Association of 


Jersey nm group 


Every effort is being made to make the meeting of out- 


; 


standing merit and interest. 
1:30 P. M. with a business ses- 


Talks will be 


The meeting will open at 


will last ontil 5:00 P. M made on 


sion which 


vitally important problems by national officers and other 
speakers. There will be a social meeting from 5:00 to 6:30 
P. M., stationers and manufacturers attending, and at 6:30 
P. M. the annual dinner will take place. Some particularly 


interesting entertainment has been provided for this occa 


sion. The meeting will be under the direction Wash- 
ington L. Jaques of Jaques & Company, governor of the 
district, who is enthusiastic over the fine program which 


has been prepared for the meeting. 

The speakers will include M. L 
the Motor and Equipment Association, 
dent of the Executives Association: 
vin, general manager of the National 
tion; William Green af of The ¢ 
B. Mathes, The Conklin Pen Ci 
Nortl ompany; Carl 
srowne-Morse { Ward, 
& Son 


Heminway, manager of 
and former presi 
Charles P. 


Associa- 


Trade Gar- 
Stationers 
arter’s Ink Company; C. 
A. Netzhammer, 
Schutz of the 
John Ward 


ympany; C 
western Mme sur & 


ompany, and W. E 


~<>—_—_— 

Southern — Make Plans for Miami 
Officials of the fourth regional district, aided by sta- 
troners rf Miami, I “4 


ndance 


are making vigorous efforts to bring 
of the 


meeting of the 


dealers of the fourth regional 
district to be held 
Che headquarters will be at 


out a full atte 
district at the 


April 8 and 9 at Miami, Fla 


annual 





No. 8. Geor Hausam, lamy Company, Denver, 
Hutchinson ‘Office Supply Colo. 
& Printing Company, No. 11. 
Hutchinson, Kas.; William born-Niles-Armstrong, Ta- 
Schmiederer, Buxton & coma, Wash. 
Skinner Printing & Sta- no 12. Charles R. Barry, 
tionery Company, St. Charles R. Barry Com- 


Irving Niles, Lam- 


Louis, Mo. pany, San yremelece, 

No. 9. Lee Coleman, E. L. Calif.; Howell D. Melvin, 

: ; Melvin, Roberts & Hor- 
ae _ a warth, San Jose, Calif. 

sey, The Dorsey Company, No. 13. W. Ed. Dawson, 

Dallas. Tex. Dawson Bros., Montreal, 

7 Canada; P. F. Grand, 

No. 10. William Mason, Grand & Toy, Ltd., To- 

Out West Printing & Sta- ronto, Ont., Canada. 


tionery Company, Colo- No 14. W. L. Jaques, 
rado Springs, Colo.; L. R. Jaques & Company, Inc., 
Kendrick, Kendrick-Bel- New York, N. Y. 


525 Investment Building, Washington, D. C. 


October 19, 20, 21 and 22, 1931. 


Hotel Alcazar. An elaborate entertainment has been pre- 
pared for the banquet and there will be dancing on the roof 
in the open air. The banquet will be served under the palm 
trees—a fact which should attract Northerners to Miami on 
that occasion. 

Arne 
with assistants, 


Skagseth of the Skagseth Stationery 


is in charge of the meeting and 


Governor 
Company, 
arrangements therefor 


— 
New Orleans Stationers Discuss Coming 
Convention 
The Stationers Association of New Orleans met on 
March 10 at Alfred’s restaurant, where, following the usual 


cf ming national con- 


the work early to 


members discussed the 
and starting 


dinner, the 
vention, October 19 to 22, 
a rush later on in the year. 

ved that a delegation will go from New Orleans 
regional convention at Miami 

© -_ 
The Committee of One Hundred 

The National Stationers Association has just completed 
one 


avoid 
It is hoy 
to the 


the selection and appointment of its committee of 
hundred for retail 
prominent retail stationers who will study dealer problems 


fiscal year 


research, composed of successful and 


and report sugges- 
capable 


and conditions during the 
tions for the solution of such problems as seem 
of untoward conditions. 


of solution and the amelioration 


The personnel of this committee, a truly representative 
body of men—is as follows: 
~ i — 

H. B. Arnold, The H. B. Arnold pany, Inc., Boston, Mass. 
Company, Saginaw, Mich G. T. Buchanan, Buchanan Sta- 

Edwin I. Baer, Baer’s, Canton, tionery Company, Wichita Falls, 
Ohio Texas 

C. G. Barnes, Stevenson & Fos- Louis B. Busse, Franklin Print- 


ter Company, Pittsburgh, Pa ing & Engraving Company, Toledo, 


Edgar M. Berry, Berry Paper Ohio 

Company, Lewiston, Maine Sidney Butterfield, Smith & But- 
P. M. Black, Black & King, terfield, Evansville, Ind 

Everett, Wash G. P. Campbell, T. H. Payne 
Leo J. Blied, Blied Office Sup- Company, Chattanooga, Tenn. 

plies, Inc., Madison, Wisc. A. G. Carlson, Carlson Bros., 
B. J. Bristoll, Koch Bros., Des  Inc., Moline, I. 

Moines, Iowa M. J. Casey, James Hogan Com- 
E. H. Bromley, Bromley & Com pany, Ltd., Philadelphia, Pa, 
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IDEAS THAT HATCH 
i America is full of idea-eggs that only the Mimeograph 
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i / can convert into dollars and power for business and 
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d ; education. Letters, illustrated circulars, charts, ques- 
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most economical method of quality duplication known. And it 
may be done within the privacy of your own office without need 4 
of an experienced operator. It is opening new opportunities and 
focusing sales effort for many an organization. Let us show you 
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Company, Chicago, today or *phone branch office in any principal +H 
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The PROFESSIONAL” 


Another innovation in K 
4 . ALLSTEEL DESKS 


THE adoption of a graceful period de- GF Allsteel Desks and provides an easier 
sign for this newest and handsomest of _ entree into offices which have been diffi- 
GF Allsteel Desks, gives to the Profes- cult of access. But do not overlook this 
sional a distinction which will appeal to important selling fact—that in market- 
those professional men and executives ing the Professional, you are selling a 
who realize that the appearance, as well service idea as well as an exclusive and 
as efficiency, of their office equipment unusual product. 
has a distinct bearing on the measure Sell the idea to business and profes- 
of their success. sional men that their office furniture is 

The introduction of the Professional equally important to them as the finest 
opens up a brand-new field for sales of | tempered tools are to the expert ma- 
chinist or other factory worker. The 
better the equipment the better the work 
and their pride in their work. The 
office is the control center of any busi- 
ness—the focal point which determines 
profit or loss. 

Additional information about the new 
GF Professional Desk will be sent on 
request. 








THE GENERAL FIREPROOFING CO. 


Youngstown, Ohio; and Toronto, Ontario 


ALLSTEEL PRODUCTS 
Desks, Files, Shelving, Storage Cabi- 
nets, Aluminum Chairs, Filing supplies 




















The GF “Professional” Allistee! Desk — Model No. 1866. Period design with rounded 
pilasters and turned legs. The famous GF four-leg construction. Velvoleum top. 
Reduced overhang with round corners. Recessed drawer pulls. Sound deadening in 
drawers and panels insures quiet operation. Velvoleum covered sliding shelves, 
inlaid. All drawers unlock automatically when center drawer is unlocked — and 








open independently of center drawer. One or two tone walnut or mahogany finish. 
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L. F. Childs, 8S. D. Childs & 
Company, Chicago, Ill 

Pal Clark, Clark’s Book Store, 
Walla Walla, Wash 

Frank C. Clemens, The Cargill 
Company, Houston, Texas 

W. L. Coleman, Jr., E. L. White 
& Company, Ft. Worth, Texas. 

A. E. Coxe, The Coxe Printing 
Company, Mitchell, S. Dak. 

A. C. Culpepper, E. H. Clarke & 
Bro., Memphis, Tenn 

Norman Cunningham, Arch Cun- 
ningham & Company, Boise, Idaho 

Carroll 8. Daniels, The Daniels 
Company, Muskegon, Mich 

W. Ed. Dawson, Dawson Bros., 
Ltd., Montreal, Canada. 

Wm. F. Dawson, Charles F. Daw- 
son, Ltd., Montreal, Canada 

C. F. Denzer, The C. F. Denzer 
Company, Sandusky, Ohio. 

Richard W. Eaton, Eaton, Whit- 
ing & Hanford, Inc., Buffalo, N. Y 

H. S. Fall, Japs-Olson Company, 
Minneapolis, Minn. 

James E. Feeley, Springfield Of- 
fice Supply Company, Springfield, 
Mass. 

G. H. Ford, Vice-President, Ey- 
rich’s, Inc., Jackson, Miss 

Ray Frost, Frost Office Appliance 
Company, Worcester, Mass. 

Ken Gallien, Stetson-Fisk, Inc., 
Albany, N. Y 

L. B. Gardner, Hill Printing & 
Stationery Company, Waco, Texas 

Louis C. Geils, Stationers Asso- 
ciation of New York, New York, 
x © 

Albert W. Gill, A. W. Gill & 
Company, Trenton, N. J 

Percy F. Grand, Grand & Toy, 
Ltd., Toronto, Ont., Canada 

Fred L Grant, Grant’s Book 
Shop, Utica, N. Y 

W. R. Gregory, W. B. Gregory 
& Son Company, Detroit, Mich 

C. R. Griffin, Trick & Murray, 
Inc., Seattle, Wash 

M. E. Hansell, F. F. Hansell & 
Bro., Ltd., New Orleans, La 

Joe E. Harvey, West Coast Sta- 
tionery & Printing Company, Los 
Angeles, Calif 

George Hausam, Hutchinson Of- 
fice Supply & Printing Company, 
Hutchinson, Kansas. 

E. B. Healy, Santa Fe Book & 
Stationery Company, Inc., Santa 
Fe, N. Mex. 

H. H. Herr, Reams, Inc., Lan- 
caster, Pa. 

S. B. Hudson, The Star Printery, 
Muskogee, Okla. 

W. L. Jaques, Jaques & Com- 
pany, Inc., New York, N. Y 

Z. L. Jarman, Jarman’s, Inc., 
Charlottesville, Va 

Arthur 8S. Johnson, Johnson's 
Bookstore, Inc., Springfield, Mass 

L. R. Kendrick, The Kendrick- 
Bellamy Company, Denver, Colo 

Wm. J. Kennedy, Wm. J. Ken- 
nedy Stationery Co., St. Louis, Mo 

W. H. Kessler, W. H. Kessler 
Company, Grand Rapids, Mich 

Arthur L. King, Ward’s, Boston, 
Mass 

H. H. Kleinschmidt, Tribe of K, 
Gary, Ind 

Harry J. Koehn, Gregory, Mayer 
& Thom Company, Detroit, Mich. 

Wm. F. Laskowski, Jr., Cotterel 
Company, Harrisburg, Pa. 

R. D. Latsch, Latsch Brothers, 
Ltd., Lincoln, Neb. 

E. Lawrence, Lawrence Printing 
Company, Greenwood, Miss. 


R. H. Liewellyn, Manchester, 
N. H. 

Millington Lockwood, Buffalo, 
N. Y. 

Wm. W. McCue, Standard Print- 
ing & Publishing Company, Hunt- 
ington, W. Va. 

J. H. McKeever, Searle Bros 
Printing Company, Aberdeen, 8S. D. 

D. D. Macdonald, Bradley & 
Scoville, Inc., New Haven, Conn. 

J. E. MacPherson, Lowman & 
Hanford Company, Seattle, Wash. 

Chas. M. Marshall, Ivan Allen- 
Marshall Company, Atlanta, Ga. 

Howell D. Melvin, Melvin, Rob- 
erts & Horwarth, San Jose, Calif. 

C. L. Mitchell, Crane & Com- 
pany, Topeka, Kansas 

J. E. Moir, Brown Bros., Ltd., 
Toronto, Canada. 

J. F. Molloy, Meriden, Conn 

J. Chester Molyneux, Monarch 
Stationery & Paper Company, 
Jamestown, N. Y 

E. B. Moody, E. L. Steck Com- 
pany, Austin, Texas. 

J. H. Morgan, Frank P. Swan 
Company, Huntington, W. Va. 

E. M. Oakleaf, F. H. Oakleaf 
Company, Olean, N. Y. 

W. J. Ortel, Shaw & Borden 
Company, Spokane, Wash. 

J. M. Patrick, Patrick & Moise- 
Klinkner Company, San Francisco, 
Calif. 

Chas. L. Patterson, Patterson- 
Matthews, Inc., Fort Smith, Ark 

E. L. Pierce, Pierce, Inc., Hart- 
ford, Conn 

J. Ogden Pierson, Dameron-Pier- 
son Company, Ltd., New Orleans, 
La. 

J. O. Popple, Zaiser Specialty 
Company, Des Moines, Iowa 

Hazel M. Porter, Office Supply 
Company, Inc., Lake Charles, La. 

Hubert C. Pratt, Emery-Pratt 
Company, Lansing, Mich. 

Wm. Mann Prizer, William Mann 
Company, Philadelphia, Pa. 

J. E. H. Railey, Railey Printing 
Company, Wichita Walls, Texas. 

A. F. Rebhan, Blake & Rebhan 
Company, Boston, Mass 

William T. Reeder, Beaver Falls, 
Pa. 

W. G. Robbins, Carolina Office 
Equipment Company, Rocky Mount, 
N. C. 

Alvin B. Roberson, Butler's, 
Inc., Wilmington, Delaware. 

H. W. Rogers, Wilbur & Hast- 
ings, New York, N. Y. 

Fred C. Roscher, Mount Vernon, 
x: &. 

Samuel Rosendorf, Southern 
Stamp & Stationery Company, Rich- 
mond, Va. 

C. W. Roth, Roth Office Equip- 
ment Company, Dayton, Ohio. 

C. H. Rousch, C. H. Rousch & 
Company, Madison, Ind. 

H. M. Russell, Russell & Cock- 
rell, Inc., Amarillo, Texas. 

B. E. Sanford, Cornell Co-op- 
erative Society, Ithaca, N. Y. 

Morris Sanford, Morris Sanford 
Company, Cedar Rapids, Iowa. 

Arthur Schooley, Schooley Print- 
ing & Stationery Company, Kansas 
City, Mo. 

Samuel Seemann, Wm. J. Johns- 
ton Company, Pittsburgh, Pa. 

Harry C. Shaaber, H. 8. Shaaber, 
Reading, Pa. 

Charles H. Shields, Blade Print- 
ing & Paper Company, Toledo, 
Ohio. 
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A line which has both 
quality and individuality, 
variety enough for every 
requirement and manu- 
factured with the greatest 


















care. 


MANIFOLD 
SUPPLIES 
COMPANY 


188 Third Avenue 
BROOKLYN (Stationt 2) N. Y., U. S. A. 
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No. 1667 Desk—The Canterbury 


Stop and consider a moment! 


... Are you selling the amount | 
of office furniture you ought 
to sell? Are your profits 
factory? 

. . » This year, more than ever before, 
it is imperative that you handle an 
office furniture line of established 
merit. Because 
learned to look for a combination of 
outstanding quality and 


prices. They are demanding maxi- | 
mum value for every dollar they spend. 


. » « Small wonder that IMPERIAL Desks 
and Matched Suites are enjoying unprec- 
edented popularity at a time like this, 
when every purchase is measured by the 
yard-stick of value. IMPERIAL Office 
Furniture brings to your customers the | 
style and workmanship they want—at 
prices they can afford to pay. Alert 
dealers appreciate IMPERIAL’S complete 
coverage—a desk for every office need and 
for every budget requirement—from a 
well-known line that affords a comfort- 
able margin of profit. Full details of the 


IMPERIAL franchise will be gladly sent 


on request. 





IMPERIAL DESK COMPANY 


EVANSVILLE** INDIANA 





customers have. 


moderate | 


satis-— 


| 
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Arne Skagseth, Skagseth Station- H. H. Treudley, H. H. Treudley 
ery Company, Miami, Fla & Company, Inc., Youngstown, 

Ivie Stein, Stein Stationery Store Ohio 
Santa Ana, Calif E. H. Wade, The B. F. Wade & 

0. H. Spencer, Spencer Station Sons Company, Toledo, Ohio. 
ery Company, Chester, Pa. A. J. Walker, Farnham Printing 

B. Ww Spicer, Transylvania & Stationery Company, Minne- 
Printing Company, Lexington, Ken apolis, Minn 
tucky H. J. Wantz, Skinner & Ken 

C. A. Stevens, Stevens, Maloney nedy Stationery Company, St. 
& Company, Chicago, Ill Louis, Mo 

William N. Stewart, Stoll Blank William E. Ward, John Ward & 
Book & Stationery Company, Tren Son, New York, N. Y. : 
ton, N. J E. C. Wilson, Wilson Stationery 

Ww E Stockett, Jr., Stockett « Printing Company, Houston, 
Fiske Co., Inc., Washington, D. C Texas 

Charles A Stott, Charles G E. Frank Winfield, The Outing 
Stott & Company, Washington Shop—Winfield’s, Grand Junction, 
a» ¢ Colorado 

—_—_——— 
Tenth Regional District to Meet June 12 

The annual meeting of the Tenth Regional District of 
the National Stationers Association will take place at 
the Albany hotel, Denver, Colorado, on Friday, June 12, 
Regional Governor William Mason, Jr., of the Out West 


Printing & Stationery Company, Colorado Springs, pre- 


siding. Mr. Mason, Retail Director Kendrick of Denver, 
Charles E. Robinson, president of the Travelers Club, and 
E. B. Healy of Santa Fe, N. M., constitute a committee to 
arrange the details of a program which will be of real 
interest and benefit to all dealers in the district. Dealers 
in Wyoming, Utah, New Mexico and El Paso, Texas, will 


join with those of Colorado in a mutual quest for the solu- 
tion of common problems. 
It is hoped that there will be a large and representative 
attendance. 
— 


Dates of Several Regional Meetings Altered 

The meeting 
be held June 5 
announced. 

District 6 will meet in Milwaukee on June 8 

District 10, announced in another column, 
at Denver on June 12. 

District No. 11 will meet at Seattle 

District No. 12 will meet June 
and on June 20 at San Francisco. 

District No. 14 will meet in New York City on April 21 
and District No. 4 at Miami, Fla., April 8 and 9, as pre- 
viously scheduled 


of the seventh district at Minneapolis will 
and 6 instead of on the dates previously 
and 9. 

as will meet 
June 24, 25 and 26. 


on 16 at Los Angeles 


—--—_ ~G— --_- 


(Eighth District Meeting—Continued from page 43) 


hearers that the meeting was the best he had ever at- 
tended. 

Reporting for the “Jack” Grey, 
chairman, recommended the nomination of R. D. Latsch 
of Latsch Brothers, Lincoln, as regional governor for 1931- 
1932, and W. E. Royse of the Combe Printing Company, 

Joseph, Mo., as retail director. These nominations 
were unanimously accepted by the convention and will be 
confirmed at the New Orleans meeting of the National 
Association in October. 

Wichita, Kans., was chosen as next year’s meeting 
of the eighth district stationers. 

“Bob” Latsch thanked the members for the honor they 
had bestowed upon him and expressed himself as being 
satisfied if he could do the job half well as George 
Hausam 

Fred. Schaefer of the Resolutions committee expressed 
appreciation to the Lincoln Stationers Club for their suc- 
cessful efforts and paid tribute to “Cliff” Wilson, Chas. Gar- 
vin, and Geo. Hausam for the splendid way the meetings 


had been handled. 


nominating committee, 


place 


as 
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CASE 








Dealers estimated 
4 out of 5 would 
“GO FOR” CORONA’S 

NEW CASE... 
85°% DO! 


HREE months ago Corona put 
the new Combination Case on 
the market. Keen dealers immedi- 
ately recognized it as a stroke of 
merchandising genius. They fea- 
tured it. They were rewarded by in- 
creased portable sales—and in “hard 
times,” too! 
For the Combination Case, which 
can be used as a carrier for Corona 
Portable or an overnight bag, im- 
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A PUBLIC FAVORITE 


IN 


MONTHS 


mediately caught the public’s fancy. 
It was so attractive...so practical. 
Now, with the case only 3 months 
old, it is preferred by over 85% of 
Corona buyers. 


If you are interested in boosting 
sales, feature the new Combination 
Case. This Case and the twenty-two 
year reputation which Corona has 
enjoyed for superiority in the port- 
able field will pep up your sales. 


L C SMITH & CORONA TYPEWRITERS INC 


DEPARTMENT 32-D 


. 51 MADISON AVENUE..NEW YORK CITY 
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does THIS mean to 
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 borte. MILLIONAIRE may ride in a sport- 
——. ~~ an 
ert) memes pen te: 4 ier car, live in a richer home, and 
. a work at a bigger desk... but he can’t 
\ ‘ 
write with a better pencil than you can. 
Bre whe’: the come set's always foe 
Nee ies cme ed coe lemme Because there isn't any better pencil 
ma trond © ~~ 
veuvert than Venus. And the price is ten cents, 
ore tc 
Unfortunate Oder And what a money's worth! Pure, 
a : Get vee hich grit-iree lead so smooth i glides over 
. 4 pieese bed jer whee 
7 Mester 6 by. Je paper without the slightest “drag.” You 
que Then Leod Cotered 
ty. This bey concentrate whelly on your thoughts — 
= no tet me lest commer 
corthben -bumb the penal does the rest 
“em ' ~ * 
ened With just the softness or hardness 
purr ence that you like. For among the seventeen 
A nary peal oun! © . Venus shades of black, there w at least 
Mor on glass But “*t ~ 
Marting Pen he peu one that fits your hand-pressure, your 
Soe way of expressing yourself. Pick that 
aaa shade, and you're all set, For Venus 
lead never vanes 
Why “Unique” 
os was be Here — try a Venus now —write lke 
‘ ce a milbbonaire! 
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NEW | 


| VENUS COLORING PENCILS 
IN 12 COLORS 
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THE SATURDAY EVENING POST March 28, 1931 


HE advertisment reproduced 

on this page goes to more than 
3,000,000 people! Every month 
the names of Venus, Velvet and 
Unique Pencils are conspicuously 
brought before the public. 

Are you getting your fair share 
of the business this huge adver- 
tising campaign should start? 
Here’s a merchandising idea for 
you. Try it out and watch results. 


Try this 


Take the free full-size reprint of the ad we 
are mailing you. Mount it on cardboard. 
Put it in a corner of your window. Put 
boxes of Venus, Velvet and Unique around 
it. Also group some boxes of high-quality 
writing paper and fine pens. Then place a 
card by the whole display. Letter on the 
card “YOU don’t have to be a millionaire 
to write like one.” 


AMERICAN PENCIL COMPANY 
VENUS BLDG., HOBOKEN, N. J. 








These pencils come in attractive box of 12 colors, 
or in individual dozens. Round in shape, and 
have the famous crackled finish in the color of the 






MOST 
ADVERTISED 









| lead. With or without mouthpiece. Send for illus- 
trated folder. Ask your salesman about these new 


PENCILS 


coloring pencils next time he calls. 
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PASSED AWAYT 





Samuel R. Baker 


On February 24, Samuel R. Baker, head of the Baker 
Printing Company of Newark, N. J., passed away at his 
home, The Maples, in Locust avenue, West Long Branch, 
after a ten days’ illness of grippe. His condition had been 
serious since the preceding Sunday. 

Mr. Baker was mayor of West Long Branch and had 
been active in civic affairs in that place for the last ten 
years. He was elected mayor of the borough in 1928 and 
re-elected last November for a second two-year term. Mr. 
Baker was the originator of a number of progressive move- 
ments for the betterment of the borough. He was a mem- 
ber of the West Long Branch Community Club and the 
West Long Branch Fire Company. Practically every 
movement for the advancement of the borough had his 
active support and many movements he himself originated. 
He was a former president of the Market Street Associa- 
tion of Newark, and he belonged to the Newark Athletic 
Club, Elks Lodge, Rotary Club, Chamber of Commerce, 
Columbia Lodge F. & A. M., Salaam Temple, Traffx 
Club, Downtown Club and Sixteenth Ward Republican 
Club. He was a member of the Manufacturers’ Associa- 
tion of New Jersey and he had been president of Every- 
body’s Building and Loan Association of Newark since 
its organization about fifteen years ago. 

The Baker Printing Company, of which he was presi- 
dent, is one of the most substantial office equipment and 
printing concerns in the state. Despite his many civic 
activities, Mr. Baker paid close attention to the business 
and was deeply interested in the advancement of the sta- 
tionery trade, having been one of the organizers and for- 
mer president of the Stationers Association of Northern 
New Jersey. 

Besides his wife, Mr. Baker is survived by a daughter, 
Mrs. Dorothy Baker Bock, wife of Frank J. Bock, Jr., of 
Deal. 

Funeral services were conducted on Thursday, February 
26, at the late home of the deceased, the Rev. Joseph F. 
Folsom, pastor of Clinton avenue Presbyterian church, 
Newark, officiating. Interment was in Evergreen cemetery, 
Elizabeth, N. J. 


y. Y. y. 
Ts ae ee 


Nathan Coleman 


Another leader in the stationery industry has passed 
away in the person of Nathan Coleman, president of 
Nathan Coleman & Son, Inc., of Savannah, Ga. 

Mr. Coleman was fifty-eight years of age and was one 
of Savannah’s most prominent business men. His death 
occurred on March 10 at his residence, 530 Maupas ave- 
nue. Mr. Coleman was a prominent Mason, having been 
past master of Zerubbabel Lodge No. 15, F. & A. M. He 
was also a member of Francis Bartow camp, Sons of Con- 
federate Veterans. 

As a young man beginning life in Savannah, he had 
organized a collection agency which he conducted with 
much success. 

In June, 1909, Mr. Coleman bought out the stock of a 
bankrupt stationery concern with no intention of going 
into the stationery business, but with the thought of mak- 
ing a quick turnover on the stock. The line appealed to 
him so much that he decided to remain in the business 
and, despite the handicap of deafness, built up the tiny 
business to its present proportions. Until 1921 the busi- 
ness was known as the Nathan Coleman Company, Inc., 
at which time Mr. Coleman bought out the other stock- 
holders and conducted the business until January, 1930, 
under the name of Nathan Coleman. In February, 1929, 
























| PAP 


ee od 


Dealer Protection 


It has been the strict and unviolated policy of 
MITTAG & VOLGER, Ine., to fully protect 
their dealers, F. O. Mittag, the Pioneer man- 
ufacturer of typewriter carbon, who founded 
the company in 1888, believed that the local 
stationers in each city were entitled to a fair 
profit on the typewriter supplies distributed 
in their territory. The cooperation received 
from these loyal dealers has assisted this 
company to lead the industry for over forty 
years. 


The ‘‘M&V’? factory at Park Ridge, N. J., is 
the most perfectly equipped and up-to-date 
plant in the world, operated exclusively for 
the manufacture of inked ribbons and carbon 
paper. Executives and workmen, as special- 
ists, have become experts after many years 
thoro training and experience, ph: 


‘*QUALITY’’ has always been given first con- 
sideration and both distributors and consum- 
ers throughout the world have found that 
**M&V’’ products represent utmost value for 
the price paid. The ‘‘M&V”? line is unques- 
tionably the most complete on the market, 
— every condition, filling every require- 
ment. 


The new ‘‘M&V’? illustrated catalog is now 
ready for distribution. It is a carefully pre- 
pared reference book, complete with valuable 
and interesting information. Write fora copy 
today, and ask for particulars regarding the 
‘‘M&V’’ merchandising plan for building a 
permanent, profitable and ever increasing 
typewriter ribbon and carbon paper business. 


MITTAG & VOLGER, INC. 


Principal Office and Factories—PARK RIDGE, N. J. 


AGENCIES Throughout the World 


cyPBWRivew, 
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MODERN STYLE 
Inner QUALITY 
HONEST PRICE 


RIEFLY, these are the three salient 
; factors responsible for the tremen- 
dous success of Hoosier Office Furni- 
ture. They constitute the sales argu- 
ment of the wide-awake dealer, and the 
yardstick with which the critical buyer 
measures value. 
MODERN STYLE — Expressing the 
true beauty of the modern trend—but 
never attempting to express the short- 
lived fad of the moment. The bizarre 
and fanciful has no place in Hoosier de- 
sign. 
INNER QUALITY—AIl Hoosier 
products are built to exacting standards 
of inner construction. None are ever 
cheapened to meet a price—all are 
worthy members of the “Built True 
Clear Thru” line. 
HONEST PRICE—Hoosier dealers are 
responsible merchants selling a worthy 
product. They give the customer high 
value for his desk-dollar, and keep a 
legitimate profit for themselves. Qual- 
ity and honest price mean more to them 
than “get-rich-quick” profits. Hoosier 
needs more such dealers, and will gladly 
send catalog and full details. 


HOOSIER DESK CO. 


+++ Jasper, Indiana +++ 
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Coleman, returned to Savannah and en- 
In January, 1930, the 


his son, Henry I 
tered the business with his father. 
business was incorporated under the name of Nathan Cole- 
man & Son, Inc. 

Sometime ago Mr. With 
characteristic energy and application he immediately set 
about learning the art of lip reading and mastered it so 
well that the met him and talked 


directly to him would not realize that his hearing was any- 


Coleman lost his hearing. 


average person who 
thing but perfect. 

Mr. Coleman is survived by his widow, Mrs. Jeanne L. 
who has him for years in his 
his son, Henry I. Coleman, now president of the 
company; one daughter, Miss Dorothy Coleman; one 
brother, William Coleman of Jacksonville, Fla., and his 
mother, Mrs. Georgia Coleman. 

The funeral was held on the afternoon of March 11 from 
Mordecai Sheftall Memorial chapel, Dr. George Solomon 
conducting the services. Zerubbabel lodge of Masons par- 
ticipated. Interment was at Laurel Grove cemetery. 

The death of Mr. Coleman removes an able and useful 
man from the stationery industry, and Office Appliances 


Coleman, assisted many 


business; 


joins other friends in assurances of profound sympathy to 
the bereaved family and associates. 
Hh oh 
E. Z. Blagg 
E. Z. Blagg, Vice-President of Globe 
Company, Cincinnati, Ohio, passed away March 4, 


Wernicke 


aged 


the 


sixty-five. 

Mr. Blagg was widely known in the office furniture and 
stationery trade, among which he had a host of friends. 
He was an employee of the Globe-Wernicke Company for 


nearly fifty years, having started as a boy and worked his 











BLAGG 


E. Z 
way up to the presidency of the company, which position 
he filled until his health began to fail about two years ago. 

He was also widely known in other commercial, financial 
and political circles, having been on the Board of the First 
National Bank of Norwood, the Manufacturers’ Associa- 
tion and the Businessmen’s Club. 

He is survived by his widow and two married daughters. 

om 

L. J. Skelly 

a » of the old Skelly Book Store, Loveland, 
Colo., His the 
passing of one of the pioneer stationers of the Silver State. 

Mr. Skelly started in the stationery business at Loveland 


Skelly 


passed away on March 2. death marks 
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Radiograph courtesy General Electric X-ray Corporation. 
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X-Ray reveals advantages 
of new Autopoint Pen! 


See how amazing new-type filling 
a mechanism completely deflates sack. Note how 


st far nib extends back into neck 

















He we show you what is probably the first x-ray picture 
ever made of a fountain pen. It reveals the important 
improvements in design which are the basis of this new 
Autopoint invention. 

Most important is the new-type filling mechanism. It 
brings a decided increase in ink capacity. You have heard 
many times the claim for “increased ink capacity” but you know 
that to achieve this end most new pen designs sacrifice what 
we all consider fundamentals in good pen construction. 

Autopoint does not. It achieves greater ink capacity by 
improvement upon existing and thoroughly accepted principles. 
The rubber sack is completely deflated by the filling .mech- 
anism. The bar when pen is full is kept from “riding” the sack. 

Note the nib of the new Autopoint, also. It extends farther 
back into the neck of the holder and thus assures long, efficient 
service. You cannot see these improvements from the outside 
but they are there and your customer will want to know 
about them. 

Barrels of the new Autopoint are of beautiful pyroxylin in 
fashionable color combinations. Autopoint Pencils also in 
pyroxylin permit us to offer handsome 
matched sets. Pen prices range from $4.50 Matched sets! 
to $7.50. Pencils from $2.50 to $3.50. A new profit 

Let us send you sample assortment of this opportunsty. 
remarkable new pen. Or salesman will gladly ------------- 
call and show you the line. Mail coupon ; AUTOPOINT CO. OA-431 
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! 
: : 
here to tell us which you prefer. 1801 Foster Avenue, Chicago, Illinois : 
! 
I I want to see the new Autopoint Pen. Send sample assort- 
ment ...... Have salesman call . (Check which.) ; 
2 
RB ocsnccnxrnsnintierciintinsenrameninenanntininenaninntatiitsipaa : 
| | 
“The B Better Pen i ! 
’ . ; City vod scsssineiiiaasin : ; 
Autopoint Company, 1801-37 Foster Ave., Chicago, MN. i oo nee J 
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“The greatest Step "Soeteaed 


in Steel Desk History ges 


our customers call these desks! 








. 





T’S good to get the letters our 
mailbags bring us since the 
announcement of the three new Art 
Metal desks Mount Vernon, 
William Penn, and New Yorker. 
“You've hit the bull’s-eye again,” 
dealers write. “You were there with 
the goods when we first wanted steel 
desks in executive office styles six 


years ago. And these three new desks 


THE ART METAL LINE 


Sectional Files Plan Files 


Fire Safes 


¢ 





NEW YORKER 7 
es 





° desks 


that look ‘private office’ at general 


are just what we need today 


office prices!” 
° desks 


with attractively rounded tops and 


They are handsome desks . . 


legs, turned or fluted footings, in- 


Art Metal 


STEEL OFFICE EQUIPMENT 


Storage Cabinets 


Upright Unit Files 


Desks 


Counter Height Files . . . 
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“Greatest step forward in steel desk 
history.” Monrog, La. 

- 
“Certainly attractive and moderate- 
Houston, TEXas 

« 
“Desks are mighty good-looking.” 
Wicuira, Kansas 


ly priced.” 


o 
“Greatly pleased with the new 
line.” Provipence, R.I. 
* 


“Have already sold twelve desks.” 
MINNEAPOLIS, MINN. 
& 
“Most attractive we have seen.” 
New Orveans, La. 
o 
“Forward step in putting over steel 
desks.” Dayton, Onto 
2 
“Your new suite line opens up a new 
prospective field. The designs meet 
the growing demand for style in the 
general as well as private offices and 
will no doubt stimulate sales con- 
Mitwaukeg, Wisc. 
* 
“Forward step in the steel industry.” 
Mapison, Wisc. 
e 
“Certainly working along the right 
lines. We feel very enthusiastic 
about these desks.” Sr. Louts, Mo. 
- 


“They are swell! The most surpris- 


siderably.” 


ing thing to us was the price.” 
Lansinc, Micu. 


_————E 


teresting mouldings . . . desks to sat- 
isfy the most particular executive . . . 
yet the price puts them into the bid- 
ding on any general office contract. 

If your territory is open, let us 
know. We'll be glad to send you our 
new desk book and tell you more 
about these desks so many dealers like. 
Art Metal Construction Company, 


Jamestown, N.Y. 


Shelving Horizontal 


Postindex Visible Files 


IN THE ART METAL BUILDING EOUIPMENT DIVISION...Hollow Metal Doors and Trim... Elevator Enclosures...Architectural Bronze...Library Fittings...Partitions 
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about forty-five years ago and remained in it continuously 
until about five years ago, when he sold out to That Quick 
Print Shop and retired. 

Of recent 
California and his summers in Colorado. 


has been spending his winters in 
The winter just 


years he 


past he spent in Colorado. 
Mr. Skelly 


him. 
Funeral services were held in Loveland on March 9. 


was loved and respected by all who knew 


= oh & 

Charles Pursell 
In the death of Charles Pursell of the Palfrey-Rodd 
Pursell Company, Ltd., stationers of New Orleans, that 
city lost a fine citizen and a faithful and unselfish worket 

in civic and philanthropic causes. 
Mr. Pursell died on March 16 at 5:35 P. M. He 
a native and life-long resident of New Orleans and be- 
longed to a family actively identified with the development 


was 


of the Carrollton section. 


many years in business and civic affairs, devoting a gen- 


He had been prominent for 


erous share of his attention also to fraternal and philan- 
thropic activities. 

For thirty-four years, Mr. 
Times-Picayune Doll and Toy Fund committee. It 


Pursell had served on the 
was 
said of him that the children of the poor who get their 
share of Christmas through that community benefaction, 
had no more devoted nor generous friend than Charles 
Pursell, and his co-workers recognized his zeal and efh 
ciency by naming him chairman of their executive com 
mittee, succeeding the late Lucian Lyons. 

Mr. Pursell was secretary-treasurer of the Palfrey-Rodd- 
Pursell Company, Ltd. 

The immediate cause of his death was pneumonia which 
he contracted a week before his passing. Funeral services 
were held on March 17 at the Tharp-Sontheimer-Tharp, 
Inc., parlors. A wealth of floral offerings attested the 
esteem in which he was held. Funeral services were con- 
ducted by the Rev. Robert S. Coupland, rector of Trinity 
Episcopal church. 

Office Appliances joins the bereaved family and friends 
in regret over the passing of another leader in this field 

rls ye ol 
James C. Taylor 
James C. Taylor, an official of the Crane Paper Com- 
He had gone 


to that city to attend the annual paper trade convention. 


pany, passed away suddenly at New York. 


In the evening he went to a theatrical performance with 
hotel midnight. A 
short time later his body was found on the floor of the 


a friend, and returned to his about 


Reuben C. Pierce, a friend who had accom- 


panied Mr. Taylor to the theater. 


bathroom by 


he oh 
Mrs. S. J. De Ranitz 
After a brief illness Mrs. S. J. De Ranitz, wife of S. J. De 
Ranitz, stationer, La Crosse, Wis., passed away a few 
Office Appliances joins other friends in pro- 
found sympathy to the bereaved family. 
comnisiitiialaintais 
Royal Typewriter at Paris Business Exposition 
The Royal Typewriter Company had a distinctly indi- 


weeks ago. 


vidual and effective display at the Business Efficiency Ex- 
hibition in Paris, France, last fall. Royal standard and 
portable typewriters were presented in a very neat and 
effective ensemble before an impressive painting depicting 
the Royal factory, with placards at either end, presenting 
twenty exclusive features of the Royal machine. Photo- 
graphs of the factory were included in the display. 

Ch. Baumann, managing director of the Typewriter and 
Adding Machine Company of Paris, Royal dealers, and his 
staff are to be congratulated upon the exhibit and the 
capital publicity given to the Royal typewriter. 
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“Rebuilt Typewriter” 
year. 


ARE YOU AMONG THOSE WHO 
WILL PROFIT? 


Never before in the history of business has there teen so 
great a demand for good rebuilt typewriters. 

Many organizations and individuals with an eye to hold- 
ing down overhead expenses have created a market for 
rebuilt machines of popular reputation and proved per- 
formance. 

For the dealer who wisely stocks a line of rebuilts as 
thoroughly competent and reliable as all Premier- 
Remingtons, here is a new field of profits. 


Get your rightful share of 
“New Machine” business! 


With Premier-Remingtons, much of this former “new 
machine” business is yours. 

Placed in competition with new machines, they are an 
amazingly high value for their low purchase price. 

And compared to other makes of rebuilts, they cannot be 
equalled for ability to serve long and satisfactorily. 

Each Premier-Remington is rebuilt by its maker. It car- 
ries the transfer “Rebuilt by Remington, Ilion, N. Y.” 
Show your prospect the guarantee certifying to this state- 
ment. It means that the world-wide Remington reputa- 
tion is back of each machine. 

Go after the business that this “Rebuilt Typewriter Year” 
brings to you. Write today for our profitable dealer plan. 


AMERICAN 
Writing Machine Company 
374 Broadway New York, N. Y. 





We stock a complete line of roughs and rebuilts 
of nearly all makes; also typewriter supplies and 
accessories of every description. You will be 
pleased with the quality of our merchandise and 
the thoroughness of our service. 
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Mason Typewriter Exchange Becomes a 
Partnership 

According to a news report that appeared in _ the 
Allegany County Democrat for March 5, 1931, R. C. 
Mason of the Mason Typewriter Exchange, Almond, N. Y., 
has made his son, Edward S. Mason, a partner in the 
business. 

The younger Mr. Mason joined his father’s business 
about two years ago in the capacity of a salesman, de- 
voting his time particularly to the sale of office furnitures 
and steel filing equipment He played a large part in 
making his father’s business have a better sales record in 
1930 than in 1929, which was a banner year 

There is to be no change in the name of the business. 


Che junior partner will continue to devote his time largely 





to the office furniture phase of it 
> 
Arlac Distributes Universal Slip-Sheeter 

The Arlac Stencil Corporation, 418 Fourth avenue, Pitts 
burgh, Penna., has been appointed national distributor of 
the Universal slip-sheeter, made by the Modern Mail 
Equipment Company, New York, N. Y. 

[The Universal slip-sheeter is an attachment for rotary 
stencil duplicators designed to eliminate ink offset It 


is now adapted for use with hand and electric Mimeographs 


FioRY 


$TENCIL$ 


(Non-Cellulose) 


ARE PERFECT STENCILS 


Fibroin Stencils are unexcelled by any other 
make. They are adapted for every need. 

Fibroin Stencils do not deteriorate—Will not 
punch out—Sharp clean cut copies—Will not 
clog or gum typewriters—the ONLY stencil 








THE UNIVERSAL SLIP-SHEETER 


and will soon be available in models for other rotary stencil 


duplicating machines. The device is positive in action, the 


which will not affect the feed rollers of your slip-sheets dropping down from a tray above the receiv- 
. ing basket of the duplicator. Each machine is equipped 
typewriter. with 500 slip-sheets of specially selected stock, 
Thousands of satisfied customers say Fibroin a 
is the BEST stencil. F. E. Brockman Takes New Position 
F. E. Brockman has been placed in charge of the com- 
Legal size $3.50 per Quire. mercial stationery department of Cecil’s Drug & Stationery 
Store, High Point, N. C. Mr. Brockman has been con- 
Letter size $3.25 per Quire. nected with the stationery industry in High Point for 
: : many years. He recently completed a course at the Globe 
Send for a few quires subject to trial and ap- Wernicke school at the fac a in Cincinnati. 
proval. If not all we claim for them return at The stationery department of the store keeps the same 
hours as the drug department. From six-thirty in the 


our expense and FULL CREDIT WILL BE morning onli twelve at night every day of the week, in- 
ALLOWED. We have very attractive dis- cluding Sunday, it is open for business and makes de- 


. liveries. A complete line is handled—from pins and clips 
counts on quantity orders to dealers. to desks and Gling cabinets. 
| a 
Business School Organizes Broadcasting Company 
A. E. Howell, proprietor of Howell’s School of Business, 


Muskegon, Mich., is responsible for an innovation in the 
manner of gaining publicity for his school. He has organ- 
J 6 ized a broadcasting company composed of teachers and 


students who put on performances for organizations in 
and near Muskegon in addition to broadcasting over the 


994 N. DESPLAINES ST., CHICAGO radio. The company is known as “The Friendly School 








Broadcasters.” Although it has been organized for only 
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A “CLEMCO” Warwick Suite in the private office of Miss Katherine Dougherty, Secretary and Treasurer, Photo- 
play Publishing Company, Palmolive Building, Chicago. Installation made by Marshall Field & Co., Chicago. 


Open Season For Fine Office Furniture 


PRING freshness-—renewed energies and the office clean-up season 
centers the attention of business men on new, modern office furniture. 


Launch your Spring offensive with high powered ammunition— 
““CLEMCO” Desks and Fine Office Suites. 


The beautiful new Book of Reproductions of “CLEMCO” Fine Office Suites 
will help you make many a profitable sale if you go gunning for business with it. 


THE CLEMETSEN CO. 


Makers of a Complete and Exceptional Line of Desks and Fine Office Suites 
for Business, Bank and Professional Use 


AN 
Lz MIC® 
3403 Division Street OTS SES e Members of the Wood Office 


CHICAGO, ILLINOIS 





Furniture Associates, Inc. 











Ko-Rect Posture Chairs are furnished in genuine mahogany, 
genuine walnut, imitation mahogany, imitation walnut, quartered 
oak and plain oak—also in green finish to harmonize with 


enameled metal furniture. 


SR 








+ 
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Ko-Rect 


POSTURE CHAIRS 
FOR THE OFFICE 








The office equipment retailer, in- 
terested in adding to the usefulness 
and importance of his furniture de- 
partment, should investigate Ko- 
Rect Posture Chairs. Improve- 
ments in the design and in the type 
of adjustments providing correct 
anatomic support and true working 
comfort, offer greater value to the 
user and more in results for the 
dealer's effort. 


For full details of our agency 
proposition, write to Guy Fulton, 
Director of Sales, Indianapolis, In- 


diana. 


Ko-Rect Posture 





Chair Company 
High Point, North Carolina 





Ko}-Rect 
POSTURE (HAIRS 


‘a seen Mor come 
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INSITE 
RECORD 


Products 


A new Visible Reeord that 


your Customers will want to 





know about 


Your customers are looking to you for information and recommenda- 
tions about the new . .. the progressive ... the profitable de- 
velopments in the field of office equipment. 


Here’s the newest thing of all . . . and according to many the most 
profitable. Insite Record Products . . . a new kind of visible record 
that is practical for many special requirements—a type of record 
that has not heretofore been available. 





Insite Record Products fulfill the need for visualization of compara- 
tively voluminous and inactive records such as are now kept in ver- 
tical box files and loose leaf books. They can be used profitably by 
small organizations as well as large ones. Insite Record Products 
include Card Cabinets, Tube Records, Listing, Posting and Reference 
Records. All of them instantly and accurately reveal to their user 
hidden or inaccessible information . . . thus cutting expenses . . . 
increasing profit. 















The value of Insite Record Products to modern business is shown 
by the fact that they are being manufactured and distributed 
by the Acme Card System Company . . . world’s largest ex- 

clusive manufacturer of visible records. 


Send the coupon, and complete information will be sent 
to you without obligation. You should familiarize your- 
self with the function and merit of Insite Record Prod- 
ucts. Your recommendation of this new product to 
your customers will establish you in their minds as 

an unfailing authority on equipment. 


reteset gy cme: om. SS ee he 
| True Acme Carp System Company | 
| 8 South Michigan Avenue, Chicago | 
| Gentlemen: Without any obligation on my part, please send | 
| me full detailed information about Insite Record Products | 
|... the new kind of visible records. ( ) | 
Reco rd Prod wae ts | Have an Acme Man call ( ) | 
@- | 
‘ ’ | Name Coeseceeeseessesees SceeesesesseseesSsesesesesesessesd . | 
Manufactured and Distributed by | .,. | 
. ee eee ere eer “os 
Aeme Card System Com pany . MEO = ii inceacadbsakes wad ae sities + wknd dee ; 
| . Clay cel BHR ce niecttredecidc cusses eee eee 
L 


8 S. Michigan Avenue Chicage 


enamenenanasananesanenaenanaenphéngbantndschaheheatannl 
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OVER THE COUNTER 
OR AMONG THE TRADE 





Old Town typewriter rib- 
bons embody the natural 
choice of discerning typists. 
Free from blur—non-fading, 
self re-inking, sharp writing, 
non-type-filling—in short, 
they are made to please. 
“OLD TOWN TRIPLE- 
KOTE” is the outstanding 
development in the carbon 
paper field—beautiful in ap- 
pearance, does not stencil 
out, outwears other carbon 
paper, gives sharp clean-cut 
impressions and is unusually 


attractive in price. 


Ol Gown 


RIBBON & CARBON CO. 


General Offices and Factory 
Johnson and Prince Streets 


BROOKLYN, NEW YORK) 
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a few months the company has gained a wide popularity 
and has a full calendar of engagements. 

The idea of a broadcasting company started as an experi- 
ment about three months ago when Mr. Howell was in- 
vited to speak before the Commercial Club of the Central 


High School in Muskegon. Mr. Howell was pressed for 


time and asked permission to bring a few of his students 
with him to present some specialty entertainment num- 
bers, necessarily curtailing the time that would be allowed 


for a speech. The request was granted and the experiment 


proved to be an immediate success. An unusual array of 
talent in the student enrollment this year is a vital factor 
in the popularity of “The Friendly Broadcasters.” 
Although actual 
done only three or four times during the spring and sum- 


broadcasting over the radio will be 
mer, the company presents all of its performances in the 
approved radio broadcasting manner, Mr. Howell acting as 
announcer, interspersing his remarks about the program 
with statements concerning Howell’s School of Business. 


Souvenir programs are distributed at each performance, 
putting tangible advertising matter in the hands of listen 
ers. 
—~>—__—_ 
Dictaphone Develops Improvement in Transcribing 
Machine Operation 

A refinement in method of operating the transcribing 
machine has been developed and will shortly be available, 
according to announcement by Dictaphone Sales Corpora- 
tion. During the past few years Dictaphone Corporation 
has introduced a series of improvements, but for more 
than ten years no major change has been made in mechan- 
ical principles or methods of operation 

While the research and technical departments are con- 
stantly working to key the machine to maximum efficiency, 
it has been found impossible, so far, to improve on the 
basic mechanical concept. The user, therefore, is not faced 
with the problem of his Dictaphone equipment becoming 
obsolete throughout the five to seven year mechanical life 
of the 
the basic mechanical concept has mad 


machines. Further, the essential permanency of 
possible a stand- 
ardized and highly While the 
machine itself, however, has remained fundamentally un- 
field of the 


business horizon. 


efficient service to users 


changed, its use has widened as rapidly as 


Originally used primarily for correspondence, the dictat- 
ing machine has been applied to more than a hundred 
entirely new uses during the past few years. The diversity 


of new uses is reflected in the transition of the machine 


itself from a dictating instrument on a stand to a machine 


for business management on the desk of the executive, 
as accessible as his telephone, and as frequently used in 
carrying forward the business of the day 


a 

Advertising Campaign for Higgins Inks 
Chas. M. Higgins & Company, Inc., 271 Ninth 
Brooklyn, N. Y., has announced its current advertising 
campaign to reach technical users of the company’s line 
of colored drawing The 
Architectural Forum, Architectural Record, Pencil Points, 
Printers’ Ink Monthly and Advertising Arts—have a com- 


street, 


inks. publications selected— 


bined circulation which blankets effectively the field of 
commercial art, architecture and draughting. Dealers of 
the company should experience a stimulation in the sales 
of colored drawing inks equivalent to the potential users 
within their reach 
—— 

Battle Creek House Resumes After Fire 

The Office Equipment Company, conducted by A. G. 
Brown at 10 North Jefferson Avenue, Battle Creek, Mich., 
suffered a considerable loss by fire in February. Following 
the adjustment of the loss, the company has been restock- 


ing its lines, and making plans to resume as before. 
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Will Help Keep Sales Normal 
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Not long ago, at a convention of retail stationers, a man prominent 
in the trade ventured the assertion that the so-called summer 
slump in the office supply and stationery field was more of a 
mental slump in the minds of dealers than anything else. 


He pointed out that winter sales of electric refrigerators were 
nearly equal summer sales—because dealers recognized no seasons. 
He mentioned numerous other instances where seasonable mer- 
chandise was being sold in good volume during off seasons. And 
he mentioned numerous items carried in stock by most office 
outfitters and stationers that could be sold in good volume during 
the summer months if dealers would only. make an effort. 







The experience of many Weis dealers during past summers leads 
us to agree with this gentleman. Our Scrap Books, for instance, 
have sold in a most satisfactory volume during the vacation 
months and have become a fixed item for summer sales promotion 
with scores of dealer-friends. On the following pages we cite 
many reasons why they will help you keep sales at normal levels. 
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G2 Union Street Viouroe. Michigan 





Colorful Scrap 





in home, school. 
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N ADDITION to offering an attractive profit 
per sale, Weis Scrap Books can be sold in a 
most gratifying volume because of their many 
uses, not only in the office, but in the home, 
school and library. 


Every man, woman and child is a_ prospect, and 
the summer months offer particularly good oppor- 
tunities for volume sales in that the books are 
ideal for safeguarding the camera views and 
mementos the average person collects during 
vacation travels. 


In the matter of features, Weis Scrap Books are 
without equal. The wood backs of the bound 
books are grooved and the leaves are glued and 
riveted into the grooves so that they can’t pull 
out. Demonstrate this to your customers. 

















Boo ks for every need 
office, library. 











HE loose leaf books are fitted with our pat- 


ented ‘‘Keepshape’’ seamless tube binding 
posts that allow for double expansion and keep 
’ their shape indefinitely. The leaves are strongly 
reinforced at the post holes to prevent tearing. 
And both styles of books are now available in 
d new patterns of the beautiful Modernistic and 
Crepe-finished Cloth covering materials which 
e increased our scrap book sales over 200% during 
d the past three years. 
e , » eee 
lo help you conduct a successful sale of Weis 
Scrap Books this summer, special sales helps in 
e the way of newspaper advertisements, envelope 
d enclosures and window display material have been 
d made available—free. Check and double check 
1 your scrap book requirements today and lay the 


groundwork for increased hot-weather profits. 
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New! 


Line 


dust Added to the 
a Serap Book for 


Photo Preservation 









xtra [OZ discount ¢« 
on your initial order = / 


Here is the latest addition to the Weis Scrap 
Book Line—a loose leat book designed 
especially for photograph preservation. Just 
the thing to feature this summer in devel- 
oping scrap book business. 
Made in one size only—11” wide by 9” high 
a practical size for photographic purposes. 
The covering material is of heavy black 
binder’s cloth, attractively 
firmly glued to thick binder’s board covers. 
Each book contains 60 pages of heavy 


embossed and 
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black mounting paper, with post holes re- 
inforced to prevent tearing. The sheets are 
kept in alignment by our patented “Keep- 
shape” binding posts. 


Catalog Number 114. List price per dozen, 
$14.00. We will allow you an extra discount 
of 10% on your initial order for twelve or 
more. Handsome display cards for window 
or counter use supplied with order. Act 


today. Offer expires May 15, 1931. 


"REGS 
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Business can’t find profits in the dark 


The function of Monroe machines and methods is to shed the light of 
vital figure facts on every branch and department of business—to produce 
accurate figures with the greatest economy of time, money and effort— 


to increase profits. P P , 


Because Monroe machines do not require specially trained operators, 
clerks can be quickly shown how Monroe methods may be applied to their 
own work without upsetting present systems. T he Monroe also is the machine 
for the expert— anyone who appreciates high speed in figure production. 

+ gy 7 

Because Monroe men are in constant contact with every type and size 
of business, the Monroe organization has built up through actual experi- 
ence a knowledge of business figures which is invaluable to users. 

7 7 7 

Because there are Monroe representatives in all principal cities of the 

world, Monroe methods and figure service are available everywhere. 
5 5 7 

Monroe Adding-Calculators are built in a wide range of capacities, 

with special features to meet the most exacting requirements, hand, elec- 


tric and full automatic models. 


HIGH SPEED ADDING-CALCULATOR 
The Machine for Every Desk 





The Monroe is a 
handy figuring ma- 
chine that stands on 
your desk—at your 
elbow—ready for in- 
stant use. 

It is a simple de- 
vice that anyone can 
use. You turn to it 
for speedy accurate assistance in any figuring 
you have to do. Its operation is easily un- 
derstood because it reduces all figure work 
to the basic fundamentals of addition, sub- 
traction, multiplication and division. 

All you do is put the figures on the key- 
board, and let the Monroe produce the 
answer— proved correct the first time because 
every factor is directly visible as you use it. 

It has the same relation to figuring as a 
typewriter has to writing—a mechanical 
means for doing the job faster and better. 

It is an office tool that is just as necessary 
to the desk worker as are proper tools for 
the skilled mechanic. 

It is an instrument of economy—economy 
of time, energy, strain, and worry to the op- 
erator; economy of money to the business 
itself. 














180 No. Wacker Dr., Chicago 
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FORCE 


Model *150 
AUTOMATIC NUMBERER 


Here’s mews .. . real, live, profitable news that'll shoot the 
indicator on your sales chart right up over the **100°,"" mark. 





Now the Model 150 has a new and more attractive feature... 
price! This new “low” will be the sensation of the trade... 
it'll mean greater satisfaction to every customer and prospect 
on your list, because it offers them so much more for their 
money. 


And the 150 still retains all of its high-price features . .. the 
ones that have placed this automatic numbering machine sky- 
high above all competition. 


Got enough 150s? 


If not... stock up to the hilt NOW .. . there’s plenty business 
coming your way. 


WM. A. FORCE & COMPANY, INC. 
105 Worth Street, New York City 








573 Mission St., San Francisco 


cisco 
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Divisional Appointment for H. C. Avery 

H. C. Avery has been appointed southern divisional man- 
ager and Atlanta sales agent for the Addressograph Com- 
pany, the appointment becoming effective March 15. The 
new responsibilities are a further development of the 
policy of the general sales department to afford the field 
men a closer relationship with thoroughly experienced and 
capable supervising assistance 

Mr. Avery started with the Addressograph organization 
in 1913. His eighteen years’ experience includes two years 
as provincial salesman in New York state, followed by 














H. C. AVERY 


fourteen years as salesman in the New York and Phila- 
delphia territories. In 1929 he became Chicago branch 
manager; six months later he was appointed assistant gen- 
eral sales manager. Mr. Avery’s advancement is charac- 
terized by his untiring energy, natural selling ability, the 
inclination to study and acquire knowledge. He is assured 
of the confidence and hearty co-operation of the sales or 





ganization in the southern division. 
satptnengliidintiine 

Trade Promotion Efforts of Business Associations | 
The expenditure of millions of dollars annually by trade 
associations in an organized effort to expand the markets 


for the products of their industries was disclosed in a 
preliminary survey made by the trade association depart- 
ment of the Chamber of Commerce of the United States 

The chamber’s department convassed more than 1,000 
trade associations to determine the amount of money they 
expended for trade promotion purposes in 1930. Out of this 
number, 400 associations reported that they had carried on | 





trade promotion work last year, at a cost of more than 
$22,000,000. 

The largest single item of this total amount was the sum 
of $6,653,351 for advertising in newspapers, magazines, 
direct mail, radio, etc. The survey indicates the growing | 


trade associations. Other specific items listed in the total 
expenditures are: Technical research, $1,199,731; market 
research, $306,360; publicity, $763,728; field service, $1,700,- 
800; systematized education, $444,862. | 

Thirty-seven organizations reported total expenditures | 
only without specifying the manner in which the money | 


. - . . . . ' 
popularity of co-operative advertising as carried on ml 


was spent in trade promotion activities. The entire amount | 

spent by these thirty-seven organizations amounted to 
$11,054,155. 

———— 

New Orleans Trade Exhibition Discontinued | 

The International Trade Exhibition, Inc., which con- 

ducted the international trade exhibit at New Orleans the 


started February 1, 1926, this enterprise displayed exhibits | 


| 
past five years, has been dissolved. During its life, which | 
Irom many countries. Each year it was visited by thou- | 


sands of persons. 
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Leaders in Their Field — 
n 

LIBERTY Files are made of the best quality, aiioees 
water-proofed, corrugated fibre board. Strong 
tape reinforcements are used. The closing Firms 
cord and tension button insure against. spill- Invited 
age. Labels are attached. Labelling strips to 
are furnished free. Hundreds of leading 
banks and business firms have made tests to Answer 
determine the best and most economical way This 
to handle storage filing and transfer work. Ad 


of the superiority of this line. 





A New Sales Record 
Every Year » for 12 Years 


Stationers and office supply houses, rated, are 
invited to write for our sales cooperation plan. 
We have something much to your interest to tell 
you if you do not now handle LIBERTY Files. 


HE fact that LIBERTY Storage Files, the new and 

better way to do storage filing and transfer work, have 

shown a steady increase in sales every year since they 
were introduced to the market, even during the past year, 
is proof that these files meet a real need. And anything 
that meets a real need also meets a real demand. Ask any 
of those dealers who have been handling LIBERTY Files 
for a number of years. 


LIBERTY Storage Files 








That they selected LIBERTY Files is proof 
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“The New and Better Way to Do Storage 
Filing and Transfer Work.” 


Sizes to Fit Every 
Storage Filing Need 


OLLAPSIBLE 
m™ & 
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Clip and mail the attached coupon for 
a free sample and full information. 





BANKERS BOX CO., Inc, 04.431 
536-538 S. Clark St., Chicago, Ill. 


I am interested in your proposition on LIBERTY Files. 
Please send FREE sample and full information. No obli- 
gation. 


Pbidateey oinnccccvevcuésncistececdsiactebnsee 


Attention of ......... a Ey tae ae 
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All B & G Desks 


are good desks—some of them are elab- 
orate in design. All of them are sturdy, 


| No. 346 


reliable, conveniently arranged—as sub- 
stantial and useful as it is possible to 
build. There is range of lengths and 
capacities to fill all users’ needs, adapted 
to efficient office arrangement. 


Materials, finishes and full specifications 
in the Bentley & Gerwig 43d catalog, 
sent on request. 


Bentley & Gerwig Furniture Co. 
Parkersburg, W. Va. 


Bentley 
& Gerwis 
Desks 


HEAVY PANEL LINE 








THE 
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Wood and Steel Furniture Market in Cuba 
Commerce Reports] During the past six years Cuba has 
fallen greatly in rank as a purchaser of American wooden 
and steel furniture. In 1924 it was one of our best markets 
for wood furniture, purchasing $811,192 worth, but since 
that time exports of furniture from the United States have 
dropped off sharply and by 1929 Cuba had fallen to thir- 
teenth place, exports that year totaling but $52,931. 

As a purchaser of steel furniture, Cuba, in 1924, ranked 
first among all customers of the United States, buying 
$1,075,386 worth of all types of steel furniture, including 
safes, vaults and lockers. By 1928 Cuba ranked fourteenth, 
exports from the United States to this country declining to 
$180,224 in that year. 

Cuba’s greatly decreased United 
States may be attributed to the high duties which have been 
Furniture was one of the first lines 


purchases from the 
placed on all imports. 
considered under protective measures in the revised tariff 
of October 20, 1927. On that date the duties were increased 
by as much as 300 and 400 per cent in some items. An- 
other reason for the decreased purchases is the develop- 
ment of the industry locally. The low prices of sugar dur- 
ing the past six years have brought about reduced pur- 
chases, most noticeably during the past two years. For all 
of these reasons, Cuba no longer occupies the foremost 
position formerly held as a purchaser of all types of furni- 
ture from the United States. 
Volume of Cuban Furniture Production 

Cuban production of furniture, both metal and wooden, 
has been placed by trade interests as low as $3,000,000 and 
as high as $6,000,000. Both estimates are probably correct 
but at different times. In 1924 and 1925 the production 
did not exceed $3,000,000, and at that time no metal furni- 
ture was made in Cuba. Later, in 1926, 1927 and part of 
1928, the great expansion period in the Cuban furniture 
industry occurred and it is believed that production then 
reached between $5,000,000 and $6,000,000. It was at this 
period that small amounts of steel furniture began to be 
manufactured, such as cabinets, shelves, beds and chairs. 
Recently, owing to the depressed state of trade in all lines 
and the decreased purchasing power of the population, pro- 
duction has fallen to $4,000,000 annually. Taking an an- 
nual production of $4,000,000 and present imports of $500,- 
000, Cuba is producing approximately eighty-nine per cent 
of all the furniture required. Proportionally, more metal 
furniture is imported than wooden furniture. Some types 
of the former cannot be manufactured in Cuba as the va- 
rious processes are too complicated and the machinery and 
skilled labor for high class metal manufacturing is not at 
hand. 

There are between fifty and sixty varieties of wood grown 
in the island, many of which, if available in sufficient quan- 
tities, could be used for furniture making. Many of these 
woods are extremely rare, and consequently only a few are 
generally used in the woodworking establishments. The 
most important of these are mahogany and Spanish cedar. 

Native Woods Resist Insects 

The native woods are especially suitable for furniture 
purposes as they withstand the ravages of white ants and 
wood borers. Naturally, mahogany is the superior wood, 
and from it all the best grades of furniture are manufac- 
tured. Cedar, although somewhat light and soft, is used 
for the commoner types of furniture used by the poorer 
classes. The furniture shops sometimes combine native 
woods and crude inlay work is inserted, especially in bed- 
room sets. Veneering is also used extensively in modern 
style furniture. 

The participation of the United States in the import 
trade in furniture can best be judged from the Cuban sta- 
tistics for the year 1928. If one considers all the wood and 
metal furniture mentioned in the Cuban import statistics, 
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—bookkeeping is easier 


Flexi-Post Binders save time and temper with 
roomier working space—two full inches for quicker 
insertion and removal of pages. Non-protruding 
posts save vault space—prevent scratched desks. Un- 
limited capacity—merely add post sections to meet 
future needs. Sheets cannot work loose—direct screw 
compression holds them fast. 

Ring up sales by demonstrating these Flexi-Post fea- 
tures to your customers. Every sale opens up an ac- 
count that grows—that lasts a lifetime. Flexi-Post is 
the only binder backed by lifetime guaranty bond on 
the entire mechanism. 


Mail coupon for Exclusive Franchise facts, and illustrated folder 


STATIONERS LOOSE LEAF CO. wisconsin 










REG.U.S.PAT OFF 
anteed Binder - a Unit of the FAUITLEss Line 


STATIONERS LOOSE LEAF COMPANY, Dept. C-4, Milwaukee, Wis. 
Is my territory open for Flexi-Post? Send catalog and Lifetime Guaranty 
facts. 
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All Around 
Strensth 


Columbia filing cabinets are known for 
their all around strength. They meet se- 
vere tests like the one here illustrated. 
Used daily under difficult conditions, they 
render the best of service. 





In the test, each drawer carried 325 lbs. 
of brass parts. A New York publisher puts 
500 Ibs. of lead plates in each letter drawer, 
and 800 to 900 Ibs. in each jumbo drawer. 
Columbia drawers are built to carry loads 


like this. 


In addition to the load of 1300 Ibs. in 
the four drawers, the file here illustrated 
had 3030 Ibs. of pig iron piled on top, the 
total load being 4330 Ibs. With such ver- 
tical strength, Columbia files can be stacked 
as high as the ceiling permits—with perfect 
safety. 


But all around strength is only one of 
many talking points you have when you 
handle Columbia steel equipment. Neat 
design, handsome finish, smooth working 
drawers, prompt service and a wonderfully 
diversified line are other important fea- 
tures. 


The new catalog presents the super- 
quality Columbia line as well as the low- 
priced Atlas and Apex lines. It illustrates 
five drawer, four drawer, counter and desk 
height files; wide and half sections, card 
indexes, short depth files and transfers; 
posting trays, ledger desks, check sorting 
desks, cross files, etc. 


Corraiext i950 
Corumera Sree. Equip. Co. 


This catalog, with price lists and dis- 
count, will be sent to dealers interested in 
selling Columbia products. 





This cut was made from an unretouched photograph 


Columbia Steel Equipment Company 


Office and Showreoem P. 0. Box 2244 
Chestnut Street at 18th Philadelphia, Pa. 


COLUMBIA 


The Super-Qualitg Line of Office Equipment 
WE ALSO MANUFACTURE THE “ATLAS” AND “APEX” LOW-PRICED LINES. 
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the United States supplied eighty per cent of those prod- 
ucts by weight and seventy-five per cent by value. Con- 
sidering wood furniture alone, the American participation 
was much less, being fifty-six per cent by weight, and fifty- 
five per cent by value. Of the imported metal furniture the 
United States furnished ninety-six per cent by weight and 
ninety-seven per cent by value. 

From the foregoing it is evident that the United States 
plays a much larger role in the metal furniture than in the 
wooden varieties. If one considers the same statistics by 
types, the American participation in plain and simply man- 
ufactured wood furniture exceeds sixty per cent; in fine 
furniture, when covered with brocade and leather, the 
American participation is small. In furniture covered with 
fine leather and cloth, the United States in 1928 supplied, by 
weight, only thirty-five per cent of the imports. The prin- 
cipal competitors in wooden furniture are Germany and 
France, while in metal, Belgium furnishes a small amount 
of cheap furniture. 

Character of Cuban Demand 

The Cuban market takes only such types of furniture as 
are suitable to the climate. Due to the warmth and mois- 
ture furniture must be of the very popular cane-seated type 
—heavily upholstered chairs, sofas and davenports having 
little market in this country. Reclining chairs are not in 
demand but there is usually a good market for rocking 
chairs. 

Most Cuban families, if they are financially able, prefer 
to purchase heavily ornamented dining room and bedroom 
furniture. Office furniture is very plain. 

The furniture factories are selling more than three- 
fourths of their goods on the installment plan, and as the 
title remains with the seller in such sales (in Cuba), the 
factories can easily repossess furniture. A large amount 
of used furniture has thus been thrown on the market and 
interferes with further manufacture. As economic condi- 
tions are not favorable and with one or two years’ supply 
of furniture on hand, the demand for furniture is extremely 
slow. Foreign manufacturers can only hope, in view of 
the adverse tariff, to sell certain types of office furniture 
not manufactured here, together with a few expensive spe- 
cialties. 

Preference for National Products 

There is a distinct preference for national products when 
they are not too high priced. Among quality goods and 
specialties, the United States, France and Germany supply 
the most. The best swivel chairs in use are of American 
manufacture. German-made chairs are cheap, but German- 
made leather furniture is ordered often on account of the 
Spanish designs used. 

As the local manufacturers of metal furniture do not 
make desks and filing safes, those of American manufacture 
are in greatest demand, especially when the purchaser is in 
a position to pay. 

Cuban firms making wooden furniture receive preference 
in the letting of contracts for hotels and hospitals, as well 
as public buildings. As the work of the Public Works De- 
partment has come to a standstill, however, it is believed 
that very few public buildings will be furnished for some 
time. The population is somewhat prejudiced against all 
steel furniture, but this has been overcome in the large 
offices where modern methods have been installed and the 
use of the proper anti-corrosive paints is known. 

Large stocks of furniture are not kept on hand in the 
smaller stores and even importers keep only a few speci- 
mens of each variety in stock when their goods are not 
moving. Often furniture is displayed unpainted in order 
that the purchaser can choose the particular color to fit the 
room furnishings. The department stores in Habana are 
beginning to supply all types of furnishings and some have 
their own furniture factories. 


77 














The 
1931 


Sensation! 


The Crusader! 


WILL OVERCOME COMPETITION 
INCREASE YOUR SALES 
GIVE YOU A BIGGER MARGIN 
OF PROFIT 





Not the same as a 
100% Rebuilt Underwood 
but 
looks and works like one. 





We are able to supply The 
Crusader in all K-2 Model 
Underwoods 





A SAMPLE 
WILL CONVINCE YOU 
WRITE TODAY FOR OUR 
LATEST PRICE LIST 


SHIPMAN-WARD 
MFG. CO. 


1774 Shipman Bldg. 
4401 Ravenswood Ave. 


Chicago, 
i. 
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The Last Word in 
Foolproof Paper Fasteners | 


RF‘ XR 40 years Hotchkiss has enjoyed 


the confidence of business. Hotch- 
kiss Paper Fasteners have been leaders 

pioneers in developing, improving, 
perfecting the finest machines and 
staples it is possible to produce. 


But Hotchkiss is never satisfied with 
success alone. Progress demands con- 
stant experiment, invention, improve- 
ment. And Hotchkiss has always met 
that ideal of progress. This year it is a 
new feature that makes Hotchkiss Wire 
Stapling Machines absolutely foolproof. 
With this new improvement Hotchkiss 
Stapling Machines can't clog—inexpe- 
rienced operators can't get them out of 
order. In perfection, in satisfaction, in 
long life, in economy, in service Hotch- 
kiss 1A and 2A Wire Stapling Machines 
thus maintain their leadership. If you 
haven't yet placed your order for the 
new models do it now! 


Always stress to your customers the importance 
of using genuine Hotchkiss Staples 


Made by the world's oldest and largest manu- 
facturers of Stapling Machines and Staples 


THE HOTCHKISS SALES COMPANY 
NORWALK, CONNECTICUT, U. S. A. 


Sole Domestic and Foreign Distributors 


HOTCHKISS 


PAPER 


FASTENING MACHINES 








New 1931 Model— | 
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The larger Cuban furniture factories take special pains 
to advertise their products as goods manufactured in Cuban 
territory. Foreign furniture protected by patents and hav- 
ing special designs which cannot be copied might be sold 
at an equal price with Cuban furniture, but if foreign fur- 
niture of the same type as Cuban were imported, Cuban 
prices would be from twenty to thirty per cent cheaper. 

———E—— 
Typewriter House Crosses Lake Street 

The Manufacturers Typewriter Clearing House, which 
has been the mercantile establishment many 
years at the corner of Dearborn and Lake streets, Chicago, 
Ill., has moved across the street to the west. The build- 
ing formerly occupied has been wrecked to make space 


prominent 


for an automobile parking business, and the Manufacturers 
Typewriter Clearing House now occupies the ground floor 
at 78 West Lake the Federal. The 
basement space is used for storage. 

The store has large display windows facing both Lake 
The rebuilding shop is at the rear 


street, at corner of 


and Federal streets 
of the store—roomy and well lighted and ventilated. 
Federal street at Lake is a ramp leading to the lower 
level of Wacker Drive The The 
Mosler Safe Company is on the north side of Federal, fac- 
ing the new store of the Manufacturers Typewriter Clear- 
Stationery Company is located 


Chicago branch of 


ing House. The Garvey 
at the north end of Federal street, where it reaches the 
lower level of Wacker drive 

Qe 
Colorful Window Display for Autopoint Pen 


Attractive display cards of the “Better Pen” recently 


placed on the market by the Autopoint Company, 1801-31 


Foster avenue, Chicago, IIl., are noticeable in the windows 
of many stationers and office equipment dealers. Three 
cards are comprised in this trim—one large center piece 
and two smaller cards. The printing is in the well known 
Autopoint colors of blue and burnt orange. 

The simplicity of these artistic displays is outstanding. 
While the company claims a maximum ink capacity for its 
fountain pen, also a concealed filling mechanism, the fea- 
ture given prominence in these displays is the convenience 
of reloading the ink supply—‘“A flip of the finger and it’s 
filled.” 

The “Better Pen” 
but the pen is also supplied in pearl-and-bronze, black-and- 


is shown in black on these displays, 


pearl, marine-and-black, blue-and-bronze; in oversize, me- 
dium size and ladies’ models, with pencils in full and short 
length to match. 
7 a 
Stationers Serve Associated Printers 
At the annual meeting of the Associated Printers of St. 
Louis, George B. Gannett, president of the George D. Bar- 
nard Stationery Company, was elected treasurer. He had 
been president of the Associated Printers, and was suc- 
ceeded in that post by Leonard L. Tolle, president of the 
Cap-Keystone Printing Company 
The executive includes W. S. Cummings, 
Comfort Printing & Stationery Company; J. S. Skinner, 
Buxton & Skinner Printing Company; Warren Skinner, 
Skinner & Kennedy Company. 
setatialaescttle 
Typist Shows Speed Before Admiralty 
A demonstration of speed typing was given a short time 
London by Miss Eleanor 


committee 


Mitchell, five-time winner of the European typing cham- 
From memorized matter she is reported to have 


pionship. 
In writing unfamiliar 


made 1,000 key strokes a minute. 
matter selected by the audience she showed slight reduc- 
tion in speed. Miss Mitchell carried on conversations in 
three languages while typing an article selected at random 
from a newspaper, without mistakes. 
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' AN ENGINEERING TRIUMPH! 


in 


Only 57% Inches High . . . with Bottom Locking Guide Rod 
and Ample Guide Tab Head Room! 


Read About the Sensational 


New 5-Drawer Automatic 


or 


Think of a 5-drawer cabinet with all of the 
objectionable features removed...a cabinet 
you can recommend to your customers know- 
ing that they will “boost” Automatic to others 
... the new Automatie five drawer! 


The new Automatic 5-drawer cabinet is only 
57 \4 inches high. It has bottom locking guide 
rods—the only file of that height to offer 
them . . . and it gives ample head room in 
the drawers for the tabs. 


You know the value of these guide rods. You 
know that every file manufacturer gave them 
up in five drawer files only when forced to by 
impractical cabinet height. You know that 
bottom locking guide rods are essential in 
four drawer, counter and desk high units— 
and how much more important they are in the 
five drawer. 


Any of your customers who has had five 
drawer experience—who no doubt has noticed 
that when folders are removed from a filled 
drawer the contents “ride” or “balloon” up- 
ward, will appreciate the new Automatic. 


Of course—to make this the most convenient, 
accessible and with contents visible, these five 
drawer files offer the patented features of 
Automatic V-Expansion and Automatic com- 
pression. These two features will speed up fil- 
ing and finding by over 55%. 









LVS, 


ne- 
ort 


5 Automatic Drawers are Equal in Capacity 
to 643 other Drawers 


Exclusive of the compression feature, the Automatic five drawer files will 
hold as many papers under ordinary conditions as six drawers of any other 
make—because a minimum of 4 to 6 inches of working space from the 


Automatic clear file space must be reserved in other files. 
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In the case of a small file operator, the 9-inch compression relieves her of 
any tugging at folders. In the top drawer, she can either read the contents 
of the papers she wants or else easily remove the folder. The 9 inches of 
working room allow her ease—she need not release the follower block— 
nor does she have to lift a folder 9 inches above the other contents in order 
to clear the drawer. 





ngs, 
ner, 


sania Cash in now on the tremendous popularity of the new Automatic five drawer 


file. Write today for further information. 


AUTOMATIC FILE AND INDEX Co. 


GENERAL SALES OFFICES: 427 W. RANDOLPH STREET, CHICAGO, ILL. 


Factory Displays at Chicago, New York and Detroit. Agencies in Principal Cities 
FACTORY AT GREEN BAY, WISCONSIN 
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NEW 


Desk Orderly 


Gives You Something 
Different and Better 


to Offer Business Men 


... It Lifts 
Calendars 
Out of the 


Commonplace 


You can make the ‘Executives’ 3-in-1 Calendar” the big prof- 
it-maker of your next season's calendar business. Wherever 
introduced, it has made a tremendous hit with business men. 


It is an attractive addition to any desk ensemble — has all 
the advantages of the open-faced type calendar . . . plus 
an attractive handrest that conceals confidential memos 
from prying eyes . plus the advantage of filing all 
memos of the year for future reference. 


Any business man will be proud of its dignity and beauty . . . 
and enthusiastic about its utility. It is ideal for gifts. These sel- 
ling advantages... coupled with liberal discounts ... mean 
profits for the dealer. Write today for complete information. 


Patented and Manufactured by 


COLUMBIAN ART WORKS, Inc. 


1024-1036 W. Juneau Avenue Milwaukee, Wis. 


Manufacturers of 


Executives’ 4 in 1 Calendar .. “TearKleen” Wall Calendars 


“Success” Desk Calendars 


Without the 
handrest... 
this pad is a 


popular open- 





faced model. 





Future 
appointments 
easily jotted down 














B) ete] 


1. A current calendar 




















y 3 A file of past memos 


x 4 A record of future appointments 


Note these features 
of construction: 


Permanent base finished in crystal black. 

Patented, swinging handrest is of brass or nickel 
silver, beautifully etched. 

Handrest prevents curling of paper and affords 
support while writing. 

Metal parts are Egyptian lacquered for perma- 
nent finish. 

Rubber tipped legs are kind to the shiniest desk 


surface. 
RETAIL PRICES 
Brass without handrest .......... $3.00 
Gronn wi Gee gg « 2 oe he 8 8 $3.50 
Chromium without handrest ....... $3.50 






Past memos filed 
for future reference 
.. under brass plate 
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The Field i in Retrospect 


Paragraphic Bits About the Office Equip- 
ment and Supply Activities of the United 
States in Years Past 


[From The American Stationer, April, 1881 
Absorbed by Office Appliances] 


Fifty Years Ago 


Alvah Bushnell had installed a plate glass front in his | 


stationery establishment at 105 South Fourth street, Phila 


delphia, Penna., as well as refitting the interior. 


[The Springfield Rubber Type Company, Springfield, | 


Mass., had increased the capacity of its plant producing | 


rubber and hand dating stamps “of every description.” 

Jailey, Banks & Biddle, jewelers of Philadelphia, had in- | 
stalled equipment and personnel for the production of so- 
cial stationery, with special attention to illumination and | 
heraldic work. 

[From The American Stationer, April, 1906 
Absorbed by Office Appliances] 
Twenty-five Years Ago 

The Tengwall Company, Chicago, had resumed opera 
tions in the new plant, erected to replace that destroyed by 
fire in November, 1905 

The Able & Willing Manufacturing Company, 49 North 
Fourth street, Philadelphia, had added typewriter supplies 
to its stationery items. 

The National Association of Stationers and Manufac 
turers had scheduled its 1906 convention at New York, 
June 18-21. 

The entire stationery trade of the United States had re- 
sponded promptly to the needs of fellow tradesmen who 
lost their businesses in the San Francisco catastrophe of 
April 18. 

{From Office Appliances, April, 1916] 
Fifteen Years Ago 

The frontispiece was devoted to the late John Henry Pat- 
terson, president of The National Cash Register Company 

The first business show at Philadelphia, conducted by the 

Annual Business Show Company, was held the week of 
March 13. 

‘American Trade After the War” predicted the con 
ditions in Europe after the end of the world war as re 
gards the sale of American specialties. The article was 
contributed by Charles H. Mower, director of the Oliver 
typewriter interests at Paris 

The Royal Typewriter Company, Inc., was planning the 
erection of an addition to its plant at Hartford, Conn. 

Edward H. Quimby had opened an office machines store 
at Dover, N. H. Still doing nicely, thank you, with pros 
pects good for the future. 

The F. S. Webster Company, Inc., had moved its New 
York branch to the fifth floor at 114 Liberty street. Th« 
manager in those days was Chas. P. Garvin. 

The Ault & Wiborg Company, Cincinnati, Ohio, was 
planning additions to its plant to allow space for the manu- 
facture of dyes, the war in Europe having interrupted th 
usual sources of supply. 

> 
Laocoon in a New Fix 

Nation’s Business] Our old friend, the Plain Talker, 
came in the other day. Obviously there was something on 
his mind and it was not depression. His business was set 
back a little but he’d managed to get ahead in 1928 and 
1929 and he wasn’t going to worry. 

“No,” he said, “it’s not the depression that’s upsetting 
me. We'll get over that. We always have. It’s something 
bigger, I’ve figured out what is going to end our western 
civilization. I know that’s an important subject, and vol- 
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only one way for you 
to profit by this advertising—feature the precision-rebuilt REGAL- 
ROYAL in your store. 


Selling the REGAL-ROYAL takes less time and less selling argu- 
ment. People know the machine by name, and by reputation. All 
you need do is impress upon your customers the fact that the REGAL- 
ROYAL is a factory-rebuilt Model 10 Royal, that it is a new 
machine in every detail except the serial number, that it is a modern 
typewriter in every respect, not to be compared with any ordinary 
used job, and that it is fully guaranteed for one year. Your demon- 
stration will do the rest. 


Don’t overlook the fact that the $61.50 leaves you a bigger profit: 


Our dealers find it pays to specialize on the REGAL-ROYAL. 
Have you sufficient machines in stock to meet promptly the active 
demand in your locality? Better check up and order, right now. 







REGAL TYPEWRITER CO., Inc. 
528 Broadway 
New York 
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straight from 





the shoulder 


No, 8500 “Postur-Chair”’ 






The “Postur-Chair’’ above is the lowest priced 
clerical and office chair on the market. They sell 
like coHee and sugar in a grocery if you will show 
them to your trade. You are missing a very profit- 
able opportunity if you don't handle them. 







UHL “Postur-Chairs’’ offer a service superior both 
in point of natural, comfortable support and inde- 
structible assembly. No other chairs can even ap- 
the excellence here established. Also, 
“Little Dandy” typewriter stands, 50-50 
merchandise and file tables, typewriter 
and other UHL steel items of life long 
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file stools 






cabinets 






service. 


There is no greater exclusive service to be offered 
Write for 






your trade—no simpler path to profits. 
the UHL proposition. 


THE TOLEDO 
METAL 
FURNITURE CO. 


Toledo, Ohio 

























1476 Hastings St., 











“Postur-Chair” No, 9606 17 













OFFICE APPLIANCES 


umes have been written about it, but I’m probably the only 
man who knows. 

“No, it isn’t doing without rum or doing with it, it isn’t 
the automobile or the recklessness of modern youth or 
companionate marriage or the decline of the home. No sir, 
not one of ’em. 

“What is it? It’s files 
tistics and I can’t give the exact date, but within the next 


I haven’t got the complete sta- 


three or four generations, or maybe sooner, we shall all be 
smothered with files. 

“Just take one thing: 
policies, some accident insurance, some fire insurance. It 
takes a file drawer or two to keep my end of the corre- 
spondence, receipts, notices, etc., and every time the com- 
pany sends me anything I suppose it files a copy of it. And 
there must be more’n a hundred million policies in the 
country. Think of it! 

“And court 


I have three or four life insurance 


All the papers are filed, and copies 
kept in lawyers’ offices. I'll bet my 
barber’s got a card index and looks up to see when he cut 


cases 


And card indexes. 


my hair and how he did it. 

“And governments! Did you walk this 
Washington City of yours and peek into basement win- 
dows? Why, there are miles and miles of files—and grow- 
ing all the time. 

“Just think what the war did. We had maybe four mil- 
lion men in it one way and another, and I'll bet the War 
Department and the Veterans’ Bureau and maybe three or 


ever around 


four other places have got a file for each one of ’em. 
“No sir, if something isn’t done we'll all be drowned in 
a sea of paper, and, I warn you, it'll start right here in 


Washington.” 


— 
Woodstock Notes from the Foreign Field 

The Woodstock Typewriter Company, Chicago, IIl., has 

foreign field. 

Argentina, has 


announced increased distribution in the 

B. C. Duffie, Maipu 257, Buenos Aires, 
been accorded exclusive representation of the Woodstock 
typewriter in the Argentine and Uruguay. Branches are 
Mr. Duffie has been engaged 
His appoint- 


located in important centers. 
in the South American field over ten years. 
ment was made by George I. Frank, executive field repre- 
sentative for the Woodstock Typewriter Company in Latin 
America. 

In the Transvaal, S. Wagstaff, Johannesburg, has become 
representative of the Woodstock Typewriter Company. He 
is resuming a connection dating back several years. 

New map tacks on the Woodstock sales chart show the 
following dealers appointed in foreign lands: 

H.H Juri Kordres, Harju Str. 21, Tallinn, Esthonia; Suc. 
Juan Kirsten e Hijo, Osorno, Chile; Drougett & Cia., Calle 
Pratt 371, Antofagasta, Chile; J. Breedis, Riga, Latvia, to 


cover Latvia and Luthania. 


a 
American Waterproof Ink Superior 

A mild political storm was raised in Australia a short 
time ago when it was discovered that American waterproof 
ink was used to inscribe the name of Australian heroes in 
the war memorial at Melbourne. In replying to the critics 
for this preference against British inks Councilor Luxton, 
lord mayor of Melbourne, stated that American ink was 
superior to all others, and was used in the hero roll be- 


cause the inscriptions are to last as long as possible. 


cmmuiiilittincen 
Carbon Copies Permitted on B/L 

The Interstate Commerce Commission has approved the 
practice of issuing bills of lading on which entries have 
been imprinted by carbon paper. It is required that the 
printed forms of such bills of lading conform in all other 
respects to the regulations of the commission. This is a 
modification of an order issued by the commission July 


15, 1930. 
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Group of department foremen of the Gunn Furniture Company, representing 
some of the outstanding furniture craftemen of the world. Years of constant 
cooperation have welded them into a most effective desk manufacturing unl 


399 Years of Experience 
Making GUNN Desks 





Jake Dykstra, head of special 


A Aang department wA use 
between 25 and 30 years, but has 
had nearly 50 years ez perience in 
Ase specialty Says he “still feels 


good,” end “orks every gday. 





Joe Klapp, fer 13 years depart- 
ment head of desk assembly room 
has been with the company 29 

r treat- 





Ted Rendal, energetic head of the 
trafic department, represents the 


with us for 12 years 


Established 1879 





GRAND 





ATS OFF, gentlemen, to 
the “GUNN Minute- 
men’’'| 


Herewith we present to you 
sixteen of the heads of working 
departments of the Gunn Fur- 
niture Company. Men who are 
responsible for the universally 
recognized high quality of 
GUNN furniture. y + ws who 
build desks up to the high 
standards that first made Grand 
Rapids furniture famous. Master 
craftsmen all—every one an 
acknowledged expert in his 
line—and as fine and up-stand- 
ing a body of professionals as 
ever worked together under one 
roof. 


Hats of—we repeat it—to 
the “GUNN Minutemen''! 


In spite of the youth of several 
of these men, the group of 
sixteen averages nearly 25 years 
of experience in placing and 
keeping GUNN products at the 
top notch of quality. Several 
of these men have been with 
us for nearly 40 years. 


They lead clean lives—are 
clear thinkers—and leaders in 
their several circles. 


One needs but to glance at 
the group above to guess their 
outstanding character—a_ char- 
acter which will continue to 


be reflected in GUNN Desks. 


GUNN FURNITURE COMPANY 


RAPIDS 


MICHIGAN 




















“Straight Shooting’ for Fifty-Two Years 


| | 
You dont 
get DONE 
when you buy 
a GUNN 
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$50 For A Suggestion .. . 
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THIS MONTREAL STATIONER WON 


TWO wars 


And Profit From Prize Contest Sales .. . 
















| oh caonileers a 





W. E. LEESON of Montreal is 
making the Eberhard Faber Mongol | 
Colored Indelible Prize Contest pay. 
Boosts the contest in the store with $50 
which he is connected. Makes 
money on resulting sales. 


But he doesn’t stop there. Tried for 





JANUARY 
PRIZE WINNERS 


for a Suggestion won by 


W. E. LEESON. 
Montreal, Canada 


for a Sketch won by 


NATT PIPER. 
Certificated Architect 
Long Beach, Calif. 





a prize himself. Sent tn a suggestion. 
And won $50! 








You too can profit on the sales created by 
Colored Pencil Monthly Prize Competitions. 





I2delible “Pencils. 


hold your customers’ interest throughout 1931. 





the Eberhard Faber Mongol 
The two $50 monthly prizes 


Send for the attractive window displays now ready for your use. Feature them. 
It will pay you to make your store headquarters for buyers of Mongol Colored 


RHARD FABER 














EBERHARD FABER PENCIL CO., Dept. OA 3 


Gentleme: Without charge please send attractive display suitable for large medium | small 
window advertising Mongol Colored Indelible Pencils and the Mongol Colored Pencil Prize Contest 
Also send novelty folders giving details of the contest 


1-4, 37 Greenpoint Ave., Brooklyn, N. Y. 
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Foreign Traders to Meet at New York in May 

In issuing the call for the eighteenth National Foreign 
Trade convention at New York, N. Y., May 27-29, James A. 
Farrell, chairman of the National Foreign Trade Council, | 
declared that signs are apparent of a steady though gradual 





STIMULATOR 
aD. Was «5 





improvement in world trade. 

World exports for 1930, as estimated by the council, 
amounted to about $27,000,000,000, almost six and a half | 
billion dollars less than the export trade of 1929. In actual 
volume of export trade, however, figures now available | 
show that, accounting for reduction in prices, the world | 
in 1930 carried on ninety per cent of the export trade ol 
1929, and almost a billion dollars more in exports than 
before the war. 

In urging American foreign traders to consider very 
carefully the problems of the present year, Mr. Farrell 
says: 

“There are indications that the world wide depression 
in business, with which we have been dealing for several 
months, is subsiding and that the upturn is beginning. 

“Our commerce confronts a situation which merits the 


consideration of all concerned in foreign trade. It is a 





time for thorough examination of economic conditions, 
and for practical demonstration of that spirit and habit 
of co-operation that so signally marks American foreign 
trade practice.” 

Among the speakers who will address the New York} 
meeting are Victor M. Cutter, president, United Fruit | 
Company, Boston, on “Our Relations with Latin Amer- 
ica”; Wallace R. Farrington, publisher of the Honolulu | 
Star-Bulletin and ex-Governor of Hawaii, on “The Pacific 
Area”; Dr. Max Winkler, vice president, Bertron, Griscom 
& Company, on “Underlying Economic Conditions Affect- 
ing Credits”; James A. Farrell, president, United States 


Steel Corporation, on “The World Trade Outlook”; and | 
several distinguished guests from Latin America and_| SF] IDEAS a084 





Europe. The American Manufacturers’ Export Associa- 

tion, the Export Managers’ Club of New York, the Na-| ’ : 
tional Association of Credit Men, the National Council of and you ll sell more merchandise 
American Importers and Traders, and special committees 

of foreign trade executives of banks and of advertising REAL Gelemmen bncw thes Uc antes alt 


managers will co-operate with the council in holding group 
sessions at the convention. One of the general sessions 
will be exclusively devoted to the problems of Latin 
America. | 

. , ; . 

Plans are being made for the attendance of more than 
3,000 American foreign traders from forty states, while 
- . . - . . | 
foreign business men and delegates from American Cham- 


ideas than it is to sell merchandise. Selling the 
idea, however, calls for the merchandise to carry tt 
out—and the sale is easily made. Sell a filing sys- 
tem and you sell all that goes along with it—but 
if you concentrate on one item of merchandise the 
sale is often immeasurably smaller. 


bers of Commerce abroad are expected from twenty for- Write us about the various Filing Systems and In- 
eign countries. dexes in the Wabash line. Get our literature and 

Sessions will be held at the Hotel Commodore and study it. Then you will be in a position to sell 
there will be a World Trade banquet May 27, the opening valuable ideas to your customers—and they will 
day of the convention, and a Trade Promotion dinner for reciprocate by buying your goods—and your unit of 
foreign trade specialists May 28, while the council’s trade sale will increase many times over. Use the coupon. 


adviser service will be available to all delegates throughout 


the convention. 


——~>—__- 4 
° ° ° TH 
Press Association Urges Typewriter Sales , 
The North Dakota Press Association, in a bulletin sent | 
to publishers of newspapers in its state, makes some sug- | 


gestions on merchandising. Editors were told to secure 
the agency of a typewriter, both portable and standard MAIL WABASH ~ INDIANA 
types, as a number of these are sold in each community @THIS®e 

THE WABASH CABINET CO., 
COUPON Wabash, Indiana 


Please send us samples of your Sales Stimulators and 
copies of your literature. 










every year. 
—— 
Selling Point 
Chicago Daily News] Salesman: This steel cabinet will | 
last forever. 
Skeptical Prospect: And after that? 


Salesman: Why, by that time they will have invented Address ———— 
some kind of material that will last longer. SS SS Se" 


Name : a= 





Firm P SE ee a 
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Here’s a fact that affects the 
profit of everyone sellin 
fountain pens: 

You know that Sheaffer is the 
fountain pen sales leader— 
but you may not know that 


more than 90 per cent of 


Sheaffer’s Lifetimes® are 
demanded in the Balance® 
style. If Balance® has crowded 
practically all of Sheaffer's 
own flat-top pens out of the 


market, figure for yourself 


what Balance® is doing to all 


old-fashioned lines! 


Balance® has Rone over the 
top as no other fountain pen 
improvement has ever gone 
before! Every single month 
for 18 months Balance® has 
claimed more sales from the 
flat-top ranks! The public 
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ADDLE WITH THE CURRENT! 


wants Balance’, and in 
Sheaffer's experience, sales 
stand 9-to-1 in favor of 
Balance”! 


Your retailing, experience tells 
you that bucking such cur- 
rents is a profitless job — that 
it’s foolish to try to sell stove- 
pipe hats and mustache cups 
to people who are through 
buying, such merchandise! 
You know that the merchant 
who succeeds is the one who 
throws out the old and rides 
alon} with the new when it 
has proven itself a success! 
Balance® is sweepin’, Sheaffer, 
and Sheaffer dealers, to new 
high sales peaks, For your own 
profit, Set the facts on Balance® 
and Sheaffer's 100 Per Cent 


Dealer Plan now! 


SHEAFFER'S 


PENS-PENCILS-DESK SETS:‘SKR 


W.A. SHEAFFER PEN COMPANY 


« FORT MADISON, IOWA, U.S. A. 


New York , Chicago + San Francisco 
W. A. Sheaffer Pen Co. of Canada, Led. 169-173 Fleet Street —T: sronto, Ont. 
Wellington, N. Z. . . Sydney, Australia . . 52 Kingsway, London, En. 
7 Blvd. Haussmann, Paris, France 
© Reg. U. S. Pat. Off. OW. A. S. P. Co., 1931 
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SOLID 14-KARAT 
GOLD BAND 


This white 
dot identifies 
Sheaffer's the 
ONLY Zenuine 
Lifetime® pen. 
















~ * $15 
Marine Green, 
. No. H75TC, $15 
- S NHS Green, 
Sheaffer presents the “Autograph aN 


fo 
/ 


( 


om SHEAFFER'S 


\ SAFETY SKRIP. SUCCESSOR TO PENS-PENCILS-DESK SETS-‘SKR 


...and new Lifetime’ profit opportunities \ 


Now the Autograph pen... bearing, the customer's signature 

exactly as he writes it— protection against loss in addition to 

the Lifetime” juarantee. Again Sheaffer has done the unique— 

captured public imagination with personal signatures engraved 

in solid gold. Here is selling, psychology that clicks with the 

customer. His own sifnature inscribed in gold! Subtle flattery 

YOuR that wins over every individual—and builds pen and pencil 
MONOGEAM HERE volume for Sheaffer dealers. Autograph pens and pencils are 
bein}, announced this month in full page, four-color adver- 
tisements in The Saturday Evening, Post, and other national 
magazines. Equip yourself with an Autograph set. Play every 
card for your share of profit — window displays, store dis- 
plays... and a pushing drive with a complete Sheaffer stock. 





AT BETTER STORES EVERYWHERE 


INK, SKRIP-FILLED, 50¢ TO $10 
Sheaffer's answer to writing, fluid W. A.SHEAFFER PEN COMPANY, FORT MADISON, IOWA,U.S.A. 


\| problems—a brilliant fluid that can- New York Chicago. . San Francisco 
not clog or thicken—in the non-leak- W.A. Sheaffer Pen Co. ‘of Cenede, Ltd., 169- 173 Fleet Street, Toronto, Ont. 
sable Safety Skrip package. Saves Wellington, N.Z. + Sydney, Australia + 52 Kingsway, London, End. 
‘furniture, rugs, clothes, keeps fluid = 7 Blvd. Haussmann, Paris, France LE 
fresh, makes all pens write better. SS Reg. U. S. Pat. Off. @ W.A.S. P. Co., 1981 fP XK 
\f\\\ } a i \\ \\ \ 
Ss Y WY Y X QP \ SSS ”® Wy) 




















ayy Stand, $5. im 
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Z Lifetime’ Balance’ pens, 

















EXTRA DISCOUNTS’ 


AND SATISFIED CUSTOMERS 
When You Concentrate Your Buying on 
the Complete 


ERICAN 


ALL-STEEL LINE 
OUTSTANDING FOR 


Quality 


AMERICAN VISIBLE 


The big, exclusive feature of Visibility 
puts the American Model 41 head and 
shoulders above all others in demand. 
Only one model to stock; a big in- 
crease in turnover and in profit. Chi- 
nese Red Handle, rich lustre frame. 
Three movements: Repeat, Consecu- 





tive, Duplicate. —_ 29 
Retails for $12.00. b 
Slightly higher in 6 Jv 4 ve L 


Canada 


OUTSTANDING FOR 


Value 
“5 IN 1” 


Five Movements: Repeat, Con- 
secutive, Duplicate, Triplicate 
and Quadruplicate, yet retails 
for only $7.50! 

The 5 movements take care of 
practically 95% of all hand 
numbering requirements. The 
*5-in-1"" is built strong, in- 
cluding steel wheels and drop 
ciphers for hard work and the 
price is Low! 

RETAIL $7750 


PRICE.... 


9 rds 
12345 we 


Fac-Simile Impression 


OUTSTANDING FOR 
Ut ility N0V18'34 


Fac-Simile Impression 


"a 5 The all-metal dating machine 
$2.9 Compact, attractively finished 
in Green or Red DUCO. Self-inking. Dates 
run for 12 years and sharp printing all-metal 
wheels insure a long useful life. A big seller 
with a man-size profit in every sale. Retails 
for only $2.95 

‘Extra quantity discounts 767k Seite pee 


chased, regardless of assortment you select. Send for 1931 
Price Sheets. 


American Numbering Machine Co. 


224 Shepherd Ave. BROOKLYN, N. Y. 
BRANCHES — CHICAGO — LOS ANGELES — LONDON 
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E. A. Meyer Gets Faber Fifteen-Year Medal 

E. A. Meyer, district manager at Chicago for the Eber- 
hard Faber Pencil Company, has received a gold medal 
from headquarters, commemorating the fifteenth anniver- 
sary of his connection with the business. This medal bears 
the Star” trademark identified with the Faber products. 
In another fifteen years the enamel star will be converted 
into a sparkling diamond—a luminary of superior magni- 
tude. 

Ss 
Tariff Commission Hearing on Pen Nibs 

Che United States Tariff Commission has called a hear- 
ing on “Pens, not specially provided for, of plain or carbon 
steel, and pens, not specially provided for, wholly or in 
part of other metal.” This was called for by Senate Reso- 
lution No. 438 of February 10, 1931. The date assigned 
originally for the hearing was February 25, but it has been 
postponed until April 1, 1931. 

_- 
W. F. Milburn on Leave of Absence 

W. F. Milburn, who had been sales agent at Atlanta for 
the Addressograph Company, took a leave of absence 
March 15 on the advice of his physician. He will devote 
himself to the restoration of health, which his friends in 
and outside of the Addressograph organization hope will 
be speedy and complete. 

Mr. Milburn’s Addressograph career covers more than 
eighteen years, throughout which he has been a keen 
student of the field, and alert to adopt and put into effect 
plans for promoting the effectiveness of his organization. 

cieccniigliilaeaie 
Manufacturers’ Exhibit at Los Angeles 

The Los Angeles Advertising club and the Purchasing 
Agents’ Association of Los Angeles co-operated in March 
in a manufacturers’ exhibit in the Universal building, 
Washington and Hill streets. More than 150 exhibits were 
shown, displaying products of Los Angeles manufacture. 
A paragraph in the Los Angeles Times’ report of the dis- 
play is a revelation to some of us: 

“Probably the largest surprise of the display was that 
Los Angeles is one of the leading typewriter machine, 
adding machine and business office manufacturing centers 
in the country.” Several of our American cities might 
question this statement. 

A luncheon was served previous to the opening of the 
exhibition. The principal speaker was Herbert Bigelow, 
president of Brown & Bigelow. He cheered his hearers 
by expressing the hope of joining the ranks of Los Angeles 
manufacturers in the future by establishing a calendar 
factory in the city. 

i —_ 
Schiller & Schmidt’s Fifth Anniversary 

Schiller & Schmidt, 223 West Jackson boulevard, Chi- 
cago, celebrated the fifth anniversary of this partnership 
March 19. When they started at 172 North Franklin street 
in 1926 they occupied a small room in a loft building, with 
a limited stock, backed up with ambition and abundant 
energy. The efforts of the partners bore fruit, and a 
number of desirable accounts was acquired from day to 
day, until in 1929, when the available space on Franklin 
street became too crowded, increased space was taken at 
223 West Jackson boulevard. This is a modern building 
in easy access to the majority of customers. Two rooms 
were occupied at first, one for office purposes and the other 
for stock and shipping. As the requirements of customers 
were apparent, an additional room was taken, to enable 
the partners to anticipate demands for office supplies. The 
staff has grown from two to thirteen. 

A. Schiller and A E. Schmidt, the partners, are in con- 
stant touch with customers, automobiles being used to 
cover the outlying districts quickly and regularly 
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YOU KNOW WHY 


JONES WAS A 


FAILURE 





». 


All customers differ in their likes 
and dislikes as regards colors and 
type-faces! But Jones ignored this 
fact. He tried to get along with a 
minimum stock. When his custo- 
mers asked for a certain color or 
style of type—he would say, “I'll 
send for it!“ And the customer 
would reply, “Never mind. Don’‘t 
bother!” and go elsewhere. 
Don‘t make Jones’ mistake! 
Go over your stock of Royal Port- 
able Typewriters...now—while the 
thought is alive! Be sure you have 


oyal 

















all colors with all the popular type- 
faces— especially “Vogue”— the 
new type-face for personal cor- 
respondence. Order those you 
lack today! Remember... the su- 
periority of the Royal Portable has 
given it nation-wide popularity. 
You can make far more sales by 
keeping a complete stock of 
Royals . . . Link to Leadership! 


ROYAL TYPEWRITER COMPANY, INC. 
2 PARK AVENUE, NEW YORK CITY 


More than 2000 Royal Portables in the 
United States 


ortable 








YPEWRITERS 
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Showing Eight Files of a 
Big Line; 5, 4, 3, 2 Drau 
ers High. With new special 


cabine.s you create new or 
ders. With superior demon 
sirating Jea‘ures you open 


new accounts 


“DEPRESSION” 


is no longer an Alibi! 
SALES MANAGERS of leading office furniture dealers tired 


of the “depression” alibi. Sales on old lines lagged. Sales- 
men had lost their enthusiasm. . . . 


Business had to be energized. Selling needed a hypodermic! 
New lines with new ideas were placed on display. Salesmen 
perked up! Time-worn selling arguments were replaced by 
startling new sales appeals. Beautiful, new creations in steel 
desks, revolutionary one-piece files, new type safes, all with 
new ideas loosened purse strings. ‘“(Depression” is no longer 
an alibi. 


Write to Invincible today for details, or sample items of 1931 
model equipment. Compare the selling features and prices 
with those of your old lines. Then, and only then, can you 





New Concealed Safes match realize how the new sales features will open your door to 
period style desks. Remarkable , , - 
new features at no greater cost business revival. Write today. 


than previous models. Con 


cealed Safes in the new Une 
Piece files in all heights An 
office specialty that became a 


staple item in two years. Opens 

new accounts for dealers u he re META L FURNITURE co. 

eve lay equipment fails to . . . . 
dieetiines > gapmadaiian 2600 Franklin St. Manitowoc, Wisconsin 


oe LLM New York Chicago Los Angeles 
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Briton Suggests American Plan Catalogues 

Under the heading, “Your Export Catalogue,” a reader of 
Business (London) located in Valparaiso made this sug- Toc 
gestion to British manufacturers: “In pricing catalogues 
for overseas buyers, may I suggest that British manufac- 
turers follow more closely the United States method of 
quoting list prices, off which they allow forty and even \ 
fifty per cent? Why? Because catalogues are generally 
broadcasted. A foreign buyer may see that the list price in . " 
an English catalogue is, say, £100. This price, in many ee 
cases, is placed ‘works’—in some cases net, in some cases . aa for 
with a surcharge, and in others with a slight discount, per- 
haps 7% per cent off. The cost placed abroad may increase 
the net price to £120, and if a profit of, say, fifteen per cent ¢ | the rice 
is added it increases the list price to £138. Many buyers 2 Pp 
are accustomed to the United States method—they can buy " 
locally at almost the equivalent list price placed f. a. s., New 
York. Thus it becomes increasingly difficult for the im 
porter of British goods to convince the buyer that the price 





he quotes carries only a modest profit. I have known many 
cases in which the buyer has refused to be convinced, and 
has gone to a United States competitor from whom he New value for 
thinks he gets better terms and value.” 
Se Ses 
“Broadside” Currency Still in Stockings 

When the small-size paper money was put into circula 
tion in July, 1929, a total of $4,997,840,000 worth of the e 
large “greenbacks” were still outstanding. In the twenty 
months since then 721,000,000 of the old bills, worth $4.- I Le W rofits 
388,000,000, have been turned in to the Treasury at Wash- eee 
ington to be redeemed and then destroyed. This leaves 
$610,000,000 of the old bills still in circulation. In the first 
year the new bills were in use Uncle Sam saved about 3 ] 
$2,000,000 in the use of the smaller, tougher paper. And OT Ou . 
the small bills are handier, too 

a 
Wanted a “Shorthand Writer Who Can Play Piano” 

Sir Alfred Yarrow, the famous English shipbuilder, is HE Rand M€Nally Official Auto Road 
said to have been the first to introduce the typewriter into Map—the Rand M¢Nally Standard In- 
England. He secured a dozen from the manufacturer in dexed Map—offered together for the first time 
the United States, but no one in his organization could at the amazing price of only 50 cents! 


tourists and travelers 


use the machines. He advertised for a typist, but at that 


time there was no one in England who knew what a typist They come complete in a single folder, plus 
was. So he had to change his copy to “a shorthand writer all the 1930 census figures, city maps, depend- 
who can play the piano able hotel guide, etc. Everything anyone 


s to know rel in s n 
Brisbane Congratulates American Exporters prin — vo travel ne peed and comfort 
In a syndicated dispatch from Agua Prieta, Mexico, a anywhere Dy train or auto! 
short time ago, Arthur Brisbane commented on the com It isn’t hard to figure out what this means 
mercial enterprise of American manufacturers. The dis- to vou. It means faster selling on an estab- 
atch i »stio fas writte < J - cele) pewrl , . * ° ° sti; 
patch in question was written on an Underwood typewriter lished long-profit item in a field of 23 million 


in the directors’ room of the bank. Adjacent was a four- : , . _ 5 ‘Wi 
ton vault door built by The Diebold Safe & Lock Com- live, interested prospects. t means just os 


pany, Canton, Ohio. series of maps for all who travel by train or 
ames auto, a smaller initial investment, better dis- 
; a Distribution at Glasgow plays, new profits. 
An office at Glasgow has b stablis r J »SsSo- . . 
graph, Ltd., gee The faery apron yy He Here is a real “buy” that will be snapped 
smith, and is located at 200 St. Vincent street. The Glas- up as soon as you put it on display. Order 
gow territory had been covered by the Edinburgh office, | today and get the jump on the rest of the field. 
but the increasing importance of Glasgow in sales and Just order from your jobber, or write direct. 
service made it necessary to give Glasgow closer coop Check up on your stock of aviation maps, too. 


eration 
>_> 


Lead Pencil Famine of Radio Man Ended RAND MSNALLY & GOMIPANY 


During the course of a radio skit by Amos ’n’ Andy a ms 
few weeks ago the latter remarked that he had to use a Dept. r-4 
lead pencil to do some figuring. It seems that about one | 270 Madison Ave. 536 S. Clark St. 559 Mission St. 


in ten radio listeners who heard of his need decided to r , ‘hi : > : 
: “eT Ya New c Chica S 
help Andy. A deluge of pencils was received at the radio | New York 0 San Francisco 


studio where Amos 'n’ Andy hang out. 
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Increased Volume in Sales 


and Profits Comes Through 


The NEW 
CP ey Cee LL 


INLEADS 


Brilliant 
YW Colors 


// 


( also Black s 






















Packed in Highly 
Polished Nicke/ 
Tubes 
—e— 

Colors packed in attractive, highly 
polished nickel tubes—with tube 
caps designating colors; black with 
black caps stamped on top with 
“CASTELL” Thin Leads are un- 
matched in brilliancy of color, firm- 

ness and smoothness. 

100 per cent. accuracy in diameter 
and non-crumbling composition 
prevent clogging of mechanical 


pencils. 


Never Say = 


Dee Sece 
A.W. FABER 


INCORPORATED 
NEWARK,NEW JERSEY, U.S.A. 


Pencil Makers 














For Over 169 Years | 
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Jobless Insurance Plan at Rochester 

Fourteen of the largest industries of Rochester, N. Y., 
have organized an unemployment insurance program, 
which will benefit about 26,000. Included in the group are 
the Yawman and Erbe Manufacturing Company and The 
Todd Company. 

The plan, believed to be the first of its kind in any city 
in the United States, calls for a reserve fund set up by the 
industries over a period of five years. No contributions 
are to be asked from employes except in event of emer- 
gency, when those not receiving benefits will be called 
upon to contribute one per cent of their wages. The com- 
panies, under the plan, will match such contributions. 

The companies will reserve up to two per cent of their 
payrolls each year until the reserve fund equals five an- 
nual appropriations. By a substantial reserve, the com- 
panies pointed out in announcing the plan, unemployment 
distress can be met without compulsory or government 
insurance. 

Those eligible to receive benefits will be employes in 
service more than a year and receiving less than $50.00 a 
week. Benefits will equal in general sixty per cent of nor- 
mal pay, with a maximum of $22.50 a week. 

Companies participating in the plan in addition to those 
mentioned above are Eastman Kodak Company, Bausch & 
Lomb Optical Company, Stromberg Carlson Telephone 
Manufacturing Company, Rochester Telephone Corpora- 
tion, Taylor Instrument Companies, Consolidated Machine 
Tool Company, Pfaudler Company, Gleason Works, Vogt 
Manufacturing Company, Cochrane-Bly Company, Daven- 
port Machine Tool Company and Sargent & Greenlief, Inc. 


iencesapenliiinianiien 
Machinery and Tool Industry Organized 

Promoting the manufacture and sale of machinery and 
tools has been established as the purpose of the American 
Machinery and Tools Institute, with offices at 40 North 
Wells street, Chicago, Ill. This will afford a common 
meeting ground for individuals engaged in promoting sales 
of machinery and tools of all kinds. Two of the staff of 
the Addressograph Company are on the board of directors 
—Ira Y. Hill and William T. Gundersen. Other directors 
are Iver J. Hall, Samuel Harris Company; J. W. Harrison, 
Ace Drop Forge Die Engineering Company; A. H. Brown, 
International Harvester Company. 

The scope of the new organization includes local meet- 
ings in various cities for executives in charge of engineer- 
ing, production and sales. The promotional work of the 
institute will be carried on through its trade and public 
relation department. The plans include holding annual 
conventions and expositions. 

The executive secretary of the Machinery and Tools In- 
stitute is George R. Tuthill. 


EO —— 
Office Equipment Exhibition at Winnipeg 
Sponsored by the Winnipeg Free Press, a number of 
manufacturers of office equipment and local dealers con- 
ducted an exhibition of office appliances and supplies in the 
Free Press building March 20-21. The entire third floor 
of the building was devoted to displays. The local rep- 
resentatives of the various manufacturers have felt a need 
for a massed display of office equipment and appliances, 
such as many of the larger cities of the United States 
enjoy 
The exhibition was arranged by an executive committee 
consisting of W. C. Borlase, chairman (Office Specialty 
Manufacturing Company, Ltd.), R. C. Beattie (Library Bu- 
reau), J. S. Ward (Willson Stationery Company), A. Ben- 
ton, Felt & Tarrant Manufacturing Company), H. A. Mac- 
Kenzie (Remington Typewriter Company), W. Lloyd 
Clark (Monroe Calculating Machine Company, Inc.), F. 
Puffer (Dictaphone Sales Company). About forty con- 
cerns participated in the exhibition. 
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Cxclusive features 





1 THE PATENTED 
= CARD HINGE 


Made of extremely tough 
gummed fabric, “Y and E” 
Visible Index hinges have 
great strength. Since the 
hinges are of fabric, the cards 
readily pass through the type- 
writer. Hence—Records may 
be typed after the system is set 
up. Hinges on each card 
drop into slots on the alumi- 
num card holder and lock 
into position. The action is 
quick and positive. 


9 THE ALUMINUM 
= CARD HOLDER 


( Patent Pending ) 


This strong, everlasting Card 
Holder is immune to rust and 
unaffected by heat or cold. 
Self adjusting. Nothing to 
get out of order. Fool proof 
and trouble free. Will last 
the life of cabinet without 
replacement. 


AUTOMATIC 
* LIFTING TOP CARD 


When a tray is withdrawn 
from the cabinet for reference 
or entry, the metal protecting 
card at the top or far end of 
the tray isautomatically lifted, 
exposing the last or top card 
to full view. When the tray 
is returned into the case, it is 
unnecessary to fold or close 
up the cards by hand as the 
tripping device automatically 
closes the cards as the tray 
goes into its opening. Saves 
time and motion. 





of the 











A Firm, Smooth Writing Surface 


Of utmost importance in Visible Index equipment is the 
writing surface. A firm, smooth writing surface is ab- 
solutely essential if entries are to be made quickly, 
easily and efficiently with either pen or pencil. 

The cards in a “Y and E” Visible file lie absolutely flat 
and smooth, offering a solid, non-springing writing sur- 
face. This is equally true when the cards are reversed 
for reference or for posting to the reverse side. Making 
entries is a one hand operation. It is as easy to write 
on the back of the cards as on the face for they lie 
flat in both positions. 


Rapidly mounting sales in all parts of the country dem- 
onstrate how this equipment still further increases the 
value of the famed “‘Y and E” Franchise. Write for 


details. 


YAWMAN“» FRBE MFG.©. 


455 JAY STREET ROCHESTER, N. Y. 


Export Department: 368 Broadway, New York, N. Y., U.S. A. 
Cable Address: ““Yawmanerbe,’” New York 


| ae od ont Wood Filing Cabinets . . . Steel Desks . . . Steel Shelving . 
- Office Systems and Supplies . . Bank and ‘Library Equipment 











“FOREMOST FOR FIFTY YEARS’ 
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MONG your customers for busi- 
ness oflice furniture are probably 
attorneys who would like to create offices 


in keeping with a distinguished clientele. 


Such oflices can be so furnished with 
Leopold furniture as to create an atmos- 
phere where work is done with the 
greatest ease and where legal clients, 
regardless of thei: position, can feel 


pertec tly at home. 


Leopold makes the kind of furniture 


“ hic h you Il find law yers are glad to buy. 
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WRITE REGARDING REPRESENTATION — THE LEOPOLD COMPANY, BURLINGTON, IOWA 
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Pros and Cons of Machine Aid in Teaching 

Diverse views on the use of talking machines in drill 
classes of stenographers were expressed in March. In 
New York the Gregg Shorthand Teachers’ Association was 
addressed by Clyde Blanchard, director of research for 
the Gregg Publishing Company. He made the point that 
even teaching can and should profit through the use of 
mechanical devices of the machine age. He indicated how 
modern invention can save the teacher from the drudgery 
of mere repetitive drill 

“The phonograph and the radio should be used to build 
up skill by repetitive practice and the teacher should be 
left free for teaching more important matters,” he said 
He added that the mechanical aids did away with the 
monotony for the students also. 

Mr. Blanchard illustrated the usefulness of mechanical 
aids by a blackboard demonstration in which Lewis Leslie, 
once amateur shorthand speed champion of the United 
States, took dictation at different speed rates from a phono- 
graph record. Graphs were also presented by Mr. Blan- 
chard from his research studies. The sharply declining 
valleys in the graphs, he said, represented the time wasted 
by teachers in giving repetitive drill. 

Miss Marie Marik of the Eastern District High School, 
Brooklyn, outlined some classroom projects in shorthand 
and typewriting. She stated that teachers do not find so 
much difficulty in originating projects as in carrying them 
out imaginatively in an atmosphere of reality. She recom- 
mended permitting students to work out projects in which 
they are individually interested. Everything from cooking 
recipes to street car advertisements are written in short- 
hand in her courses, she said. 

She also said her students were interested in taking down 
radio addresses and comparing them for accuracy with 
news reports of the address. “If the projects are highly 
motivated the student will do more home work than a 
teacher would ever dare assign,” she said. 

Harry Collins Spillman, of the Remington Typewriter 
Company, spoke on “Humanizing Shorthand and Type- 
writing Instruction.” 

John R. Gregg, founder of the Gregg shorthand system, 
stated that he had received letters from Chinese scholars 
indicating that the Gregg system would be the most nat- 
ural medium to adapt to the new phonetic national script 
which is spreading in China. 

* * * 

In Chicago teachers of commercial courses in the public 
schools opposed a plan to replace oral teaching with 
mechanical in teaching shorthand. This opposition is based 
on the view that mechanization in giving drill will take 
the personal touch out of teaching. 

One of the objectors added to the arguments based on 
the self preservation of the teaching staff the following 
viewpoint: 

“But there is another highly important point—they think 
the promiscuous use by scholars of a transcribing machine 
is one of the most unsanitary modes of procedure that 
could be imposed on them. Forty-five pupils, the number 
in each classroom, will be using the same mechanical device 
in rotation, and if that doesn’t spread more germs, espe- 
cially ear germs, than any device the present school board 
can think up, then the principals and teachers can’t think 
up one that will.” 

The matter of sanitation in the use of transcribing ma- 
chines by large business organizations is taken care of 
readily and quickly. 

—— eee 
Country Club for I. B. M. Workers 

The International Business Machines Corporation has 
purchased a tract of land near Endicott, N. Y., which will 
be devoted to the recreation of the company’s employes. 
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HE crushing, driving power in the jaws 

of a Neva-Clog Stapling Plier is suffi- 
cient to drive a Neva-Clog staple through 
even 50 sheets of bond paper with the ut- 
most ease. Yet this is only one of the ten 
features of Neva-Clog Stapling Pliers. 


Woven materials, leather, wood, cardboard 
or any similar surfaces can be stapled as 
easily as bond paper, with a Neva-Clog 
Stapling Plier. 


THE TEN FEATURES OF 








STAPLING PLIERS 


U.6. and POREION PATENTS 


1 Positively never clog in actual use. 


2 When misused, staples are easily, instantly 
and surely ejected. 


3 Ease of operation—ample leverage—no 


pounding. 
4 Portable—easy to load. 


5 Will be repaired or replaced free of charge 


for three years from date of purchase. 
6 Made of rustproof steel. 


7 Staples are soldered, points hidden in paper, 


can’t catch. 
8 Staples are sharpened and bite right through. 
9 Every staple used, none wasted. 


10 No collodion or other machine gumming 
substances used on staples. 


NEVA-CLOG PRODUCTS, INC. 
BRIDGEPORT, CONN. 


NEVA-CLOG STAPLING PLIERS AND STAPLES. 
N-C STAPLERS AND DUPLEX STAPLES. 
NO-RING LOOSE LEAF NOTE BOOKS. 
NEO CLIP BINDERS. 
































It’s a pleasure 
to be able to talk 
about a complete line 


When you see a big office basket order 
in the offing—that’s when it’s a real 
pleasure to know that your line is com- 
plete. Then you can talk. By carrying 
the nationally known and diversified line 
of Canco metal office baskets you have a 
strong sales ally. The wide variety of 
styles and sizes of Canco metal office 
baskets, their wear-resistant and fire- 
proof qualities, fulfill the specifications of 


every buyer. 


OFFICE APPLIANCES 


Advertising Authority Praises House Organs 

Printers’ Ink Monthly published “The Feature of the 
Year in Consumers’ House Organs,” by Kenilworth H. Ma- 
thus, of The Connecticut Mutual Life Insurance Company. 
He commented favorably on some house organs of this 
field, which we find pleasure in quoting 

“Here’s a big one. Did you ever hear of a house maga- 
zine 2x3 feet? That's the overall size of the Addresso- 
graph-er, printed twice a year by the Addressograph Com- 
pany. 

“As O. M. Caleson, assistant advertising manager states, 
publication of two issues only gives little opportunity for 
comparison. However, the writer is impressed favorably 
with a full page display entitled, ‘Selling Tactics That Win 
Business,’ which touches generally on business getting 
methods and mentions specifically six fields where the 
\ddressograph can help.” 

* * * 

“Every month users of Multigraph equipment receive the 
‘Layman Printer’ from The American Multigraph Sales 
Company, of Cleveland. The star article for 1930, we learn, 
was perhaps ‘Profits Leap When Multigraph Adopts Selec- 
tive Selling,’ showing how this plan helped Multigraph 
sales. ‘Best,’ states H. E. Kelley, of the publications de- 
partment, ‘because it shows what a powerful factor this 
method of selling has proved to this company and should 
enable other concerns to benefit by adopting a similar 
policy. “Selective Selling” leaves no doubt in our minds 
after ample trial that it is the only really efficient plan.’ ” 


+ * * 


“The 100,000 readers of ‘The Du Pont Magazine’ returned 
the largest number of inquiries as the result of an educa- 
tional article, ‘For Neat, Rapid Lettering,’ which appealed 
to a large class of readers E. R. Manchester, editor for 
E. I. duPont de Nemours & Company, states that the high 
point of reader interest was undoubtedly reached in an 
article with a strong news flavor, ‘With Byrd in the Ant- 
arctic,’ which presented a phase of exploration work em- 
ploying one of the company’s products; i. e., motion picture 
film.” 


. © « 


“The ‘Smith-Corona Sales News’ is a monthly publica- 


| tion going to salesmen, managers and dealers of the L. C. 
Smith & Corona Typewriters Inc. ‘In asking us to state 


| what we consider the most outstanding feature of the year,’ 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


TOLEDO, OHIO 
City Park Avenue and Hamilton Street 


Illustrated here is the Canco 
No. 82, 13% x 14%, fur- 
nished in green, walnut, oak 
or mahogany. We have 
avatlable also the small size 
corrugated basket No. 160, 
12% x 9% x11%, also No. 
480, 15% x 12¥4x 18, a larger 
corrugated basket. Both of 
these baskets can be had in 
either green or white. 














says H. O. Sauer, editor, ‘you have given us a real man 
sized job. We feel like the farmer did when he saw a 
giraffe the first time and said “There ain’t no sech animal.” 
There is really no one outstanding feature of the Smith- 
Corona Sales News. 

“*However, one of the features that seems to be quite 
popular with our organization is “The Coming Genera- 
tion.” This feature always appears on the right half of 
page four, our editorial page. It shows pictures and gives 
a brief story about the child or children who are sons and 
daughters of members of our organization. Our news pic- 
ture page has many adherents, while another popular fea- 
ture is the “Original and Carbon Copy” column of kindly, 
humorous sales philosophy. We have had several requests 
for permission to use items from this column, and quite a 
few of our own people have mentioned it in correspond- 
ence.’ ” 

* * * 

“President E. C. Faustmann, of the Royal Typewriter 
Company, Inc., was the author of an article, ‘The Oppor- 
tunity of Today,’ discussing Royal’s standing in the general 
business picture of 1930. This was, in the opinion of E. G. 
sishop, one of that company’s advertising department, the 
best feature published by ‘The Royal Standard’ during the 
twelve months.” 
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your own hike 
... but use black ink! 


Make a list now . . . of just what business you want the next year to bring. Be 
cane .. . aim high . . . because the near future is certain to hold business 


OU CAN GET! 


But . . . in selecting a manufacturer to represent, be careful to choose one who can 
insure good profits. Consider especially, such a vital factor as one complete source 
of supply. Just think what this means: 


A saving in transportation, correspondence and bookkeeping 
be COMPLETE line 
Expert assistance and advice. 
A more thorough knowledge of all the products 
A nationally known line . . . easy to sell. 


Globe-Wernicke is prepared to offer you these advantages. Fifty years of manufac- 
turing office equipment and supplies, which number today over 4,000 items . . . 
gives them the advantage. 


Write today for particulars regarding the Globe-Wernicke Franchise in your territory. 
Prepare yourself NOW for bigger Bog 
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A complete Globe-Wernicke Steel Office Furniture paperantes 
made recently for the Buffalo Courier-Express, Buffalo, N. Y. 


- =Globe-“Wernicke= 


Cincinnati 


; Canadian Representatives, Preston-Noelting, Ltd. 
Stratford, Ontario, Canada 
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Bare shelves 


produce 


no profits 


“Sorry, but we are out of that item.” 





bilapen Especially de 
sinned for filling fountain 
pensof all popular sizes 
and varieties of filling 
mechanisms. Clean, fresh 

ink supply always 
No muss. 


Do such words ring the cash register? Do 


they sound like profits? 


Dipaday Desk Set— Pen 
adjustable to any post- 


= . 
tion; socket adjustable ; Emphatically, no. 
many beautiful stvles ¢ 
and color combinations. 


To sell goods you need stock. To do a maxi- 


mum profitable business in office appliance sta- 





ples you need a well-rounded stock of the items 
which every office needs and buys with a great 


Ne-Over-Fle Sponge Cup degree of regularity. 
—Just what the name tw] foal . 
implies; inner chamber 

takes care of overflow; in 

white, areen and brown 
peore elai n.an d maroon 
and green composition, 


The cumulative experience of many years has 
convinced successful dealers that the Sengbusch 
line is a line of office necessities. Needed and 
used by the great majority of offices, Sengbusch 
items represent a fairly constant volume of 


profitable business. 







A leradesk { 
place for every 
paper and every 
paper in its place. 


Don’t lose a single sale. Don’t let bare shelves 
ruin your profit showing. Send in your com- 


plete stock order for Sengbusch appliances now. 


Sengbusch 


SELF-CLOSING INKSTAND CO. 
415 Sengbusch Bldg. Milwaukee, Wis. 
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Sales Distribution of Pins in 1929 

The United States Bureau of the Census has released a 
preliminary report on the 1929 distribution of sales cover- 
ing pins, needles, hooks and eyes and snap fasteners. Pins, 
one of the staples of the commercial stationer, are merged 
with the other utilities listed in the preceding sentence, and 
the report does not lend itself to analysis segregating the 
pins from the various other items. 

Manufacturers of pins, needles, hooks and eyes and snap 
fasteners sell principally direct to industrial and other 
large consumers. Of the total 1929 sales, amounting to 
$23,237,000, 51.8 per cent or $12,047,000, was made in this 
manner. 

The remaining sales were made thus: 27.6 per cent, or 
$6,404,000, to wholesalers; 16.5 per cent, or $3,840,000, to 
retailers, and 4.1 per cent, or $946,000, through manufactur- 
ers’ sales branches 

Sales made through manufacturers’ agents, selling agents, 
brokers and commission houses were 23.4 per cent of the 
total, or $5,430,000 

In addition to the sales of pins, needles, hooks and eyes 
and snap fasteners by the forty-six manufacturers engaged 
primarily in producing these commodities, this report in- 
cludes the distribution of $3,073,199 worth of secondary 
products made by these manufacturers 

Statistics relative to the production of this classification 
appeared on page 150 of Office Appliances for October, 
1930. 

Summary of Sales Statistics 

Sales of pins, needles, hooks and eyes and snap fasteners 
in 1929: 

Sales to manufacturers’ sales branches, $946,000 f.o.b. 
factory; 4.1 per cent of sales of four manufacturers report- 
ing this outlet 

Sales from factories to wholesalers—$6,404,000, or 27.6 
per cent of sales, from 23 plants 

Sales from factories to retailers—$3,840,000, or 16.5 per 
cent of sales, from 14 plants. 

Sales to industrial users—$12,047,000, or 51.8 per cent of 
sales, from 28 plants 

Volume of sales made from factory through manufac- 
turers’ agents, selling agents, brokers and commission 
houses—$5,430,000, or 23.4 per cent, from 12 plants 

The total number of establishments engaged primarily 
in the production of pins, needles, hooks and eyes and snap 
fasteners is forty-six. Inasmuch as some establishments 
sell to more than one type of customer, this figure cannot 
be reconciled with those showing sales in the four para- 
graphs next preceding 

The value of goods sold through manufacturers’ sales 
branches to wholesalers, to retailers and to industrial con- 
sumers is not covered by this report. 


musi 
Flexwood Company Elects Officers 

O’Neill Ryan, Jr., was elected president of the Flexwood 
Company, Chicago, several weeks ago. Other officers of 
the company are R. J. Hole, vice-president; Armin Elin- 
dorf; and George N. Lamb, secretary-treasurer. Mr. Lamb 
is known to many of our readers as a manufacturer of 
screens, and a former executive of the American Walnut 
Manufacturers Association. 

Mr. Ryan went to the organization of the Flexwood 
Company from the Weatherwood Company, subsidiary of 
the United States Gypsum Company; he has been asso- 
ciated as general sales manager. For many years Mr. Ryan 
was associated with the Celotex Company, with which con- 
cern he served as assistant general sales manager in charge 
of sales promotion and advertising, and as a director. In 
1929, he was made general manager of insulation operation 
of the Chicago Mill & Lumber Corporation and he was 
with this company until it was acquired by the United 
States Gypsum Company. 
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It will pay you to stock and — 
prominently display this popu- 
lar Red Rope Linewhich makes | 
and holds customers ie 








100 


New 
NEW 


business 


profits, with Bassick 
office chair Casters, 


NoMarRests, DeskCups 











Every of fice 
is a ready market for Bassick 
floor protection equipment 


"THERE is a definite need in every office in 
America for Bassick casters, NoMar rests 
and Desk cups. 

Bassick double-action, ball-bearing office 
chair casters roll smoothly and quietly. They 
never balk or fall out. They keep those ugly 
blemishes out of floor coverings and protect 
all kinds of floors. 

Bassick NoMar rests and desk cups fill a 
long fe't need for floor protection equipment 
under desk and table legs. They are made of 
good looking brown, unbreakable At- 
lasite. They spread the weight of furni- 
ture f-l-a-t. They mean a real saving when 
it comes to replacing floor coverings 
and refinishing floors. 

Sell this Bassick equipment and open 
up a source of ~~ new profits. The 

line is complete—it fills 
rq every need. 


Write us for information | 
_ THE BASSICK COMPANY = 
Bridgeport, Conn. 


Branch Offices in New York City, N. Y.. 
aS 


Grand Rapids, Mich., Evansville, Ind., | 
Philadelphia, Pa., Atlanta, Ga., Chicago 


NoMAR RESTS BASSICK Desk Cups 
For the legs of chairs and os Both round and square 
tables. They drive on like models. Protects floors 
s nad. Spread weight of from sharp edges of desk 
f arnt ture— protect floors or tablelegs. Anidealcas 


eveh ar pets ter cup. Neat appearing 
“For 35 years the buy-word for fine casters and furniture rests” 









Bassick double-action 
ball-bearing casters 
for office chairs 
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Reports from the Near Northwest 

The officers and members of the Northwest Travelers 
Club, whose headquarters are at St. Paul, Minn., were pro- 
foundly grieved over the death of Frank Koch of Koch 
Bros., Des Moines, la. Mr. Koch will be greatly missed 
by all the travelers who cover the trade in Des Moines, and 
by many others. Among the many who attended Mr. 
Koch’s funeral were J. O. Davis of the Miller-Davis Com- 
pany; A. J. Walker of the Farnham Printing & Stationery 
Company, Minneapolis, also several members of the North- 
west Travelers Club. 

* * * 

The Northwest Travelers Club held its monthly meeting, 
largely attended, at the Hotel St. Paul, St. Paul, Minn., on 
Saturday, February 28. 

The succeeding monthly meeting was held at the An- 
drews hotel, Minneapolis, March 28. 

a i 

The annual banquet of the Northwest stationers took 
place at the Nicollet hotel, Minneapolis, January 31. The 
event was well attended and the entertainment was excel- 
lent. The Northwest stationers are to be congratulated 
on the excellence of this feature of the year’s entertain- 


ment. 
. + 2 


Arnold O. Swartz has taken over the business of the Wil- 
liams Office Supply Company, La Crosse, Wis. The con- 
cern will move into a new location and Mr. Swartz expects 
to continue the good policies of the old concern and to 
advance the service wherever possible. 

* * 7 

Mr. and Mrs. Williams, Sr., of the Williams Book & 
Stationery Company, Winona, Minn., are on an extended 
auto trip to Pacific Coast points. They will be absent 
a number of weeks. 

. * * 

A group of Fargo, N. D., business men recently made a 
good-will airplane trip to St. Paul and Minneapolis. In- 
cluded in the group were Larry Hamm of the Pierce Print- 
ing Company and Mr. Gaffney of the Gaffney Stationery 
Company. 

* * + 

Joe Roller of the Roller Office Supply Company, Grand 
Forks, N. D., recently made a trip to the Twin Cities, 
where he attended the big national bowling tournament. 
Mr. Roller is a good bowler. 

+ * * 

The Moseley Book Company of Madison, Wis., has taken 

a new store fully equipped with up-to-date new fixtures. 
* . * 

The Blied Office Supply Company, Madison, Wis., have 

installed the latest ideas in stationery store fixtures. 
* * * 

C. I. Cole of the Dennison Manufacturing Company, 
representative of that house in the Northwest, recently 
retired after twenty-five years of service. Office Appliances 
joins Mr. Cole’s many other friends in good wishes for his 


future happiness. 


—_—_—~— 
Well Known Specialties Concern Adds Toys 

The Hoge Manufacturing Company, long known as 
manufacturers of stationers’ specialties, has entered the toy 
field, and will soon have on display in their new toy 
division of their sample rooms, 23 East Twenty-first street, 
New York City, an attractive display of toys, among which 
they will feature a low-priced line of electric trains, sewing 
machines, register banks, desk and chair sets, and several 
Many new designs will be 


” 


new mechanical and steel toys. 
shown which, they tell us, will prove to be big “hits 
during the forthcoming holiday season. 

Henry Katz, well-known for many years in the toy field, 
will have charge of this new toy division. 
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ADJUSTABLE 


BOOK SHELF UNIT 





in 
Libraries 
Schools 
Business Offices 
Retail Stores 


Never before has there been offered such outstanding bookshelf 


value! 


9 The same high grade, popular type of slotted (hence 


adjustable) construction so extensively used in public libraries 
and offices... for the first time available in a standard BERLOY 


unit, at less than a dollar a foot! 


§ An additional saving of 10% 


to 30% in floor space, too, compared with sectional bookcases. 


That’s important where space is at a 
premium, as it generally is. 94 Just think 
.. . entirely of steel... each shelf so strong 
it will hold the weight of a man. Hand- 
somely finished in olive green, brown or 
gray... every bit as attractive as effi- 
cient. Send now for illustrated folder... 
discover this greater bookshelf value. 


The BERGER MANUFACTURING COMPANY 
Division of 
Republic Steel Corporation 
CANTON, OHIO 
Branches and Dealers In Principal Cities 


BINS « SHELVING ~ RACKS - LOCKERS - STORAGE CABINETS - DESKS 
PILES - BUILDING PRODUCTS - SPECIAL PRODUCTS IN STAINLESS STEEL 
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THERE’S A BIG 
MARKET FOR 


THESE UNITS 
On the left is a reproduction 
of an advertisement appear- 
ing in national publications 
featuring the new BERLOY 
Bookshelf Unit. 


There’s a big field for these 
units in libraries, schools, 
stores, offices and many other 
places where there are real 
needs for a convenient, rea- 
sonably priced unit to hold 
books and other articles. 


It can easily be made a leader 
by displaying in window and 
on floor. It’s easy to handle. 


There’s a ready market. If you 
do not have ready information 
about the BERLOY Bookshelf 
Unit and its sales possibilities, 
send today for full particulars. 


THE 
BERGER MANUFACTURING CO. 
Division of 
Republic Stee! Corporation 
CANTON, OHIO 
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NEW IMPROVED Lo FOLDER STOCK 








EEBe. BeeLine 









f 
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3 ply / 
Top and Tab | 
where the | 











Best folder stock Wins every test of 


now on the 






wear, tear or 


market strength 
- Me “ ~ 
TRIPLTOP FOLDERS 
Made of this improved stock 
— at the same 
old prices 
Wherever a wide variety of folders are sold or used, 4. It is more rigid—makes folders that 
people will tell you that Tripltop Folders could not * stand “heads up, at attention” through- 
be improved, except by improving the folder stock out a longer period of service. 


AND NOW F. E. B. has done just that. 


All of our most careful tests indicate that the new 5. his stock is pleasing to the eye, to the 


F. E. B. folder stock is, literally, the very best folder 
stock on the market. We publish this announcement 


touch, and to the purchasing agent— 
better folders without increase in cost. 


and invite your orders because the new stock (now 


used in Tripltop and other folders) has these out- And so we present this new material in the famous 


standing qualifications: F. E. B. Tripltop Folder—triple strength where the 


| rhe new F. E. B. folder stock is entirely wear comes—no extra weight or bulk—the folder 
> 


free from ground wood and other de- with plain or colored tabs and tops that wear longer. 
teriorating matter. Except for a very limited supply on hand, all the 
- It is highly refined stock of unusually many varieties of Tripltop folders are now being 
=m* strong fibre. manufactured from this new F. E. B. standard folder 
5 4 It has surpassed all others in our me- stock. 
e 7 


chanical tests for qualities indicated by 
tearing, wearing and bursting strength. Write for free sample of the new F. E. B. folder stock. 


to ) > 
Filing Equipment Bureau 
Manufacturers of the Widest Line of Filing Supplies in the World 
F. E. B. Building So 27 Melcher Street . Boston, Mass. 
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Census Report on Pyroxylin Plastics 

The production of pyroxylin plastics—extensively used 
in the manufacture of fountain pens and mechanical pen- 
cils—was detailed in a report by the United States Bureau 
of the Census, covering the 1930 census of manufactures. 
The total production of pyroxylin plastics in the United 
States during 1929 was 26,820,171 pounds, an increase of 
37.5 per cent as compared with 19,503,710 pounds reported 
for 1927, the last preceding census year. The following 
statistics are reported. 

Total value—(1929) $30,824,605; (1927) $21,211,023; an 
increase of 42.8 per cent in value. 

Number of establishments—(1929) 10; (1927) 8 [per 
cent of increase is not computed when the base is less 
than 100]. 

Production made and consumed, in the same establish- 
ments—(1929) 4,137,709 pounds; (1927) 3,205,687 pounds; 
increase of 29.1 per cent. 

Manufactured for sale in form for further processing— 
(1929) 22,682,462 pounds valued at $19,754,391; (1927) 16,- 
298,023 pounds valued at $14,409,668; an increase of 39.2 
per cent in quantity and 37.1 per cent in value. 

Finished articles of pyroxylin made in the producing 
establishments, value—(1929) $10,530,214; (1927) $6,801,355; 
increase of 54.8 per cent. 

— 

Census Report on Carbon Paper and Ribbons 

The report of the 1930 census of manufactures by the 
United States Bureau of the Census indicates that the total 
value of carbon paper and inked ribbons shipped or de- 
livered in 1929 by establishments engaged primarily in the 
manufacture of carbon paper and inked ribbons amounted 
to $16,224,724, an increase of 17.6 per cent as compared 
to $13,793,128 reported for 1927, the last preceding census 
year. The total for 1929 is made up as follows: Carbon 
paper and inked ribbons, $15,295,647; other products o 
these establishments, $929,077. 

In addition, carbon paper and inked ribbons valued at 
$878,258 were made as secondary products in 1929 by estab- 
lishments engaged primarily in other lines of manufacture. 
The addition of these figures to those represented by 
establishments classified in the industry proper gives a 
total production of carbon paper and inked ribbons valued 
at $16,173,905. 

The industry, as defined for census purposes, embraces 
establishments engaged wholly or principally in the manu- 
facture of carbon paper and inked ribbons. 

The statistics for 1929 are summarized here (figures are 
preliminary and subject to revision), with comparative 
figures for 1927. 

Detailed Figures on Production 


Number of establishments—(1929) 49; (1927) 49. 

Wage earners, average for the year [not including sal- 
aried employees. The average number of wage earners 
is based in the numbers reported for the several months 
of the year. This average somewhat exceeds the number 
that would have been required for the work performed if 
all had been employed continuously throughout the year, 
because of the fact that manufacturers report the numbers 
employed on or about the fifteenth day of each month, as 
shown by the pay rolls, usually taking no account of the 
possibility that some or all of the wage earners may have 
been on part time or for some other reason may not 
actually have worked the entire week. Thus in some cases 
the number reported for a given month exceeds the average 
for that month] (1929) 1,187; (1927) 1,078; per cent of 
increase, 10.1. 

Wages [manufacturers’ profits cannot be calculated from 
the census figures because no data is collected for certain 
expense items, such as interest on investment, rent, depre- 
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“APSCO” 
Automatic 


Pencil Sharpeners 
point the way to 
Bigger Business 





DEXTER 


$5 











Stock the complete line of 
“APSCO” Automatic Pencil 
Sharpeners. Be ready for 

every request. Push the 
DeLuxe Models with their 
longer life, finer work 
_and distinctive “APSCO” 

Features.......and 
you will find the way 
to Bigger Business. 
See that offices, 

Banks and Schools 


. ae 
in your territory are remember 
fully equipped with that the 


suitable “APSCO” 
Models. 


CHICAGO 
is and always 
has been the 
world's most 
famous Dollar 
Sharpener. 


American Leadership in Pencil 
Sharpeners is due to the Research 
Work and Engineering Skill of the 


Automatic Pencil Sharpener Co. 
CHICAGO ILLINOIS 























Mahogany or Olive Green 


This is Showblott 


—master 


sales-maker 


HE Wrenn Showblott has been created 
to enable you to bring your stock of 
blotters out into the open where people can 


see them and buy them. 


Scores of up-to-date merchants have dis- 
covered that it is a great sales-maker. It 
reminds your customers about blotters at 
exactly the right moment—when they are 
buying other stationery supplies. 


It shows them the excellent variety of 
colors, weights, and sizes that you offer. 
It urges immediate purchase. It makes 
profits for you with little or no sales effort 


on your part. 


It comes to you at factory cost—which is 
less than the price you would pay for a 


counter of equal quality. 


Write for our special introductory offer. 


The Wrenn Paper Co. 


Middletown, Ohio 
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ciation, taxes, insurance and advertising] (1929) $1,556,609; 
(1927) $1,514,230; per cent of increase, 2.8. 

Cost of materials, containers for products, fuel and pur- 
chased electric current—(1929) $7,409,876; (1927) $6,019,- 
757; per cent of increase, 23.1. 

Products, total value—(1929) $16,224,724; (1927) $13,- 
793,128; per cent of increase, 17.6. 

Other products—(1929) $929,077; (1927) $978,444; per 
cent of decrease, 5.0. 

Value added by manufacture [value of products less cost 
of materials, containers for products, fuel and purchased 
electric current] (1929) $8,814,848; (1927) $7,773,371; per 
cent of increase, 13.4. 

Value per wage earner—(1929) $7,426; (1927) $7,211; per 
cent of increase, 3.0. 

Ratio per cent of cost of materials, containers, etc., to 
value of products—(1929) 45.7; (1927) 43.6 

Summary of Production 

Carbon paper and inked ribbons made in all industries, 
total value—(1929) $16,173,905; (1927) $13,533,867. 

Made in the carbon paper and inked ribbons industry, 
value—(1929) $15,295,647; (1927) $12,814,684 

Made as secondary products in other industries, value— 
(1929) $878,258: (1927) $719,183. 

Production in 1929—Carbon paper, $9,524,550; (1927) 
$7,946,684 

Production in 1929 segregated into—Typewriter ribbons, 
$5,500,678 and other inked ribbons, $1,148,677; (1927) [total 
only] typewriter ribbons and other inked ribbons, $5,- 
587,183 

ae 
House Organ Philosophy 

Don’t make plans and then neglect to exercise them.— 
The Coach (published cooperatively by the Boorum & 
Pease Company, The Eagle Pencil Company, C. Howard 
Hunt Pen Company and Sanford Manufacturing Com- 
pany). 

* * * 

Almost any motorist will gladly give a woman driver 
half the road if he can find out which half she wants.—It’s 
Said and Done (Dictaphone Sales Corporation). 

* * * 

It’s queer you can’t drive a new car down the street with- 
out meeting everybody you owe.—Uncle Dick in The 
Berloyalist (The Berger Manufacturing Company). 

* . * 

Don’t file in haste—and repent when you haven't time 
to hunt.—The “Y and E” Idea (Yawman and Erbe Manu- 
facturing Company). 

* * * 

Ideas are materials of thought. Think!—Smith-Corona 

Sales News (L. C. Smith & Corona Typewriters Inc.). 
* * * 

Footprints on the sands of time are not made by sitting 

down.—Flaps and Facts (Curtis 1000 Inc.) 


* * 7 
Concede a little and you often gain much.—The Office 
Cat (The Richmond & Backus Company). 
pe 


And He’s a Chicago Typewriter Man 

Advertising Age, a Chicago weekly, reprinted the fol- 
lowing letter from W. F. Clausing, manager of the Inter- 
national Typewriter Exchange. 

“I have been reading Advertising Age for some time 
and it affords me pleasure to enclose a check for $5.00 for 
seven years’ subscription. 

“When the subscription expires, drop me a line and I 
will be glad to renew.” 

The Editor headed this item: “This Man is Awfully 
Careless with Money.” 


) 
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The Clown and the Countryman—A clever clown at a country fair greatly amused the crowd 
by imitating the squeals of a pig. But an honest countryman won greater applause by surpass- 


ing the clown’s artistry. Opening his cloak, he showed that a real pig had been doing his squealing. 
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on ouiillioe must he m10re thine ical 


Good, honestly-made ofhce supplies are not 
enough to win today’s public. Modern busi- 
ness tools and supplies must combine both 
honesty and artistry—to keep pace with 
demands ever more exacting . . . The wise 
stationer, purchasing agent, or office man- 
ager chooses supplies backed by a name 
which insures their being a full up-to- 


date VA L U E today — and tomorrow ... 


THE INTERNATIONAL 


PRINTING 


The Ault & Wiborg line of typewriter 
ribbons and carbon papers, carbon rolls, writ- 
ing inks, pastes, showcard and artists’ colors 
has a long established reputation for honest 


Today, these products are 


value. 


all backed by the amassed thought, F : ' 


INK CORPORATION 





skill, knowledge, and ink-making 
experience of The International 


Printing Ink Corporation. 


Nenfacturre of AULT & WIBORG PRODUCTS 


75 VARICK STREET, 


NEW YORK CITY 


26 BRANCHES IN PRINCIPAL CITIES 








LPL ink: 


artistry 





adds new vatue to eCVverVv 


AULT & 


Carbon paper—all colors and 
weights for all purposes 


Carbonized rolls—for bill- 
ing,accounting machines, etc. 


Typewriter ribbons—for all 
needs, sharp impressions 


Inked Ribbons—all colors, 
for all time-stamps, multi- 
graphs, cm 

Writing Inks — for all per- 
sonal and business uses 


Artists’ and showcard colors 
complete line of lasting 


oil and water colors 





WIBORG PRODUCT 


Clear, non-fading office records depend upon the ink 
used, whether that ink was applied to paper through 
a typewriter ribbon, carbon paper or a pen. That is 
why the manufacture of good carbon paper, type- 
writer ribbons and writing inks is fundamentally an 
ink problem. 

The increased resources of ink knowledge, artistry 
and experience which I. P. I. has brought to Ault & 
Wiborg have already made vital improvements in 
practically every product. I. P. I. research laboratories 
add a new guarantee that these improvements will 
continue to keep Ault & Wiborg products equal to 
— or ahead of — the best in the field. 





THE INTERNATIONAL PRINTING INK CORPORATION 
Manufacturers of A U Py y & W | B O R G P R O DU .. T S 


75 VARICK STREET, NEW YORK CITY ¢ 26 BRANCHES IN PRINCIPAL CITIES 
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‘O0%) BUY EVERSHARP 





In Preference to Other Pens” 








Says a leading 
California 
Statitoner 


This dealer increased his pen sales 
334% with Eversharp Personal-Point 
Fountain Pens. You can do the same! 
Eversharp’s l4interchangeable points 
offer the public a satisfaction never 
before obtainable in fountain pens— 
hand-fitted satisfaction! For only 
Eversharp offers a point for every 
style of handwriting, instantly as- 
sembled by the dealer, in any style 


of holder. 
THE WORLD'S 


LARGEST-SELLING 


LEAD 


Red Top, the only 
mechanical pen- 
cil lead diamond- 
die cut to exact 
diameter. Super- 
waxed, non- 





breaking. Sells 
better, repeats 
faster. 





REB Top 


EVERSHARP 





RADE LEADS mark 








REDUCE INVENTORY 
—INCREASE PROFIT 


Because Eversharp Personal-Points 
are interchangeable, you can carry a 
complete selection with 1/14 the in- 
ventory required in other lines. That 
means less investment, faster turn- 
over, greater gross profit—plus 100% 
customer satisfaction, backed by the 
only guarantee that protects YOU! 


Ask the Eversharp salesman to show 
you the beautiful new tapered Ever- 
sharps, with propel-repel-expel pen- 
cils to match—if you want to make 
real profits this year. 


THE WAHL Co., 1800 Roscoe Street, Chicago 


14 POINTS - ONE FOR EVERY HAND 








EVERSHARP 
(personal ( point 


FOUNTAIN PENS 
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OFFICES OF 
TOMORROW 


M VE EY 


: ompany, 


GRAND RAPIDS, MICHIGAN 


WHERE NOT EXCLUSIVELY 


NEW YORK: 
545 FIFTH AVE. 
REPRESENTED WE ARE 
CHICAGO: INTERESTED IN RESPONSI. 
BLE CONNECTIONS. 


610 SO. MICHIGAN AVE, 


‘p 


APRIL, 1931 


New Members Tex-Okla Travelers 
The Tex-Okla Travelers Association have elected the 
Willis H. Palmer, Jr., Boorum & 
Pease Company, Kansas City, Mo.; John W. Swindells, 
The General Fireproofing Company, Tulsa, Okla.; Frank 
D. Gregg, Dallas, Tex.; O. A. Weber, Oklahoma City, 
Okla., representing The Conklin Pen Company; W. B 
Buschardt, manufacturers’ agent, Houston, Tex.; R. G. 
Millar, W. A. Sheaffer Pen Company, Dallas, Tex.; Carl 
E. Priest, Parker Pen Company, Dallas, Tex. 

_>-—— 
New Member of Trussell Sales Force 
The Trussell Manufacturing Company, Poughkeepsie, 

N. Y., makers of ring books, announce the appointment to 
its sales force of H. Fred Marquardt, who will cover the 


following new members 


central and western parts of Pennsylvania as well as por- 





H. FRED MARQUARDT 


tions of Maryland, Virginia and West Virginia, or practi 
cally the same territory covered by the late Mr. Storer. 

Mr. Marquardt has been in the loose leaf and blank book 
business for several years, and will maintain an office at 
the Drexel building, Philadelphia, Pa. 


RUE Sa a 
Typewriter Circle Company Moves to Larger 
Quarters 
The Typewriter Circle Company, wholesalers and ex- 
porters of typewriters and other office machines, announce 

their removal to 359 Broadway, New York City. 

With greatly enlarged premises, their facilities for han- 
dling business will be expedited due to increase in all 
departments. Announcement is also made that in addition 
to their line of rough and rebuilt typewriters, a full stock 
of adding machines, calculators and all other office ma- 
chines will be handled. This will enable the Typewriter 
Circle Company to furnish dealers both in the United 
States and abroad with complete office machine require- 


ments 


~<>——_ 
Horace Hamilton Takes Larger Quarters 
Horace Hamilton, divisional sales manager for the Rey- 
burn Manufacturing Company and the Oakville American 
Pin Division of the Scovill Manufacturing Company, re- 
cently moved from 714 to 703 Mercantile building, Dallas, 
Tex., where larger quarters are available. He has installed 
General Fireproofing Company office furniture throughout 
and has established very fine offices. 
He extends a cordial invitation to dealers and travelers 
to call when in Dallas. 
ae 
W. O. F. A. Leaders Return from Important Trip 
F. T. Hess, manager, and John Dornette, Jr., counsellor 
of the Wood Office Furniture Associates, Inc., New York, 
recently completed a tour of the South, where they held 
meetings in Richmond, Atlanta, New Orleans and some 
other cities. Reports of these meetings will appear in due 
course. 


} 
| 
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PENS 
YOU CAN reduce 


inventory 7 stock 
greater variety 7 
increase turnover 


ALL AT ONCE... 


O please all customers with their varied de- 

mands, you need a small, but adequate stock of 
good pens. And not just any pens, either! They 
should be a standard brand—in demand. 

This formula for a good pen stock saves time and 
needless selling. It gives you greater turnover. 

The brand you want is Esterbrook. Because every- 
body knows the red box. Because the pens have 
proven satisfactory. Because Esterbrook’s consistent 
advertising and consistent high quality are assets 
of yours. 

And Esterbrook gives you every style you need. 
One line, to suit all your customers. That means 


smaller inventory. 


ESTERBROOK PEN COMPANY 


86 Cooper Street 7 ’ ’ ’ Camden, N. 4. 
or The Brown Bros., Ltd., Toronto 
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In a class 


by itself! 


KRANTZ steps out ahead of the industry with 
a brand new Compression Stapler, differing both 
in principle and design from the well known 
types now on the market. 


For the first time, the power of a Compression 
Spring is applied to stapling. By merely laying 
the weight of your hand on the handle, you 
compress a spring which trips and a staple is 
driven through 2 to 30 sheets of paper with the 
speed of a bullet. 


The Krantz Stapler produces two distinct types 
of staples—permanent or loose—either of which 
may be had by merely turning the patented 
Rotary Anvil to the indicated type of staple 
desired. 


Neat, compact and sturdy. Finished in gun 
metal. Nickel trimming. Rubber feet. Weight 
2 pounds.  ecema not to clog or jam. 


Demonstration is the sure way to sell this 
stapler. You simply can't ‘‘see’’ it in cold type, 
but you can get the full story by using the 
coupon. 


Manufactured by 


Krantz Manufacturing Co. 
35 East Wacker Drive, Chicago, U.S. A. 






PRICE 


$400 


EACH 


Box of 5000 Krantz 
Staples $2.00 








~ 


STAPLER MOoEe L 


—-----------} 


FREE APPROVAL OFFER 


(To Rated Concerns) 


| 
| | 
| Krantz Manufecturing Company | 
| be ~~ Drive, | 
icago, lil. 
You may send me the new Model ‘'C"’ Krantz Stapler on approval. if | do not | 
return it within ten days, | agree to accept your invoice for same. | 
! 
| 
| | 
| | 
l 


Firm 
Address 
City 


By Position 


State 
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F. J. Reuter Opens New Business in Houston 

The Commercial 1214 
Prairie avenue, Houston, Tex., opened for business in the 
was formerly 


Typewriter Service Company, 


early part of this year. F. J. Reuter, who 
connected with the Underwood Typewriter Company for 
ten years in various cities, is the owner and manager. 
The new company will handle all makes of factory re- 
built typewriters. It now the for the Royal 
portable and will carry a line of typewriter supplies. A 
well equipped service shop will be maintained for the re- 


has agency 


pair of typewriters, adding machines, cash registers and 
other office machines. Mr. Reuter has had about fourteen 
years experience in the typewriter field and in his new 
business venture will be assisted by a first class adding 


machine repair man. 
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THE KEASON WHY A TEXAN TYPEWRITER DEALER CAN ASSURE 
SPEEDY DELIVERIES.—The photograph shows the new Post & Haller 
delivery car in front of the store at 109-111 South Flores street, San An- 
The firm is a partnership of Ralph A. Post and Fred Haller, 
two enterprising young men who sell all makes of typewriters, both re 
builts and new portables The business is young, having started four 
years ago in a small way, eight used machines comprising the entire stock 
Today the partners have one of the largest and best equipped typewriter 


service shops in Texas 


tonio, Tex 








Sheaffer Advertising Schedules for 1931 


According to C. K. Hart, advertising manager for the 
W. A. Sheaffer Pen Company, Fort Madison, Iowa, the 
1931 advertising campaign will be a continuation of the 


campaigns of the past, with enlargement of the scope. 
The schedules include leading monthly and weekly mag- 
azines, college and business papers, important newspapers, 


including four-color advertising in newspapers. 


Merchandising helps will represent the sales ideas of 


leading American designers and artists. These helps will 


include window trims, pen and pencil streamers, glass 


identification signs, display cards, envelope enclosures, 
showcases, etc. 

A complete copy writing service is afforded to Sheaffer 
dealers to get maximum efficiency for their local advertis- 
ing and sales promotion efforts. Electrotypes, mats and 
supplemental material for the dealer’s use is provided. 

Typical Sheaffer display packages for merchandise will 


rival those used by elite jewelers. 
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A large Security Office Equipment installation at the 
Bankers Indemnity Insurance Co., Newark, N. J. 


Make up your mind... right now... 
to prepare yourself for the big jobs certain 
to be placed soon. 


There is a large potential market for steel 
office equipment. The trend towards steel 
emphasizes clearly that the buying public 
is becoming “‘steel minded.”’ You, as a 
SECURITY Dealer, would have the advan- 
tage in obtaining this business. Expert 
assistance in the planning, manufacturing 
and installing of steel office equipment 
would be yours. 


UKE THIS! 


aN Mareten® So igep 


Security 
Steel Products 


Safes Act now ... and measure your future success in terms of steel. The new, 
Shelving increased line of SECURITY Steel Equipment offers dealers greater oppor- 
Bookcases . ; ane dow oa ae 
Filing Cabinets tunity than ever before. Investigate today why business leaders are standard- 
Desks and Tables izing on SECURITY Steel Equipment. Certainly . . . some territories are 
Storage Cabinets still open . . . ask for complete information .. . just write... 
Transfer Cases 
Waste Baskets 
Planned Equipment 
—_ STEEL EQUIPMENT CORPORATION 
Send for AVENEL, N. J. 
General Catalog Branches: NEW YORK, NEWARK, BOSTON, CHICAGO, NEW HAVEN, PHILADELPHIA 
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Keeping Up-to-date 


Open competitive public demonstra- 
tion keeps a product up-to-date and 
the sales organization back of it on 
its toes. 


Tell your factory today that you are 
going to exhibit in the Big Show next 
fall and see how the factory force 
strive all summer to make your com- 
petitors’ product “look sick.” 


Tell your sales force now that you are 
going to give them the opportunity in 
open court before thousands to prove 
the superior merit of your product 
and watch your sales people pep up 
and tell their prospects to “watch our 
smoke.” 


Show your product to those most in- 
terested in keeping up-to-date—at the 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 19th to 24th, 1931, inclusive 


Chicago At The Stevens Hotel 
November 9th to 14th, 1931, inclusive 


“Tt’s the personal contact that counts” 


NATIONAL BUSINESS SHOW COMPANY 


Incorporated 
Frank E. Tupper; President 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St. C. H. Hunter, Manager 
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Valuable Book on Organization 

In reviewing a book covering so considerable a scope as 
“Organization Engineering” by Henry S. Dennison (Mc- 
Graw-Hill Book Company, publishers) one encounters cer- 
tain difficulties. The book contains 204 pages. It is 6 by 
9 inches in size, and its price is $2.00 per copy. It is sub- 
stantially bound in dark cloth with gold titles and orna- 
mental design on the cover 

“Organization Engineering,” say the publishers, “sets 
forth the principal considerations of successful organiza- 
tion management. It includes a general survey of those 
characteristics of human nature most important for the 
manager to understand; practical methods of guiding and 
increasing the joint productivity of men and women com- 
prising an organization, and the principles of organiza- 
tion structure which underlie most smoothly functioning 
and efficient forms.” 

The book is written clearly, but compactly, proceeding 
logically from proposition to proposition and offering valu- 
able suggestions to executives in the coordination of work 
and worker to a given end. It discusses the following 
general topics: Men Working in Groups; Impulsion; Di- 
rection, and Organization Structure. 

A comprehensive index completes the volume 

siiieaiiieiada 
January E. Faber Contest Winners 

A series of monthly contests is being conducted by the 
Eberhard Faber Pencil Company, with prizes totaling 
$1,200. Fifty dollars are awarded monthly for the sketch 
showing the greatest originality or the most interesting 
application or use of the Mongol colored indelible pencil. 
Another $50 prize is awarded each month for a suggestion 
showing how the Mongol colored pencils can be used in 
a new way. 

Hundreds of sketches and suggestions are being received 
in this contest which will continue throughout 1931. 

The winners for January are Natt Piper, certificated 
architect, Long Beach, Calif., $50 for a sketch, and W. E 
Leeson, Montreal, $50 for a suggestion. 

‘ aitiiennsaal 
Southworth Establishes Mid-West Headquarters 

Southworth Company of Mittineague, Mass., announce 
the opening of a Middle-west warehouse at 323 West Polk 
street, Chicago, II 30th the typewriter line and flat 
papers will be distributed from this point. A complete 
stock of the typewriter paper numbers will be carried, in- 
cluding 8% x 14, envelopes, packets and all ruled numbers. 

With this new arrangement, Southworth Company will 
now be able to offer the trade better delivery service at 
lower cost 

F. M. Bailey is resident manager of the Chicago branch. 
The typewriter department will be handled under the di- 
rection of Paul W. Cheney. “Uncle Josh” Hobbs, Ralph E. 
Swanson and J. H. Hickey will be traveling representatives. 

cenaiilliateatead 
. Brooks Company Fits Up Ideal Office for 
Hardware Dealers 

A fully equipped office for the hardware retailer was one 
of the features of a model hardware store shown at the 
37th annual convention of the Ohio Hardware Dealers 
Association held at Cleveland February 17th to 20th. The 
equipment was furnished and arranged by the Brooks 
Company of Cleveland and was the last word in effi- 
ciency.—A. E. D 

diesen 
Illinois Booksellers and Stationers to Meet 
in Danville 

The Illinois Booksellers and Stationers Association will 
hold its annual meeting at the Hotel Wolford, Danville, 
Ill., May 5and 6. An elaborate program is being prepared 
for this event. 





Combination 
jCounter Height 
Unit No. 544 











Feature These 
special BENTSON 
file units! 


The compactness and convenience of these counter height 
units. when well displayed, have sold many prospects. 
Just a good window display with quantities of material 
stored in the cabinets and with door and drawers open, is 
enough. 


Even if you didn't make a dollar on it, the suggestion of 
your label on the cabinet, where office records are filed 
or stationery is stored, is worth a great deal. But these 
counter height units have a sizable margin for you. 


The combination unit No. 544 is especially useful in 
many offices; the top drawer will carry 3 by 5 or 4 by 
6 inch cards: the two shallow drawers are very handy 
for legal blanks, electros, charts, etc., and the standard 
letter size drawers are convenient for various storage 
purposes. 


The cash service unit No. 540 is adapted to many classes 
of retail stores and business offices where there is a 
limited amount of cash transactions. The storage com- 
partment has two shelves, the lower one adjustable on 
1% inch centers; the compartment measures 16 inches 
wide, 20% inches deep and 28% inches high. 


Further information of these cabinets and of our com- 
plete line, with prices and discounts, on request, to 
dealers. 


The Bentson Mfg. Co. 


Aurora, Illinois 


A. H. DENNY, Inc. 
356 Broadway 
near Leonard St. 
New York 
Eastern Wholesale 
Distributors 


FRED C. FUNKE 
P. O. Box 244, Detroit 
Michigan and Ohio 


Representative 


800 N. Spring St. 
Los Angeles, Calif. 
Western Representative 


Cash Service 
Counter Height 
Unit No. 540 








VERNON J. SELFRIDGE 
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Cenuine 


“Challenge” 
Eyelets 


now sell to the 





Retailer 


at heretofore 


Jobbing 
Discounts 


If you haven’t received our 
latest schedule, (July 1, 1930) 


please send for it. 


Edw. L. Sibley Mfg. Co. 


Since 1886 


Bennington Vermont 





OFFICE APPLIANCES 


Genessee Society Honors George Eastman 

Referring to George Eastman, founder of Eastman 
Kodak Company, as one of the “backlogs” of American 
institutions, Thomas J. Watson, president of International 
Business Machine Corporation, paid tribute to him as a 
pioneer of progress at a testimonial dinner of the So- 
ciety of the Genesee, of which Mr. Eastman is a member 
and Mr. Watson is president. The dinner, held in New 
York a few weeks ago, commemorated the golden jubilee 
of Mr. Eastman’s first patents. 

“From these inventions have sprung new industries, giv- 
ing employment to five hundred thousand people,” Mr. 
Watson said. 

“These inventions have contributed to the progress of 
education, the sciences and the arts. Their benefits are 
evident on every side. 

“Mr. Eastman was among the earliest of business lead- 
ers in the United States to establish a model factory where 
his employees could work among pleasant surroundings 
and under sanitary conditions. He was also a pioneer 
in advocating industrial and technical education. He pio- 
neered a plan of stock ownership which made it possible 
for his employees to share in the success of his company. 
He is still a leader—the Eastman Kodak Co. was the 
first institution in the world to set up and operate its 
business on the basis of the 13-month calendar,’ Mr. Wat- 
son continued 

Mr. Eastman is regarded as one of the outstanding edu 
cators of his time. He has contributed over $75,000,000 
for philanthropic purposes. As a lover of music, Mr. East- 
man spared no effort to create a music center in Rochester 
unsurpassed by any in the world 

ae 
Recent Visitors to Tex-Okla Travelers Headquarters 

The following gentlemen are among the recent visitors 
to the Tex-Okla Travelers at Dallas, Tex.: Frank M. Ryan, 
Milwaukee Chair Company; Jack Grey, McMillan Book 
Company; Arthur Miller, National FiberstoK Company; 
O. D. Mann, manufacturer’s agent: Harold Greenan, L. E 
Waterman Company; Oscar Neil; ¢ A. Sullivan, E. J. 
Wilkins Company; Jim Stites and Frank Mashek, Jr., of 
Frank Mashek & Company; A. S. Anderson, Eberhard 
Faber Pencil Company; A. A. Franklin, Autopoint Pencil 
Company; R. F. Lohse, Joseph Dixon Crucible Company; 
George L. McCargar and Dixie Carroll, Stow-Davis Fur- 
niture Company; Jim W. Cooper, manufacturers’ agent; 
I. G. Rush, Sanford Manufacturing Company, and Tom 
Montgomery, Sengbusch Self-Closing Inkstand Company. 

o> 
Interesting Bargain Bulletin by Reliable 

Che Reliable Typewriter and Adding Machine Corpora- 
tion, 303 West Monroe street, Chicago, issued its Bargain 
Bulletin No. 705 in March, offers therein being good to and 
including the thirtieth of the present month. The Bulletin 
was not intended to supersede the current No. 700 whole- 
sale catalogue, but was to offer special values to dealers 
on machines not regularly quoted in the catalogue or to 
give dealers an opportunity to share in timely or fortunate 
“buys” at prices lower than those quoted in List No. 700. 

The Bargain Bulletin contained twelve nine by twelve 
inch pages, freely illustrated and replete with bargains in 
adding and calculating machines, typewriters, bookkeep- 
ing machines, machines in color, et« 

ss 
A Good Bill 

A bill is to be presented to the Ohio legislature by the 
Ohio Radio Trades Association of Cleveland making it a 
crime to remove, alter or deface the serial number on any 
apparatus. This will include typewriters and office appli- 
ance machines. All trades are being urged to support 


it \.E.D 
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STEELCASE 


Busi ess FF gquiprit ert. 





'S Quality Throughout 


Complete in Every Detail 
A Profit Maker Always 


Steelcase Business Equipment, ranging from single drawer filing 
cabinets to massive executive desks wrought by craftsmen in steel, 
is becoming a more valuable sales franchise as the years go on. 


Ask any Steelcase dealer—ask a dozen of them and they will tell 
you that the Steelcase line is a live line—satisfying to their cus- 
tomers in service secured—satisfying to themselves in profits made. 


Business is what you make it. Steelcase will help you make more 
business. A copy of our latest catalog is worthy of a prominent 
place in your office. Suppose you write for a copy today. You 
will find it a real business building inspiration. 


METAL OFFICE FURNITURE CO. 
GRAND RAPIDS, MICHIGAN 


Save with Steel 


FOR INSTANCE! 


Steelcase desks are permanently 
beautiful in appearance and per- 
manently perfect in operating 
qualities. Many of the coun- 
try's largest offices use Steelcase 
desks. You ought to know more 
about these outstanding desks. 
Ask us. 
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This advertisement is No. 8 in a series of testimonials from America’s 





Birmingham, Ala. 


Bi T the real_significance of Mr. Douglas’ commendation is emphasized in 
his complele statement to the effect that this gratifying sales growth occurred in 
1930, in the face of general business depression! 

When Columbia reviews the testimonials of the Zac Smith Stationery Company 
and other firms who have made money through Columbia products and sales 
cooperation despite adverse business conditions, it seems only reasonable to 
assume that even bigger, swifler and more profitable business will come the 
Columbia way, as the business situation definitely improves! 

Why not be among those dealers who show substantial typewriter ribbon and carbon profits 
regardless of general business conditions? Here’s one positive way that’s easy and pleasant. 


Write Columbia now for specific information. 


COLU MBIA RIBBON & CARBON MFG.CO., Inc., MainOffice § Factory,Glen Cove, L.I.,N.Y. 


Bran hes and agencies in all principal cilies of the U. S.; also Toronto, Mezico City, London, Madrid § Milan. 


COLUMBIA 


TYPEWRITER RIBBONS 
a: AND CARBON PAPERS 


OFFICE APPLIANCES 


Leading Dealers 


“Our records show an increase in sales 
of approximately 24%” 


W. J. DOUGLAS, Vice-President, Zac Smith Stationery Co., 


Among the prominent 
firms whose endorsements 
of Columbia merchandise 
and sales cooperation have 
ilready appeared in this 


series are: 


FaRNHAM PRINTING AND 
Sratronery Co., Min- 


neapolis 


WiLson STATIONERY AND 


Pruntine Co., Houston 


Joun Warp & Son, New 
York 


Kk. L. Wurre & Co., Fort 
Worth 


Scuwapacuer-Frey Sta- 
rronery Co., Los Ange- 
les and San Francisco 


Frecp Srationery Co. 
Tulsa 
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THERE JUS 


Leading Dealers Everywhere Will Tell You! 


A DIFFERENCE IN TYPEWRITER RIBBONS AND CARBON PAPERS 
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Monroe Special Representative Returns from Trip 
In the opinion of C. E. Stevens, special representative 
of the Monroe Calculating Machine Company in Latin 
America, business in the South American countries is be- 
ginning to show increased activity and there is every indi- 
cation that conditions there will continue to improve 
Mr. Stevens recently returned to the headquarters of the 





C. E. STEVENS 


Monroe Company at Orange, New Jersey, after an ex- 
tended trip through the south, during which he had an 
opportunity to study the business situation at close range. 
His affairs took him to Cuba, Panama, Peru, Chile, Argen- 
tine, Uruguay, Brazil, Trinidad, Venezuela and Porto Rico. 
Before leaving again for Latin America, Mr. Stevens 
plans to spend some time in Orange. 
a eae 
Armington Takes Cardinell Lines for New England 
James R. Armington, 111 Summer street, Boston, Mass., 
has added to the lines he handles in New England, the 
Cardinell products known as Ink-Out, Eradopens, Erado- 
vials, two-bottle eradicator sets, Erazol, and a new type- 
cleaning device, along with other products. Mr. Arming- 
ton is one of the widely known men in the office equipment 
industry and is a consistent worker in the association field 
The Cardinell line is one of several lines Mr. Armington 
handles in New England 
— 
An Original Booklet 
How Shall I File It is the title of an interesting and use- 
ful booklet issued by the Columbia Steel Equipment Com- 
pany of Philadelphia. This booklet not only describes 
and illustrates the different styles and types of Columbia 
filing equipment, but gives full information as to inside 
sizes for every type of equipment. 
EA 
A Calendar from New Zealand 
A calendar designed, processed and printed by the staff 
of the Couls, Somerville, Wilke, Ltd., art color printers 
and commercial manufacturing stationers, was received a 
few weeks ago by Office Appliances. This calendar, the 
pad of which is stapled to a black background, is topped 
by a tipped-on illustration reproducing the oil painting by 
Sir E. A. Waterlow, entitled “Sunny Hours,” the original 
of which is in possession of the Dunedin Public Art Gal- 
lery. The scene is a combination seascape and landscape 
with dogs, children and a young woman in the foreground. 
The calendar is beautifully done and is a credit to the com- 
pany, which maintains places of business in Dunedin, 
Christchurch, Wellington and Auckland, New Zealand 
—— 
Osborn Increases Territory and Forms New 
Company 
Charles J. Osborn, who has been in charge of the L. C. 
Smith and Corona Typewriters, Inc., sub-branch office at 
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ARLAC 


offers dealers New 


Profit Opportunities 


in wide-market items 





I The Noiseless 
— Tempograph 





Automatie Simplicity 


is the keynote of the New Noiseless Tempograph. It has an 
automatic feed, inker and counter. It also introduces a new- 
low price for automatic conveniences in duplicating. The user 
enjoys practically every advantage offered only in higher priced 
machines. A truly modern duplicator—dquiet, simple, speedy, 
dependable and efficient. Ready for delivery now. 


py The Universal 
= Slip-Sheeter 





Positive in Action 


and automatic at any speed. It is as easy to attach to the 
duplicator as a —— tray. It is sturdy, smooth-running, 


labor-saving, simple and needs no care. ds the necessary 
finishing touch to duplicating effort . .. cleanliness. Indis- 
pensable in modern business. Ready now for the mimeograph 
and soon for all standard duplicators. 


Responsible dealers 


write today for our exclusive plan 
on these new profit opportunities. 


ARLAC 
STENCIL CORPORATION 


NATIONAL DISTRIBUTORS 
Duplicating Equipment & Supplies 
418 Fourth Avenue 
PITTSBURGH, PENNA, 











BELOW 
PRE-WAR LEVELS! 


But Lowest Prices make no change in Highest 
Values—in greatest discounts—in quickest 
turnover—where ROBERTS has always lead! 
Less capital investment now gives you more 
in stock and in value. Study these new low 
pri and send NOW for discount schedule 
3nd inviting sales helps! 


LOWER THAN PRE-WAR PRICES! 
Old New 


Price Price 
$7.50 §$ 5.00 
7.50 5.00 
7.50 5.00 
8.50 6.00 
7.50 6.50 
18.00 15.00 
18.00 15.00 
95 (6 wheels) 15.00 12.00 
92 18.00 15.00 


Write for new schedule of liberal trade-in 
allowances on old machines (of any make or 
condition) to be applied against the purchase 
of new Roberts Models. An added service 
@ money-making source 


es 


Model 

37 

47 

49 

49 (4 actions) 
49 (5 actions) 
53 

90 (6 wheels) 


to your customer 
for you. 


ROBERTS 
NUMBERING MACHINE CO. 
694 Jamaica Ave. Brooklyn, N. Y. 


ROBERTS 
numbering 
machines 





OFFICE APPLIANCES 
| Saginaw, Mich., has taken over the distribution of the 
company’s products in twenty-four counties in north- 


eastern Michigan and will operate as Osborn Office Equip- 
ment Company 
Mr. Osborn has taken a leas 


on the ground floor loca- 


tion at 219 Federal avenue, Saginaw, which will enable him 


better to serve the public and broaden his field of activities 
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‘APSCO” PENCIL SHARPENERS AS DISPLAYED IN HOLLAND.—This 
all “Automatic’’ display was prepared by Blikman & Sartorius, Amster- 
dam, Holland, Dutch agents for the Automatic Pencil Sharpener Company, 
Chicago, Ill., and many other American office equipment manufacturers 








A Letter that Brought Results 
\ sample of a letter, sent to customers and prospects by 


Post & Haller, progressive typewriter dealers who have 


headquarters at 109 South Flores street, San Antonio, 
lex., came to our office recently. It is as interesting as 
it was successful. We quote the body of the letter: 

“Your typewriter is pretty much like a person—it has 
| birthdays, it grows older, and it looks and works a lot 
| better after a little rest, a good was! up and something 
|} new to wear 


“When is your Typewriter’s Birthday? 


“You can’t give it a bouquet of flowers or a box of 


chocolates—but—you can give it a little trip, a facial, a 


good bath, remove the creaks from its joints and have it 


| come back smiling and full of pep, wearing a new ribbon. 


“Keep your Typewriter in good humor f 
it'll st 


estimate 


r another year; 


only c a phone call and Phone for a free 


“With best wishes for a Happy Birthday, we remain,” 
eit 
H. B. Cowper Takes Over Canada Office Furniture 
Company 
The Canada Office Furniture Company of Montreal, 
Quebec, Canada, was recently absorbed by The H. B. 
Cowper Company, Ltd., also of Montreal. The H. B. 


Cowper Company is a large distributor and manufacturer 
of office and household furniture. 


— 
Man Visits Florida 


grown, Division manager of the Dictaphone 


Dictaphone 
Everett N. 
| Sales Corporation, and president of the Atlanta Office Ap- 

pliance Association of Atlanta, Ga., recently spent a few 
on a business trip in Florida. 

ee 

New York Office of Leipzig Fair Moves 
The Leipzig Trade Fair, Inc., 
| at 11 West Forty-second street, New York, N. Y., has 
| moved to 10 East Fortieth street, New York. 


weeks 


which formerly had offices 
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Operator 


THE HALLMARK OF QUALITY AND SERVICE | 


These envelopes are 


GUARANTEED 


If due to any fault in manufacture, 
they fail to give satisfaction, the 
concern from which you bought 
them will be authorized to make 
replacement at our expense. 


UNITED STATES ENVELOPE 
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Co. 




















A BROAD NEW GUARANTEE 
to all who buy 
BUSINESS ENVELOPES 


VERY BOX of envelopes must be perfect, 
E or you'll get a new one from the dealer. 
That’s the unqualified guarantee packed in 
every box of U.S.E. envelopes. 


What does it mean to you? Simply this. 
That your customers can be absolutely sure of 
dependable envelopes when you sell ‘“U.S.E.” 
The envelopes will be accurately cut, carefully 






folded, plentifully gummed . . . made by men 
and machines that turn out more envelopes 


than anyone else in the world. 


The U.S.E. guarantee slip shown above takes 
the guesswork out of envelope buying. And 
we're telling your customers to look for it in 
every box of envelopes. There is a style in the 
U.S.E. line for every envelope job. 


ARANTEED 


UNITED STATES ENVELOPE COMPANY, SPRINGFIELD, MASSACHUSETTS 


With thirteen manufacturing divisions covering the country 
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MYRTLE 












For General Office Installations 


Myrtle builds a complete desk line designed for general office 
installations that is meeting the demands of big business thruout 
the country. The 3761-F is an example of a clean cut design in 
a walnut suite which offers every size and type of desk desired. 
The same design is available in Quartered Oak or Mahogany with 
a choice of wooden or brass pulls at the same price. A full 
description and prices will be sent with our new catalog. 





FOR MYRTLE DESK COMPANY, O. A. 4-31 
a2 YEARS High Point, N. ¢ 


pentiemen 


DESKS Please send copy of your latest catalog and price list 
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Postage Meter Company Makes Some 
Appointments 

The Postage Meter Company, sole distributors of Pitney- 
Bowes mailing equipment, Stamford, Conn., has made some 
recent additional changes in the sales organization. 

The following items will be of interest to readers: 

The company has opened a branch sales and service office 
at 609-611 Railway Exchange building, Milwaukee, Wisc. 
Paul W. Pfahl, formerly associated with the Postage Meter 
Company’s Chicago office, has been appointed branch man- 
ager in charge. Mr. Pfahl entered the service of the Post- 
age Meter Company in 1926, where his industry, intelligence 
and energy rapidly won him recognition. 

George A. Hynes, formerly branch manager of the com- 
pany’s San Francisco office, has been appointed branch 
manager at St. Louis. Mr. Hynes is an able man, expert in 
all matters pertaining to mailing equipment 

E. P. Zimmer, formerly branch manager of the Postage 
Meter Company’s St. Louis office, has been transferred to 
the Memphis branch sales and service office as branch 
manager, where he has succeeded R. W. Reich, who has 
been appointed divisional sales manager. Both gentlemen 
are well known for their valuable work in the mailing ma- 
chines field 

A. J. Coleman, formerly branch manager for the company 
at Greensboro, Ga., has been appointed branch manager of 
the Postage Meter Company’s enlarged Atlanta, Ga., sales 
and service office. Mr. Coleman’s excellent work entitles 
him to this advancement. He is succeeded at Greensboro 
by A. P. Collins, who formerly had charge of the company’s 
Buffalo, N. Y., office 

Halsey H. Mills has been appointed manager in charge 
of the Buffalo sales and service office in connection with 
which there will be a sales and service station at Rochester, 
N. Y., conducted under the direct management of Mr. Mills, 
whose ability in the mailing equipment field has been amply 


demonstrated. 


—— 
Conditions Improve in Evansville 

Office furniture manufacturers of Evansville, Ind., report 
better conditions and a more optimistic feeling prevailing 
among the trade. It is apparent that in the near future 
sales will increase. 

Metal furniture manufacturers report a distinctly opti- 
mistic feeling among dealers especially in the Southwest 
and notably in Texas. Jobbers are buying more liberally 
than heretofore and there is a tendency now to replenish 
stocks. 

The Furniture Manufacturers Association of Evansville 
held a dinner at a leading hotel on March 26, to which 
furniture dealers and jobbers of Evansville and manufac- 
turers from Tell City, Huntingburg and Jasper, Ind., and 
from Henderson and Owensboro, Ky., were invited. 

Malcolm H. Sherwood of Chicago spoke on Salesman- 
ship. 


Ee 
Bourcet Joins B & P Sales Department 

W. J. (“Bill”) Bourcet, widely known in the loose leaf 
industry, particularly in the sales division, has joined the 
New York sales department of the Boorum & Pease Com- 
pany. 

Mr. Bourcet has had many years’ experience in selling 
loose leaf devices, and has been connected with such widely 
known concerns as the Wilson-Jones Company and the 
McMillan Book Company. He has an acquaintance with 
the trade in New York that covers the state from seaboard 
to boundary lines. 

- eH 
New Orleans Stationers Adopt Color Vogue 

The Perry & Buckley Company of New Orleans, La., 
have recently painted their building in a color combination 
of red and green, producing a striking effect. 
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NEW LOW PRICES 


ON HIGH GRADE 
PERIOD STYLE 
OFFICE CHAIRS 


INVESTIGATE 
COMPLETE LINE 


New Styles 
Improved Design 
Better Values 






















No. 7110 Pecan Walnut 
No. 7120 Maple Mahogany 





No. 7111 Pecan}Walnut 
No. 7121 Maple Mahogany 








Write for catalog and revised price list 





HIGH POINT BENDING & CHAIR CO. 
SILER CITY, N. C. 
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Customs Duty Charged on Typewriter Parts 

When the 1930 tariff act was passed, typewriters were 
placed on the free list. It was assumed that inasmuch as 
typewriter parts were not mentioned specifically, that these 
also would be admitted free. The first imports under the 
new act comprising typewriter parts reached Chicago a 
few weeks ago, with a levy of customs duty applied. In 
the present instance the parts were of metal, and assessed 
at the rate of forty-five per cent ad valorem, under para- 
graph 397 of the 1930 act. 

The 1922 law permitted free entry of typewriter parts 
as well as typewriters produced abroad. 

Dealers who have occasion to repair or rebuild type- 
writers built abroad point out that the 1930 act allows 
complete machines to enter the United States without the 
payment of duty. In the case of parts imported into the 
United States, the labor of installation gives employment 
to American mechanics, and the duty is, therefore, handi- 
capping the operations of American typewriter shops. 




















NEW DISPLAY ROOMS OF THE FOOTE & DAVIES COMPANY, COR- 
NER AUBURN AVENUE AND PRYOR STREET, ATLANTA, GA. 
J. H.R 








Annual Crop of Customers for Stationers 

According to an investigation made for its dealer trade 
by the W. A. Sheaffer Pen Company each fall in recent 
years approximately 27,000,000 pupils have entered school; 
800,000 have registered in academies and colleges, all of 
whom receive instruction from nearly 1,000,000 teachers. 
Retailers are not working their trading radius thoroughly 
if they do not exert themselves to reach for their slice of 
this business at their doors. Nearly 29,000,000 individuals 
in a specific class need in addition to their usual commodi- 
ties, many special articles which the commercial stationer 
should supply. 

This student market is an especially fine outlet to de- 
velop in periods when business has slackened. The huge 
sum spent accessory to the education of the nation’s 
coming crop of citizens is put into circulation whether 
times are good or bad. If the dealer puts enough “steam” 
behind his sales promotion efforts he should realize profit- 
able returns. The student market is close at hand, is 
neighborly, and appreciates the suitability of his mer- 
chandise to local conditions. 

erates 
Phil Webster Breaks Into Rhyme 

Phil F. Webster of San Antonio, Tex., fourth vice-presi- 
dent of the National Stationers Association, has emulated 
Walt Mason in style at any rate, by sending out a bulletin 
in rhyme, urging traveling men to join the association and 
make it a point to be in attendance at the New Orleans 
convention in October. 

We congratulate Mr. Webster on getting into the Poet’s 
Corner. He has put a little unusual pep into the usual 
appeal for a better convention attendance. 
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BETTER CABINETS MAKE FOR BIGGER SALES—AND PROFITS 











Smooth— Velvety—Durable Finishes 


VERY dealer knows that APPEARANCE is one 
of the most important factors in making steel 
cabinet sales—and ATTRACTIVENESS in ap- 
pearance depends largely upon the type of finish. 


A-S-E cabinets are constructed from selected steel, 
which provides a smooth, even surface for the baked 
enamel base. Over this two coats of lacquer are 
HAND SPRAYED, producing a smooth, velvety 
finish that instinctively creates an impression of qual- 
ity in the minds of customers. And, because of the 
extreme durability of these finishes, A-S-E cabinets 
retain their attractiveness despite the attacks of time 
and hard usage. This lasting beauty is highly impor- 
tant to the dealer who is building for future, profitable 
«sgn as well as concentrating on present cabinet 
sales. 









No. 1886—Single 
Door Storage Cabinet 


Write for the special catalog and full details on the 
complete line of A-S-E steel cabinets, lockers and 
unit shelving. 


te tad worden ALL-STEEL-EQUIP COMPANY 


INCORPORATED 
600 Griffith Avenue, Aurora, Ill. 





with Inserts 









Unqualifi uerantee 
No. 703— No. 3644—Counter-High Prompt Shipments 
Stee! Shelving Unit Cabinet 


Competitively Priced 
Liberal Discounts 
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Loose Leaf Man Running for Office 

C. Evan Johnson, president and manager of the Grand 
Rapids Loose Leaf Binder Company, Grand Rapids, Mich., 
is a candidate for supervisor in the spring election at 
Grand Rapids. He has been active in the civic affairs of 
his municipality. Five years ago he was elected to fill a 
vacancy on the board of supervisors, and has been re- 
elected for two full terms. He was elected chairman of 
the board in 1929. During this term he was instrumental 
in the movement which put the Grand Rapids airport on 
the map. At the present time Mr. Johnson is chairman of 
the roads and bridges committee. 

Mr. Johnson arrived at Grand Rapids twenty-five years 
ago. In 1909 he helped to 
Leaf Manufacturing Company, which since has become 
the Grand Rapids Loose Leaf Binder Company. He is a 
director of the Graphic Arts Club, a member of the Foun- 


organize the Proudfit Loose 


tain Street Baptist Church, a thirty-second degree Mason, 


and a Knight Templar. 
- a oe a 

Hooks Appointed Moore Push-Pin Sales Manager 

H. C. Hooks, who is widely known in the hardware and 
stationery trades, has been promoted to the position of 
sales manager by the Moore Push-Pin Company, Phila- 
delphia, Penna. Mr. Hooks was formerly in charge of 
eastern sales, can department of the W. F. Robinson Steel 


& Iron Company, Springfield, Ohio; special factory sales 








H. C. HOOKS 


representative of the Advertising Metal Display Company, 
Chicago, and suburban sales and general manager of the 
Winchester Radiator Cabinet Company, Chicago. 

Mr. Hooks recently returned to Philadelphia from a 
mid-western trip, during which he called on Moore Push- 
Pin salesmen and leading jobbers in the section. 

Ee 
Harry Balch Returns from Southern Tour 

Harry Balch, sales manager of the Quality Park En- 
velope Company, returned to his headquarters at Chicago 
in March, after an extended tour through the south and 
southwest. Merchants in the drought area are looking for 
improved business conditions as soon as this year’s crop 
begins to make itself felt as a trade factor. Mr. Balch 
made this trip by automobile. 

ee 
C. W. Straubel Makes Great Circle Swing 

C. W. Straubel of the Automatic File & Index Company, 
Chicago, Ill., is expected to return to Chicago early in 
April from a business trip to the Pacific coast. This 
brought him in contact with representative dealers on a 
route which took him to the coast by the southwest lines, 
then up to the Pacific northwest, and back to Chicago by 
the northern route. 
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Why not 
“GIVE HER SOMETHING 
TO REMEMBER YOU BY?” 











| permapeyes ERASER SHIELDS are as pop- 
ular as the popular song. And they cer- 
tainly constitute a decided “something” for 
the typist to ‘remember you by.” 

Imprinted with your name, Peerless Eraser Shields 
(yours for the asking) remind your typist-custom- 
ers of your splendid suggestion that they use com- 
fort-giving, speed-improving, accuracy-assuring 
Peerless Rubber Typewriter Keys. Or, Peerless 
Eraser Shields remind girls who aren't using Peer- 
less Keys that it’s time they should be! Your name 
is always before the typist—a constant reminder 
that your store is the headquarters for all helpful 
stationery and office equipment commodities. 

Let this and other helpful Peerless dealer helps put 
a kick in your advertising—a clink in your cash 
register! Give the girls a chance to give you greater 
profits. 


A letter or a post card brings you full 
details. NOW is the time to write! 


PEERLESS 


KEY CO.. Inc. 


176 Fulton Street New York City 


PEERLESS KEY COMPANY, Inc. 
176 Fulton Street, New York City 

Kindly send us, without obligation, details of your 
profit-building plan for dealers, together with sample 
Peerless Key dealer helps. 


ee ee ee eee : axebne 
a oe ; pe seuenamenen ate 
ARON. 2 ncnvesat® pavadesesaestegeanese® ch inenea 




















“*ALWAYS GRID 
~NEVER SLIb* 





Here's a real profit maker and trade 


builder that will sell constantly every | 


month of the year! 


The Standard of highest quality and master 


craftsmanship has been excelled in the com- | 


position and design of the ‘“‘Sunruco”’ Finger | 


Pad. The many efficient talons or claws on 
the working portion of the pad describe to a 
degree the expression ‘“‘Always Grip—Never 
Slip.”’ 

Holes for ventilation have been carefully 
spaced on the upper surface. For sanitation as 
well as efficiency. ‘“‘Sunruco”’ pads are practi- 


cally indispensable to the typist, clerical work- 
er, mail service and bank employees and others. 


‘“‘Sunruco”’ Finger Pads are made in six sizes, 
S-00, S-11, S-111/, S-12, S-13, and S-14 in red 
color. Each size is packed one dozen to an 
attractive carton, twelve cartons or one gross 
pads to a counter display container. 


Samples and prices gladly furnished. 


The Sun Rubber Company 
Barberton, Ohio 
U. S. A. 





identifies 
merchandise offerings of rubber office specialties. 
is your guarantee of quality and satisfaction. 


exceptional 


It 


The name “SUNRUCO”’ 


Send today for prices and illustrations of the complete 


“SUNRUCO” linc. 
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February Figures on Flexi-Post Selling Contest 

The Stationers Loose Leaf Company of Milwaukee be- 
lieves that March will be the most successful month of the 
Flexi-Post Sale-a-day contest inaugurated on December 1, 
and recently extended to March 31 as the closing date 

Winners of the dealers’ monthly award of $20 for Feb- 
ruary are: Class A, Gregory, Mayer & Thom Company, 
Detroit, Mich.; Class B, A. Pomerantz & Company, Phila- 
delphia, Penna.; Class C, Grimes-Stassforth Stationery 
Company, Los Angeles, Calif.; Class D, Globe Gazette 
Printing Company, Wahpeton, N. D.; Class E, Out West 
Printing & Stationery Company, Colorado Springs, Colo.; 
Class F, Mercantile Printing Company, Honolulu, Hawaii. 

The February runners-up in the order of the number of 
Flexi-Post binders purchased by them are: Class A, H. S. 
Crocker Company, San Francisco, Calif.; Buxton & Skin- 
ner Printing & Stationery Company, St. Louis, Mo.; Daw- 
son Bros., Ltd., Montreal, Canada; Class B, Stevenson & 
Foster Company, Pittsburgh, Penna.; Graham-Chisholm 
Company, New York, N. Y.; Akerman-Standard Company, 
Providence, R. I.; Class C, Thorp & Martin Company, Bos- 
ton, Mass.; Miller-Davis Company, Minneapolis, Minn.; M. 
L. Bath Company, Shreveport, La.; Class D, Charles G. 
Stott Company, Washington, D. C.; A. W. Gill & Com- 
Beaudean, Inc., New Orleans, La.; 
Class E, Lewis & Emarine, Council Bluffs, Ia.; Stork Print- 
ing Company, Butte, Mont.; A. Bobbe Company, New 
York, N. Y.; Class F, Palace Office Supply Company, Tulsa, 
Okla.; Hederman Bros., Jackson, Miss.; John B. Watkins, 
New York, N. Y. 


Salesmen’s awards were issued in February to thirty-six 


pany, Trenton, N. J.; 


men in more than a score of cities throughout the country. 
tililliaiiaetasi 

New Catalogue Combines Three Southern Lines 

A consolidated catalogue containing the full 

Myrtle Desk Company, Alma Desk Company and High 

Point Bending & Chair Company has just been published. 

It presents an impressive layout of office furniture ranging 


lines of 


from medium to lower priced grades and offering a com 
plete style range of period designs in Old English oak, 
walnut and mahogany, together with staple designs in all 
popular finishes. The three sold through the 
sales organization and shipped in pool cars. 


lines are 


same Com- 
bined in this manner they afford the dealer a dependable 
source of supply on popular grades of merchandise for 
which there is a very definite demand. A combined gross 
price list is furnished with the catalogue. 

The Myrtle desk line is confined to the popular medium 
grades in price. 

The Alma desk line presents a low priced line of superior 
quality. 

The High Point Bending & Chair Company line offers 
chairs to match period suites, together with a complete 
line of popular priced office chairs in oak, walnut and 
mahogany finishes. These consolidated catalogues will be 
sent to responsible dealers on request to the Myrtle Desk 
Company, High Point, N. C. 

——— 
New Advance Bond Agent 

Carter Rice & Company, Incorporated, of Portland, Ore- 
gon, has been made an agent for Advance bond paper 
This paper, made from 100% white linen and cotton clip- 
pings, is a certified product of the L. L. Brown Paper Com- 
pany of Adams, Mass 

— 
Smith-Corona Man Convalescing 

Word comes to us that A. Merritt Simpson, who is act- 
ing in the capacity of superintendent of branches for L. C. 
Smith & Corona at 
Saranac Lake after an illness which has kept him confined 


Typewriters Inc., is convalescing 


since the first of the year. 


APRIL, 1931 127 


Tell Your Doctors ¢ ¢ ¢ 


Your Lawyers, Your Dentists 











Let them know you can sell them Vander- 
bilt leather for their reception rooms at a 
price that is but a little more than the cost of 
other types of furniture. 





Open up this big new field for increased 
volume and profits. Vanderbilt dealers are 
making money this year because they are 
able to give their customers a bigger dollar's 
worth than ever before. 


Suite No. W1220 


The most popular suite in 


Write for the price of the suite pictured 


2 po pee above. It is surprisingly low! Ask also for 
able in all colors of our portfolio and sample books of Eagle- 


Eagle-Ottawa leather. 
ag we Teather Ottawa leather—a complete line and a 


proposition that will show you a new selling 
market, a new way to increase your profits 
this year. 


VANDERBILT 


MANUFACTURING CO. 
General Offices DETROIT 333 State St. 


Chicago Show Rooms, Furniture Mart Building 
Factory, Vanderbilt, Michigan 
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BRIGHTER PROSPECT FOR 
THE BROADER LINE 


Greater variety at your disposal means better service 
for your trade. The book of Indiana Desks shows 
many varied groups both in the finer grades and in the 
simpler models, and all at moderate cost. From the 
4600 group shown here, to the 600 economy 
series, every desk is preeminent in its class, for 


its purpose. [The 1800 group offers unusual value 





for the money in turned leg desks. 


Write us regarding any desk question that may 





come to you. We are always pleased to cooperate 


with you whether or not you are ready to order. 


Catalog sent on request. | N DIA N A 
DESK COMPANY 


Jasper Indiana 


Orders may be pooled with shipments 

from New Indiana Chair Company. 
» » » A pool carload makes a convenient & & 
stock, easily handled and quickly 
turned. Ask us. 
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“NEW” INDIANA 
CHAIRS 


New in mass production and the resulting big value .. . 
new in design, to match almost any type of executive or 
clerical desk, in the material and finish required . . . new 
in quality of materials and methods of sturdy construction 

. in considering the line as a whole, you will find it a 
new idea to meet the new problems of the office furniture 
business. 
Included in the line is an excellent group of tablet chairs 
for classroom use and for lunchrooms, etc., also there are 
typists’ chairs, office stools, juvenile and kindergarten 
chairs. 
Dealers interested in developing the popular price trade 


can profit thru our service. Catalog awaits your request 





NEW INDIANA 
CHAIR COMPANY 


Jasper Indiana 


Orders may be pooled with shipments 
from the Indiana Desk Company. Car- 

» » » = load lots ny 40 less handling, arrive & & € 
in first class shape and cost ees per 
hundredweight than I.c.|. shipments. 
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THE INDEX KIT 





BY GUSSCO 





HE great number of uses suggested by the 
privileged few who have seen the new Index Kit 
on display have exceeded our fondest hopes. 
The Index Kit can be used anywhere a light, port- 
able, low capacity index file is required—ticklers, 
recipes, address records, ‘phone'numbers, to men- 
tion a few of the applications. In two styles. 


NO. 1 KIT 
DESK 


Made of tough fibre red rope stock with 
strong cloth reinforcement. Compact 
attractive unique cabinet base. Tucks 
STYLE away easily in any desk drawer or shelf 
space. Flexible and light. An easy comfortable handful. 
Furnished with 100 3x5 ruled cards and 20 division alpha- 
betical index. Retails 25 cents complete. 


NO. 2 KIT 


An adaptation of No. 1 designed for 
POCKET greatest possible compactness, simplicity 
STYLE and portability. It is collapsible and 
automatically adjusts itself to any quantity 
of cards carried. Made of high grade tough fibre red rope 
stock with cloth reinforcement at points of greatest stress 
and wear. Complete with 75 3x5 ruled cards and 15 
division alphabetical index at 20 cents retail. 
You will have to examine the new Index Kit to appreciate 
its remarkable adaptability and salability. The low price 
insures 4 rapid turnover and our discount, profits. Write 
now for complete information and discounts. 











GUIDE SYSTEM & SUPPLY CO. 





335 CANAL STREET, 





NEW YORK, N. Y. 





In the Gussco Catalog you will find 
a complete line of index cards, 
folders, and guides with metal or 
celluloid tebs as well as the plain. 





“THE HOUSE 
THATSTICKS 
TO THE TRADE" 
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Briggs Represents Sun Rubber in Metropolitan 
District 

Dwight N. Briggs, well known to the trade in New York 
City, New York, and New 
to represent The Sun Rubber Company in the metropolitan 
district of New York City 

Recently Mr 
Staedtler, Inc., in the pencil line. 
in the publication field, having spent a number of years 


England, has been appointed 


5. &. 


Prior to that he was 


Briggs has been connected with 








DWIGHT N. BRIGGS 


with the eastern office of this journal and 


In connection 
later with another publication in this industry. 


Office xl wishes for the 


realization of his hope s. 
Bigelow, formerly the Sun Rubber representa- 


\ppliances extends its cordial gor 


Edwin T. 
tive in the metropolitan territory, is now convalescing in 
his home after a serious illness. His friends will be happy 


to know that his health is improving. 


coeiilipabenit 
Display Card Features Pelouze Scales 
East Ohio 


dealers an 


The Pelouze Manufacturing Company, 236 
street, Chicago, IIL, 
attractive window display in colors, showing both the letter 
and parcel post scales, with the legend, “Pelouze Scales 


is printed in three 


furnishes on request to 


Postage.” The display 
and is effective for store or window use. 
seckaiiitisiaiionets 
“Victor” Emphasizes the Prevalence of Color 

The Victor Safe & Equipment Company of Marietta, 
Ohio, have recently sent out a reprint of an article entitled 
Putting the Work, contributed by Jerome 
Beatty, in a recent issue of the American Magazine. 

The second sheet of this reprint produced in vivid colors 
a portion of the skyline of a large city in which the dif- 
ferent colors used were presented in the margin with their 
To paraphrase an 


Give Correct 


colors and gold, 


Rainbow to 


effect on the nerves of the onlookers. 


old jingle popular in the gay .’90s, little color has a 


every 


meaning all its own 


On the last page of the reprint is a series of illustrations 


showing Victor safes in the different colors, jade green, 


oriental red and golden brown, each pictured by itself and 


with harmonious surroundings in an office. The jade 


green, for instance, was shown in a harmonizing office 


presenting the feeling of coolness and daintiness, ideal for 


tea rooms, beauty parlors and the like. The oriental red 


was shown as a feature of the executive office, a masculine 


style, while the golden brown presented the idea 
brown of Autumn—a 


of cheer- 


+ 


fulness, sunlight, mellowed by the 


popular color for the home, 


this reprint was an interesting mimeo- 


Accompanying 
a word as to the many uses of 


graphed discussion of color, 
the Victor safes, and reference to a handsome poster show- 
ing some of these safes in attractive colors, which poster 
dealers were requested to obtain and place where custom- 
ers can see it. The enclosure included some advice by 
Mr. Tussing to stationers to attend their respective district 
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A MARCHANT FOR VERY PURPOSE 








7? 








MARCHANT en 


ELECTRIC—HAND OPERATED and PORTABLE 
Bea ? yp 

















MARCHANT LEADS... . fastest figuring in the World! 


The Marchant Calculator is made in a complete line with a model for 
every figuring purpose—from the light compact Marchant Portable Cal- 
culator to the Marchant 100% Electric Calculator, which performs all 
operations automatically at the touch of the finger. 

Marchant Calculators are designed by engineering and mathematical 
specialists whose constant aim is to devise every possible improvement 
and refinement that will increase the speed, accuracy and ease of figuring. 
Marchant figuring is the fastest in the World. 

\Whatever your figuring requirements, there is a Marchant Calculator that 
will serve you better than any other calculating machine made. 

17 years building calculators, nothing else. Sales and service offices the 
world over. 


Write for complete information. 


MARCHANT CALCULATING MACHINE CO. 


Dept. 217 Oakland, California U.S.A. 082 








132 


OFFICE APPLIANCES 
































The Metal Desk That 
Set The Pace 


In Beauty and Style 


HE “Executive” with table and waste basket 

to match, instantly and easily took first honors 
when introduced a few months ago because of its 
advanced beauty of design and finish. 


The artistic fluted legs, the quiet-operating 
drawers that are finished inside to match the 
grained walnut or mahogany of the exterior, the 
Micarta top which does not show mars or burns 
and which blends perfectly in grain and color with 
the desk finish and the real and marvelous artistry 
of the hand graining that gives the depth of the 


these are some of its 


richest wood finish 
superior features. 


Is it any wonder that ‘‘JoneSteel” desks are now 
called ““The Most Artistic Metal Desks In The 
World”? 

The “Executive” desk and table are 66"; type- 
writer desk to match is available as are chairs up- 
holstered in leather (illustrated). 


JIATStreqi- 


OFFICE 
EQUIPMENT 


Made by the country’s finest workmen .. . . con- 
struction and finish absolutely of the highest order. 
Write or wire for details of exclusive re presentation, 
photos and prices. 


Jamestown Metal Desk Co. Inc. Jamestown, 1. 


BRANCH OFFICES OR REPRESENTATIVES IN MOST LARGE CITIES 
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conventions and their 


President Tussing 


giving a list of such 
letter in 


of Rand angle tab guides, relating 


conventions, 


dates, also a circular which 


discussed the subject 
an incident where a shabby-looking prospect bought a set 
of guides for $1.90 when the natural inclination of the 
salesman would have been to show him something worth 
The moral is plain. 

were included printed in 


about thirty cents. 
Several other fine 
colors, showing the attractiveness of the guides named 


circulars 


and the sales policies inherent in the vivid colored dis- 
plays provided. 
oe 
Herman Lutz Finishes World Tour 

Herman Lutz, assistant export manager for the W. A. 
Sheaffer Pen Company, returned to the general offices at 
Fort Madison, Iowa, a short time ago, concluding a tour 
which entailed twenty months of travel. During this trip 
he visited all of the important retail markets of the Orient, 
India, South Africa and East Africa before reaching 
Europe. 

Throughout Japan, China, Java and the Straits Settle- 
ments Mr 
only among the Europeans engaged in business but also 


Specialization is, perhaps, the 


Lutz found alert, progressive merchants, not 


among the native dealers. 
principal trend among the Chinese and Japanese retailers, 
and the demand is for good merchandise. They are ever 
ready to adopt the latest ideas in selling and merchandising 
offered by 
plays—and even native newspaper advertisements assume 
the ideas of the Occident. The exception is among the 
smaller shops and bazaars away from the important cities, 


the western world—store layout, window dis- 


and in the less cosmopolitan sections of the great sea- 
coast cities, 

The cleverness of the Chinese merchants and the adap- 
tive trait of the Japanese is always taken into account by 
the experienced exporter in developing business in the 
Orient, as well as the Occidental doing business in the 
According to Mr. Lutz there is a 
able tendency toward higher business standards involving 
a better margin of profit on the 


foreign field. notice- 
price maintenance and 
annual volume. Many of the younger men in managerial 
capacities have been educated and trained in the western 
world. 

The 


higher price range was found to be extensive. 


market for the better grade merchandise at the 
One thing 
above all is important in developing the Far East market 
business circles there do not take kindly to being made 
»bsolete and inferior merchandise. 
isetdiiediatedel 
Prizes to Be Awarded for FiberstoK Window 
Displays 


A window display contest open to all 


the dumping ground for 


retail store dec- 
orators, that will result in distribution of cash prizes total- 
ing $120.00 by the close of the present year, is announced 
by National 


Penna. 


FiberstoK Envelope Company, Philadelphia. 


The contest is divided into three divisions and the prize 
money split to give every contestant nine chances to win. 
The first awarding of prizes will be made June 30, the win- 
ners being chosen from among those supplying photo- 
graphs of FiberstoK window displays during April, May 
and June. The next awards will be made September 30, and 
All contestants supplying 
photographs during the first period and not winning a 


the final one on December 31. 


prize, will be included in the competition of the second 
period, and all who have not drawn prizes in the previous 
divisions will be considered in the final awards December 
31 
Three judges will make the winning se- 
B. Abrams of The Modern Stationer, 


Philadelphia advertising counsellor, 


disinterested 
They are A 


QD ° 
Browning, 


lections. 
C. Foster 
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FILING 
SUPPLY 
PROFITS 
FOR 


















more filing 
protection for users 


T doesn't take much effort to show your customers 
that they get more money's worth in protection 
against misfiling, inaccuracy and loss of business pa- 
pers, with ACCO Fasteners, than with any other filing 
supply items. 


And it doesn't take much figuring to show you the way 
ACCO Fasteners repeat in sales. It’s easy to sell your 
customer once on his need for them, and forever after 
repeat sales come to you unsolicited. 


You can easily make every manila folder sale an extra 
Fastener sale. ACCO Fasteners are just as logical to 
bind papers in a folder, as the folders themselves are 
to hold the papers. At transfer time, the folder and 
its ACCO Fastener-bound contents can be filed away 
intact—a complete, indexed record of every subject 
worth filing. 


A 2c stamp will show you how to make many an ACCO 
Fastener dollar. Write ACCO—NOW! 


ACCO PRODUCTS, Inc. 
39th Ave. & 24th St. Long Island City, N. Y. 





CANADA: 


Acco Canadian Co., Ltd. 
454 King Street, W. 


DEALERS! 


You can make big profits, Toronto 
and eliminate “direct” sell- 2 b 
ing competitors, by making EUROPE: 


your own binder-folders 
with specially designed 


Acco Company, Ltd. 
18 Whitefriars St. 


Acco Fasteners, manila ndon, E. C. 4 
folders from your own . : 
stock, and the Acco Fas- ARGENTINA: 
tener Machine. Write for Fred Berg & Co. 


448 Sarmiento 


confidential information. 
Buenos Aires 




















ACCO FASTENERS 
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UALITY 


a basic principle 


A right idea, put to 
work, gets right re- 
sults. Munson’s origi- 
nal conception of Rub- 
ber Typewriter Keys 
of Quality was a Right 
idea—proved by their 


universal acceptance. 


Close adherenee to 
ideals of manufacture 
—purity of raw mate- 
rials, skilled work- 
manship., abundant 
value—has built more 
than a product of out- 
standing merit; it has 
built a reputation for 
fidelity of purpose, 
which carries to the 
dealer the assurance 
of sustained trade and 


continuous profits. 


One Grade Key 
Only—The Best 


MUNSON 
SUPPLY COMPANY 
348 Hudson St. New York 
(RUBBER KEYS SINCE 1905) 
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and Fred Reader, decorator with the A. Pomerantz Co., 
Stationers of Philadelphia. 

\ complete outline of conditions governing the contest, 
entry blanks and requisition for materials to help make 
a prize winning window will be furnished to all who indi- 
cate a wish to use them. 

The first contestants to enter and supply photographs 
will have the best chance to win. 

salinities 

New Berloy Steel Filing Equipment Catalogue 

The Berger Manufacturing Company, Canton, Ohio, has 
published a new catalogue on its line of steel filing equip- 
ment. It is a paper covered book measuring 8% by 11 and 
contains sixty-eight pages exclusive of covers. The latter 
are modernistic in design and printed in black and green. 
Color is used liberally as background ornamentation 
throughout the catalogue 

An interesting statement appears on page five under the 
heading, “Controlled Quality.” It points out “controlled 
quality” as an exclusive Berloy feature, achieved because 
The Berger Manufacturing Company is a division of the 
Republic Steel Corporation, the third largest producer of 
steel in the United States. Through this connection, all 
the steel used in the fabrication of Berloy products comes 
from one source and not from a variety of sources, making 
possible the control of quality from ore to the finished 
product. 

Accompanying each copy of the new catalogue is a spe- 
cial supplement which gives instructions for assembling 
Berloy knocked-down files by means of a series of illustra- 
tions. The instructions are clearly worded. Together with 
the illustrations they make the matter of assembling simple. 

> — 

Activities of League for Suppression of Design 

Piracy 

Doubtless the most unique “art exhibit” held in New 
York for some time was the display of original and stolen 
designs which were presented at the Art Center on Mon- 
day, February 2, by the League for the Suppression of De- 
sign Piracy. 

The exhibition offered was in support of the Vestal Bill 
for the protection of design. The Vestal Bill, which has 
been passed by the House of Representatives and is now 
under discussion in the Senate Patents Committee, will 
soon come for final passage by the Senate 

Many of the ninety trade associations, who comprise the 
council of the League for the Suppression of Design Piracy 
cooperated in gathering the extensive exhibit shown at the 
\rt Center. For six weeks the display was on view at the 
office of Senator Waterman, chairman of the committee, and 
when introduced in the discussions of the bill, played a big 
part in drawing the interest and sympathy of influential 
senators, 

There are many firms which do not support research 
departments and corps of designers and make a practice 
of copying the designs evolved by firms which spend tre- 
mendous sums in this work. 

Che United States is practically the only important na- 
tion which does not protect its artists by law \t present 
there is no way of preventing the piracy of design. The 
law, as it stands, has been proved ineffectual in test cases. 
To promote design, protect the artist, and encourage indus- 
trialists in research, the League for the Suppression of De- 
sign Piracy is seeking not only the protection of artists 
creating designs, the manufacturers who use American de- 
signs, but also to foster American art. 

The exhibition at the Art Center was held to acquaint 
the public with the widespread practice of piracy and to 
demonstrate the necessity of protective legislation for de- 
sign. 


Visitors viewing the exhibition found at the Art Center 
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BIG BUSINESS 


ACCLAIMS 
© IMPROVED WOODSTOCK 


The improved Woodstock Typewriter, since its advent into the mar- 
ket, has won for itself recognition for excellence of performance, 
and has earned the patronage of the aristocracy among typewriter 
users. A pledge made by the Woodstock Company, that they 
would build super-excellence into the product is today more 
than just a promise, it is a reality. The mechanical excellence has been 
acclaimed by the largest users of writing machines and the fact that these 
users have adopted the Improved Model Woodstock gives proof and 

evidence of its growing popularity. 
The Woodstock engineers have had a splendid conception of what is 
necessary to produce a perfect writing machine. They have realized 
that Speed, Perfection in Performance, Responsive Action, 
Durability, and Smoothness with Simplicity in Operation 
were necessary in a finished writing machine. In accomplish- 
ing the refinements and improvements built into Wood- 
stock machines, they have adhered to 
the best principles of Typewriter 
construction throughout. 
























Why 
Woodstock 
Gives 
Greater 
Value 


Longer Life i 
Greater Speed : 
Better Performance 
Quicker Action 
More Accessible 
Greater Simplicity 
Absolute Visibility 
Wider Writing Line 
Greater Flexibility 


Make us prove 
the above claims. 


Ask for a 


demonstration. 


Investigate! 


THE Woopstock TYPEWRITER Co. 


35 EAST WACKER DRIVE, CHICAGO 


WOODSTOCK TYPEWRITER COMPANY, LTD., 46, KINGSWAY, LONDON, W.C. 2 
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WHAT'S 
NEW? 


Customers are always interested in 
something new for their business, some- 
thing that will save them time and 
money. And because of this, a new 
appliance for the office invariably means 
a lively new source of profit for you. 
The new Diebold Record Desk Safe with 
its balanced door at the top, conserves 
space in offices where space is valuable 


DIEBOL 


OFFICE APPLIANCES 














(and in what office isn’t space 
valuable?) It affords a safe and 
convenient repository for im- 
portant records that must be 
referred to frequently during 
the day. For these records can 
be kept in the Safe rather than 
in the vault, and much time 
and many steps, spent in walk- 
ing to and from the vault, can be saved. 
In addition, the Diebold Record Desk 
Safe protects the valuable papers it con- 
tains, against fire and burglary. 

. . . 





Tell your customers about the new Die- 
bold Record Desk Safe. If you’d like 
further information about it, we’d be 
glad to send literature. Simply write to: 


SAFE AND LOCK COMPANY, Canton, O. 
OVER SEVENTY YEARS OF BANK SERVICE 











APRIL, 1931 


original and copied designs of embroidery, shoes, toys, 
house plans, lighting fixtures, furniture, lamps, textiles, up- 
holstery fabrics, ladies’ handbags, lace, wallpaper, dresses 
and designs of store fronts. Investigation has shown that 
piracy has spread into nearly every branch of the industrial 
world and that it must be stopped not only to protect the 
artist and the progress of American art, but for the pro- 
tection of legitimate business 
ansaicensiliicsialiadl 
How Seattle Concern Sells Greeting Cards 

O. G. Bayliss, merchandising manager of the Lowman & 
Hanford Company’s store at Seattle, Wash., has made an 
outstanding success of his end of the business. He has 
succeeded also in making profitable what is sometimes re- 
garded as the necessary lame duck of the stationery busi- 
ness, the greeting card department. He follows the prac- 
tice of advertising in newspapers consistently, his mes- 
sages being presented well in advance of the holiday period. 
In advance of St. Valentine’s day, for instance, he also 
shows window displays about a month before the day. 
These displays included material sent out by greeting card 
manufacturers, specially designed arrangements and plac- 
ards calculated to individualize the display. For the greet- 
ing cards, a center aisle in the store was used, instantly 
accessible to those tempted into the store by the advertis- 
ing and the window display. These displays were so placed 
that there was plenty of space about them and well ex- 
ecuted legible cards were arranged with an eye to the con- 
venience of shoppers. 

Mr. Bayliss has been successful in the use of the self- 
service steel rack in his store placed in the midst of a con- 
siderable area so that the display can be used to the best 
advantage in sales building —C. M. L. 

oscilla 
Compo Appoints Sales Representatives in West and 
Middle West 

The Compo Manufacturing & Sales Company, Westport, 
Conn., makers of stapling machines and staples for busi- 
ness office and industrial uses, has appointed the Western 
Wholesale Stationers, Ltd., 228 South Los Angeles street, 
Los Angeles, Calif., as agent covering California, Wash- 
ington, Oregon, Arizona and Nevada, and Frank J. 
Rooney, 208 North Wabash avenue, Chicago, IIL, as agent 
covering Illinois, Michigan, Indiana, Wisconsin, Minne- 
sota and Iowa. 

Negotiations are now in process with three or four 
other distributors in various parts of the country. The 
company is interested in establishing representatives in 
all territories. 

ee 
H. E. Waldron Addresses Jewelers 

H. E. Waldron, vice-president and general sales manager 
of the W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
was one of the speakers who addressed the annual dinner 
at Chicago of the National Association of Credit Jewelers 
in March, 

A display of the new “Autograph” line, as well as the 
new “Nameograph” engraving machine, received much at- 
tention from the jewelers attending the convention. 

Ge 
Field Folk Visit “Mimeograph” Plant 

Several representatives of dealers for the A. B. Dick 
Company visited the general offices at Chicago during the 
past weeks. These included Clarence R. Smith, of Clarence 
R. Smith & Company, Louisville, Ky.; George Marohn, 
The Book Shop, Inc., Joliet, Ill.; Fred Wiedmansee, Book 
Shop, South Bend, Ind. 

Strathmorean (Strathmore Paper Company)] In order 
to prevent further black-and-blue spots, and also to 
Hooverize on silk stockings, Mary Blush suggests rubber 
corners for all skids in the No. 2 finishing room. 
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‘120.00 


in prizes 





for better 





Fiber 


WINDOW DISPLAYS 


AND STORE SALES 


SEPARATE 
CASH AWARDS 


Three on Each of These Dates: 
June 30, Sept. 30 and Dec. 31, 1931 


To Be Judged b 
MR. ALBERT B ABRAMS _ 
The Modern Stationer 
MR. C; FOSTER BROWNING 
dvertising Counsellor 
NAR ERED READER 


Dept. Mar. and Decorator 
A. POMERANTZ & CO. 

















ae 
MATERIAL AND 
WINDOW TRIM 


FREE etx 


WRITE NOW for Entry Blanks and 
Complete Details 


NATIONAL FIBERSTOK 
ENVELOPE COMPANY 


429-447 Moyer St. 
PHILADELPHIA 











PENNA. 











138 





DECIDEDLY 


the most practicable 
paper fastening device 


SPEEISTENER 


Where can be 


found such 
economy ? 








“ ” FIRST COST is low. 
Babe” $3.00 Whatever model best 
Mississippi) meets the specific require- 


ment is most reasonable 
for the purpose. 


SUPPLIES cost less than 
for any other suitable 
binding, and can be ob- 
tained practically any- 
where. 


USER'S TIME. Speed 
Fastener takes up so little 
room that it can be kept 
right on the desk. Works 
faster than pins, clips or 
any other fastening de- 
vice 





USER'S EFFORT. Sharp- 


nese a ened staples pierce thick 
fastening wads of bond paper, 
$5.00 bristol board, etc., at very 


slight pressure. 


QUALITY OF WORK. 
Smooth, neat, secure pa- 
per fastening. Nothing to 
hook on to guides, fold- 
ers, etc., or pick up un- 
related papers 


UPKEEP—Speed Fastener 


is perpetually guaranteed! 





There is a Speed Fastener for every office stapling need 

bright, colorful, attention-getting. Dealers find that Speed 
Fasteners excel both in getting and holding business. Ask 
about Speed Fasteners and Speed Fastener co-operation 


PARROT SPEED 
FASTENER CORP. 


388 Broadway NEW YORK 
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Meetings and Dinners 
(Continued from a forward section) 


New York Typewriter and Adding Machine Dealers 

The fourteenth regular meeting of the New York Type- 
writer and Adding Machine Dealers Association was held 
at the Hotel Claridge, New York City, on Monday eve- 
ning, March 9. The entertainment, arrangement and re- 
ception committees for the National Typewriter Dealers 
Association convention to be held in New York City next 
summer were directed to increase their activities in order 
to insure the most successful meeting of the National Asso- 
ciation. To further the work, a special meeting of these 
committees was recently held, the meeting being attended 
also by the officers of the New York association 

At the fourteenth meeting above referred to, Henry 
Salant, a lawyer of New York City, guest of Mr. Convery 
of the Alcon Typewriter Company, presented an interest- 
ing talk on collection problems and suggested a unified col- 
lection agency by the members, so that greater efficiency 
might be obtained in collections and in the recovery of 
property at minimum cost. 

\ letter was received from C. P. Willoughby, traffic 
manager of the Royal Typewriter Company, a member of 
the committee acting in the name of the manufacturers, 
the National Typewriter Dealers Association and the New 
York Typewriter and Adding Machine Dealers Associa- 
tion. He advised that the official classification committee 
has not increased the freight rates on typewriters. He 
requested the privilege of using the name of the New York 
[Typewriter and Adding Machine Dealers Association in 
continuance of the work of his committee, and this request 
was unanimously granted. 

President Louis C. Neuberger next introduced L. Zant 
of the Victor Adding Machine Company, who gave an in- 
teresting demonstration of the company’s newest product. 
The demonstration was so well received that the president 
suggested a continuance of this practice on the part of 
other manufacturers associated with the organization. 

Attention of members was drawn to the new classified 
telephone directory, and it was pointed out that all prices 
have been eliminated on typewriter dealer advertisements. 

Ted Conger of the L. C. Smith and Corona Typewriters, 
Inc., told about talks with out-of-town dealers on the com- 
ing convention. He found widespread enthusiasm and 
believed that the association would have the largest and 
most enthusiastic convention it has ever held. Mr. Con- 
ger heartily seconded the suggestion that manufacturers 
demonstrate their products before the association, believing 
such demonstrations to be of great benefit to dealers by 
increasing knowledge of the product and methods of 
presentation 

At the conclusion of Mr. Conger’s remarks, the president 
extended the thanks of the association 

Mr. Tefft of the Tefft Typewriter Company made a plea 
for the continuance of the work for increased membership. 
The membership committee promised renewed activity. 
Cooperation on publicity for the next convention was 
promised by Mr. Wheeler of Office Appliances and Mr. 
Schulhof of Typewriter Topics. 

—— 
Stationers Association of New York 

\ very satisfactory crowd attended the regular monthly 
meeting of the Stationers Association of New York at the 
Arkwright Club, 320 Broadway, New York City, on 
March 16 

W. L. Jaques, regional governor of the Fourteenth Dis- 
trict of the National Stationers Association, and Louis C. 
Geils, president of the New York association, reminded the 
assembly of the Fourteenth District regional meeting to 
take place on Tuesday, April 21, at the Hotel New Yorker. 
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FORCEFUL AND 
FXTENSIVE CARTER 
ADVERTISING 


Concentrated on 

building business 

for you where 
business IS! 


Carter’s 1931 Spring advertising begins on April 18th 
in The Saturday Evening Post. 


In addition to the Post—System, Time, Judge, Busi- 
ness Week, and also Fortune, the remarkable new 
magazine, will carry this campaign all through the 
Spring. 

These magazines reach business men—and it is pri- 
marily to business men that the Carter message is 
addressed. 


This message is timely—convincing—and carries a 
real selling punch. 


When you start talking Carter’s, the way will have 
been paved for you. You will be talking to buyers 
who have already been impressed by a real message 
. . . buyers who are already half sold. 


Proofs of Carter advertising will be sent to you soon. 
You will see that these advertisements are selling 
Carter’s hard to the men you want to reach . . . and 
making this line easier for you to sell. 


If these proofs do not reach you shortly, write us and 
we will send them to you. 


The Carter’s Ink Company, Boston—Chicago—New 
York—Montreal. 


(*a ters 


PENS AND INKS 
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NOTICE 
OF 
INFRINGEMENT 


The United States District Court in New York holds 
Work-A-Day calendar an infringement of Kemp pat- 
ent Re. 16618, dated May 10, 1927 on the 


“EVER READY” CALENDAR 


As our patent has been held valid and infringed we 
intend to protect our patent rights and prosecute in- 
fringers. 


TYPO TRADING COMPANY 


(a subsidiary of Clark Loose Leaf Mfg. Company) 
65-67 Duane Street 
NEW YORK 


Manufacturers of “Ever Ready’ 


Calendars, Memo-Pads and Bridge-Pads 


OFFICE 
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(Continued from page 138) 
Through the courtesy of the Stationers Association of New 
District will receive 


A splendid pro- 


York every retailer in the Fourteenth 
one ticket without charge upon application 
gram has been arranged and it is urged that every retailer 
in this district be at hand to participate in the meeting. 

In honor of his sixtieth in the stationery 
business, Atwood E. Huber of Eberhard 
sented with an honorary membership in the Stationers As- 
sociation of New York. Mr. Huber, in response to the 
presentation and the hearty applause, made appropriate re- 
marks, speaking in retrospect and sketching briefly some 
of the first entered this industry sixty 


year ago, citing some of the differences between operating 


anniversary 


Faber was pre- 


conditions when he 
then and now. 

The assembly was privileged to listen to a reading of a 
discourse by Melvin A. Traylor, president of the First Na 
Bank of “Means for the 
Che discourse was very illuminating and was re- 


tional Chicago, on Revival of 
Business.” 


ceived well by the assembly. 


caaiilicnmaia 
Philadelphia Stationers Association 
Thirty-six stationers attended the meeting of the Phila- 
delphia Stationers Association on Thursday, March 12, at 
listened to an 


the Bellevue Stratford hotel, where they 


illustrated lecture on rag 


Fay of the American Paper 


and 
Robert C 


interesting sales process 
content paper by 
Company. The usual dinner preceded the business session. 
Lieutenant William H. Brooks, Jr., urged 
attendance at the approaching regional conference of the 
Wilkes-Barre on March 30 and 31. 


Industrial 


Governor 


third district at 
Mr. 
Group to secure from the stationery industry contributions 


Pomerantz, chairman of the Stationers’ 
to the unemployment relief fund said that the destitution 
is beyond all imagination and that the stationery industry 
The fund is 
All ex- 
been underwritten by five men, 


should take a prominent part in relieving it. 


conducted on a scientific and economical basis. 
penses of the drive have 
who have given over $150,000 to the cause. Every cent 


Mr. 


that he called a meeting of stationers recently where a 


contributed goes direct to charity. Pomerantz stated 


fine plan was devised, whereby both companies and em- 


ployees contribute. On motion, the association donated 


$100 to the fund. 


President Connell suggested that each stationer list his 
sverstock and forward such lists to other members. 

He stated that the next meeting of April 9 would be for 
active members only, where it is hoped to settle a few 
vital questions. 

The president called on Russell Ogden, who suggested 
that the plan already broached of using an uniform letter- 


head for collections, bearing the names of all the members 


of the association, has points in its favor. 

The president next requested Alvah Bushnell, chairman 
f the Allied Trades Committee, to introduce Mr. Fey 
This Mr. Bushnell did in his usual graceful manner. 


\fter a humorous introduction, Mr. Fay launched into 
an eloquent talk about the subject of paper and its place 
He said that the pendulum is swinging from 

back to rag pur- 


is a factor. He 


in civilization. 


sulphite papers content papers for all 


poses where permanence gave some illu- 


minating figures on the value of rag content paper, de- 


claring that 56°3 per cent of good printing job is 


in the idea; 33'3 per cent in the paper, its quality, finish 


every 


and color; 10 per cent in art work, design and color, and 
the rest in type style and layout. Business forms, he said, 
should be on rag content stock owing to its durability. 
Every sheet of rag paper carries sales value, personality, 
impression. He pointed out the difference in raw cotton 
papers and the tests which would determine the quality of 
He said that papers of the tenth, eleventh, 


such papers. 
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IT’S PROFITS 
YOU WANT in 
BUSINESS , ,. . 





But you can’t make much profit 
from a first sale. You make it 
from the customers who come 
back for the same merchandise. 
That’s why the Grand Prize 
line of carbons and ribbons are 
netting so many dealers so much 
profit. We make them so good 
—with Du Pont Dyes and the 
finest of cloth and tissues—that 
users develop into regular cus- 
tomers. 


Write for the GRAND PRIZE 
SALES PLAN. A postal with 


your name and address will do. 


Super- Write 


A new line of Carbons 
and Ribbons for those 


who demand the finest. 


W rite for samples. 


GRAND-PRIZE 





CARBONS and RIBBONS 


PaciFic CARBON AND RiBBON Mpc. Co. 
J. Francis O’Connor, President 
Head Office and Factory 
SAN FrRANcisco, CALIF. 


Boston Office: 
93 Federal St. 


1451 HARRISON Sr. 
Chicago Office: 
608 S. Dearborn St. 
San Francisco Office: New York Office: Los Angeles Office: 
149 New Montgomery St. 149 Church St. 406 S. Main St. 


Denver Office: he Flinders Lane, 
1030 15th St. Melbourne, Australia 
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SAN 


THE RECOGNIZED TYPEWRITER 








PAD 











QUIET « « CLEAN « « EFFICIENT 





Typists know the tiring drag that noise 
and vibration cut into their output; 
mechanics are familiar with the play 
developing in adjustments due to the 
impact of the carriage return which 
approximates a pressure of as much as 
sixty pounds to the square inch. 


State capitols, commercial schools, law 
offices, large corporations, public utili- 
ties, etc., use SANO Pads to reduce 
these annoyances to a minimum. 
metal top distributes the shock of operat- 
ing evenly over the entire surface of the 
pad. This top is easy to clean, prevents 
dust from sifting into the pad and pro- 
vides clearance for typewriter back- 
spacer. 


SANO Typewriter Pads fit every style 
of desk and every standard typewriter. 
A special model is supplied for the 
Noiseless Typewriter. 


There is no cut price competition in 
selling SANO Typewriter Pads. Through- 
out the United States it retails at the 
following prices: 





STANDARD TYPEWRITER MODEL « « « $2.50 





NOISELESS TYPEWRITER MODEL « « « $3.00 











SAN O 


TYPEWRITER PAD CO. 


Second National Bank Bidg. 
Wilkes-Barre, Pennsylvania 


OFFICE APPLIANCES 
twelfth and fourteenth centuries are still extant and serv- 
iceable. Mr. Fay presented three reels of moving pictures, 
taking his audience through a part of the process of paper 
making with special emphasis on the care used in selecting 
and testing rags, inspection of finished papers, etc. Em- 
phasis was laid on the research laboratory. At the con- 
clusion of his talk, Mr. Fay answered many questions and 
received a rising vote of thanks.—C. H. 
—— ae 


Illinois Booksellers and Stationers 

Promptly on the morning of May 5, at the Hotel Wol- 
ford in Danville, Ill, the gavel will announce the opening 
of the sixteenth annual convention of the Illinois Book- 
sellers and Stationers Association. 

For the office supply dealers ene of the foremost authori- 
ties in the United States will discuss store layouts and 
arrangements together with a brief consideration of mer- 
A. J. Luther of Chicago is the man. 
for various 


His 


chandise budgets. 
His much 
trades in twenty-seven from 
subject is “Merchandise Display and Budget.” 

Miss Ruth Leigh of New York City will talk on “Book 
Miss Leigh has done considerable work 


done research 


States 


organization has 


coast to coast. 


Merchandising.” 
in this field in the east and has spent a full year at it for 
the National Association of Book Publishers. 

O. H. Cheney, vice-president of the Irving Trust Com- 
pany of New York City, will talk on the national book 
survey he is making for the National Publishers Associa- 
tion. This survey has already brought out facts unrecog- 
nized heretofore. 

H. R. Viot, purchasing agent of the Caterpillar Tractor 
Company, will talk on “A Purchasing Agent Looks at the 
Dealer.” His remarks will present unusual if not startling 
facts to dealers and salesmen alike. Mr. Viot was an 
executive of the General Motors Corporation before going 
to the Caterpillar Tractor. 

Mrs. Nelle M. Shedd of Danville will talk on the subject, 
Mrs. Shedd is a business as well as a 
She shops in Chicago and likewise in 
fortunate position to 


“Our Customer.” 
social purchaser. 
Danville, and is in a particularly 
compare different sized cities and types of stores from the 
angle of what she expects as a customer and what she 
finds that pleases her as well as what does not. 

A feature of the meeting will be the pictorial demonstra- 
tion of the manufacturing and merchandising of stationery 
by the Eaton, Crane & Pike Company. There will be the 
merchandise as heretofore, several of the manu- 
facturers planning to displays characterized 
novelty and different. 

There will be a special luncheon on Tuesday noon for 
salesmen and manufacturers only, in charge of the North- 
west Travelers Club, which will report the results of the 


exhibit 


put on by 


luncheon discussions to the convention afterward. 

W. E. Smith of Smith & Marshall, Harry Jennison of 
the Weis Manufacturing Company, and Larry Goodhand 
of the Oxford Filing Supply Company constitute the com- 
mittee in charge of the luncheon. 

One of the most important things to come up at this 
convention is a proposition to let the Illinois Booksellers 
and Stationers Association act as an independent district 
for the National Stationers Association and the American 


Booksellers Association. With more and more stores 
changing to the combined type, handling both books, 
stationery and office supplies, the discussion of this 


proposition becomes more pertinent. This is the type of 


store the association is principally composed of. It is 
believed that Chicago and St. Louis office supply dealers 
would be better served by belonging to the Illinois Asso- 
ciation than they are under the present arrangement. 
Their problems are basically the same. “We are closely 
knit geographically and think the same about our interests, 
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Milwaukee No. 860 E. L. Chairs were selected for their beauty and exceptional comfort. 


The Directors’ Room of the First National Bank of Chicago. 


Interiors of Beauty 
Demand Chairs of Beauty 


Fine Offices and Directors’ Rooms deserve fine chairs. They not only com- 


plete the ensemble but they add thet sense of top quality appreciated by owners 


and callers. 


Whether for executives or general office workers, every Milwaukee Chair is ap- 


preciated for its feeling of fitness, its richness of design and desired comfort. 


The beautiful new Milwaukee Chair Catalog offers you excellent sales help. 


























THE MILWAUKEE CHAIR COMPANY || 4 e, 


For Over Half a Century Makers of Fine Chairs 






Executive Offices and Factory 
MILWAUKEE, WISCONSIN Q 


Member of the Wood Office Furniture Associates, Inc., whose work it is to promote better offices through the use of wood. Rs OF Rex 
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ROBARCO 





Qualities—rulings—bindings—sizes 
to meet all requirements 


STOCK BOOKS—6x9 and 4?x9 
60 or 80 leaf—full count 


SPECIAL sizes—bindings—imprints 
—promptly to order 





May we submit prices and send catalog showing all grades and rulings? 


ROCKWELL-BARNES COMPANY 


1511 WEST 38TH STREET CHICAGO, ILLINOIS 


Display Globes of the 
World ... Profit by 


Quick Turnover... 


s ¥ trade will buy Globes of the World. 
There is an established public demand for 
them—ready for you to turn into a profit. 

A Globe of the World is no longer a novelty in the 
home, office, and library. Nor is its use confined to 
the student. 

The whirl of daily events has made folks world- 
minded . . . and they like to know where something 
is going on as well as what is going on. They use a 
good Globe of the World to help visualize the news 
. . . to better comprehend the march of progress. 
Alert parents realize the value of a Globe of the World 
in the education of their children. 

As a piece of furniture, it imparts a cultured, re- 
fined environment to the home, library, or office. 

For nearly a half century Weber Costello Company 
has been making Globes—good Globes . . . building 
into them the beauty that modern taste demands .. . 
making them authentically correct and up-to-date in 
every detail. 

There is quick turnover and profit for you in the 
Weber Costello Globes. A few models conspicuously 
displayed, will convince you that they are quick sellers! 


Send now for our catalog, “Globes of the 
World.” It describes and illustrates a beautiful 
line of Globes. Address Department G-448. 
































THE 
POMFRET 
Attractive and 








sa ae Weber Costello Co. 







or office. 





ry, 


<> Address Department G-448 
Chicago Heights, Illinois 
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for which reasons,” said President Jacquin, “we feel that | 
in this manner the Illinois Association would be of great- | 
est value both to dealers and to the two national associa- | 
The Booksellers Association 


sanctioned proposition, subject to 


American 
the 


tions concerned 


has officially the 


approval of their national convention in Philadelphia in 
June. The National Stationers Association has not and 
will not at present take any action on the matter officially. 
It was discussed at their board of governors meeting in 
February and no action could be taken because of pro- 
visions in the present by-laws. The Illinois Association 


to take the and discuss the matter 


If the membership thinks well of it and passes 


is going initiative at | 
Danville. 
the proposition, it will be 
meeting at Milwaukee in June for approval or rejection. 
If at this the 


dealers, then the proposition must go to the national meet- 


put up to the sixth regional | 


those present meeting agree with Illinois 


ing in October for a final ratification.” 

The 
will be presided over by W. E. (“Bill”) Smith Smith | 
& Marshall Company, Chicago, he of the famous team of 


banquet and dance, 
of the 


“Bill and Joe” (Hildreth) who are always welcome at 
every convention. 
Something About Danville 

Here are a few notes about Danville as published in 
the Booksellers and Commercial Stationers News: 

A thriving city of forty-eight thousand people in the 
heart of the finest farming section in the United States. 

An industrial city having an annual payroll of over 
fifteen million dollars, paid by fifty-two manufacturing | 
plants to over ten thousand happy workers 

During 1929 seven new plants located in Danville 
Twenty-four plants increased their payrolls $1,225,260. 


They 


increased their investment by adding $3,260,867 new capital. 


increased their employees 836. Thirty-five plants 

A city of home owners and a good place for business. 
The hub of the two greatest Mid-West states—lIllinois and 
Indiana. 

With the C. & E. L., 
Wabash railroads, also the Illinois Traction and Southern 
Limited bus lines, it 

Hard lead to 
Easily in 


Big Four, New York Central and 
is easily accessible. 
Danville from every direction 
kind of Plan to 


drive over Monday afternoon, May 4, and be there for a 


roads 


accessible any weather now 


comfortable night and xd convention start. 


a gor 


Foreign Trade Convention at Buffalo 


The second annual Foreign Trade Convention was held 
at Buffalo, N. Y., on Thursday, March 26, at the Hotel 
Statler. The success of the first or 1930 convention was 
such that a second convention this year became inevitable. 


The convention was sponsored by the Buffalo Chamber of 
( 


porte rs’ 


ommerce and its affiliated organization, the Buffalo Ex- 


\ssociation in cooperation with the United States 
Bureau of Foreign and Domestic Commerce and local com- 
mercial organizations 

A distinguished 
Walter Platt C 


Trust Company of Buffalo, a former president of the In 


committee was appointed headed by 


oke, chairman of the board of the Marine 


ternational Arbitral Tribunal on Interpretations; member 


of the Dawes Reparation Commission, etc. There was an 


astonishing of speakers who internationally 


I ) 


array are 
rominent 

The activities of the convention included an address of 
welcome by Charles E. Roesch, mayor of Buffalo; business 
Fred M 


of the Bureau of Foreign and Do 
An address was presented by Walter 


session presided over by Rayburn, district man- 


ager of the local office 
mestic (¢ 


Rastall, chief 


ommerce¢ 
S of the machinery division Department of 
Washington, and Peter Milenaar, export man 


Lockport 


_ommerce, 


ager of the Upson Company, \ noonday fea 


which will include the meeting, | 


PROFIT BUILDERS 
FOR THE STATIONERS | 








Cor More Than 3O Years 
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Your Telephone Directory Is 
YOUR PROSPECT LIST 


OR more than thirty years there 

has been an increase in the num- 
ber of telephones installed each 
year. For more than thirty years there has 
been an increase in the number of Burns 
Telephone Brackets sold each year. Now 
every stationer has a greater opportunity 
than ever to increase his profits through the 
sale of telephone brackets. ARE YOU 
GETTING YOUR SHARE? Why not get 
information on the new Dial Bracket? 
Prices and discounts on all Burns Telephone 


Brackets, too. USE THE COUPON. 
AMERICAN ELECTRIC COMPANY 


INC. 








State at 64th Street CHICAGO, ILL. 


AMERICAN ELECTRIC COMPANY, Inc. 
6403 So. State St., Chicago, Ill. 


Send us information, prices and discounts on the new Burns 
Diel Telephone Bracket. Also other Burns Telephone 
Brackets. 
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Wagemaker Co., Pat. July 30, 1918, No. 1273960 


NEW PROCESS 
IMPROVES THE 
BEST CELLULOID 


ANGLE TAB 


A Positive Angle (Visibility). 


Free Insert Channel between two 
layers of celluloid (Easiest to 
change). 


Clear Celluloid Window (Colors 
do not reduce visibility). 


All Colors (Including black). 


No Right Angles, Eyelets or Loose 
Celluloid (To tear or catch 
papers). 


Wide Insert for Large, Bold Type. 
Neat, Goodlooking and Everlast- 
ing. 


Special Window Display Boxes, attractively 
labeled, for the proper display and featur- 
ing of these tabs, as well as our regular 
printed slant tab and Duplex System, are 
available. Send for cuts illustrating these 
effective displays. 





“The Line of Least Resistance’”’ 


GRAND RAPIDS, MICHIGAN 
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ture consisted of an international luncheon under the 
auspices of the Rotary Club of Buffalo with clubs of the 
twenty-seventh international Rotary district cooperating. 
This noonday meeting was addressed by Wallace Thomp- 
son, journalist, author and editor-in-chief of a prominent 
engineering publication circulated in Latin America. 

Speakers of the afternoon included Frank R. Eldridge, 
executive vice-president of the American Manufacturers 
Association; John R. Ojishei, president, Trico Products 
Corporation 

\ feature of the closing session was an open foreign 
trade forum in which other trade experts participated. 
Knotty export problems were discussed. 

The business sessions were followed with an _ inter- 
national banquet where Col. Cooper, Consul General Camp- 
bell and others spoke. 

—_—o— 
Washington Typewriter Men Progressive 

Four new members were added to the rolls of the Wash- 
ington Typewriter Dealers Association during February, 
according to a report by Secretary G. J. Johnson. Those 
admitted were Black & King Typewriter Company, Ever- 
ett; H. D. Baker & Co., and The Bennett Typewriter 
Company, Tacoma, and F. L. Kershaw of Spokane. 

Mr. Kershaw of Spokane enclosed a letter with his 
application informing the association of plans to form an 
organization modeled after the original Typewriter Deal- 
ers Association of Seattle. 

Since reporting typewriters pawned in Seattle pawn- 
shops the following machines have been recovered by the 
respective firms: 

Machines 
Recovered 


? 


Washington Typewriter Company......... 3 
Underwood Typewriter Company... 1 
Remington-Rand Company ............... l 
Northwest Typewriter Company...... + 

Ss 


ie ls Se I akan Vent eseweatese 
L. C. Smith & Corona Company........... l 
Wholesale Typewriter Company........... 
Lowman & Hanford Company............. 2 


OR he ee dk ei TTT CT TTT CTE eT FA) 

At a feature weekly meeting in February the members 
were entertained by Mr. Goodrich, a former typewriter 
dealer, who demonstrated several tricks and recited a num- 
ber of humorous stories. 

Members voted to adopt an official letterhead and en- 
velope, and the secretary was instructed to create one 
which will be used in all correspondence starting March 15. 
—J.C.J.M 

——— 
International Association of Blue Print People to 
Hold Convention 

The fifth annual convention of the International Asso- 
ciation of Blue Print and Allied Industries will hold its 
annual convention at Cleveland, Ohio, on May 25 to 27 in- 
clusive 

\ circular letter just received from Vice-President E 
Schuettner of St. Louis, gives some advance particulars 
presented in an original and interesting way. The body of 
the letter follows: 

“Our Cleveland convention will deal with such problems 
of the industry as clearly concern its present condition and 
future progress. 

“There will be no Wailing Wall erected at convention 
headquarters. Sacred as that revered place is to adherents 
of a great religion, it has no counterpart in the setting of 
our fifth annual convention. 

“The convention will be a way station on the Oregon 
Trail of business. The rough going of 1930 has been 








APRIL, 1931 147 


YO 
















NO 
TROUBLESOME 
SACK 






LARGEST 
INK 
SUPPLY 







s > 
eft 
sa . AY 











INK-O-GUARD 
PREVENTS 32 <a 
LEAKS 








SELF 


““ CLEANING 
A FILLER 
VISIBLE 


o 
a INK 
RESERVOIR 
















Five brand new pen advantages 
that really mean something 


And of course the Sager is selling as a new fountain pen has 
never sold before. It has five construction advantages that are 
more than talking points. They are selling points, because they 
replace the weaknesses common to all other pens. Sager (1) 
cannot leak—absolutely cannot leak, (2) has no troublesome 
rubber sack and therefore (3) the largest ink capacity, (4) has 
that ink supply visible at all times, (5) self-cleans and fills in 
one motion. Here is the most outstanding profit opportunity 
in the pen industry. Let us tell you about our plans for dealers 


today. The Sager Pen Company, 36 South State Street, Chicago. 














SAGER 


THE PEN THAT CARRIES ItTS INK WELL 
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EIBRIEFBINDERS 


two sets of tangs 


P (actual size see 
riche hand fen) OTHING to take out and 
are eyeletted to ; 
ay the gusset. Either put back, nothing to get 
et lost, nothing to waste time, in in- 
to whether sheets 


are added at back serting and removing papers from 




















tents of binder. (It isnot po = Oe this really new and striking improvement in binders for 
sets.) In right hand flap is sh tual siz : 
inet Skene. alibales ate actual size of Briefs, Theses, Reports, Proposals, etc. 
| : | ———h | Made of durable, leather-like paper stock impervious to 
| , '\ | A 
| , | moisture and finger marks, OXFORD BRIEFBINDERS carry 
| | ° small tangs which are eyeletted to the gussets of the folder 
| a} / (see diagram at left) entirely eliminating and out-moding brief 
| | | | covers with detachable fasteners. Title panels are hot-die 
| | embossed in two tone color effect. 
SA oe 
a ¢* ¢ ¢ 
SIZE: 115,;6x9, for sheets 11x82, standard punching, for 3 holes, 41/4" centers. 
+ - —— - —— — _ — —— Ree- 
The Oxford Handi-File Oxford 





Ring Book Index Sheets 





SE: 
i | -—— 
| Made of extra fine grade heavyweight Oxford blue 














manila. 3,” blank tabs in 5 positions, punched 7 





holes to fit both 3 and 7 ring books. Collated in sets 


of 5 (1 row of tabs) and packed 20 sets (100 sheets) 





in strong, 2 piece boxes. 











Tough Oxford Red-Fiber stock is securely STOCK FOR SHEET ; 

folded and bound into this handy two-pocket NO. SIZE [ 

file. In business office as well as in the class- See Cae 73/,.x5 . 

room it has numerous uses and is ideal for ; . 

° . . 23/ 1 9g \ eceeceeecceecees gl 4x5! 9 ° 

carrying papers about. Folded size 84gx11'4, d + aay 

50 files packed to the box. Oxford catalog 11 V ce eeeerereeeces 914x6 

number HF 2150. BDV wccccesecsesene ll x84 [ec 
All items strongly boxed and beautifully labeled in the i 
usual Oxford Blue, Gray and Gold color combinations. ° 

OXFORD FILING SUPPLY CO., 500 Driggs Ave., BROOKLYN, N.Y. J 





These are but a few of many popular OXFORD SPECIALTIES for school 


supply stores. Send for samples and prices. 
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passed. Wagons have been repaired. Horses and stock 
fed, watered and rested. Men have renewed their strength. 

“They will now get together at Cleveland to talk things 
over man to man, to hear reports of their committees and 
officers, and to learn from the scouts of industry what lies 
ahead. And then, once more for the long, long trail that 
follows the sun and is the way of progress. 

“The program of the convention has been organized in 
that spirit. It includes speakers of national repute as stu- 
dents of future trends in business. It is also well balanced 
with excellent entertainment. 

“All members of the industry, whether members of the 
association or not, are invited to meet with us, to take part 
in the discussions, and to share in the benefits of the pro- 
gram.” 

a 

Linweave Association Holds Annual Convention 

The Linweave Association, the annual convention of 
which was held at the Hotel Pennsylvania, New York City, 
on February 14, elected the following officers for the en- 
suing years: President, J. W. Zimmerman, The Standard 
Paper Company, Cincinnati; vice-president, Noble Gillette, 
Chicago Paper Company, Chicago; secretary-treasurer, J. 
H. Brewer, Storrs & Bement Company, Boston. Max 
Greenbaum, Beekman Paper & Card Company, Inc., New 
York City, was elected to the executive committee repre- 
senting District No. 1. 

The convention was presided over by E. V. Johnson, 
general manager of the United States Envelope Company. 
Fred A. Williams, Linweave manager, was in charge of the 
sales, advertising and promotional sessions. The Linweave 
sales contest cup for the largest percentage of increase in 
sales was awarded to J. B. Jones of the Western Newspaper 
Union. Eva Ware Beckwith, retail store stylist, addressed 
the convention. 

Linweave distributors enthusiastically received the new 
and distinctive method of sampling Linweave papers and 
printings through a remarkably beautiful limited edition of 
printings. Among the new items announced were Lin- 
weave Florentine, a supreme quality of wedding paper 
stock, and Romney, a laid paper with a distinctive felt 
finish. 

An increase of 212 per cent in the number of consumer 
advertisements was announced. More consumer maga- 
zines will be used this year, with a schedule of advertise- 
ments extending practically throughout every month of the 
year. 

Executives from the advertising agency, Batten, Barton, 
Durstine & Osborn, presented the advertising campaign, 
which features the sponsorship of such authorities as “The 
Wedding Embassy,” and Emily Post. 

a 
Cleveland Typewriter and Adding Machine 
Dealers Elect 

The annual meeting and election of officers of the 
Cleveland Typewriter and Adding Machine Dealers Asso- 
ciation was held at the Hotel Olmsted. There was a good 
attendance. Leo W. Adler, president, presided. Dinner 
preceded the business session. 

The election of officers resulted as follows: Leo W. 
Adler, reelected president; L. A. Pierce, vice president; 
Al. Schlecht, secretary and treasurer. 

There was a hot discussion regarding rental and repair 
charges which took up most of the evening. To meet 
present business conditions the price of rentals has been 
dropped to five dollars for three months and adjustments 
made on repair charges. 

The protest made by the association in regard to the 
enforcement of the licensing ordinance by the police de- 
partment has apparently been effective, as there has been 
no further action taken. Under its terms dealers in used 
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Quality Storage Equipment 
For Greater 


« « « SALES » » » 
STORAGE CABINET 








Style 
No. 
5105 


In the 5100 Line of 
Storage cupboards 
and Wardrobes the 
doors are united se- 
curely to the frame, 
thus forming a rigid 
unit and preventing 
sagging or misfitting 
of doors. 

The strong frame as- 
sures true swinging 
doors. 





Outside 
Dimensions 
36” Wide, 78” High, 18” Deep 
Double-Door Combination Ward- 
robe Cupboard 


Style 
No. 
5116 


The nickel 
and ebony 
finish handles 
add to the ap- 
pearance of 
the cabinet. 
The smooth, 
neat appear- 
ance of the 
outside is due 
to the ab- 
sence of pro- 
jecting bolts 
or rivets on 
the frame. 
36” Wide, 78” 

High, 18” Deep 
The 5100 Line of Cabinets come in a wide range 
of sizes and combinations. 





DEALERS: Write us today for descrip- 
tive literature, prices and discounts. 
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mMEC.CcO. 
BALDWIN PARK, CALIF. 

















It’s Easy..... 
to Staple 30 Sheets With a 


HOGE STAPLER 


“BLUE KNOB” No. 3 


It is just as simple to staple thirty 
sheets, with a Hoge as it is two 
Penetrates wood or fibre with the 
same ease. Press the plunger 
gently, or strike it a quick blow, 
the results are perfect. It meets 
every requirement of the most 
critical organization. Operates 
smoothly and quickly, without 
clogging. Hoge’s written guaran- 
tee is enclosed with each machine. 
What more can a stationer want to 
hold his customers? 

Order a sample—see this sturdily built 
Hoge in action—if it doesn’t fulfill all your 
expectations, send it back. 

Your jobber can supply you. If not, write us. 
THE HOGE MANUFACTURING CO. 
23-25 EAST 21ST STREET, NEW YORK 
USE COUPON BELOW 


THE HOGE MANUFACTURING CO., A 

23-25 East 21st St., New York. 

Please send me a Hoge Stapler No. 3 for trial, with privilege of 
return, if not acceptable. 


BPD on n'0'0n0b00b66060600000060000000600806 600500 066066e008 
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typewriters would have had to keep a record book con- 
from whom the 
for the use 


taining names and addresses of those 
machines were purchased, serial numbers, etc., 
of the police. 

President Adler made a short address thanking the mem- 
bers for his reelection to office for the third term. He 
stressed the need of cooperation and fair business dealing 
between members and urged a full attendance at meet- 
ings.—A. E. D 

—— 

Stationers Association of Northern New Jersey 

About two hundred people, representatives of dealers, 
wholesalers and manufacturers, joined hands in the merry- 
making at the eighteenth annual banquet of the Stationers 


Association of Northern New Jersey, held at the Elks’ 
Club, Newark, Tuesday, March 17. 
The delightful surroundings, excellent banquet, enter- 


tainment and all that went with it bore testimony to able 
handling by the banquet committee, headed by Martin Es- 
coffer. 

The entertainment consisted of a half dozen excellent 
vaudeville features, including dancers, singers, etc. 

A number of interesting prizes were given out, donated 
Bell Station- 
Eaton, 


by the following companies and individuals: 
ery Company; Dennison Manufacturing Company; 
Crane & Pike Company; J. E. Linde Paper Company; C. 
Howard Hunt Pen Company; I. D. L. Manufacturing Com- 
pany; Oxford Supply Company; Parker Pen Company; S. 
S. Stafford, Inc.; S. E. & M. Vernon; L. E. Waterman 
The Wahl Company; Smokador Manufacturing 
Company; Baker Printing Company; E. N. Plates; R. R. 
Grover Brothers; H. Lindenmeyr & Sons; Wilson- 
American Pad & Paper Company; Art 
Thaddeus 


Company; 


Brant; 
Jones Company; 
Steel Company; Stationers Specialty Company; 
Davids Ink Company; George Stedman. 


a 
New York Office Appliance Managers Meet 

An interesting meeting of the New York Office Appli- 
ance Managers Association was held on March 9 at the 
Uptown Club in New York City. 

In keeping with the program outlined the early part of 
the association listened to an 
address on the subject of Technical Education by R. D 
Calculating Machine Company. Mr. 


this year by President Price, 


Bryan of the Monroe 
Bryan outlined the advantages of a factory training course 
for salesmen entering the office equipment field, pointing 
out that such training not only lessens turnover in the or- 
ganization but greatly increases the effectiveness of the 
salesmen covering any particular territory. 
the use of a questionnaire which they send to their own 
on prob- 


He suggested 


men at regular intervals and include questions 
lems pertinent to their own industry. Answers received 
to these questions are frequently incorporated in the com- 
pany’s training courses for new men. 

The meeting was interesting and one of the best attended 
which has been held for some time. 

en 
Chicago Typewriter Dealers Listen to Royal 
Demonstrations 

The regular monthly meeting of the Chicago Typewriter 
Dealers Association was held at the Chicago Press Club 
on March 10. Dealers and salesmen present were profit- 
ably entertained with a Royal typewriter demonstration 
by Mr. Roberts, 
man in the Chicago territory. He outlined and demon- 
strated important features of the machine and emphasized 
the necessity of getting the prospect’s interest and sug- 
gested ways of accomplishing this result. That typewriters 
cannot be sold on guesses and hunches was well demon- 
and the idea was brought home to the listeners 
salesman must know it. 


a Royal specialist, who is the star sales- 


strated, 
that in order to sell a product, the 
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Mound round the 
Business World 





Consider the trigger. It has won the battles of 
the world for ages—it has made history. But 
“peace hath her victories no less renowned than 
war’ and this story has to do with a trigger of 
peace. 


As the Minute Man of Lexington astounded 
the autocratic world with his democratic trigger, 
so PRESS-TO has startled the world of business 
with its dynamic defiance to the reign of two- 
boosters. PRESS-TO has struck out on a fresh 


trail to independence from hampering tradition. 
As completely as the modern high power re- 


peating rifle obsoleted the flint-lock, PRESS-TO 
eclipses the two-booster binder and makes it as 
out of date as yesterday's newspaper. With a 
single, trim-looking trigger that puts brute strength 
under control of your little finger, PRESS-TO'S 


TRUSSELL MANUFACTURING CO. 
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a 


unique, exclusive, patented construction replaces 
the inconvenient, awkward, hard-to-operate dou- 
ble booster. And, in PRESS-TO you have rug- 
gedness, grace and beauty—a rare combination. 

If your competitor stocks PRESS-TO before you 
do, what chance will you have to sell an obsolete 
item against it especially when the price is the 
same? But if you stock before he does—well, 
that's just his hard luck. 

Pull the trigger that will wake up your cus- 
tomers to the fact that here at last is something 
new and revolutionary in ring binders—the first 
real improvement since ring binders were in- 
vented. Get your ammunition—stock PRESS-TO 
now and be right up in the front rank with the 
thousands of other live dealers who are going 
over the top as the tide of demand turns to 


PRESS-TO. 


23-29 Cottage Street 
Poughkeepsie, N. Y. 
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A New Folder Line 
That Will Bring More Business 


PN 
Three Weights. 
Four Cuts. 
FEF Letter and Legal Sizes. 
Your trade will 


recognize this great 
folder value. 
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Northern 
Spruce 


Kraft! 











ONDITIONS in the paper trade have made it possible for Shaw- 
Walker to specify and get a grade of Kraft folder stock far 
superior to any folder stock ever before made available to buyers 

of indexing supplies. It is made of Northern Spruce stock, to our precise 
specifications. Ordinary, unselected wood pulp is not used, nor is any 
ground or mechanical wood. You will find cheaper Kraft folders on the 
market, but do not be misled by the name. Our Kraft stock is produced 
under strict supervision, with rigid tests all along the line for stiffness, 
tearing qualities, uniform thickness, uniform color (no coloring com- 
pounds are used), entire lack of odor, lack of fuzz and smoothness of 
surface. Our Kraft folders will keep their life and stiffness indefinitely. 
They will not “dry out” and crumble with age. Taking everything into 
account, including price, we say without fear of contradiction, that these 
Kraft folders represent the greatest value on the market today. 


HAW-WALKER 


Te: Shaw-Walker, Muskegon, Michigan 


Please send us samples and prices on your New Kraft Line of Folders. 
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Dealers and their salesmen will also profit from similar 
demonstrations on machines of other makes. 

The meeting was an interesting one and after some dis- 
cussion following Mr. Roberts’ talk, a motion to adjourn 
was carried. 

—- ——~<—__- —— 


Ottawa Stationers Meet to Organize Association 

Interest has been rife for some time among local sta- 
tioners of Ottawa on the subject of the organization of a 
stationers’ association in that city and attention has been 
given to the associations now in operation in Montreal, 
Toronto and Winnipeg. Following out this matter a few 
of the stationers of Ottawa met on Thursday evening, 
March 12, at the Laurentian Club to receive further in- 
formation respecting the workings of these associations 
from the officers of the Montreal organization. 

The following members of the local stationery trade 
were present: J. Evans and H. G. Kert of Evans & Kert; 
H. W. Powis and A. G. Powis of Powis Brothers; George 
E. Abbott of Thorburn & Abbott; R. W. Hutchings and A. 
S. Patrick of Hutchings & Patrick; A. J. Ames, W. A. 
Armstrong and G. R. Smith of Instruments Limited. 

The guests of the evening included William F. Dawson, 
president of the Montreal Association; L. A. Frederick, 
secretary-treasurer, and Lindsay Warner, past secretary- 
treasurer of the Montreal Association. Both Messrs. Daw- 
son and Warner are also members of the National Sta- 
tioners Association of the United States and Canada. 

The gentlemen from Montreal gave valuable information 
respecting the workings of the Montreal Association and 
after some discussion, it was decided that an Ottawa asso- 
ciation could well be formed to the advantage of all con- 
cerned. At the suggestion of A. J. Ames of Instruments, 
Ltd., seconded by J. Evans of Evans & Kert, a motion was 
adopted to the effect that an association of Ottawa sta- 
tioners and allied trade be formed under the name The 
Stationers Association of Ottawa. This motion was carried 
unanimously. A provisional board of directors was ap- 
pointed to carry out further developments and provisional 
officers and executive committee were appointed as fol- 
lows: President, J. C. Hope, James Hope & Sons; first 
vice-president, J. E. Evans, Evans & Kert; second vice- 
president, George Abbott of Thorburn & Abbott; secre- 
tary-treasurer, George Smith, Instruments, Limited. Exec- 
utive committee: Fred White, Ontario Hughes Owens 
Company; Allan McColl, Allan McColl Limited; Arnold 
Powis, Powis Brothers; R. W. Hutchings of Hutchings & 
Patrick; A. J. Ames, Instruments Limited. 

Mr. Warner left with the meeting a copy of the by-laws 
in use by the Montreal Stationers Association, a copy of 
which is to be sent to each member of the new organiza- 
tion. Mr. Dawson, in his talk, gave an interesting descrip- 
tion of a suggested retail price list now almost universally 
in use in Montreal, and Mr. Frederick gave in detail an 
account of the working of the Internal Credit Bureau. 

The new organization held another meeting at the Lau- 
rentian club on Thursday, March 19, when further progress 
was made in the work of organization. 

The following permanent officers were elected at the 
meeting last above referred to: President, J. E. Evans of 
Evans & Kert; first vice-president, Mr. Thorburn of Thor- 
burn & Abbott; second vice-president, L. White; secre- 
tary-treasurer, George R. Smith of Instruments, Ltd. Di- 
rectors: Fred White, Allan McColl, Arnold Powis, Mr. 
Hutchings and A. J. Ames. 

The meetings will be held at the Laurentian club of 
Ottawa every Thursday evening with a dinner served at 
6:45 P. M. The association is organized similarly to sister 
associations now successfully operated in Montreal, To- 
ronto, Winnipeg and Vancouver, and the objects of the 
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FEXcELLENT 


SERVICE 








TYPEWRITER PARTS 
TYPEWRITER TOOLS 
RUBBER PLATENS 























Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 
of Ames service. By concentrating their 
needs in one order, they save valuable 
time and much trouble and expense. 











Ames branch offices are located con- 
veniently for quick service. Orders for 
tools, platens and parts are shipped 
within twenty-four hours of time re- 
ceived. Our service is for the trade 
only; we leave the retail field entirely 
to our dealers. 










If you buy AMESCO platens, you know 
we give every order utmost attention; 
why not obtain the same service for 
typewriter parts and tools? Remem- 
ber that 











Ames Means Excetcent Service 


AMES 
SUPPLY 
COMPANY 


564-572 W. Randolph St., Chicago 


Branch Office and Export Dept., Bran Office 
50 Lispenard St., New York 583 Market = San Francisco 


Great Britain Office: 
79 and 80 Queen Street, London 
















Ltd, 
C. 4, England 











Sectional Post Binder with Vulcanized Fibre Covers 


A New Line of 
Fibre Covered 
BINDERS 


No leather, corduroy or can- 
vas to wear out—no board 
to break or crumpled cor- 
ners. Instead, life lasting 
hard covers, all metal or fibre 
backs — all with durable 
piano type metal hinges. 
These new Fibre Binders 
embody features of con- 
struction that will appeal 
instantly to your trade. 
Available for pen or ma- 
chine posting Ledgers, 
Post Binders, Prong Bind- 
ers and Visible Books. 
Send for Booklet. 


Exclusive Agencies 
We have a very at- 
tractive exclusive 
agency proposition 
for active dealers. 
Write for catalog and 


full details. 


2eOHCO 





LOOSE LEAF 











|EQUIPMENT, 


THE C. E. SHEPPARD CO. 
271 VAN ALST AVE. 
LONG ISLAND CITY, N. Y. 





OFFICE APPLIANCES 


| ‘association are similar to those of others in Canada, its 





purpose being to promote and foster a feeling of friend- 
ship and fraternity among the members of the trade and 
by regular meetings to afford opportunity to discuss topics 
of business interest with a view to securing a uniformity 
of trade customs and to do all such things as may appear 
to be of benefit to the trade. 


i 
Friends Dine Mr. Hepburn 


Former business associates and friends of Alexander 
Hepburn tendered a dinner to him on March 13 in a room 
arranged for the purpose at the Boston Chamber of Com- 
merce. The dinner took place just a few days before Mr. 
Hepburn’s departure on an extended pleasure trip cover- 
ing an indefinite period during which he will go about this 
continent and stop at places he has always aspired to visit. 

The dinner was informal and advantage was taken of the 
opportunity to present a gift appropriate for the occasion 
from men who had been associated with Mr. Hepburn 
for some time and particularly those formerly connected 
with Adams, Cushing & Foster, Inc. 

During Mr. Hepburn’s career of forty-five years in the 
stationery business, he has been employed by only two con- 
cerns, the first period of employment covering twenty- 
nine years, having been with the old concern of Mathias 
Plum of Newark, N. J., where Mr. Hepburn went to work 
as a boy in 1885. When that concern retired from busi- 
ness, he became associated with Adams, Cushing & Foster, 
Inc., at Boston, as manager of their retail business. Here 
he has been for the last sixteen years, the last year and a 
half being spent at Ward’s attending to the same duties, 
following the consolidation of Ward’s and Adams, Cushing 
& Foster, Inc. 

Mr. Hepburn says that he has not missed a week’s pay 
since he came into the business. Eventually he plans to 
make his home in Boston, much to the gratification of his 
many friends in the trade and in social life in that city 

annie 
San Francisco Dealers Adopt Code 

H. J. Hastings, president of the San Francisco Type- 
writer Dealers’ Association, states that the dealers, both 
members and non-members, in San Francisco have sub 
scribed to the code of trade practices drawn up by W. G. 
Chamberlain, vice president and western division manager 
of the Wholesale Typewriter Company, and recently 
adopted by the Los Angeles dealers. The San Francisco 
trade is very optimistic as to the beneficial results, believing 
it will be profitable both in trade and in good will. An 
informal good-fellowship meeting was held at the Elks’ 
Club, in which all dealers participated, during which the 


new code was discussed fully 


—— 

Malcolm Heads Carbon and Ribbon Exchange 

George F. Malcolm, vice-president and general manager 
of the F. S. Webster Company, Boston, Mass., was elected 
president of the Carbon and Ribbon Exchange at a recent 
annual meeting, succeeding Albert H. Olmsted of the 
Crown Ribbon & Carbon Manufacturing Company, Roch- 
ester, N. Y. 

The Exchange has always been fortunate in its selec- 
tion of officers, many of the ablest men in the industry 
having served upon its staff 

—_—~> 
Mr. Thum Recovers from Illness 

‘Tom” Thum of Thum’s, Rock Springs, Wyo., is at his 
desk again after a month’s illness. He has remodeled his 
store, greatly improving its appearance and its convenience 
to customers and staff. 


If you are not in tune with your environment, if you are satisfied that 
the trouble does not lie in you, but the conditions surrounding you, why 
just pinch yourself and work yourself into a more pleasing life condition, 
and please do not say you cannot do this now, because others no smarter 
than you have done it.—The “‘Y and E’’ Idea (Yawman and Erbe Manu- 
facturing Company). 
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More than 


1,000,000 Prospects 


will read this advertisement 
" for Wood Office Furniture.. 


HIS year, again, W.O.F. A. 

is advertising the exclusive 
plus qualities of wood office 
furniture to millions of prospects 
in every line of business . 
prospects who will be receptive 
to the consideration of new 
equipment and new installations 
of wood office furniture. 














Effective, interesting adver- 
tisements in leading magazines 
with a total circulation of over 
1,000,000 assure that the story 
of wood office furniture will be 
read by your own prospects. 


This advertising is just one 
step in the progressive adver- 
tising and merchandising cam- 
paign being conducted by Wood 
Office Furniture Associates. 
Thousands of copies of the illus- 
trated booklet, “Planning the 
Modern Office in Wood,” are 
being sent to people everywhere 
interested in better, more effi- 
cient offices . . . sales manuals 
are available for every retailer 
to help turn prospects into cus- 
tomers. 


Take advantage of this valu- 
able assistance. Use the W. O. 
F. A. merchandising aids . 
profit by W. O. F. A. adver- 
tising. 

r A 5 
Write today for complete details of 
the sales-increasing aids W. O. F. A. 


will be glad to supply to wood , 
office furniture dealers. : w caveen 
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Elliott-Fisher Accounting Machines with 


DIRECT SUBTRACTION 


* 
ae strikes another 
blow at the cost of securing daily figure 
facts and the time it takes to get them. 
This time it’s direct subtraction. All 
that’s necessary now in subtracting is 


the depression of the subtract key. 





Located just at the left of the keyboard, 





A light pressure on 
the Subtract Key is 


prt so en the subtract key can be depressed and 


locked while both hands remain in 

position to write. 
Greater speed and ease and increased 
Elliott-Fisher “NEWS” simplicity of operation accompany the 
NEW Direct Subtraction—convenient key lever operation new Elliott-Fisher improvements. Pick- 


NEW Actuator = sturdy...dependable...with lighter key action ing up credit balances, clearing column 


NEW Column Registers — more visible, with large black nu- 
merals on white dials 


totals and adding or subtracting in the 


NEW Crossfooting Register — easier to see...easier to operate same or different columns is “straight” 
NEW Credit Balance Signals — oblique figures plus “CK” ; : 
identification work now. Figures are easier to read... 
—and ther NEW t . . 
ata ils neal ne work is more accurate...the account- 


ing process from beginning to end is 


marked by more economy. 


Elhiott-Fisher 


Flat Surface Accounting-Writing Machines 
PRODUCT OF UNDERWOOD ELLIOTT FISHER COMPANY 
Marketed by General Office Equipment Corporation, 342 Madison Avenue, New York, N. Y. 
Sales and Service Everywhere 


“UNDERWOOD, ELLIOTT-FISHER, SUNDSTRAND...SPEED THE WORLD’S BUSINESS” 
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(New Machines and Devices—Continued from page 31) 
Bates Junior Index Announced 

The Bates Manufacturing Company, 20 Vesey 

New York, N. Y., has announced the Bates Junior index 

as the latest addition to the Bates line. The Junior index, 

here illustrated, 

telephone 


street, 


has 365 spaces for names, addresses and 
It operates in the 


numbers Same manner as 





THE BATES JUNIOR INDEX 


the standard Bates telephone index, a red line on the 
paper indicating, as the knob is turned, the initial letter 
of the surnames that appear in the opening at any specific 
time. The Junior index is finished in bronze only. It is 
recommended particularly as an advertising gift, with a 
name plate affixed in the space below the window. 


——_<— 

Orpin Home Desk Fitted for Portable Typewriter 
An interesting feature of the Orpin home desk, made by 
the Orpin Desk Company, 121 Medford street, Charles- 
town, Mass., is that it is designed particularly for the use 





ORPIN TYPEWRITER DESK FOR THE HOME 


of a portable typewriter. As is apparent in the accom- 
panying illustration, the upper right hand drawer pulls for- 
ward, bringing the typewriter into position for use. The 
drawer front, operating on a hinge at the lower edge, falls 
into a horizontal position, where it is held by a bronze 
link. The typewriter drawer mechanism works easily, and 
when the drawer is extended, holds the machine rigidly in 
typing position. 

These home desks are available in mahogany, walnut 
and maple, in both single and double pedestal models. 

———— 
New Machine Folds Letters, and Inserts 
and Seals 

A new device capable of folding, inserting and sealing 
letters at the claimed rate of 50,000 an hour, has just been 
perfected by S. J. T. Price, chief accountant of Mercer 
University, Atlanta, Ga. 

Three patentable features are included in the machine— 
folding the paper, feeding the envelope, and inserting the 
letter and sealing the envelope. The paper is fed auto- 
matically from a basket into a set of rollers which fold it 
twice. At the same time an envelope is taken from a con- 
tainer to a platform, where it is opened, the paper inserted, 
and the envelope sealed. 

Mr. Price began work on the device while at Alabama 





“YY our New Catalog 
Is Beautiful” 


—from an old Corry- 
Jamestown customer 


“r" enn HEAVY CHANNELS 
REINFORCEMENT 





lr you have not received your 
copy of the new Corry-James- 
town Catalog (and you will not 
have received it unless you are a 
customer or have made a special 
request for it), you should send 
for a copy at once. 





Corry-Jamestown has taken 
advantage of the present times 
to put into production refine- 
ments and improved features resulting from a long 
period of experimental work and extensive research. 
With the “Steel Age,” the “Viking” and the 
“Armor” lines, Corry-Jamestown dealers are equipped to 
meet any and every competition. 


The New “Viking” No. 700, for example, is a new 
quality and capacity at a surprisingly low cost. The 
“Armor” is a better case than ever—built to our idea of 
“Excellence for the Price”—to meet the growing recogni- 
tion that big and small business 
can realize savings in buyin 
several styles of cases for "ait 
— requirements instead of 

ng one grade without con- 
sidering how it will best service 
a special purpose. 
Use the Coupon and get your 
Catalog Today. Address 
CORRY - JAMESTOWN 
MFG. CORP., Corry, Penna. 
Cable Address CORJAM. 
Warehouse Stocks Carried in 
= York 


The New No. 601 

“ Armor’—Better than 

ever—at no change in 
price. 























Corry. TEEL. “JA FURNITURE 


CORRY-JAMESTOWN MFG. CORP., Corry, Penna. 
Please send me copy of New Catalog, Price List and Discount Sheet. 





(Pin This Coupon to Your Letterhead) 
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DEALERS! 
Over 
3,100,000 
are reading 
Heyer 
Rotary 
Letter- 


graph 
ads, like 









or Drawn 


the one 

: COMPLETELY 
partially EQUIPPED 
shown 
here, in 


COLLIERS, 
TIME, 
SYSTEM 


and other 

magazines. 

Many 

e ~~ See Yous Stationer 
inquiries or Mail Coupon for 


10-Day Trial Offer 
come to us. 


Wherever 
we have 
a dealer 
we refer 
inquiries 
to him. 


Are you 


getting 
your 
share of 
sales? 
Send for 
our 
Dealer 
Proposi- 


tion. 


tne HEYER DUPLICATOR CO. nc 


Established 1903 | 
945 W. Jackson Blvd. Chicago, Ill. | 


Cleartype Dry Stencils and Supplies for All Duplicators | 
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Polytechnic Institute in 1922. The advent of the “window 
envelope” made it necessary to completely change part of 
the machinery, with the result that it has only now been 
perfected after a period of nine years. 

The machine will, however, do the work of a score of 
human hands, and will be a valuable aid in office work. 


J. H.R. 
—_——_ <> -—— 


A-S-E Announces Improvements in “Master” and 
“Popular” Lines 


The All-Steel-Equip Company, Inc., Aurora, III., has in- 
creased the width of its “Popular” line cabinets, which is 
its lower priced unit, from 34 inches to 36 inches, and 
heights in both “Master” and “Popular” lines are now 78 
inches and 66 inches. Other improvements consist of 
changes in the handles and locks. 

The new handles are all chromium plated and are of 


the vault type. They are modern in design and are attrac- 





A-S-E STORAGE CABINET SHOWING NEW MODERNISTIC HANDLES 


tively tapered. Their shiny appearance contrasts nicely 
with the dark green finish of the cabinets 

The new lock, now standard equipment on all A-S-E 
cabinets, is of the grooved key, disc tumbler type. It is 
chromium plated and is fastened to the inside of the door, 
eliminating the appearance of bolt heads on the front of 
the cabinet. The lock is not masterkeyed, so that the 
owner knows just who has access to the cabinet. Dupli- 
cate keys can be ordered at any time by the owner of a 
cabinet, if desired, by referring to the key and lock num- 
ber that is on the front of each lock. 

The improvements in the A-S-E cabinets have no effect 
on the prices 

ae ae 
Arlac Introduces New Duplicating Machine 


The Arlac Stencil 418 Fourth 
Pittsburgh, Pa., has placed on the market a new dupli- 
This machine 


Corporation, avenue, 
cator known as the Noiseless Tempograph. 
is manufactured by Milo Harding Company, Limited, Los 
Angeles, Calif. 

The “noiseless” feature is an innovation in the dupli- 
cating field. It is achieved in the Tempograph by the 
elimination of gears, pulleys, belts, etc., reducing the num- 
ber of moving parts to a minimum. The machine is auto- 
matic in operation. It is offered at a low price for a 
machine of this type. 

The Tempograph is portable and has features of auto- 
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The NEW BATES Featherweight 


a SS 


_MULTIPLE MOVEMENT NWS 





Here is the most radical departure in number- 
ing machine construction—the last word in extreme 
lightness, combined with strength and durability, that 
enables the operator to produce the maximum of work 
with the minimum of fatigue. 

The weight of this new machine has been cut almost 
in half. The frame is made of beautiful permanent 
mahogany Bakelite, reinforced with brass inserts. /f 
through accident or misuse it should ever break, we will 
replace it free of charge. 

The Featherweight Bates now takes the place of the 
Bates Multiple Movement machine. Furnished in the 
same styles and ‘capacities; it-will carry the same list 

prices and discounts. The Bates Trade-in Policy will 
likewise apply without change. 

The new Featherweight Bates wiil appeal to your 
customers not only because of its lightness, but also 


because of its easy, efficient, and silent operation. 


THE BATES MANUFACTURING CO. 
Orange, New Jersey New York Office, 20 Vesey Street 








LIGHT AS A FEATHER—STURDY AS AN OAK—SILENT AS THE SPHINX 











Stenographer’s 


Cabinet 


i 


+ 


i 





—y 


—— 
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Terrell is more than a name— it's the mark of a good piece of merchan- 


dise sold by a good dealer. 


And that's not all. 


Every Terrell Storage 


Cabinet sold means a satisfied customer—a potential buyer of additional 


Terrell equipment. 


Take the intermediate size Terrell Cabinet brought out last year for 
instance. Here's a cabinet 72 inches high, 34 inches wide and 18 inches 
deep with a particularly fine door construction, special 3-way lock, shelves 
adjustable on 3-inch centers without tools and a whole host of other much- 
wanted features. At its low list price any good dealer can sell this cabinet 
And what's more, they are making good 


—a lot of them are selling it. 


money when they do it. 


Remember this is only one number. The Terrell line is well developed; 
it is broad; there's a Terrell Cabinet to meet every storage equipment re- 


quirement. 


catalog gives the facts—and the facts are worth getting. 


you a copy? 


CTE 


ELb 


There is no storage problem that Terrell cannot solve. Our 


Shall we send 


TERRELL’S EQUIPMENT CO., Grand Rapids, Mich. 


Counter 





Height 

ié 
i] oats 

» | 


4 . ™ {_ — 


File 
Height 
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matic self-inking and automatic feed. The latter mech- 
anism feeds one sheet at a time regardless of weight of 
paper, without adjusting for varying thicknesses. The 
machine employs the enclosed drum self-inking principle. 
Ink refilling is done simply by squeezing ink from a tube, 
the nozzle of which fits snugly into a hole provided in the 
cylinder. By loosening two screws the ink drum can be 
removed and another containing ink of a different color 





THE NOISELESS TEMPOGRAPH 


can be substituted. Extra drums are provided at a nom- 
inal cost. 

Each machine is equipped with an automatic counter 
which registers up to 9,999. The printing surface permits 
every size of work from postcard to legal. A single im- 
pression is made by a single swing of the cylinder handle, 
instead of the customary two revolutions. A two-year 
guarantee accompanies each machine. 


SANTOR COMPANY | 


WE QUAKER NON 











MELIND INDEXED MOULDING STAMP.—The indexing fea- 

ture for moulding mounts is as effective as that for handle 

stamps, as described on Page 173 of the March issue of Office 

Appliances. The celluloid protection for the index impression 

is firm and permanent, even though the hand comes in contact 
with the celluloid every time the stamp is used. 








A New Large Size “Ingento” Card Cutter 
The Ideal School Supply Company, 8316-40 Birkhoff 
avenue, Chicago, Ill., has brought out a new thirty-inch 





“INGENTO” TABLE CARD CUTTER 


, 


“Ingento” cutter for use on larger papers and cardboards. 
The new cutter is mounted on a table that measures 
30%x30% inches. The legs of the table are removable 
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The New 


DELOUZE 
“Fast Mail” 


SCALE 


The continual progress and ex- 
tension of airplane postal service 
creates an ever widening market 
for this type of scale. Its positive 
action and easy reading are partic- 
ularly convenient for rapid mail- 
ing. 





The ‘‘Fast Mail’ Scale has a 
capacity of nine ounces by half 
ounces and is very sensitive and 
accurate. It is provided with an 
improved adjustment for balanc- 
ing beam—just turn ball slightly 
under beam. It is artistically 
designed, constructed of cold 
rolled steel, handsomely finished 
in French gray enamel with brass 
mountings. Balance poise and 
scale beam are of brass with 
graduations distinctly marked. 
Dealers supplied through leading 
service wholesalers. 


DELOUZE 
MANUFACTURING 
co. 


232-242 East Ohio Street, CHICAGO 
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LIKE TO MAKE MONEY? 
Sell PRESSTEEL 


VERTICAL and VISIBLE 
INTER-LOCKING FILES 


Units added as needed 





The Interlocking Rod Does It 


SELL THE GROWING CONCERNS OF TO- 
DAY AND REAP INCREASING PROFITS 
FOR YEARS TO COME 


Pressteel Units, because of their interlocking 
feature, oer many aavantages to file users. A 
an be started with a single unit and 
each unit sold means more to follow. The inter- 
locking rod securely locks each new unit to 
previously purchased units to form compact, 
uniform, rigidly assembled cabinets. This unique 

yf expansion permits the assembly of 
units of like and dierent sizes in combinations 


compiete nie 


method 
_— ' 7. | 


to suit any requirements 


Pressteel Visibles 
comodine the utmost tn 
convenience ana 
C y Also inter- 
ocking, they are eas- 
ily expanded and new 
units can be purchased 
to keep peace with 
increasing recoras 
An accurate and high- 
ly eHicient visible file 
which handles more 
caras in less space 
Only 17 inches deep 
can be used on desk and stored in any standard 
safe. 





Don't pass up the profit on Visibles in your locality. There 
is increasing demand and we protect your business—we 
sell to dealers only. Put in a sample display of Pressteel 
Vertical and Visible Unit Write for price listand catalog. 


THE PRESS PRODUCTS COMPANY 
DERBY, CONNECTICUT 


New York Offices 52 Vanderbilt Ave. 
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A shelf below the top pro- 
vides a means for storage of paper and cardboard and a 
hinged shelf under the blade catches trimmings when cut 


off. The table is made of selected birch, finished in a nat- 


ior convenience in shipping. 


ural color. Its height is thirty inches. 

The blade cuts a full thirty inches. It is made for heavy 
duty work and will cut heavy cardboard, light metals and 
The blade is of tem- 
pered steel. Other metal parts are finished in black en- 


\ spring holds the handle at any desired 


cloth, leaving a smooth, clean edge 


amel, baked on 
height 
—— 
Hedman Offers Improved F & E Certifier 
[The Hedman Manufacturing Company, 1158 Center 
street, Chicago, IIL, is distributing an improved model of 
the F & E Lightning certifier. With the new model, the 


amount and date are perforated as well as imprinted, the 





F & E LIGHTNING CHECK CERTIFIER 


ink thus being impregnated into the fibres of the paper. 
[his makes the entire imprint ineradicable. In addition 
to providing greater protection for certified checks, the 
new certifier has a greater ease of operation than former 
models 
a 
Art Steel Shows Two New Typewriter Tables 
The Art Steel Company, Inc., 300 East One Hundred 


he 
and Forty-fifth street, New York, N. Y., has commenced 


ay aS 





NEW “ASCO” TYPEWRITER TABLE 


distribution of two new steel typewriter tables. Both 
tables are twenty-six inches high. No. T624 is sixteen 
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This is pre-eminently the Age of Steel. In every 
phase of human activity, our faith in the 
efficacy of STEEL is boundless. For the act of 
penetration STEEL has no substitutes! 


We fight with STEEL bayonets; we cut with STEEL knives; 
we sew with STEEL needles; we bore with STEEL drills; we 
rip with STEEL saws; we bind with STEEL rivets. 


The SONOMOR STEEL BANK PIN had to come! Had we 
not developed it, it would have become necessary to INVENT 
it. Big Business needs it, accepts it, demands it, because— 


There are only three prime requisites in a perfect bank pin: PEN E- 
TRABILITY—RUST-RESISTANCE—ECONOMY. SONO- 
MOR BANK PINS possess all of them: Perfect needle points; 
a triple plating of a quality and lustre not yet duplicated by other 
manufacturers even in their brass pins; TRUE ECONOMY— 
not only from 16% to 23% lower in LIST PRICE, but MORE 
pins to the pound than common brass pins, MORE perfect 


points to the box! 


Midway in price between the cheap adamantine pins that are worthless for 
true bank pin usage and common brass bank pins that are TOO EXPENSIVE 
for the soft-pointed service they render, SONOMOR BANK PINS stand alone 
in quality—the supreme bank pin of triple plated STEEL! 

To ACCREDITED STATIONERS we offer complete SELF-PROOF of every 
statement and claim made in this advertisement. Write at once for the terms 


of this offer. It will bring you immediate dividends. 


THERE ARE desirable DISTRIBUTOR franchises. Our rigid DEALER 
POLICY guarantees our dealers ADEQUATE PROFITS. We invite inquiry 


SONOMOR BANK PINS come inall standard sizes from 00 to 7 


THE CHRYSLER BUILDING of New York, 
modern miracle of steel—77 stories high, 1046 feet, 
‘4 inch from ground to tip of flag . There are 
20,961 tons of structural steel used in ils construction 
—391881 rwets. The outside of the lower is of 
non-tarnishable Nirosta steel. 


WILLIAM PRYM 


of AMERICA, Ine. 


223 W. Jackson Blvd. 505 Eighth Ave. 
CHICAGO NEW YORK 
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e ople are turning 
to Rem ington ortables 





fe 
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Laila S are turning the Remington 


P ortable to P, rotits 


THE reliable Remington Portable has 
fast become the favorite writing ma- 
chine of the American public. With 
good reason, too. It is the smallest, 
lightest standard keyboard typewriter 
made yet it is sturdy enough to stand 
even the hardest abuse. 


Outfitted at no extra cost with a wide 
variety of special keyboards, it appeals 
particularly to the doctor, the engi- 
neer, the dentist, the musician, the 
chemist, the lawyer, the realtor, the 
librarian and members of other pro- 
fessions who appreciate a typewriter 
that writes their language. 


Now finished in attractive color com- 
binations and housed in handsome 


colored cases, the Remington Portable 
offers you profit possibilities that no 
other machine can present. 


Moreover Remington Portable dealers 
are supplied with a full line of dealer 
helps that are proven trade attractors. 
If you are already a Remington dealer, 
you'll want the latest counter cards and 
window display material. If you're not 
a Remington dealer, don’t overlook 
this chance to learn all the facts on 
the Remington Portable. Mail the cou- 
pon today! 


Remington Rand 


BUSINESS SERVICE 
BUFFALO. NEW YORK 


Remington Portable 








Portable dealer helps. 


Send me full details on what it 
means to be a Remington Port- 


REMINGTON RAND BUSINESS SERVICE Inc. 
Buffalo, N. Y. 


Send me the newest Remington 0 ae ee 





Address_ — —_ 





O.A.-4 











- 
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inches wide and twenty-four inches long. No. T634 is 
eighteen inches wide and thirty-four inches long. The 
smaller table has one drawer and the larger one a drawer 
and a sliding shelf. The finish is olive green. Tops are 
of the solid ledge type. The tables are of knock down 
construction and are easily assembled, a screw driver be- 
ing the only tool required. 
ee 
Rolled Coin Tray Added to “Y and E” Line 

The Yawman and Erbe Manufacturing Company, Ro- 
chester, N. Y., has added to its line a coin tray for rolled 
coins for the use of banks, theaters, traction companies, 
railroads and business houses generally, handling large 
quantities of decimal coins. The tray saves space and time 
for bank tellers, allowing ample space for average require- 
ments without occupying much space on the counter. Each 
tray provides compartments for pennies, nickels, dimes, 





NO. 5146 ““Y AND E’’ ROLLED COIN TRAY 


quarters and half dollars, and is provided with drop handles 
at the ends, and covers, with locks. The outside dimen- 
sions are 19(wide)xl0(high)x4(deep) inches. The finish 
is standard “Y and E” olive green. 
—_ ———~ 
Esperanto Again 

The Universal Esperanto Association of Buffalo, New 
York, has gotten out a very interesting four-page circular 
discussing what Esperanto is, who uses it, and what im- 
portant bodies recognize the language. These include the 
International Peace Congress; the International Union of 
Wireless Telephony; International Telegraphic Union; the 
League of Nations; the Government Aerological Observa- 
tory at Tateno, Japan; International Commission on 
Pharmaceutical Nomenclature, and other organizations. 

A brief but interesting discussion is presented on the 
teaching of Esperanto in schools and why everyone should 
learn the language. The final page of the folder presents 
reproductions of a large number of guide books which 
are printed in Esperanto for the benefit of tourists. 

ee 
Office Equipment Register for 1931 

The 1931 issue of the Office Equipment Register, which 
is a valuation schedule of used mechanical office equip- 
ment is now ready for distribution. The price is $1.50. 
The Register consists of a pocket folder with apertures or 
pockets on the inside of each of the two folds bearing 
holders giving minimum price (allowance) valuations of 
various used office machines. Section one covers adding 
calculating machines; section two, typewriters; section 
three, billing and bookkeeping machines, and section four, 
addressing, dictating, duplicating, stamping machines, etc. 

This Register may be obtained from the Reliable Type- 
writer & Adding Machine Corporation, 303 West Monroe 
street, Chicago, III. 

EO —— 


Earl Sopher Moves to Nebraska 
Earl Sopher, formerly with the Casper Stationery Com- 
pany, Casper, Wyo., is now connected with the Brown 
Stationery Company at Scottsbluff, Neb. 

















400% RETURN ON AN INVEST- 
MENT should be music to the ears of 


any business man. This is how William 
Carter & Company (underwear, not inks) 
got it. Carter’s had a perpetual inventory 
that used to keep11 girls posting 50,000 
entries every month. They installed 
Postindex Visible Files. Now 9 girls 
can make 90,000 entries monthly. OFF- 
SET SIGNALLING, the simple Postindex 
card-spotting system, cut one entire 
operation. Salaries saved paid for the 
complete files in the first 3 months— 
paid 400% return the first year. Spring 
this one on your next prospect and 


watch his interest in Postindex jump. 


TO RESPONSIBLE DEALERS: 
We are prepared to assign 
a few desirable Postindex 
franchises. Write today for 
prompt attention. 











Drawer Cabinet 
Postindex Visible Files 


Sostindex 
Visthle files 


“4 SIDES TO WRITE ON” 











A Division of Art Metal Construction Company, Jamestown, N. Y. 
MAKERS OF THE COMPLETE LINE 
OF STEEL OFFICE EQUIPMENT 


* w 














166 




















DO WE REST 
WHILE SITTING? 


Noau WEBSTER’S definition 
of the act of sitting is “to rest upon the haunches.” 
The haunches, he explains, are the “lower and 
posterior extremities” of the trunk. 

IT naturally follows that to rest in 
a sense of being comfortable, on a flat seat, could 
not have been accomplished in Webster’s day any 
more easily than at the present time. 

IN this present age of achievements 
and a knowledge of body mechanics a way to 
make the entire human body comfortable when 
sitting has been perfected. Each normal person 
whose body is not badly distorted, can be just as 
happy to-day when seated in a carved-wood seat 
of correct shape, size and height, as when stand- 
ing erect. The heart and all other organs of 
life function without interference, permitting the 
process of recuperation to bring about that condi- 
tion which Webster termed rest. 


Copyright owners: Earl Thompson Posture Seating, Inc. 


NO. 2600 CP 


The PURPOSE of this Posture 
Chair is to DELAY fatigue and PREVENT 


exhaustion to Sedentary Workers. 


Catalog will be mailed upon request 


Jasper Seating Company 
Jasper, Indiana 


Chicago Representative 
JOHN W. MESSIMORE 
Telephone Longbeach 4821 1467 Catalpa Ave. 
CHICAGO, ILL. 
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Oregon Typewriter Dealers Develop Strength 

The Typewriter Dealers Association of Oregon, of which 
Earl Kessler is president, Maurice Friedland is vice-presi- 
dent and D. B. Doane is has devel- 
oped into one of the strongest organizations of its kind 


secretary-treasurer, 


in the state and according to a statement in a recent letter 
by Mr. Doane, every member is personally elated with the 
results accomplished. The association meets the first and 
third Monday evenings of every month in Portland, Ore. 

The members include sixteen of the leading typewriter 
concerns and office supply houses in the city of Portland. 


icici 
New Dictaphone Branch at White Plains 
Dictaphone Sales Corporation announces the opening of 
a new branch office at 836 North Court building, White 
Plains, New York. A. W. the New York 
sales office will be in charge. 


Donohoe of 





WEDDING BELLS 


Salsman-Montgomery 

On March 19, Frederick H. Montgomery, president of 
the United States Ozone Company, Chicago, procured a 
marriage license at Waukegan, IIl., to wed Mrs. Alice K. 
Salsman, president of the Rockwell-Barnes Company, 
paper jobbers and dealers in office and railway specialties, 
also of Chicago. Mr. Montgomery told a reporter of The 
Chicago Tribune that no date had been set for the cere- 
mony, but that would be determined upon the return of 
Mrs 





Salsman from Portland, Ore., where she had gone on 


a business trip. It was her expectation to be home by 
Saturday, March 21. 
Mrs. Salsman entered the employ of the Rockwell- 


Barnes Company many years ago in a minor capacity. She 
rose to the presidency a few years ago and recently re- 
the company to larger quarters. It employs 190 
Mrs. Salsman lives at 180 East Delaware plac« 
Montgomery at the Medinah Athletic Club. 
— ———~<G 
Warren-Eisemann 
Charles R. Warren announces the 
daughter, Cleo, to Alvin Eisemann on Saturday, February 
Mr. and Mrs. Eisemann reside 


moved 
pe rsons 


Mr 


and 


marriage of his 

7, 1931, at Shreveport, La. 

at 1147 West French place, San Antonio, Tex. 
Millon-Lewis 

Lewis, who is connected with the Dallas Office 

was recently married to 


R. N. 
Supply Company at Dallas, Tex., 
Miss Rosie Mae Millon. Mr. and Mrs. Lewis have estab- 
lished their home at 4320 Cedar Springs road, Dallas 





a. 8 F oe & 
Kimball’s Great-Grandson 
Newton Kimball, Second, son of Mr. and Mrs. 


Newton C. Kimball, and great-grandson of Prof. J. N. 
Kimball, for many years manager of the international type- 


of * 
Prof. 





James 


writing contests, greeted the world on January 18, 1931, 
weighing in at seven and one-half pounds. 

Office Appliances offers its very best felicitations to the 
young lad and his admiring relatives. 

———— 
Master Dunning of Davenport 

Mr. and Mrs. Worden M. Dunning, Davenport, Iowa, 
are enjoying the company of a lusty boy, their first-born, 
The young chap is 
now, but sus- 


who arrived at their home in March. 
rather oblivious to the commercial world 
picions are entertained that he will follow the footsteps of 
his father, who is a representative of the “Ediphone” 


organization. 
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INDUSTRIOUS ITALY USES 


STANDARD 


Announcing 
A NEW FILE=-A LOWER PRICE 


Exceeds in value any low priced file 
now on the market 


Full Roller Extension Suspension 

Cast Bronze Hardware 

Reinforced Drawers Box Heads 
Increased Filing Capacity 

Reinforcing Spreaders Between Drawers 
Cap Top 

7A6 In. Front Edge 

Reinforced Case and Base 

Positive Locking Followers 

Baked Enamel Finish 


You Would Not Believe That a File of Such Quality 
Would Carry a Price so Low. 


DO NOT FAIL TO INVESTIGATE AT ONCE 


THE STEEL FIXTURE MFG. CO. 


Topeka, Kansas 








OFFICE APPLIANCES 


“MODERNIZE YOUR OFFICE 





with 
Motorized Appliances 


OW is the time to inventory your office. And 
when you make that study, consider motorized 
office appliances. Modern motorized appliances help 
reduce routine office costs, speed up reports, and 
may effectively increase sales effort. 


When purchasing motorized office appliances, specify 
G-E fractional-horsepower motors. These efficient, 
dependable power units are designed and built for 
either a-c. or d-c. operation. G-E fractional-horse- 
power motors are always “‘modern’’; adequate manu- 
facturing facilities, backed by far-sighted research 
and engineering, keep them always a step ahead. 


G-E application engineers are continually codperat- 
ing with appliance builders to give them exactly the 
right motor—to give you the best possible service. 


You'll find the story of modern motors extremely 
interesting; why not ask your nearest G-E office 
to tell you about them? 


There's a G-E fractional-horsepower motor, electrically correct, and highly efficient, to drive each appliance on this list—and others: 


Adding machines 
Addressing machines 
Auto callers 
Automatic typewriters 
Accounting machines 


Billing machines 
Binding machines 
Blueprint machines 
Bundle tiers 
Bookkeeping machines 


Cancelling machines 
Calculating machines 
Card punchers 
Cash-carrying machines 
Cash registers 

Check endorsers 

Check writers 

Check protectors 


JOIN US IN THE GENERAI 


Sorting machines (cards) 


Clock winders 
Coin-counting machines 
Computing machines 
Coin-wrapping machines 


Dictating machines 
Duplicators 


Embossing machines 
Engraving machines 
Envelope-opening machines 
Envelope-sealing machines 
Erasing machines 


Fans (for desk) 

Fare boxes 

Film-washing machines 
Folding machines (paper) 





Gluing machines 


ELECTRIC PROGRAM, 


BROADCAST 





EVERY 


Key-cutting machines 


Letter openers 
Labeling machines 
Letter presses 


Mailing machines 
Meters (postage) 
Mimeograph machines 


Sealing machines 
Stamp-cancelling machines 
Stenciling machines 

Stock quotation boards 
Stitching machines 


Tape moisteners 
Tape-pulling machines 


Multigraph machines Telegraph machines 
Package-sealing machines Tickers 
Package-wrapping machines Typewriters : 
Paper-box machines Typesetting machines 
Ticket counting 


Payroll machines 
Perforating machines 
Photograph printers 
Postal permit machines 
Printing machines 





Registers (sales) 


SATURDAY EVENING 


ON A NATION-WIDE N.B.C. 


Tabulating machines 


Venders (ticket) 
Voting machines 


Wrapping machines 
210-120 
NETWORK 


GENERAL@® ELECTRIC 


SALES AN D 


ENGINEERING 


SERVICE 


PRINCIPAL 


CITIES 
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Gunlocke Publishes Impressive Catalogue 

A nine by twelve, stiff covered catalogue of business 
furniture, containing nearly 200 pages of illustrations and 
descriptive matter, was recently put into circulation by 
the W. H. Gunlocke Chair Company, Wayland, N. Y. The 
cover, done in a semi-modernistic manner, is of a mottled 
green with contrasting blocks of silver gilt on which appear 
the name and address of the company in black letters. 
Superimposed on the cover is a colorful illustration of a 
modern office. 

The catalogue is divided into two general sections, one 
devoted to Gunlocke matched office furniture suites and 
the other covering the general line of Gunlocke chairs. 
There are also sections showing directors’ room furniture 
and leather upholstered furniture. 

In illustrating the suite lines the catalogue is so made 
up that it can be opened to three page spreads, the third 
page folding in from what is normally the trimmed edge. 
In this way all the items in the suite are pictured before 
the reader at one time. 

Prefacing each matched suite display are brief informa- 
tive statements of the origin and spirit of the designs of 
which we quote two examples. 

“William and Mary—The period of William, named for 
the reign of the monarchs whose rule was established in 
1689, saw the introduction of the ‘Age of Walnut.’ Com- 
fortable chairs, too, became the ideal of the designer, for the 
contours were shaped to the human form for the first 
time.” 

“Adam—tThe greatest contribution of the Adam Brothers 
to the art of furnishing was their insistence that furniture 
should be in keeping with the room design. Perhaps this 
fact strongly influenced their work, which was in direct 
contrast to their contemporaries. Consciously they fea- 
tured decoration rather than form, actually created a re- 
vival of the classic.” 

Other periods mentioned are “Colonial,” “Italian Re- 
naissance,” “Georgian,” “Tudor,” “Early Colonial” and 
“Charles the Second.” 

At the back of the catalogue, following the numerical 
index, are two pages to which are affixed samples of the 
different kinds of leathers used in the upholstering of Gun- 
locke chairs and davenports. 

Printing throughout the book is done in sepia ink. Half- 
tones from photographs are pleasingly supplemented by 
reproductions of finely executed pencil sketches. 


Ee 
Campbell Heads Chicago Office of The Todd 
Company 

C. W. Campbell is now manager of the Chicago office 
of The Todd Company of Rochester, N. Y., succeeding 
Ray B. Drum, who is now associated with the Recordo- 
graph Company. 

Mr. Campbell has been with The Todd Company, selling 
check protecting devices for about three and a half years. 
He was at one time branch manager at New Haven, Conn., 
and of late has been doing special field work, traveling 
out of the home office at Rochester. 

Office Appliances extends hearty good wishes to Mr. 
Campbell for continued success. 


a 
Famous Flyer Equips Plane with Dictating Machine 
George Haldemann, transatlantic flyer, for whom a spe- 
cial Bellanca plane is being built in Wilmington, has 
specified Dictaphone equipment for the ship. The new 
plane will be on exhibit at the National Air Show in 
Detroit, April 11. With the increasing use of planes for 
travel by business men, facilities for carrying forward the 
work of the day en route are becoming highly important, 
and passenger planes on a number of lines provide dicta- 
tion machines on request. 
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your opinion! 
as one 
typewriter man 
to another 


We believe we have developed a platen recover- 
ing process that produces the finest, smoothest 











suede finish platen roll you ever have seen. And 
we seek your personal opinion of it—just as one 
typewriter man to the other. 


FREE 


Compare it with anything you have or have ever 
seen. And remember—every platen that is re- 
covered in our shop is just as smooth and true 
and uniform in surface. Every job is sent back 
perfectly refinished the same day it is received 
and has personal supervision. 


So if you will send us a platen 
roll we will recover it for you 
absolutely free of charge. 


Our high quality rubber is stocked in various 
grades of hardness and softness to meet exacting 
requirements. 


Send a platen NOW! Simply say, “Show me, 
Charlie.” And, after your test, give us your 
opinion. 





U. S. TYPEWRITER 


PARTS & SUPPLIES CO., Inc. 
6 MURRAY ST., NEW YORK, N. Y. 





CHARLES H. AMES, President 
te Ew A brand new line of typewriter ribbons 
has just been perfected. We are ex- 


clusive distributors. You ought to try theml 


We carry a complete line of parts, tools and supplies. 
You can bank on Charlie Ames’ Service. Our quality is 
always guaranteed. 

















170 





ACME CHAMPION 





UNIVERSAL STAPLER 


Speed 


A staple fastening in itself indicates the 
users intention—the fastening of pa- 
pers so securely that they cannot be 
lost or separated. The smooth, sure 
action of the Acme Champion is a joy 
to the user. Champion makes friends 
quickly—just a simple demonstration 
convinces one of the high quality and 
real utility. The beautiful, permanent 
finish, of chromium, adds attractiveness 
both on display and in use. 


Beauty Surety . 


Acme Staplers constitute a line for 
every stapling requirement, each mem- 
ber designed for a specific purpose and 
fully guaranteed. Full details on re- 
quest. 


ACME 


STAPLE 
COMPA 


1643 Haddon Ave. 
CAMDEN, N. J. 
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Ingenious Folio Case 
The Zipfolio is the name of an attractive case made 
genuine top grained 
steerhide or in pig, seal or calfskin, as desired. This Zip- 
»kless fastener on 


regularly in three sizes, either of 
folio is equipped with genuine talon ho 
top and right hand side and will hold a surprising quantity 
The 


case is attractively embossed from a hand tooled design 


of letters, photographs, magazines or documents 


and impresses itself upon the beholder as something imme- 











DISPLAY OF “ZIPFOLIO” CASES IN THE WINDOW OF 
STEVENS, MALONEY & COMPANY, CHICAGO, ILL 


diately desirable. It comes in stock and bond size 6x11 
inches; standard size 10x 12% inches and legal size, 12 x 16 
inches. 

The Zipfolio is distributed by E. W. 
pany, 320 South Honore street, Chicago. 
has been established in Chicago for thirty-seven years, 


book with 


Special sizes can be made to order. 
sredemeier & Com- 
This company 
manufacturing all types of covers together 
printing and embossing 

The accompanying window display in one of the win- 
dows of Stevens, Maloney & Company, Chicago, 


a great deal of attention 


attracted 


—<- 


Eagle Pencil Co. Establishes Canadian Factory 

The Eagle Pencil Company of Canada, Ltd., has been 
incorporated and has established a large factory at Drum- 
from which the Canadian market will 
hereafter be Thus the company—the 


Eagle Pencil Company of the United States 


mondville, Quebec, 
supplied parent 
celebrates the 
seventy-fifth anniversary of the company’s existence. 
This new pencil industry will be one hundred per cent 
Canadian operated and managed. The general offices will 
Robert Reford building, 217 Bay street, 
Easton, a 


Pe ncil 


be located in the 
Toronto. The general manager is Charles G 
Canadian, who has been representing the 
New York and Le 
Newfoundland. 

Heretofore the Canadian 
Eagle pencils from the New York and London, England, 
factories of the Eagle Pencil Company, the latter factory 
having been operated continuously by one hundred per 


Eagle 
Company ol ymndon in Canada, and in 


dealers have received their 


cent British workmen for over thirty years. In coming to 
Canada, the Eagle Pencil Company has now anchored two 
of its three roots in British soil. 

Eagle Pencil Company technicians from New York and 
London have planned the factory at Drummondville to be 
one of the most efficient in the world and have equipped 
it with every modern device for making and testing lead 


pencils. They will direct the Canadian personnel until it 


is thoroughly trained to carry on, 
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CK All Steel <a 


=A Assures Freedom 
eee en aaa Ge aa Fr om Breaka se 


the chair. 






















Breakage is costly. If one 
iron out of a given num- 
ber breaks, the cost must 
be distributed over the 
rest. That’s true in every 
line. Hence it behooves manufacturers 
to use irons which do not break. 

C-K irons do not break. They are all 


steel— spider, bottom-plate, hub. They 
are less costly in the long run. 


EE a 
bd dda ji} 


,s ee ee 


MADE UNDER OUR OWN PATENTS 


COLLIER-KEYWORTA CO,, 


SS GARDNER, MASS., U.8.aA. 
No. 468 


vf ODE R * DD FAK % for Effective Production 

















YY Does your canvass for replacement orders start from the user's viewpoint? There are untold thousands getting by with desk equipment which should 
have been thrown out long since. They are losing ip efficiency every time the old desk misbehaves, losing concentration, lacking results, failing in progress. 
Demonstrate the improved facilities of EDCO DESKS—show how their desk troubles will cease with the installation of this modern equipment. Give 

your prospect a real chance; your display will mean profit for three—user, dealer and builder. 


EDCO has a new catalog. EVANSVILLE DESK COMPANY, Evansville, Indiana 


EDCO DESKS$ 
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THERE IS 
NO SUBSTITUTE 











ew The “‘Aristocrat’’ 


The ( ADC ) 








| FLEXION-CHAIN 
| BINDERS 
FOR GOOD SERVICE 
AND ECONOMY 


— ASK YOUR STATIONER = 


Ww. G. LLOYD COMPANY 


Accounting Devices Company Consolidated 


626 SOUTH CLARK STREET, CHICAGO, ILL. 














wv 
PAPER CLIPS 






U.S. PAT, Orr 


Make 
Attractive A Real 
Counter Display Demonstration 


This new Luxon Paper Clip excites interest wherever 
shown. It slides so easily on and off the papers yet the 
papers cannot slide out of the clip. Actually something 
new in paper clip performance. Size and shape makes 
convenient handling—new cadmium, rustproof finish. 
Packed 100 in modernistic, blue and yellow boxes. 

Order the attractive counter display 

or send for prices and dealer discounts 


ART WIRE & STAMPING CO. 


16-20 BOYDEN PLACE 
NEWARK, N. J. 
























‘LINCOLN RUBBER KEY CO. 
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INK MANUFACTURER 


For the past six years I have been operating 


THE INK SPECIALTIES COMPANY 


during this time have not been associated in 
any way with any other organization. 

I am manufacturing duplicating ink for ma- 
chines of all makes and models of DUPLI- | 
CATING MACHINES—also, inks for all 
models of check writers as well as inks for 
check indorsing machines of the various types 
and models and mailing machines. 

Our products have been and at this time are 
being distributed through a number of large 
jobbers and dealers. However, we will be glad 
to hear from dealers interested in our prod- 
ucts direct or call on your jobber. 


Address us only as 


INK SPECIALTIES Co. 


Station C 


515 S. Laflin St. Chicago, IIl. 


Watch this space for important announcement next month 


—EEE 


LINCOLN KEYS 


The Sales Line Proves Their Worth 



























New! 


Colored sets to 
match port- 

able color 
schemes 


r the sales curve up ? 
That's the answer to 
whether or not a prod- 
uct is liked. And the 
Lincoln line is up. Sales 
prove that these supe- 
rior typewriter keys are 
generally preferred by 
Send for a 


sample key and make 


every user. 


your Own comparisons. 


27 Thames Street NEW YORK CITY 
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Macey-Made Period Furniture Graces Eastman 
Tower 


Recent additions to the plant of the Eastman Kodak | 
Company at Rochester, N. Y., include a tower for execu- | 


tive offices and other purposes. These offices, with a com- 
bination lounge and dining room for officers of the com- 


pany, have been fitted up at a cost approximating $75,000 | 
with what is declared to be the latest word in period-style | 
The equipment through- | 


office furniture and equipment. 
out was supplied by The Macey Company of Grand Rapids 
through a Rochester dealer, whose office furniture staff, 
under the advice and direction of Edward F. Taber of The 
Macey Company, achieved most pleasing results. 

This installation is a capital example of “decorative sell- 
ing.” The work includes the seventeenth, eighteenth and 
nineteenth floors of the tower. The equipment of the 
executive offices is custom-built even to the specially 
woven carpets, the drapes and wall panels, the desks, 
chairs and other accessories. The style of the office furni- 
ture is Queen Anne and Chippendale. 

The nineteenth floor includes an elegantly comfortable 
combination lounge and dining room for executives, with 
a completely equipped kitchen and larder. The main room 
is furnished with draw-top tables and chairs of old oak 
Tudor design and with several round tables of English 
tavern style. The walls are done in parched brown with 
matching drapes of heavy, rough material. 

The eighteenth floor which houses the executive offices 
first above referred to is done in American walnut. The 
directors’ room, equipped with American walnut chairs, 
table and accessories, has its walls done in dark leather, 
with floor covering specially woven in an harmonious hue. 
The spirit of all the rooms is one of quiet elegance. 

The equipment of the seventeenth floor offices is of old 
oak, English design, panelled in the same material. 

The nineteenth floor also has a completely equipped 
projection room done in the same style as the lounge. 
Both rooms have deep, comfortable chairs which carry out 
the main design. 

To plan the lay-out of these offices, and to design the 
furniture and accessories was the work of several months, 
but the results are declared to be worth the labor and the 
money spent. Here is the acme of quiet, elegant comfort, 
where executives perform their work in surroundings free 
from clashing designs and colors, and in physical ease 
which makes for mental efficiency and the sound inter- 
pretation of the many problems which arise in the manage- 
ment of a great enterprise. 


——— 
New Orleans House Buys Dietz Stock 

F. F. Hansell & Bro., Ltd., of New Orleans, La., recently 
closed a deal with the J. F. Dietz Company of Cincinnati 
for all of the latter company’s remaining stock of desks 
and tables. By the time this item reaches readers the 
transfer will have been consummated by the completion of 
the shipment to New Orleans. 

F. F. Hansell & Bro. state that, in the event any former 
Dietz accounts desire to buy some of this equipment, very 
attractive quotations will be made. They ask that such 
dealers forward a list of their requirements. 

The J. F. Dietz Company, one of the old established 
houses in the manufacture of office desks, has, Office 
Appliances is informed, retired from the desk business. 

——— 
Smith-Corona Folk in Life Partnership 

Miss Helen Klamm and C. L. Wyman, both of the Chi- 
cago branch of the L. C. Smith & Corona Typewriters Inc., 
were married March 24. Miss Klamm was connected with 
the office, while Mr. Wyman is a salesman. Mr. and Mrs. 
Wyman have the very best wishes of their associates in the 
Smith-Corona establishment. 
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Measures 4% zx 8% 
inches. Fits inside coat 
pocket; weighs but three 
ounces. 














| —> —=—TT.™©63hCU 
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TE A handy pocket file for 
| ==) appointments, addresses, 





Pocket has ample room 
for letters, pricelists 
cards, etc. 


memoranda, etc. 

















} Sat Se 
i; ‘ — 1 
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~ S 
Index for appoint- Permanent index for names 
ments; a removable to be listed alphabetically 
card for each day in with space for address and 
the month. telephone number. 


The JEMCO Pocket Secretary 
SMALL—PRACTICAL—EFFICIENT 
You will sell hundreds of them! 


Here is the first new pocket item in 
years! A leather folder that contains a pocket 
on the left for letters and papers; and a Reming- 
ton-Rand patented index on the right for ap- 
pointments, addresses, telephone numbers, etc. 
Made of genuine leather in three colors: Black 
Morocco Grain, Dark Brown Onyx, and Light 
Brown Alligator. The Jemco trade-mark on 
each folder is your guarantee of perfect work- 
manship. Individually boxed to retail at $3.50. 
(Slightly higher west of the Rockies.) 


THE DESK SECRETARY 


A handy desk pad with a fool-proof 
perpetual calendar and a genu- 
ine Remington-Rand Index 
for telephone numbers and 
business addresses that 
slides under the pad 
when not in use. A 
handsome, well 
made desk piece, in 
green, tan or olive sprayed 
bronze finish. 


THE J. E. MERGOTT CO. 


NEWARK, N. J. 
TE AS SL LS TTT i 








A Jemco product. 

Retails for $3.50, 

(Slightly higher west 
of the Rockies.) 
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| Von Frank Joins Oakville-American 
H. Von Frank, who is well-known throughout the whole- 


e | 
A profitable sale and retail stationery trade, has been appointed to 


cover the states of New York, including the Metropolitan 
| area; Pennsylvania, exclusive of Pittsburgh; New Jersey, 


nd 
tu rneover ix assured | Delaware, Maryland and Washington, D C ; 
Because of his ten years of service in the capacity of 
= 
with 


REG. Vv. S. PAT. OFF 


Colored Peneils 
























Send H. VON FRANK 

for New York district and export manager for the American 
details Manufacturing Concern, Mr. Von Frank has a host of 
and 
prices 


Strong 
Vv 


Easy to 
Sharpen 
Vv 
No waste 


in leads 
v 


Gritless 
and 


Smooth 
Vv 


friends in this territory who undoubtedly will be glad to 


learn of his new appointment. 


Southern Brazil Representative for Woodstock 
Assumpcao & Cia., Ltd., Sao Paulo, Brazil, has taken 
the exclusive representation of the Woodstock typewriter 





for Southern Brazil. This company maintains a branch at 
Rio de Janeiro. Its lines are diverse, and as the company 
is interested especially in office appliances, its attractive 
stores occupy excellent locations in the two cities, afford- 
ing fine opportunities to display the Woodstock line to 


advantage. 
This connection was arranged by George I. Frank, spe- 
cial representative for the Woodstock for Latin America. 
Display 
Assortment 


Contains 1/2 H O US E ORGAN S 


gress “GR's™ 








Eleven Colors 
and Black and 





White +++» in Assorted Paragraphic reviews of current issues from 
Colers the house organ field, classified for convenient 

reference. 

Manufacturer 


Eversales (The Wahl Company) described its new taper line of foun- 
tain pens and mechanical pencils 

Loose Leaf Entries (Wilson-Jones Company) told of the business of 
Reed & Reed, Guayquil, Ecuador, under the heading, ‘‘Proof of the 
Pudding.’’ 

The ‘‘Hampton”’ suite, a refinement of early English designs, was shown 
in The Leopold News (The Leopold Company) This suite is complete 
to the various desk accessories 

Elbe News (Elbe File & Binder Company) reported on a visit made 
by a party from the plant to the new Ford assembly unit at Edgewater, 
N. J Eight hundred cars are assembled daily—an achievement in mass 
production 

The Mouthpiece (Dictaphone Sales Corporation) has changed its format 
to a page 8% x11 inches. The new arrangement includes wide margins 
and increased space for half tone illustrations, permitting easier identifi- 
cation of individuals in group pictures 

“Plow Deep’’ said The Emerson Monthly (The Emerson Electric Manu- 
facturing Company) in referring to plans for early spring business. 
Careful, painstaking preparation for the coming season should show gen- 
erous results at the harvest season 

The Emerson Monthly (The Emerson Electric Manufacturing Company) 
announced a new ceiling fan with electric switch arrangement permitting 
the air current to rise to the ceiling or fall to the floor, as required 
The blades are fifty-two inches long 

“After You Make the Sale—What Then?” was contributed to Wood- 
stock, The Typewriter, by H. J. Lindig, branch manager at Pittsburgh, 
Penna., for the Woodstock Typewriter Company. He showed how con- 
tinuing interest in an installation leads to additional business from 
friends of the customer 

The Du Pont Magazine (E. I. du Pont de Nemours & Company) showed 
the Contract Bridge K-B Calculator, for the use of bridge players. This 
keeps scores accurately. The device is made of ‘‘Pyralin’’ in a variety 
HOME OFFICE AND FACTORIES er 193-203 HAVES AVE SANDUSKY O10 of colors and tints. It is made by the Emeloid Company, Arlington, N. J. 

NEW VORK OFFICE ISO WEST FORTY SECOND STREET Operating economies in the business office were suggested by Flaps and 

An GMIAA TELA GULLS Facts (Curtis 1000 Inc.), through consolidating all mail possible into an 

individual envelope, putting sufficient postage on all outgoing mail, and 

knowing comparative costs of express and post office service for fourth 
class matter 














THE AMERICAN CRAYON COMPANY 
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QUEEN BRAND 


| TYPEWRITER RIBBONS 
|'CARBON PAPERS 














- “Impressions 
| That 
e Last” 
ueen 
BRAND 
To Get Best Results from This | Manufacturers of a 
“\___ CARBON Ys complete line. Inked 
| a: Ribbons for a variety 
of purposes. Carbon 
QUEEN RIBBON & CARBON CO. in rolls to suit every 
saw voa« . 
requirement. A _ dis- 
Rapid, satisfactory serv- tinct achievement in 
ice in combination with 
rants your further in- 


interesting price, war- uniformity of quality. 
| quiry. 


QUEEN RIBBON & CARBON CO., INC. 
360 FURMAN STREET 
BROOKLYN, N. Y. 














New! 


—this famous quick- 

sticking mucilage in 

the rubber spreader 
top package 





























—keeps fingers clean 
—always ready to use 
—avoids all messiness 


Sanford’s No. s00 Mucilage 
now comes in a new package 
with a rubber spreader securely 
anchored through each bottle 
cap. Its wedge tip puts mucilage 
where needed. It never clogs— 
is always ready for use. Its 
finger guard keeps fingers clean. 
All messiness is eliminated. 

Recommend Sanford’s 
No. 500 Mucilage for 
office, school and home. 
You'll find it a_ steady 
seller and a good profit- 
maker. 


Your jobber now has this new package in 
stock. Order a supply today. 


SANFORD MANUFACTURING CO. 
Chicago (New York 





Handy new 
spreader makes 
Sanford’s 
Mucilage easi 


est to use, 
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BRIEF CASE 
and 


TRAVEL BAG 
in One / 















No. 221 
NATIONAL KARYALL 
Fold-apart style 


The National “Karyall,”’ a new case for 
modern business men, reduces luggage to 
a minimum. A brief case and travel bag 
in one—it is ideal for airplane travel or 
overnight trips. 

“Karyall” is but one of many new, un- 
usual styles featured in the National 1931 
line of over fifty pieces—completely de- 
scribed and illustrated in the new catalog. 


SEND FOR IT. 


National Brief Case Manufacturing Co. 
512-532 South Peoria Street Chicago, Illinois 


COMPO 


NON-CLOGGING 


PAPER STAPLERS 














COMPO 
No. 3C. 


WIRE MACHINE 





HERE IS THE LATEST NEWS— 


COMPO No. 3C Wire Stapling Machine has a capac- 
ity of 50 wire staples, weighs 1 |b. and will fasten 40 
sheets of 16 Ib. paper or its equivalent. The No. 3C Wire 
Staples are made 50 per strip and packed 5000 per box. 

All COMPO Wire Machines have the ADJUSTABLE 
ANVIL which permits TEMPORARY and PERMANENT 
FASTENING which means thet papers may be securely 
fastened for a time or stapled together forever. They have 
also a new feature which makes the machines absolutely 
FOOL PROOF and CLOG PROOF. SEND YOUR IN- 
QUIRIES TO US— 


COMPO MANUFACTURING & SALES CO. 


WESTPORT, CONN. U.S. A. 
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ae 5 
‘Why Gunlocke Furniture | | TA b p earance and | 
Tee goatiy of eof | | Accomplishment both 


fice equipment dealer's 
service is made known to 
major executives thru the IN THIS ORPIN DESK 
office furniture department. 
Furnishing offices impres- 
sively and effectively is not 
only a profitable business 
—it facilitates important 
contacts and makes them 


productive. 





a 





Gunlocke furniture offers 
features of especial com- 
fort and attractive design; 
it graces the most elabo- 
rate interiors. Gunlocke 
produces high grade equip- 
ment and cooperates with 
the retailer in selling it. 
HOW? Glad to send full 
details. 





;.o IDEAL arrangement for the sec- 
retary or for home work involving use of a portable type- 
writer... . Appearance to grace the most finely fur- 
nished home or studio, to vie with any small desk what- 
ever its design, material or cost. 

Ample storage capacity, convenient working space, arranged 
for typing and other clerical work without waste of time. | 
The upper right hand drawer pelle forward bringing the | 


typewriter to operating position. rawer front is released by a 
small catch and falls into horizontal position, being held there | 
by a bronze link. To use typewriter, one simply turns sideways | 
| without disturbing anything on desk top. 1 | 
Orpin typewriter home desks are furnished in mahogany, walnut tI 


_ as | or maple, single or double pedestal. Full details of this desk or 
The W. H. Gunlocke Chair Co. of the complete Orpin line, on request. 


Wayland, New York om . - Desk Com pany | 
New York salesroom: 138 Grand Str. | 121 Medford Street CHARLESTOWN, MASS. | 
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EVEN A | FURNAS | 
BEAUTIFUL es 

| ost Ss, , sty 
Oo F F I Cc E | > aanenins “with ym oe 
mercial designs and with 


the period furniture now 


can be thoroly practical 
in vogue. 
Until a few years ago, office equipment 
dealers spent no time in talking beauty 
just the unclothed necessity with 
perhaps a few efficiency increasing 
items received the attention. 
How changed! Today, in many offices 
it is considered as essential for sur- 
roundings to be as pleasant as they are 
practical. Because business men real- 
ize there is a distinct, tangible asset 
there. 
As an aid in making offices more liv- 
able, Sainberg has prepared a booklet 
entitled “Beautifying the Office,”’ 
which is free to dealers on request. 


Sainberg & Company, Inc. 


Manufacturers of Desk Pads and Office Accessories 


37-43 W. 26th SL, New York, \. Y. 
ee 





Designed and made up particularly | 
for the commercial stationer and office 
furniture dealer, Furnas furniture is ; 
of the grades and styles in popular 

demand. It offers the retailer es- i 
pecial opportunity for service and 

profit. Besides costumers, a good ti 
grade of wardrobes, cabinets and Mi 
small tables are shown in the Furnas 
catalog, sent on request Hi 








| 

Furnas Furniture Co. | 
Indianapolis, Indiana 

| 
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‘Helping Advertising to Help You”’ was contributed to The Royal 
Standard (Royal Typewriter Company, Inc.), by W. A. Metzger, adver- 
tising manager. The sales promotional material furnished to dealers 
and branches can help in securing business only if used seasonably and 
persistently. Put into circulation as window displays, or mailed to pros- 
pect lists, the advertising matter completes the link in the chain that 
gives another run to the delivery man. 

The Coach (published co-operatively by the Boorum & Pease Company, 
The Eagle Pencil Company, C. Howard Hunt Pen Company and Sanford 
Manufacturing Company) asked and answered “How Should the Sta- 
tioner Advertise?”’ Various angles of the subject from the retailer’s 
viewpoint were discussed, with numerous helpful suggestions for the alert 
stationer. With the current issue The Eagle Pencil Company had been 
added to The Coach family, the announcement of this being illustrated 
with the portrait of Herman Price, vice president and general manager 
of The Eagle Pencil Company. 

The Skyscraper (The Shaw-Walker Company) published ‘Analysis 
Points Way to Labor Saving in Filing Department,”’ by C. V. Loughert, 
of the Link-Belt Company, Indianapolis. This engineering concern has 
a complicated correspondence, titles being confusing, and duplication of 
common names extensive. A ‘‘Super-Ideal’’ index was installed, as well 
as five-drawer files, to save space, equipped with the ‘‘Wobble-Block.” 
Precision and speed in filing and finding correspondence followed. 

‘‘Pieces of Brass’’ in the Scovill Standard (Scovill Manufacturing 
Company) narrated the intricate details of design and manufacture of 
matrices for the Mergenthaler linotype. This was contributed by C. H 
Griffith, assistant to the president of the Mergenthaler Linotype Company. 
Many technical operations precede the actual “striking’’ of the indi- 
vidual ‘‘mat’”’ which must not only be true to its individual design, but 
also in exact alignment and ‘‘height to paper” with other mats that 
jingle from the magazine into the line assembly just before advancing 
to the casting mechanism. 

Association 


Rags in Paper (Rag Content Paper Manufacturers) showed the busi- 
ness man how his office and personal stationery can be representative of 
his business or himself He was urged to call on a good stationer for 
samples and suggestions. The center spread showed some suggestions 
of letterheads expressing the individuality of the user. 

Dealer 


Stationery Suggestions (Springfield Office Supply Company) dropped 
into a serious vein to discuss the importance of membership in service 
clubs. 

Common Sense (Corlies, Macy & Company, Inc.) told of a winter 
cruise in tropic seas. The course included Porto Rico, Cuba, Curacao, 
the Canal Zone, Jamaica and other Carribean countries. 

Said Bramwords (The Bramwood Press), ‘‘Business is generally quiet 
with the man who keeps quiet about his business.’’ This thought was 
followed with some ideas on how to get business through the use of print- 
ing with advertising power in it. 

Phunnygraphs (Lester Book & Stationery Company) published an issue 
dedicated to the doctors. Unfortunately, the medical profession might 
not leave this in the reception room for patients to read, for that might 
make it difficult to collect fees. 

Office Topics (Baker Printing Company) featured Imperial period desks 
as excellent values in keeping with the modern trend toward elaborated 
office furniture. Sikes period chairs, and that company’s posture chairs, 
were also brought to the attention of readers of Office Topics. 

A page of classified ads in Stationery Suggestions (A. Carlisle & Com- 
pany, Upham & Rutledge, Inc.), alternated merchandise descriptions with 
*‘Howlers” of want ads selected from various daily newspapers. At that, 
the merchandise ads were more interesting than the ambiguous help 
wanted paragraphs. 

“Heading Off Business Sickness’’ in The Blank Book News (The 
Columbus Blank Book Manufacturing Company) reasoned that after an 
epidemic a community gets busy and eliminates the conditions which 
caused it. Business has been ailing, and The News suggests that when 
the present situation is ironed out, organized business should study a 
way of eliminating depressions. 

“Lohanco Teamwork” is the newest house organ to reach this desk. 
It is published by the Lowman & Hanford organization, Seattle, Wash 
Some very interesting news items about the organization, and comment 
regarding some of the workers, make this house organ stand out among 
its kind. Typographically it makes one wish to be close to Seattle, to 
draw on the facilities of the Lowman & Hanford printshop for good 
printing. 

Internal 

Early resumption of business activity in the Pacific Northwest was 
visioned by The Gill-O-Gram (The J. K. Gill Company). Low inven- 
tories in the lumber business indicate the resumption of production at 
the mills, which will stimulate business generally. 

One of the cost department workers at the general offices of the Strath- 
more Paper Company suggested means of cutting down office wastes, 
according to the Strathmorean. Rubber bands, paper clips, pencils and 
carbon paper can be used intelligently, yet not wasted, if the sugges- 
tions made are followed. 


MARKING DEVICE §S 


Washington, D. C.—The United States Department of Commerce has 
started a trade survey of the marking devices field. Over sixty cities of 
the United States will be surveyed, on a plan similar to those made for 
various other industries. Cities to be studied first include Cleveland, 
Toledo, Cincinnati, Louisville, Nashville, Atlanta, Birmingham, Chat- 
tanooga, Memphis, Little Rock, New Orleans, Dallas, etc. The findings 
of this survey will be published by the Government. 

——__= 


Wood Decorating Plant in France 


The United States Department of Commerce reports that an American 
owned concern in France is operating a plant for producing imitations of 
valuable woods and marquetry. The plant was established in September, 
1930, has modern equipment and employs about 150 workmen, in addition 
to the laboratory and office personnel. The process can be applied to a 
wide range of materials, including wood, metal, glass, wallboard, etc. 
The plant does not carry any stock of the basic material on which the grains 
and textures are applied. The trade supplies the raw material ready cut 
for processing. Graining steel furniture is one of the flelds under develop- 
ment. The plant is decorating automobiles and has done material for com- 
plete building finish. The process is applied also to small pieces such as 
cigar and cigarette cases. 
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SALESMENY 


A 
NEW Sales 


Plan 
Is om Effect 
on the F & E 


Lightmimg Check Writer! 


It offers the best and most satisfactory 
check writer proposition obtainable. 


WRITE OR WIRE US COLLECT FOR 
FULL DETAILS 

All communications strictly confidential 

The PIONEER ARABIC NUMERAL 


MACHINE 
“IMITATED—BUT UNEQUALLED” 


GF THE Us. SO OO DMDE5SE 


THE HEDMAN MANUFACTURING 
COMPANY 


1158 Center Street 





New Type Style-Remov- 
able Slide 


Chicago, III. 











PROTEX 
STICKONS 


__ 






Stationers! 


A Staight Tip on a Winning 
Quality - Price Combination 


These specialties need but to be 
exposed to be seized. The business 
public, the student bodies and even 
the Saturday department store 
trade are keen for these better 
quality, lower price items. 
PROTEX STICKONS positively pre- 
vent loose leaf sheets from tearing 
out. Even if the hole is worn to a 
dent, PROTEX will renew the 
binding. 
GUMMED CLOTH INDEX TABS 
and STRIPS speed up reference 
amazingly when using notebooks, 
price books, or any unindexed 
records. 

Write us for samples and 

iNustrated price lists. 








W rire 


WARSHAW MFG. Co., INC. 






35 YORK STREET BROOKLYN, N. Y. 


Ask about Warshaw File Folders—Straight Cut, 
Tabbed and Guide Height Styles. 














Announcing 


the new model § 
Simplex 
Gold Stamping Press 


The smallest, cheapest and best value obtainable. 
Net weight 15 lbs. Height 15”. Depth 10”. Width 
41". Any girl can operate it quickly—cheaply— 
lastingly. Recommended for imprinting fountain 
pens, pencils, book covers, leather goods— in fact for 
all impressible merchandise. 

At a price and with a Simplex Guarantee—un- 
believable. It’s buying a Rolls-Royce at a lower 
price than a Ford. 

This new Simplex Model S will be ready for de- 
livery on or before April 15th, 1931. In your own 
interests we suggest that you wait until you see it be- 
fore purchasing a gold stamping machine. 

For full information write our Service Department 
today. 


Simplex Gold Stamping Press Co. 


Inc. 
425 Fourth Ave. New York 
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PENS AND PENCILS 








Bainbridge, N. Y.—The Erinoid plant, which was closed last summer, 
has resumed operations. Its output includes penholders, blotter holders, 
ete., processed from milk. 

Chicago, t|.—-Pierre Baume, Paris representative of the Eberhard Faber 
Pencil Company, was a visitor at the Chicago branch in March 

Chicago, tl.—-The Dur-O-Lite Pencil Company has amended 
porate charter, changing the capitalization from $225,060 to 
the number of directors has been changed from three to seven 

Chicago, !t!.—The local branch of the Eberhard Faber Pencil Com- 
pany has received a commendatory letter from the Governor’s Committee 
on Unemployment, in recognition of supplies provided for the campaign to 
raise funds for the unemployed of the city. The sample stock was drawn 
on heavily to furnish pencils, penholders, rubber bands, erasers, etc., for 
office staff letters of solicitation and kept the 
records 

Fort Madison, lowa.—Herman 
W. A. Sheaffer Pen Company, has 
around the world, developing the company’s export trade 

Canada.—-The Joseph Dixon Crucible Company, 
has established a Canadian plant here, to 
Ltd., of Production 


its cor- 
$300,000 ; 


the which dispatched 


of the 
trip 


assistant export manager 
twenty-month 


Lutz, 
returned from a 


Jersey 
operate as the 
is to be under 


Newmarket, 
a a oe 


Crucible Company, Canada 


Dixon 
way in a short time 


Philadelphia, Penna.—M. S. Dixon, operating as the Philadelphia Pen 


cil Distributors, has leased a suite of offices in the post office section, 
second floor, of the building at the northwest corner of Baltimore and 
Lansdowne avenues. 


San Francisco, Calif.—Charies P. Christianson, 1174 Phelan Building, 


representing the United States Pencil Company and several other lines, 
is now calling on the stationery trade of the northwest 
San Francisco, Calif.—-Oliver Pierce, Pacific coast manager for The 


Conklin Pen Company, is back from his Northern trip, and pleased at the 
reception his new Sack-Less pen. He found trade conditions ma- 
terially improving, and the feeling among dealers hopeful 

San Francisco, Calif.—-C. M. Kimmel, representing John Holland pens, 
sets, has been making a thorough canvass of northern 
San Joaquin Valley, and reports business conditions 
Attractive onyx desk sets are in especial demand 


given 


pencils and desk 
California and the 














Cable: Mildoheil, New York Phone: Caledonia 5-40s6 | *"eatly improved 
CANADIAN DISTRIBUTORS Luck is a lazy man’s estimate of a working man’s success Woodstock, 
J. L. Morrison Co., 445 King St. W., Toronto, Ont. The Typewriter (Woodstock Typewriter Company) 
rr <a 
' » CATALOGUE §S 





Abs 


IN TWO SIZES 


No. T1624 

Width 16 inches 
Length 24 inches 
Height 26 inches 
with one drawer. 


No. 1634 

Width 18 inches 

Length 34 inches 

Height 26 inches 

= drawer and sliding 
shelf. 












A NEW 
TYPEWRITER TABLE 


The new ASCO all steel typewriter table is neat and trim. In olive 
green finish. The top is of the solid ledge type. To meet all re- 
quirements the new typewriter table comes in two sizes. No. 1624 
16 in. x 24 in. x 26 in. with one drawer and No. 1634 18 in. x 34 in. x 
26 in. with drawer and sliding shelf. Shipped to you knocked down 
to save your freight and conserve your storage space. it is assembled 
in @ jiffy by anyone who can use a screw driver. And sturdy—it's 
built like a battleship. 

Cash in on this new number now. Write for full information on this 
and the other ASCO “quality at « popular price" office equipment. 


ART STEEL COMPANY, Inc. 
300 East 145th Street NEW YORK, N. Y. 
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Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer 

The Modern Stationery & Printing Company, 4 East Lombard street, 
Baltimore, Md., has circulated a new catalogue of office equipment and 
office supplies 

From the Midland Paper & Stationery Company, 521 Second avenue, 
South, Minneapolis, Minn., comes Price List No 31, coveriig “‘Every- 
thing for the Office.’’ This is a convenience for the purchasing authority, 
as many of the items are illustrated as well as priced. An insert of two 
pages shows Parker ‘‘Duofold’’ pens and pencils, and pencil sets. The 
location of the store, “‘In the center of office equipment row,”’ is cleverly 
ndicated on the cover of the price list 

Direct Mail—Manufacturer 

The Shipman-Ward Manufacturing Company, 4401 
Chicago, Ul., dispatched a mailing in colors to dealers 
Crusader” grade of rebuilt Underwood typewriters 

The Trussell Manufacturing Company addressed dealers on the ad 
vantages of the ‘‘Press-To’’ ring binder, which operates by the pressure 
of a single finger. The advantages of this new construction were cleverly 
depicted by a cartoon 

Chas. M. Higgins & Company, Broklyn, N. Y., 
dispatched a mailing to dealers advertising cam 
paign on its drawing inks, to be journals reaching 
architects, draughtsmen, students, and artists A 
handsome color insert will be used, the reverse of 
the mailpiece 


Ravenswood avenue, 
featuring ‘‘The 


Ninth street, 
powerful 


Inc., 271 
telling of a 
published in leading 

advertising managers 
which was shown on 


Accessory Advertising Matter 

The Autopoint Company, 1801-31 Foster avenue, Chicago, Ill., is sup- 
plying its dealers with a series of three effective display pieces to adver 
tise the new Autopoint fountain pen in store and show windows 

The Pelouze Manufacturing Company, 236 East Ohio street, Chicago, 
Ill., supplies to dealers on request a handsome window or store display 
ecard done in three colors and gold. This bears the legend, “Pelouze 
Seales Give Correct Weight,’’ and illustrates both the first class and the 
parcel post models 

The Yawman and Erbe Manufacturing Company 
ing organization with two display cards in color, advertising its new 
visible equipment line. These are 19x30 inches, executed by the silk 
stencil process in eight oil colors. The displays are useful for both win 
dow and store use. 


provides its distribut- 


Absorbing Advertising 


The Springfield Office Supply Company, Springfield, Mass., uses as an 


envelope enclosure a blotter featuring ‘‘Guild’’ stationery products. The 
blotter itself is a sample of the Guild line 
Typewriter Practice Material 
The March typewriter practice material provided to schools by the 
L. C. Smith & Corona Typewriters Inc., was titled ‘‘Trends."’ This was 


an analysis of business conditions, and developed further into the topic 
of business education. A corrective drill paragraph giving emphasis for 
the reach for ‘‘B’’ on the keyboard was included 
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PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all 
sizes, mail and tape baskets, space baskets, 
built up trays, locker baskets, PEERLESS 
paper burners, wire globe guards, office 
partitions, wire guards, etc. SPECIAL 
WIRE GOODS MADE TO ORDER. 


——_— PEERLESS 
RR WIRE 
NRT GOODS CO. 





M4 NY x, Sy . 


WANS ne yy 2720 Ferry Street 
a CY se LAFAYETTE, 
™ nan aee INDIANA 


>EERLESS SANITA 











VASeROL 
YANK 
A¥ Sy) a 





ADDING MACHINE 
PAPER 












250 
FEET 


Guaranteed 


NO 
LINT 


to “gum up” your rib- 
bons or make figures illeg- 
ible. VAL-U-ROL is 
made from a clean fin- 
ished, serviceable bond pa- 
per which has a good tear 
test. Two sizes, four grades 
ranging from the best to me- 
dium priced. Order some today. 
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The Trade’s Biggest Annual Display 


Organizers 


National A of the G Office Equipment Industry; 
Exhibition Fair and Office of the City of Berlin, with the colleb- 
oration of the National Association of the German Office 
Machine and Office Equipment trade, the National Federation 
of German Paper and Stationery Dealers and its district branch 
Berlin-Brandenburg. 


For further information apply to: 


Ausstellungs-Messe-und Fremdenverkehrs-Amt der 
Stadt Berlin, Berlin-Charlottenburg 9, Kénigin 
Elisabethstr, 22. 











Te artist or technical man, BLACK- 


who demands 
strong and 
uniform ink 
for his work 
always speci- 
fies Higgins’ 
Black Draw- 
ing Ink. 


And the dealer 
supplies 
reaps a 



















a consistently 





, 


a Ain 
vay) 
Ait 
5 


¥ 


who 
him 
rich and ever 
repeating prof- 
it that makes 
this really finer 
drawing me- 
dium as pop- 
ular with /im 
as with his 


— 
a 


customers. 


Write for new price list—NOW. 
CHAS. M. HIGGINS & CO., INC. 
271 Ninth Street Brooklyn, N. Y. 


HIGGINS 


wate Prove BLACK 
Drawing INK 
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for the Exact, 
Individual 


Requirement 


The ideas of business men in certain 
lines, of corporations and public in- 
stitutions are sometimes difficult to 
meet with respect to filing equipment. 
Stock units won’t do because the prob- 
lems are individual to a particular in- 
stallation. Here, the equipment must 
be made to fit the needs and not the 


IMPERIAL STEEL EQUIPMENT 


Ee ee 
-— 


TDDRBRA EEL 
NTS 31 2g 2131 








needs to fit the equipment. 

IMPERIAL installations of built-in 
equipment compare favorably in price 
with stock units. This is possible be- 
cause the dealer’s overhead is elimi- 
nated. No stock is carried. A full 
margin of profit accrues on every sale 
and there is no loss from blemished 
surfaces or stock which must be sold 
at cut prices. That’s why special equip- 
ment pays so well. 


bibibib == BE 


Send for full details. 





CABINET COMPANY 


CHICAGO, U.S. A. 














New No. 800 Series Chairs in 
Solid American Walnut: A 


As pioneer desk makers of 
Jasper, Indiana, we can offer 
you the best in high quality 
desks, time tried and quality 
tested for fifty-two years. 


Pleasing Design, with a Deep, 
Rich, Durable Finish. 


The JASPER ., The JASPER 
DESK CO. CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inqutries. 


JASPER, INDIANA 








JOHN W. MBSSIMORE, Chicago Representative, Telephone Longbeach 4821, 1467 Catalpa Avenue, CHICAGO, ILL, 
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FURNITURE 


Atlanta, Ga.—W. C. Thomas and W. D. Newell have joined the Foote & 
They had been connected with the Newell-Thomas Com- 





Davies Company 


pany. 
Beverly, Mass.—The North Shore Office Equipment Company has been 
chartered ; capital stock, 2,000 shares no par value ; incorporators—Ralph 


W. Swan and Joseph A. Ryan, Beverly ; Thelma E. Dexter, Marblehead 

Birmingham, Ala.—The Edward I. Leighton Company, Inc., North Nine- 
teenth street, has been chartered to deal in office equipment 

Chicago, t1!.—I. C. Evans has joined the Automatic File & Index Com- 
pany, traveling the southeastern territory to assist dealers 

Chicago, !!!.—J. H. O’Connell had joined the Chicago branch of the 
Yawman and Erbe Manufacturing Company, specializing on visible filing 
systems 

Chicago, !1!.—C. W. Straubel, of the Automatic File & Index Company, 
made an extended business trip west in March, going by the southern route 
and returning by northern lines 

Chicago, t11.—The premises at 11-13 North Wabash avenue, occupied 
many years by the local branch of The Globe-Wernicke Company, have 
been purchased by the Commonwealth Edison Company, as the site for a 
new sub-station, distributing electric current to business houses in the 
vicinity. 

Chicago, i/!.—Harry C. Slemin, managing director of the Office Specialty 
Manufacturing Company, visited the Chicago branch of the Yawman and 
Erbe Manufacturing Company several weeks ago. He had accompanied his 
wife from Toronto to Chicago, during a trip which she was making to the The Cavalier by De Andrels 


Pacific coast. 
Chicago, 111.—G. K. Desmond has resigned as salesman in the middle (Size 30x24) 


west territory for The Browne-Morse Company. His resignation was ac- FRAMED PICTURES OF 


cepted with considerable regret, as he had hosts of friends among the 


dealers, and had engendered much good will for his line. Mr. Desmond DISTINCTION 











has made no plans for the future . e 
Danville, Va.—The J. R. Townes Printing Company, 114 South Union Adapted for Office Furnishing 
— has moti office supply and equipment store. The print shop is Write for full information 
0 1 Sseconc oor. 
Dayton, Ohio.—Everybody’s Office Outfitters, Inc., has been chartered ; E M E R Y B L U M , I N Cc . 
capital stock, 750 shares no par value; incorporators—Charles W. Bieser, Fine Art Publishers and Importers | 
ae F. Bieser and ving G Bieser ; McMahon, Corwin, Landis & 225 Fifth Ave. New York, N. Y. 
Markham, charter representative, 800 Callahan Bank building. Suites 418-420-422-424-426 











Dayton, Tenn.—The East and West Desk Company has been chartered ; 
capital stock, $50,000; incorporators—W. T. P. Geiger, J. P. Ruffner, 
John D. Pierce, Neil G. Locke and Walter H. Cheers — ———————— Saar =a_™ 

Forth Worth, Texas.—The Davenport Typewriter Exchange has been | . aes pe ; 
established here; capital stock, $1,000; incorporators—W. A. Ellington, | Not Ordinary Costumers 
John H. Hunter and W. B. Snell | 
Galesburg, t11.—Temple & Carroll have purchased part of the stocks of | 














the Lyons Book Store. A complete line of office equipment is handled by 
Temple & Carroll. 

Hutchinson, Kans.—George Hausam, of the Hutchinson Office Supply & 
Printing Company, went east to attend the meeting of the governors of 
The National Stationers Association. Unfortunately he suffered an attack 
of influenza, and was obliged to remain in his room until he had pro- 
gressed sufficiently to go home 

Los Angeles, Calif.—F. H. Butenschoen, president of the Imperial Meth- 
ods Company, visited a number of dealers in this vicinity during the 
course of a trip from Forest Park, Ill., to the Pacific coast. He was | 
accompanied by C. J. Schubert, Jr., of Western Wholesale Stationers, Ltd. | 

New Orleans, La.—F. F. Hansell & Bro., Ltd., has bought the stocks of renga = i° ™ 
desks and tables of The J. F. Dietz Company, Cincinnati. The Dietz com- $ if rd $ Pee 
pany has retired from the desk business. Dealers needing items from the Quigley costum- 
Dietz line can secure such as are on hand in the Hansell warehouse at at- | ers are es 
tractive prices. equipment wi 

New York, N. Y.—The Kittinger Company, manufacturer of household | the largest users 
and office furniture, has leased a floor at 385 Madison avenue for display a the 
purposes. | country; princi- 

Perth Amboy, N. J.—The Furniture & Equipment Corporation has been pally because the 
chartered to deal in furniture; capital stock, $25,000; Jacob S. Karkus, | hooks stay secure, 
charter representative, Perth Amboy. | the base does not | 

Philadelphia, Penna.—The Nutop Sanitary Desk Company has been | rock, the pole 1s 
chartered in Delaware to deal in covers or envelopes for desks, tables and | strai K ht and 
furniture generally ; capital stock, 1,000 shares no par value. | graceful in de- 

Philadelphia, Penna.—E. St. Elmo Lewis has joined The Keystone Pub- | sign, finish Shows 
lishing Company as vice-president and editorial director. He will be re- | sg mare = 

eé Dase spread lg 





—but 12 distinc- 
tive patterns that 
meet your every | 
day requirements 





with prices (list) 


membered in this fleld as a former vice-president and general manager of 7 

the Art Metal Construction Company, advertising manager for The Na- only 20 inches. 
tional Cash Register Company and Burroughs Adding Machine Company, Our prompt ship- 
and vice-president of the Campbell-Ewald Company, an advertising agency ping service is a 
Mr. Lewis had been recently chief of the marketing staff of National real asset for our 





Service, Inc., Detroit, Mich. customers. 
Rochester, N. Y.—E. H. Harris, a traveler for the Yawman and Erbe No. 61 No. 66 
Manufacturing Company, earned the plain pin of the company’s 100 Per ° rn i Co 
Cent Plus club in his second quota period. | The Quigley Fu ture s 
Springfield, Mass.—R. T. O’Neil, manager of the Yawman and Erbe Whitesboro, N. Y. 
Manufacturing Company’s local branch, has received the diamond pin of New York Office: 130 W. 42nd St., Room 414 


the company’s 100 Per Cent Plus club. —_ — ————EE 
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Letter Saves 





*6 was saved by be Ing able to produce from carefully prese rved 


records, a letter explaining a special concession on a contract. 
Ihe ability to locate old records of this kind is of inestimable value. 
Old Checks, Cancelled Vouchers, Receipts, Letters, and many other 
inactive papers considered worthless, may any day become the de 
ciding factor in settlement of disputes involving thousands of dollars. 


Quic198 


Write TODAY for your FREE copy of “RECORDS,” a valuable 
booklet on the Preservation and Destruction of Inactive Records. 


will PRESERVE YOUR RECORDS and 
render them immediately accessible. 


MILLIONS IN USE 


The KAY-DEE Co., P.O. Box A-1484, Lincoln, Nebr. 
Mfrs. of Storage and Transfer Files 











Looseleaf 


* HOLDER 





Establish Order -— — — Make for Safe Records 
Speed up Filing and Finding 
BOOK-LIKE convenience with the F. B. 


loose leaf holder: a safe, convenient, 
practical and economical method of keep- 
ing loose leaf records in perfect order. 
Adjustable to size of records and dis- 
tances of centers. F. B. is being used by 
firms large and small, with complete satis- 
faction. The low price—$3.50 for a 
dozen sets f. o. b. New York—elim- 
inates the cost factor. Send for a dozen 
sets and convince yourself on your own 


records. 


THE F. B. MANUFACTURING COMPANY 
NEW YORK 








1228 INTERVALE AVENUE 
































TYPEWRITER S 


Steck Company has been made distributor 





Austin, Texas.—The E. L 
here by the Woodstock Typewriter Company 

Beaver, Penna._-_W. P. Pollock, Beaver Trust building, 
for the Royal Typewriter Company, Inc 

Boston, Mass.—-C. H. Perrin has returned to the local sales organization 
of the Woodstock Typewriter Company after a brief diversion to the ranks 


is now a dealer 


of another manufacturer 

Brownsville, Texas.—-The Davenport Typewriter Exchange has been char- 
tered ; capital stock, $1,000; incorporators—W. A. Ellington, John Hunter 
and W. B. Snell 

Butler, Penna.—-A Royal typewriter dealership has been received by the 
Office Supply Company, 112 West Jefferson street 

Chicago, tii.—J. L. Walden, an experienced typewriter man from Texas, 
has joined up with the Chicago branch organization of the Woodstock 
Typewriter Company 

Chicago, ti1.—The response of the trade to the “Crusader Grade’”’ re- 
built Underwood typewriters of the Shipman-Ward Manufacturing Company 
indicated that typewriter business is available if dealers have machines 
handled on the basis of present conditions 

Cincinnati, Ohio.—Frank Seta has succeeded to the territory covered 
heretofore by A. G. Wilson for the Woodstock Typewriter Company. Mr 
Wilson has been made manager at Milwaukee, Wis 

Columbus, Ohio.-W. H. Frank, distributor here for the Woodstock 
Typewriter Company, has moved into larger quarters at 427 Clinton build 
ing 

Detroit, Mich.—A. D 
joined the local sales organization of the Royal Typewriter Company, Inc 

East St. Louis, Mo.—The Illinois Typewriter Exchange, 263-64 Arcade 
building, has been appointed a dealer by the Royal Typewriter Company, 


Burke, a newcomer in the typewriter business, has 


Inc. 

Flushing, L. I., N. Y. 
Inc., has been acquired by the Herman I 

Grove City, Penna.—The Young Printing Company has 
dealership from the Royal Typewriter Company, Inc 

Hamilton, Ohio.—-L. FP. Wood has become representative here for the 
Woodstock Typewriter Company. He had been in the service of another 
typewriter manufacturer here 

Haverhill, Mass.—Daniel Casey is covering this territory for the Wood- 
stock Typewriter Company 

Haverhill, Mass.—The H. L 
writer exchange at 57 Merrimac street, Haverhill. E 
manager of the Springfield Typewriter Exchange, is manager of the local 


A dealership for the Royal Typewriter Company, 
Peck Company, 66 Main street 
accepted a 


Sargent store, Salem, has opened a type- 
R. Crowley, former 


store 

Indianapolis, Ind.—-W. A. Johnson, who had been connected with the 
Cincinnati branch of the Woodstock Typewriter Company, has joined the 
local sales organization 

Kansas City, Mo.—G. H. Goheen, manager here for the Woodstock Type 
A. Snodgrass, formerly 


writer Company, has expanded his sales staff. K 
James 


with another manufacturer here, has been assigned to a territory 

Cole, Jr., has also been given territory to develop into ‘‘pay dirt.”’ 
Lansing, Mich.—R. 0. Gaar, formerly a district manager for the Wood- 

stock Typewriter Company, is now the local distributor 

Charles Berry has been appointed distributor here for the 

He has operated many years in this ter- 


Lewiston, Vt. 
Woodstock Typewriter Company. 
ritory as a combination salesman and mechanic. 

Miami Beach, Fla.—The Miami Beach Typewriter Company, 16 Collins 
avenue, has been appointed a dealer by the Royal Typewriter Company, 
Ine 

Modesto, Calif.—Joe T. Miller, 914 Jay street, is operating under a 
dealer contract with the Royal Typewriter Company, Inc 

Newburgh, N. Y.—Frank Radiker, who had been service man here for 
the Woodstock Typewriter Company, has switched to sales and service 

New Hampton, lowa.—The Reliable Business Machines Company has been 
appointed distributor in northwest Iowa for the Woodstock Typewriter 
Company. This business is operated by Al Riley and Reed A. Stanley 

New York, N. Y.—R. Madroza, 3478 Broadway, has received a dealer 
franchise from the Royal Typewriter Company, Inc 

New York, N. Y.—The Typewriter Circle Company has moved to 359 
Broadway 

New York, N. Y.—-The Exchange Typewriter Shop has been chartered ; 
capital stock, $10,000; D. Getzoff, charter representative, 225 Broadway. 

New York, N. Y.—The Dupli-Typer Company has been chartered ; capital 
stock, 100 shares common ; Boskey, Schiller & Serling, charter representa 
tives, 11 West Forty-second street 

Ogden, Utah.—-The Office Supply & Equipment Company, 365 Twenty- 
fourth street, has been appointed a dealer by the Royal Typewriter Com- 
pany, Inc 

Omaha, Nebr.—Frank N. Butts has bought the Central Typewriter Ex- 
change, and has been appointed distributor for the Woodstock typewriter. 
He had been supervisor of office machinery for the Union Pacific Railway 
Company in the general offices here. 

Orlando, Fla.—-Herbert Tuell has joined the Davis Office Supply Com 
pany as vice-president and manager of the office machine department. This 


(Continued on Page 185) 
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METAL TAB GUIDES 


Double your sales with this bell ringer 


eEeEGee 











—6, 
No. 1227-M 


The cheapest and best 


Write for sample and quotation 


Imperial Methods Co. 


Forest Park Illinois 


Western Wholesale Stationers, Ltd. Gerard D. White 











228 S. Los Angeles St. 1859 Greenwood Ave. 
Los Angeles Far Rockaway, N.Y. 
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Dealer Cooperation: Na- 
tional advertising in 
SYSTEM, NATION'S 
BUSINESS and TIME. 
Window and counter 
trims, envelope enclosures, 
newspaper mats, etc., 

































HIS efficient, handy office accessory does more 
than permanently record and check time data 
It gives an added service by accurately an 
swering these questions on correspondence, forms 
and routine records, 
When Was This Order OKAYED FOR CREDIT? 
When Was This Order ACKNOWLEDGED! 
When Was This Order ENTERED? 
When Was This Order SHIPPED? 
When Was This Order FILED? 
When Was This Order FOLLOWED UP? 

(And Many Other Questions, Too) 
Profitable, because it prevents wasted dollars 
Spee ds up service—production—detail. Popularly 
priced — durable — light -weight.— attractive — tong - 
lived. Once used, it is indispensable. The greatest 
value ever offered in a time stamp. 

Mail your trial order today. Other dealers are 
profiting with this “‘Stamp With a Memory.”” Why 
not you 


A. D. JOSLIN MANUFACTURING CO. 
lith Floor, Merchandise Mart Chicago, Ill. 





ECLIPSE TIME STAMP 














it’s GOOD BUSINESS 


to stop where Business is Good! 


You'll find extra 
value in every- 
thing al New York’s 
most successful 
hotel... 





2.500 rooms. 


shower, circulating ice water, 
Servidor in every one of them. 


of the town. Extra Value! 

A location in the heart of 
mid-town Manhattan “next 
door to everything.”’ Private 
tunnel to the Pennsylvania 
Station. B.&O. Motor Coach 
connections, too. 

The overwhelming success of 
the Hotel New Yorker is not 
built upon low rates alone; it 
is built upon BIGGER AND 
BETTER VALUE. Come and 
get it! 


A radio, tub, 


Extra value! Every room an 
outside room—and 85% of them 
priced at $3.50 to $5.00. Extra 
value! 

116 new sample rooms. Four 
popular price restaurants, in- 
cluding a “speed counter” 
Coffee Shop—with 
food that is the talk 


NEW YORK'S MOST POPULAR HOTEL 


HOTEL NEW YORKER 


34th Street, at 8th Avenue, New York 
RALPH HITZ, Managing Director Chicago Office: 77 W. Washington St. 
















Protected 


When you stock and sell CERTIFIED Adding 
Machine Rolls, you are fully protected as to 
the quality—as to customer satisfaction. This 
is because of a fine reputation to be main- 
tained—a demand that must be fulfilled. 
CERTIFIED rolls are of smooth strong paper 
free from lint and do not break. Samples an 

prices on request. U. S. Lace Paper Works, 
163 Union Ave., Brooklyn, N. Y. 


CERTIFIED 


REG. U. S. PAT. OFF. 


ADDING MACHINE ROLLS 
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PRODUCTS 


= ’ 
There’s a good profit in 

Map Tacks these durable, precision- 
made time savers! Uni- 
Vj formly packaged in the 
ise new, attractive orange 
Si | and black containers. 
ignais You'll like too, the great 


variety of vivid colors in 


Viz Signals a new lacquer finish 


4 treatment. 

GRAFFCO Map Tacks are noted for their uniform size 
and durability. Made in a variety of sizes and styles 
with 20 vivid colors and a wide range of color combina 
tions. 

GRAFFCO Vise Signals are for use with card index 
systems and Viz Signals are non-projecting for visible 
index systems. There's a signal for every purpose and 
we make it. : What are the reasons for the great 


In the Orange and Black Container increase in the popularity of Semi-Hex 


pencils? Perhaps it is their hand- 



















If you do not carry the GRAFFCO line, write us 










today! We'd enjoy sending complete information about some appearance —or their rounded 
our products The story of their manufacture is inter- 

esting and the ways in which they are — used to save edges (comfort)— or their super-smooth 
time indicates a good business and an excellent profit for ate 
ey leads (speed)-—or the advertising. 













Probably it is all these combined — plus 





@ generous profit to the stationer. 


GEORGE B. GRAFF COMPANY We will gladly send you the complete 


70 Washburn Ave. Cambridge, Mass. “Semi-Hex story” with samples. 


"ne THE GENERAL PENCIL CO., JERSEY CITY, N. J. 



























PERFECTION 
DAILY 
REMINDER 






tear DEVICE 





The Perfection Daily Reminder has been improved and simpli 
fied and is now very reasonably priced. It is made in three sizes: 
4x634 inches, 5x8 inches, 6%x10 inches, and can be had in five 
finishes: Black Enamel, Olive Green, Mahogany, Statuary Bronze, 
and Brush Brass. The bases are made of steel and equipped with 
rubber plugs at the four corners which prevent the metal from 
scratching the desk The pads are printed on a high grade 16 lb. ys 
bond paper. At the top of each sheet appears the past, the present Che» 
and the coming month. “LS nd AS 

The Perfection Daily Reminder can also be used as an adver- : 
tising medium by imprinting the plate. Imprint prices and further 


detals"on request BIG MARKET WAITING 


“The House of Service’ 








Now, The Jiffy! A low priced, snappy binder 


= = 
st te D w; for price books, catalogue covers, etc. Posts 
> Ie can be spaced to fit any round hole punchings, 
PP) ‘4 





— «. such as ring binders, etc. Send for samples 
SALES CORPORATION and prices. 
Stationers’ Glassware, Hardware and Specialties Grand Rapids Loose Leaf Binder Co. 
72-78 Spring Street New York, N. Y. Grand Rapids Michigan 
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RIBBONS AND CARBONS 





Chicago, !11.—E. D. Roberts, president of E. D. Roberts & Company, 
manufacturers and jobbers of carbon papers and typewriter ribbons, ac- 
companied by Mrs. Roberts, motored to Miami, Fia., recently and also 
visited Havana, Cuba, combining pleasure with business. 

Holyoke, Mass.—Philip Hano & Company has added 8,000 square feet of 
space to its present plant at 56 Canal street, which is engaged in the 
production of manifold forms. The space acquired is used for storage. 

Indianapolis, Ind.—The Miller-Bryant-Pierce Company, an Illinois cor- 
poration, has been admitted to do business in Indiana ; Indiana corporate 
agent, W. E. Tavenor, 406 Insurance building; capital represented in In- 
diana, forty-five shares. 

Memphis, Tenn.—The Print Shop, conducted at 342 Madison avenue, by 
LeRoy Johnson, has taken on the sale of carbon paper, stenographers’ 
notebooks and other paper products employed in the modern office. 

San Francisco, Calif.—W. G. Huston is celebrating his tenth year with 
the Mittag & Volger branch office now located at 591 Mission street, and 
notes many changes in the carbon and ribbon industry of the Pacific 
coast. The distribution has trebled. With a shipping clerk to help, he 
opened his office in the Lick building, where the Hunter-Dulin sky-scraper 
now stands. Since then a separate branch has been established in Los 
Angeles and he himself covers the territory from Denver to the Hawaiian 
Islands. 


(Typewriters—Continued from Page 182) 


company is a distributor for the Woodstock Typewriter Company. Mr. 
Tuell had been manager the past eight months for another typewriter 
manufacturer at West Palm Beach. 

Philadelphia, Penna.—The Underwood Typewriter Company has leased 
the seventh and eighth floors of the Keystone building, southeast corner of 
Broad and Vine streets. The Underwood company has been located on 
Chestnut street the past fifteen years. 

Pittsburgh, Penna.—A dealer franchise from the Royal Typewriter Com- 
pany, Inc., has been received by the Standard Typewriter Company, 129 
Fifth avenue. 

Providence, R. 1.—George Colvin has become distributor in this vicinity 
for the Woodstock Typewriter Company. He was manager formerly for an 
adding machine manufacturer covering this state. 

Pueblo, Colo.—A direct factory branch of the Underwood Typewriter 
Company has been established at 608 North Main street. It is in charge of 
J. L. Dixon, who had represented the company in this territory several 
years ago. 

St. Cloud, Minn.—The Typewriter Shop, Inc., has been chartered ; capital 
stock, $50,000 ; incorporators—Milton J. Daboll, Minneapolis, and Ray M 
Skinner and M. F. Cook, St. Cloud. 

St. Petersburg, Fla.—D. McA. Cameron has been appointed distributor 
here by the Woodstock Typewriter Company. 

San Antonio, Texas.—The Acme Service Company, C. A. Norris, Prop., 
409 Western National Bidg., recently started in business. 
will do a general office machine repair business. 

Salt Lake City, Utah.—The Deseret Book Company, 44 East South 
Temple, has been added to the list of dealers for the Royal Typewriter 
Company, Inc. 

San Francisco, Calif.—Word is received that Earl W. Alexander, man- 
ager of the Underwood Typewriter Agency in Honolulu, together with his 
wife, will be in San Francisco in May. Their son and daughter will also 
accompany them. They plan a 10,000 mile auto trip over the United 
States, returning to the Pacific coast and to Hawaii in the fall. 

San Francisco, Calif.—The Royal typewriter branch is capitalizing the 
recent sale to the Heald colleges of several hundred machines. Fifty-four 
of these went to Sacramento, sixty-three to San Francisco, eighty-five to 
Oakland, and ninety-seven to San Jose. Heald’s college is the pre-eminent 
business training institution of the west. Started sixty-seven years ago, 
it has grown with the west, and now maintains four flourishing schools at 
the places above mentioned. 

Sioux Falls, N. Dak.—L. B. Thompson has been assigned sales in this 
territory for the Woodstock Typewriter Company. He had had a wide and 
varied exzerience in the typewriter field. 

Steubenville, Ohio.—The Borden Office Equipment Company, 122 North 
Fifth street, has been appointed a dealer by the Royal Typewriter Com- 
pany, Inc. 

Tama, lowa.—E. D. Fahling has been appointed distributor in this ter- 
ritory by the Woodstock Typewriter Company. 

Towanda, Penna.—Boyle’s Book Store has arranged to handle the Royal 
typewriter on a dealer basis. 

Utica, N. Y.—J. A. DiPerna, distributor here for the Woodstock Type- 
writer Company, has added another salesman on Woodstock deals. 

Washington, D. C.—The Walcott-Taylor Company, Inc., 1714 H street, 
NW., has secured a dealership from the Royal Company, Inc. 

Washington, Penna.—A dealership for the Royal typewriter has been 
undertaken by the Washington Typewriter & Office Equipment Company. 

Wheeling, W. Va.—McGhee & Company has become one of the dealer 
organization of the Royal Typewriter Company, Inc. 


This company 


—__—>—_——_- 
It is not what you can do for us, not what we can do for you, but what 
we can do for each other.—Strathmorean (Strathmore Paper Company). 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 





eee DDD bbb bbb pbb bbb bbb bbb bbb bene eben 











RRR RRR RPP RPP PPP OOOO OOOO EEE EEL ALAALA 


4 

















QUICK AS A FLASH! 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Meilicke ready-made answers to routine problems cut calculat- 
ing time in half for Western Union, Western Electric and many 
other users. Any employee can use Meilicke Systems without 
training. There are no keys to punch, no lévers to pull, Just 
turn the card and copy the answer. 


The Meilicke line consists 
of the following devices: 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 
Pay Roll Calculators 
Bonus Calculators 
Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 
Price Checkers 
Vertical Cataloging 
Phone Indexes 
The Dictaform for letters, 
paragraphs and al! data. 


Meilicke Systems meet every need, and special Calculators can 
be supplied to meet any special requirements. Let us show you 
without obligation how Meilicke systems can save money for your 

usiness. ers, send for our new catalog. 


ilicke Systems, 


INCORPORATED 


3471 No. Clark St. Chicago, Illinois 
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STEEL FOLDING 
CHAIRS 


in All Finishes 
Wood or Upholstered Seats 


WARK-BEACON 


STEEL FURNITURE CO. 
1410 S. Wabash Ave. CHICAGO 
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ACCOUNTING MACHINES 





New York, N. Y.—General Office Appliances has been chartered to deal 
in bookkeeping machines; capital stock, $100,000; J. A. Mullen, charter 
representative, 225 Broadway. 








ADDING MACHINES 





Battie Creek, Mich.—The Office Equipment Company, 10 North Jefferson 
street, has restocked its store after a fire in February, and is continuing 
business as before 

Detroit, Mich.—Henry H. Hernandez has established the Merchants 
Office Supply Company at 8530 Woodward avenue. He had been connected 
with the Burroughs Adding Machine Company and the Marchant Calculat- 
ing Machine Company prior to embarking on the new enterprise 








OTHER MACHINES 











For Inventory 


. «In the freight house and the 
shipping room . . . hundreds of places 


KLUTCH 
BINDERS 
and 
BOARDS 





There are actually very many different kinds of record keeping jobs 
which are handled more conveniently and with greater time economy 
when “KLUTCH” Binders and Boards are used. Handier, more posi- 
tive in action and easier to operate than ordinary clip and archboard 
devices, KLUTCH uses a new principle of operation, dispensing with 

Write us for descriptive matter, prices 
and discounts. 


Atlas Stationery Corp. 


Distributors for Cushman & Denison Mfg. Co., 
109-111 Leonard St. New York, N. Y. 


Middle West and Western Distributors: Associated Sta- 
tioners Supply Company, Jefferson & Quincy Sts., Chicago 


springs, levers and handles. 




















Chicago, !!!.-Frank J. Rooney has established an agency for the Compo 
Manufacturing & Sales Company at 208 North Wabash avenue. He covers 
Illinois, Michigan, Indiana, Wisconsin, Minnesota and Iowa 

Chicago, I!1._-The Ace Fastener Corporation, 3419 North Ashland avenue, 
has been chartered to deal in all stapling devices; capital stock, $24,000; 
incorporators—J. Glenn Jacobs, Henry B. Floyd and Wilfred S. Stone 

Chicago, t11..-The Reynolds Printasign Corporation, 542 South Dearborn 
street, has started quantity production of its sign printing machine. This 
business is operated by M. Reynolds. The device has been on the market 
a number of years, but no intensive merchandising has been done 

Cincinnati, Ohio.—-The Ohmer Fare Register Company has established 
sales offices at 333 East Eighth street, in charge of F. H. Dickey 

Kearny, N. J.—The Container Seal Corporation has been chartered to 
manufacture sealing devices; capital stock, $500,000; T. George Stiles, 
charter representative, Kearny 

Los Angeles, Calif.—The Western Wholesale Stationers, Ltd., 228 South 
Los Angeles street, has been appointed representative of the Compo Manu- 
facturing & Sales Company. The territory covered includes California, 
Washington, Oregon, Arizona and Nevada. 

Los Angeles, Calif.—The Wesp Corporation, Ltd., has been chartered to 
deal in automatic banking machines; capital stock, 7,500 shares no par 
value; directors—James W. Cuff, George W. Van Dyke, Frank K. Cuff, 
Marion M. Cuff, Ann Rasmussen, Grace M. Cuff and Daniel B. Healy. 

New York, N. Y.—L. H. Lamotte has been made vice-president of the 
tabulating machine division of the International Business Machines Cor- 
poration. He had been divisional sales manager of the tabulating machine 
division 

Philadelphia, Penna.—The Office Machine Exchange, 902 Walnut street, 
has been registered in the common pleas court as a commercial title by 
Adolph R. Marks, 436 South Fifty-seventh street 

Pittsburgh, Penna.—-The U. S. Postal Meter Corporation has been char- 
tered to sell and deal in postage meter machines and letter sealing ma- 
chines ; capital stock, $5,000; N. J. Wallace, charter representative 

Syracuse, N. Y.—-The Addressograph Sales and Service Agency is now 
operating on the ground floor of the State-Tower building, 217 East 
Genesee street. 








STATIONERY -¢ 


Alexandria, La.—The Louisiana Stationery Company, Inc., 322 John- 
son street, has been closed by the sheriff to satisfy a claim for rent 

Barre, Vt.—The Green Mountain Stationery Company has been char- 
tered to deal in stationery, office supplies and machines; capital stock, 
$10,000; incorporators—Gladys H. Cheyne, Lester J. Cheyne and Neal 
W. Hooker 

Chicago, tl.—C. J. Kalbfell has succeeded G. S. Lemon as district 
manager for the Scoville Manufacturing Company. Mr. Lemon retires 
after forty years in the company’s service 

Chicago, ill.—The Southworth Company, Mittineague, Mass., has 
opened a mid-west branch and warehouse at 323 West Polk street. F. M 
Bailey is resident manager; Paul W. Cheney has charge of typewriter 
papers 

Chicago, !t!1.—The Self Locking Mailing Circular Company, 32 West 
Randolph street, has been chartered to do a general printing and sta- 
tionery business; capital stock, $2,500; incorporators—-Rudolph Franken- 
stein, Arthur E. Frankenstein and Janet Loeb 

Chicago, t1.—-The School Tablet Corporation, Room 312, 1200 North 
Ashland avenuer has been chartered to manufacture school supplies; 
capital stock, $10,000; incorporators—Harry L. Yale, Mandel Yale and 
Lauretta Albino 

Dallas, Texas.—Horace Hamilton, divisional manager for the Oakville 
American pin division of the Scoville Manufacturing Company, has moved 
from Room 714 Mercantile building to No. 703 of the same structure. 
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To fill the measure of business people’s preference is our 
aim in the production of Woodcraft Desks. Materials, 
hardware, finish and dimensions are determined according 
to popular demand, durability and users’ convenience. 








The new Woodcraft catalogue pictures and 
describes a full line of commercial and execu- 


tive desks. If your copy has not reached 


you, a line on your letterhead will bring it 


O. C. S. OLSEN COMPANY 
2527 Moffat Street 


CHICAGO 

















They always come back for more 


Who ever heard of a Vul-Cot user changing his ‘‘brand’’ when 
he needs more wastebaskets? And what dealer ever switched to 
another make in place of Vul-Cot? It just isn’t done! Vul-Cot 
has held both its sellers and its buyers for over thirty years be- 
cause it is all that a wastebasket should be—good-looking, dur 


able, efficient and profitable. 
National Vulcanized Fibre Co. 
Wilmington, Delaware 


VUL-COr 


-the national wastebasket 








STEEL SHELVING 


In all standard sizes 
Send for price list and catalogue 


MEECO 


FRAMINGHAM 


MASS. 








New Tops for Old 


from 


POLAR 


When you are confronted with the question of 
refinishing desk tops—in offices where finances 
forbid new desks—suggest Polar genuine battle- 
ship linoleum. It will make a workworn desk 
stand out like new. Genuine Polar battleship 
linoleum tops lie perfectly flat, firm, stay put 
and are practically wearproof. They provide 
an ideal writing surface—smooth, firm and free 


from glare. 
Many other Polar items, saving labor and time in 
genetal offices, embellishing the executive suite, add- 
ing charm and taste in hotel writing rooms, are 
shown in the Polar catalog. 


Polar Mfg. Co. 
AOI N. Broad St. 
Philadelphia, Pa. 
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+ GOOD BUSINESS 








It's good business to buy 


ROCHESTER 
CARBONS and RIBBONS 


They are fully guaranteed. 
We do not compete with 
you by selling direct to 
users. Wholesale only is 
our policy. Our efforts 
are directed toward help- 
ing you profitably increase 
your Carbon Paper and 
Typewriter Ribbon  bus- 
| iness. 








mnec rnmae 


WRITE NOW! 


| Rochester Ribbon & Carbon Co. 
| | 40 Browns Race 
| ROCHESTER, N. Y. 









































U.S.A. 
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For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 


in its field. 


If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 


6816-6824 Arsenal St. ST. LOUIS, MO 








| CHECK WRITEE 
MEN? 


Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up ma- 
chine you have been waiting for. In- 
deed, it makes the whole world VIR- 
GIN territory again! 









Striking colors—unquestionably the 
most beautiful device in whole ap- 
pliance field. Two color imprint with 
ink reservoirs. Novel payee name pro- 
tection. Sturdy construction, easy 








quiet action. 
AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOW- 
EST distributor cost! 












A collect wire from any REAL check 
writer man will bring mighty interest- 
ing details. 


HALL-WELTER COMPANY 


INCORPORATED 
Rochester, N. Y. 













The only “come-backs” you will ever 
have from Metal-Built Cuspidors are 
“come-backs” to buy—never to com- 
plain—40 years of splendid trouble-free 
service testify to this fact. 


METAL-BILT 


= CUSPIDORS «=: 


Send for Catalog Dept. 12-8 


DETROIT METAL SPECIALTY CORP. | 
DETROIT 
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Lancaster, Ohio.—The partnership which conducted the Lancaster 
Book Shop has been dissolved. Helen Stoneburner retires from the firm. 
The business will be continued by Helen Kull. 

Los Angeles, Calif.—The Mutual Printing & Stationery Company has 
been established at 1246 South Main street. 

New York, N. Y.—Ormont Stationery Inc., has leased space in the 
National Tower building, 110 West Thirty-eighth street. 

New York, N. Y.—The Office Specialty Stationery Company has been 


chartered; capital stock, 100 shares common; E. Siegel, charter rep- 


resentative, 11 Park place. 
New York, N. Y.—The Murray Stationery Company has been chartered ; 


capital stock, $10,000; M. E. Poritz, charter representative, 303 West 
Forty-second street. 

New Orleans, La.—F. F. Hansell, Jr., of F. F. Hansell & Bro., Ltd., 
has been elected first vice president of Louisiana Chapter No. 33 of the 


National Sojourners. This is an organization of military service men of 


Masonic affiliations. 

Omaha, Nebr.—The Omaha Printing Company has made several changes 
in its executive personnel, following the death of Charles C. Cope, Jr. 
The new appointments place Edward E. Burns as manager of the furni- 
ture department, John W. Rasmussen as manager of the stationery de- 
partment, and Karl P. Laux, manager of the county supplies department. 

Philadelphia, Penna.—H. C. Hooks has been appointed sales manager 
by the Moore Push-Pin Company. Heretofore he had been in charge of 
eastern sales for The W. F. Robinson Steel & Iron Company, Springfield, 
Ohio. 

Pleasantville, N. J.—Groff’s Stationery and Gift Shop has leased space 
adjoining the present location, next to the First National bank, to permit 
expansion of stocks. 

Portland, Ore.—L. L. Hunter has succeeded the late L. D. Hunter as 
president of the Pacific Stationery & Printing Company. E. T. Irwin 
had become general manager, after twenty years of service; H. A. Ras- 
DeLong will continue 


mussen has been appointed sales manager; V. G. 
is undis- 


as manager of the stationery department; R. A. 
turbed as manager of the furniture department. 
Sacramento, Calif.—The H. S. Crocker Company, Inc., has moved its 
local warehouse at 208-10 J street to 1721 Sixtieth street. The old loca- 
The Sacramento retail store is con- 


Anderson 


tion has been occupied sixty years. 
tinued at 923 K street. 

St. Louis, Mo.—The Graphic Arts Mutual Fire Insurance Company, 
Philadelphia, has included in its board of directors J. S. Skinner, of the 
Buxton & Skinner Printing & Stationery Company. 

San Francisco, Calif.—Chas. F. Evans has succeeded Harry Freeman 


as western representative of the Sanford Manufacturing Company of 


Chicago. 
San Francisco, Calif.—Dick Zeisler is now acting as assistant to W. 
Hart Palmer, in the sale of the Boorum & Pease products in western 


territory. 
San Francisco, Calif.—The United States Envelope Company has ac- 


quired a site at Harrison street and Vassar place, on which a building 
is to be erected in the future. 

San Francisco, Caiif.—The Schwabacher-Frey Stationery Company, to 
stock of everything stationery, has added a considerable 


the immense 
Electric and traveling clocks are 


stock of semi-precious costume jewelry. 
included in the department. 

San Francisco, Calif.—Eaton, Crane & Pike Company is now carrying 
at headquarters, 770 Mission street, a complete line of “‘Berkshire’’ type- 
writer stationery, including manuscript covers and commercial envelopes. 


Counter sample books are provided for dealers. 

San Francisco, Calif.—Albert Kessler & Company has moved from 180 
New Montgomery street to 648-50 Mission street, a very central location. 
The company has about 17,000 square feet of floor space, and besides 
increased facilities for display will carry stock of many of the more 


important items. These include many specialties for stationery and gift 


stores. 

Seattle, Wash.—The Pacific Stationery Company, operated the past year 
in the Crary building, has discontinued. 

Waukegan, Il!.—The National Colortype, Inc., has been chartered to 
conduct a printing and engraving business. This is a subsidiary of the 


National Office Supply Company. 

Winnipeg, Man., Canada.—The wholesale stationery business of the 
John Gibb Company, has been purchased by the W. J. Gage Company, 
a Toronto concern with a branch here. 

Oe 


Ink Industry of France 


Although a considerable number of the French 


Commerce Reports] 
in or around Paris (Neuilly- 


ink manufacturing plants are situated 
Plaisance, Montreuil-sur-Bois, Pantin) there are also several large ink 
factories at Dijon, Marseilles, Chantenay, Boulonge, Desvres, Nevers, 
Lyons and Nantes. French exports of inks are far in excess of imports. 
The principal countries to which ink is exported are the Netherlands, 
Belgium and Italy, these three countries absorbing about one-half of the 
total exports. The remainder goes mainly to North Africa, Spain and 
South America. In the course of the last few years France has imported 
on an average of about fifty metric tons of writing ink and 220 metric 
tons of printing inks annually, receipts coming for the most part from 
the United Kingdom, Belgium and Germany. Exports during this period, 
on the other hand, have totaled about 700 metric tons for writing inks 
and 800 me‘ric tons of printing inks. 


ENVELOPE 
SEALER 


DAND 


PRICE $12. Dittee ‘Sese 


“SAVES TIME WHEN MOST NEEDED” 


THE DANDY SEALER is a practical, efficient and 
economical machine which business houses, public 
offices, colleges, labor unions, fraternal organizations, 
letter shops and similar organizations buy readily 
when brought to their attention. 


We co-operate by furnishing free, attractive circulars 
and order blanks which help to get the business. 


Liberal proposition to established dealers. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St. Boston, Mass. 
(Sole Selling Agents Dandy Sealer Corp.) 










The talk of the coun- 
try. Combining fea- 
tures found in no 
other make. Any one 
can work it. Simple 
as A. B.C. Several 
(patents applied) 
features, taking the 
bother and guess 
work out of Gold- 


< stamping. 



















A New and 
Better Goldstamping Machine 
—THE GOLDPRESS 


Will Imprint on Large Varie f Articles 
Monograms, emblems, trade-marks, of letters up to one inch in height, four 
Bee SS, ee ot one time pay, be imprinted on leather, imitation leather, 
A Money Maker 











Unsurpassed for window dis » w producti medium, 
unequaled for sales ye ptf brand or 
price: moves slew ers; stamps a variety of articles; stimulates the 
. habit; offers non-competitive service; earns a cash revenue da ; 
esta prestige for the merchant and pays for itself in a very short time. 
west Price Machine 
clam: 
special 















The G 


Goldpress Company, 


- Cable Address—Goldpress 
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DAVIDS’ 


WHITE WRITING INK 





The best white ink made 





It will not settle and is equally effi- 
cient with either pen or brush for 
writing on tinted paper, photographs 
or blue prints. Packed in all sizes 
| from | oz. up. 


Write for Catalogue and Prices 





Thaddeus Davids Ink Co., Inc. | 

Makers of Fine Sealing Wax—Inks— Adhesives | 

95-97 VANDAM ST. NEW YORK, U. S. A. 
ESTABLISHED IN 1825 

















A brilliant letter in every respect .. . 


Yet clothed in the same drab mono- 
tone of type as millions of other type- 
written letters, its brilliance is com- 
pletely lost—and down the wastebasket 
it goes, unread—buried alive. . . . 


That same letter, Varityped, would 
have meant the difference between its 
success and failure because— 


A Varityped letter is always read—it 
gets RESULTS. 





VARITYPER INCORPORATED, 
2 Lafayette St., New York 
Show me how the Varityper Idea will 
keep my letters from being buried alive. 
Name 


Address 


City and State 

















VOSS. &§ & A F 


Chicago, tli.—E. J. Heimer, sales manager for The Barrett-Cravens 
Company the past twelve years, has established a merchandising service, 
also handling industrial advertising accounts. His office is at 225 North 
Michigan avenue. 

New York, N. Y.—W. J. Bourcet has joined the metropolitan sales de 
partment of the Boorum & Pease Company. He had been formerly with 
the McMillan Book Company and the Wilson-Jones Company 

Philadelphia, Penna.—H. Fred Marquardt, Drexel building, has been 
appointed traveler by the Trussell Manufacturing Company for central 
and western Pennsylvania, and portions of Maryland, Virginia and West 
Virginia 

Syracuse, N. Y.—F. Brownell Tompkins has been appointed advertis 
ing manager by Hall & McChesney, Inc. He had been a member of the 


advertising copy staff of Barlow, Feeley & Richmond, Inc 
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Adding—Calculating—Billing—Tabulating 
Machine Exports 


United States exports of adding, calculating, bookkeeping and billing 
machines, etc., by countries, in December, 1930. In exports under this 
classification where the machine is driven by an electric motor the value 
of the motor is included with the machine. Parts of adding and calculat- 
ing machines are not shown separately. They are included under a general 
classification, ““Other machinery and parts of,’’ which is not segregated 
for publication. By the Division of Statistics, U. S. Department of Com- 


merce 
Card 
punching, sorting Other 
Calculating and tabulating including used 
machines. machines. ind rebuilt. 
Countries Ne No Ny 
Austria : : , see «© 12 $ 60 
Azores & Mad. Is eece , sen 2 $10,180 hy 
Belgium ; ‘ ‘ caeebe 2 $5,054 3 1,860 6 570 
Czechoslovakia - waves 40 4,927 13 10,400 114 898 
Denmark ... " : co. 2 ie : 
Finland ....... shooed aoe 14 635 
France ... , pesuchese an 5,292 12 4,963 18 5.130 
Germany .. ‘ sccae BD 2,344 34 12,560 l 1.243 
Gibraltar ; , » ees l 1,750 . Paces 
PE ascoces ‘ cc« ae 5,897 4 9.600 111 690 
Netherlands ‘ sacece ae 14,813 19 23,802 18 1,047 
DEERE wcccvcccccccesecccues 9 1103 ... 14 570 
Poland & Danzig sidenesens 1 42 2 375 l 205 
Portugal TTT Te - 2 See was rues 
SPREE ccccwcccccccceececcee « oe 1 3,200 2 231 
Switzerland - 6 > sae . 3 210 
U. Kingdom.......... ‘306 Se 58,410 12 9,600 1 110 
Canada pescesecces BE 6,489 6 2,292 17 113 
Nicaragua 3 515 7 : } 
Panama -euussenetee ean 3 563 , : ‘ ee 
Mexico .... sdeuceeund 12 3,398 2 900 2 15 
Jamaica , vbeunt l 300 rae , 
Cuba ieee cowese 3 540 =~... , 
Neth. W. Indies. ....ccccccces : 21 20,075 , 
Haiti, Rep. of errr , : —_— ‘ l 25 
Argentina ...... , sivene, Oe $502 ... ‘ 20 502 
Chile cnegecedecnbduces: Ske ae i 2 45 
Paraguay . : , cee b 960. ... . l 14 
Peru 4 745 Tr 
Uruguay er seone l 125 
Venezuela sseeen saeeOes 1 350 
B. India... l 225 
B. Malaya odes { 656 
Ceylon teu heeéncimadeue 6 900 
China een eeee ‘ ° sen ae 2,893 ... 
Japan . , seeee , 50 5,150 : 
Phili. Islands jieavnewewen 6 a ‘aes : l 70 
Union of So. Afr seen 6 1,192 : 
BE cocccctscecs . 2 360 
Total ... eeceeeesees 667 $130,578 193 $116,707 392 $12,413 
Shipments from the United States to: 
Hawaii bocnceoesees 7 $1,440... 37 $2,454 
Porto Rico... baueosesane 4 S35.C«« : 
Listing Typewriter, 
adding bookkeeping Non -listing Listing 
bookkeeping billing ndding adding 
machines machines machines machines 
Countries No Ne N No 
Austria TT . wee 3 $387 ‘ 64 $5,177 
Azores & Mad. Is R ne oa en ee 4 hae er oe 
Belgium ....... 7 $5,105 15 12,199 . 78 7,358 
Czechoslovakia . l 1,194 2 Ss 2 82 5,798 
Denmark : : 2 ee «eas . 91 5,938 
Estonia . ‘ : sees 8 thaw tie | 207 
Finland ..... , ‘ : Tr os oe 17 3,802 
France née enen 7 7,170 136 664,357 ... ; 229 31,673 
Germany .... > =a 12,957 . seus ese « 29 3,102 
Greece eece ° . eevee eee 27 2,655 
Hungary : l 1,086 : ‘nee ene 14 1,566 
Iceland : ée% ede « ee 10 559 
Italy ... : , dee e 7 2,675 129 10,215 
Latvia peepee ‘ bude’ ee 6 573 
Netherlands ‘ 5 5,722 6 3? eae 3: 3,063 
Norway ..... » eee seve 9 Da sé 133 8,876 
Poland & Danzig. ... ceube 6 ae sch gece 66 4,843 
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CROWN PRODUCTS, for more than a 
quarter century, have been making “Good 
Impressions” and afford: 


1: Exceptional durability. 


2: Excellent opportunity for energetic and 
capable distributors. 


3: A large percentage of repeat orders. 


They are backed by nearly thirty years 
of manufacturing experience. Samples 
and exclusive sales proposition upon 
request. 


| Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
| U.S.A. 




















Standard Equipment 


FOR EVERY DESK 


Wherever there is a desk there should be an 
Adams Memo Pad. This new pad has many 
features which make it particularly easy to 


sell, 
Takes standard wide roll of adding machine paper. 


New swivel pen or 
pencil holder. 











One 
struction. 


Brass, Bronze, piece metal con- 
Olive Green and 
Mahogany Fin- 


is hes. 


Soft rubber feet. 


La 






Send for further information. 


The SEYMOUR PRODUCTS COMPANY 
General Offices and Factory 
SEYMOUR, CONN. 
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Another Well Made 
SUPERIOR Desk Pad 


that lies flat on desk at all times. Write for spe- 
cial price on our new 19x24 stiff desk pads made 
with genuine leather padded corners of assorted 
colors. Yes! We make flexible desk pads also. 
Have you received our new catalogue and price 
list? Many new items. Mail coupon today for 
more profits. 
Su erior Office $ S clalt Co. 
S44 W. Ar St., Chicago. ee 


SUPERIOR OFFICE SPECIALTY CO. 
544 W. Lake St., Chicago, Iil. 


Gentlemen: 


| 

| 

Kindly mail us your new catalogue and price list. Thank you. ; 
TAREE nc cdcnnnesscccastencestescecesenpuneseeinaneeee 
METIGD one sins ct incgncs<opésecteebentinshialentp ae | 
DB inner cariesenudiicdvertien Glaae SE cin conensnacennise 
BUUEINS TIED occsccseccecsserstssseess eee | 


Pencil ¢Sharpenin 
erection e 


ea 
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Time to 


Re-Stock! 











Now is the replacement season of the year, when 
offices are getting rid of old, out-of-date equipment. 
Sanymetal Steel Costumers meet all the modern re- 
quirements for beauty and wearability—non-tipping 
design; cross-locked and welded base construction; 
attractive, dignified appearance; baked enamel fin- 
ishes in a choice of colors or wood grain effects to 
harmonize with any office ensemble. 

Be sure you are well stocked to supply the demand 
for these popular costumers. Write for the Sanymetal 
folder and prices today. 


The Sanymetal Products Co. 
1695 Urbana Road, Cleveland, O. 
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“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(PATENTS PENDING) 


All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatso- 
ever.) 

For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 

95% of filing cabinet drawer slides in United States 
and Canada operate on “Kilian” unground bear- 
ings. 

Samples made to your specifications. 

KILIAN MANUFACTURING CORPORATION 


107 North Franklin Street Syracuse, New York 



























Mr. AUDITOR 


Here is a sorting device that will sort any series of 
tooo checks into 1o’s in one sorting. 


Sent prepaid upon request. 30 day trial. No obliga- 
tion. 
‘SF. rhet zt tole 
| Tia ee by uaa eee 
Mo any 
Saves 
Time 
and 





Space required for sorter 6x18 inches. 

Windows and doors may be kept open and fan going. 
Made in any size and indexed to fit your needs. 
Write for Catalog and full details. 


THE KOHLHAAS CO. 
Manufacturers of 
Instant Reference Files 


204 N. Dearborn St. Chicago, Il. 























The ENGLEWOOD 5000 GRADE 
IS EXCEPTIONAL 





Massive—Impressive—Distinctive—Different 





The lines are pleasing—the desk has 
an air of richness and quality that 
means orders for you. 


Let us tell you about this and four more 
complete grades of desks of remarkable 
value. 


ENGLEWOOD DESK COMPANY 
58th and Lowe Avenue 


CHICAGO | 
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Listing- Typewriter 
adding bookkeeping Non-listing Listing 
bookkeeping billing adding adding 
machines, machines, machines machines. 
Countries No No No No | 
Pee. cused ore icks whe <a wed ed 7 | 
DEED cccccceces cos = patel, ed  bbiee 10 500 
MEE Gacescesess 1 1,053 7 Bae nee ees 28 2,070 
PD wcaeeenes 21 17,865 7 4,260 136 11,792 
Switzerland ...... l 1,194 4 1,772 24 2,970 | 
U. Kingdom...... 19 18,704 106 38,035 137 19,086 | 
Yugo. & Albania. ... can : 24 2,085 | 
Canada steces 1 705 15 a es6 »ee 93 8,097 | 
Honduras ....... on wn ees "AB, 080, case : + + 
DE cscaesece Sue oe 1 a ste seseec g 700 
Salvador nce - 1 at “sch kee eee sean Sherman-Manson 
ET cic eneacan 8 18,499 1 600 1 $180 88 7,059 | Stands are made of Tu- 
—_ 2 ecw l ee sa< sees nee tees eens saa | bular Steel to make 
ermudas ..... tiedee Lene: ‘huh both . adh, . eee 2 | 
ee. co a ae sea peas 1 144 | them Stronger . . . In- 
Neth. W. Indies.. ... at 1 ages Fates 2 140 | cidentally they are 
Argentina ....... 3 3,318 7 ee 6x0 | sees 60 6,104 | Cleaner and Lighter. 
DE ecesacncces +00 atae 2 a #64. ¢s60. 205 nine 
DN cnc decane aes i 15g hole gle 101 9,436 | In Black, Green or Ma- 
Colombia ..... ee ses ° eee cece cee cece 11 2, | : 
causes. ova ae Se dual 1 62 | ae a 
Surinam ........ ‘om aiid. othe See pare a 3 219 ahogany Tops. 
Paraguay ........ eee aka - ae tek. sen enna 7 670 
. 2. =e pas ace see web enee 5 330 
WE scceceus 1 1,278 — eee 25 2,116 
. ase ; 3 Lae nKs. seon 13 1,004 | 
DP Kssesn sos nied chk ‘eva, wane 5 345 | 
GE: cancecaeses aes ‘ aes shee “acd, Seam 3 225 
Java & Madura... ... : ees : 29 1,735 
BED suscesseess sk sees 2 Da. see, oses han mei 
Phili. Islands..... ... ‘ on este 866 e608 55 a 
| er sue icine pice Gem apa 2 27 
i 52 5 69 : 5 ‘ 7 5 
yg ey Gee: eed Mail the coupon for full particulars and Seve 
Union of So. Afr. 1 91 2 1,053 ... .... 18 2322 our New cmd epee 2 New Models 
EE iat wanes aan sade’ vsti ah. asl ened 3 300 | to meet every office actory demand. 23-A 
Mozambique ..... ... : 1 ae ees oees 4 184 | 
Canary Islands... ... aide | dilat pated bag | gla 2 180 | 
Total .. .. 145 $145,553 348 $166,260 2 


, eae SHERMAN-MANSON MEG. CO. 
| 621-31 S. Kolmar Ave., Chicago 


Shipments from the United States to: 
: 066 eece 1 $861 See ee 

































Hawaii ere re 5 $531 
EE NG a ak aio once See pate! “ee . 06a 14 930 
Please send folder with full information regarding your new, lower prices. 
Typewriters 

United States exports of typewriters by countries during December, 1930 Name =e 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine. By City State 
the Division of Statistics, United States Department of Commerce. 

Standard, New Portable, New Used & Rebuilt Parts of 
Countries. No. No. No. 

BEER covscece 233 $13,398 220 $8,903 179 $4,713 $407 
Belgium ....... 167 10,141 181 6,874 175 5,453 603 
Bulgaria ....... 1 en. ges acai ove phil wie 
Czechoslovakia . 1,537 108,334 210 9.000 3 2.160 168 
Denmark ....... 48 2,870 60 2,175 23 745 423 
Estonia ..... na 4 280 1 39 , re eee 
| a 43 3,149 24 R64 22 765 77 
Pramc@® ..cccccs 1,950 132.119 1,110 42,900 707 22,664 1,629 
Germany ....... 157 10,690 201 7,860 75 2,800 7,512 INSIST 
GED accceecce Ae 3,633 20 810 seven enaa 56 
Hungary ....... 3 1,791 253 9,075 40 860 255 ON THE 
DEE eneecese 3 140 5 180 . . ro 
DT ¢esseeseee 411 22,681 285 10,305 219 5,229 801 BEST 
DE. stxeaete 1 110 seas — 25 451 Ask for New Cata- 
Malta, Gozo, & logue No. 55 if you 

GHEE cases . 3 ee cape cose have not received 
Netherlands ... 174 12,235 20 720 222 6,282 611 one. 
a a 117 8.475 99 3,750 20 778 92 
Poland & Danzig 225 17,334 120 4,936 71 1,777 304 
Portugal ....... 67 4,088 50 1,800 .. or 137 
Rumania ....... 1 67 1 39 13 340 20 
Soviet Russia in 

Europe ...... 307 24.535 25 900 : — or 
DEED st6eeeeus 192 12,077 195 6,823 219 8.032 330 
Sweden ........ 220 16,859 525 19,944 115 3,590 1,109 
Switzerland .... 186 13,291 157 6,202 12 512 687 
United Kingdom. 1,537 91,696 703 =. 21,980 933 17,695 34,893 
Yugoslavia & Al- 

BED cocecece 131 8,597 114 4.296 1 27 58 
GORGE cosseses 138 8,512 360 13,521 217 6,117 26,354 
Costa Rica...... 3 240 eae os seen 75 
Guatemala ..... 6 465 1 60 enue 28 
Honduras ...... 11 747 6 222 9 239 18 
Nicaragua ..... 9 610 6 360 3 40 62 
Panama ....... 13 809 10 887 13 506 102 
Salvador ....... 11 697 100 3.600... 25a $108 
Mexico ........ 399 28,034 388 14,015 23 1,299 782 
Miquelon and St. 

Pierre Is...... 1 . iar oeee eece ocee cece 
Newfoundland & 

Labrador .... 23 1,548 10 425 15 266 _— 
Bermudas ...... 11 649 18 errr oese osee 
Jamales ....ces- 10 57% ooee cece 2 75 cons 
Other British 

West Indies... 3 247 18 477 3 103 eone 
CE acosecssee 7 660 50 1,800 1 20 336 
Dom. Republic.. 4 811 - ‘ 1 35 cons 
Netherland W. T. 2 122 5 nO trace oa 71 No. 2412-6 LBS 
French W. Indies . 16 615 — ane oeee 
Haiti, Rep. of... 2 138 aoee ae tian amen ocee 
paar 7 ° 
Xteenting ws.) 644,400 RHCSOGD RBG CNAA NSIS S. K. PIERCE & SON CO. 
Bolivia ........ eons , 15 670... ose ae GARDNER, MASSACHUSETTS 
meee sceeeeees = i TTlUCUlUCU (Gl ae Oe BROOKLYN BOSTON SAN FRANCISCO PHILADELPHIA 
Colombia ...... 25 2,025 136 4,961 6 272 230 
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A superior desk service in 
the JACKSON COLONIAL 


Look up Jackson Desks whenever a furniture 
inquiry comes your way. You may be sure to 
find the purpose and the style of ornamentation 


represented somewhere in the Jackson Desks 
Consider the Colonial design pictured above—a 
big desk for big business—4-drawer pedestals 
66 x 36 inches, furnished in walnut or mahogany 
office requirement is as suitably 
Write for the Jackson catalog 


ffice Furniture Co. 


Every other 


Jasper O 














a | 





Jasper, Ind. —I 








VISIBLE 
NAME 


Guides and Folders 














VERY day we solve unique filing | 
problems with 
VISIBLE NAME GUIDES and 


let us help you do the same 


The systems using fused celluloid tabs in colors* 
saves time space and is most flexible. 


Write today jor information and samples 


FOLDERS 











*Tabs in 5 Colors 


Red + Yellow 
Blue + Orange 
Clear 











The DUNLEAVY co. 


167 OLIVER ST. 


MANUFACTURER 


BOSTON, MASS. 





OFFICE APPLIANCES 


Standard, New Portable, New Used & Rebuilt Parts of 
Countries Ni No No 
Ecuador —e : 6 231 ‘ , 
Peru o* ‘ 37 2,679 65 2,510 14 667 28 
Uruguay : - 92 6,800 44 1,584 ae 50 
Venezuela .. 56 4,456 75 3,303 l 18 
Aden : : ; > 200 : tans 
British India 172 12,711 96 4,176 32 1,091 940 
British Malaya 8 578 4s 1,728 ‘ 78 
China ..... 24 1,855 24 RO4 26 750 92 
Java & Madura. 162 11,380 150 5,400 i) 120 21 
Other Netherland 
East Indies... 14 928 } 108 6 
French Indo 
China , 9 3,423 1! 396 60 
Iraq : oees 12 488 ‘en 
Japan , 19 1,502 70 2520 lll 
Kwantung 9 706 20 765 ) 132 
Palestine ri 536 l 39 . 
Philippine Is 135 9,027 137 4,935 4 149 124 
Siam sees 28 1.832 30 1,080 
Syria 19 1,520 > 256 ‘ 
Turkey . 2 140 70 3,150 10 
Australia : Sl 4,949 8 $464 ti 1,200 2,449 
British Oceania i 356 2 64 78 
French Oceania 2 140 
New Zealand ‘ i2 2,790 50 1,800 364 
Belgian Congo.. 17 1,199 : 
Br. East Africa l 65 16 601 S 312 105 
Union of So 
Africa .... 67 4,893 40 1,647 283 
Gold Coast 3 180 
Nigeria een ‘ 4 335 4 150 las 
Egypt —— 40 2,846 51 1,926 63 
Algeria and 
Tunisia : 29 2,030 : 26 
Madagascar .. : 8 294 
Other Fr. Africa 26 2,055 29 1,120 
Morocco 74 5,690 
Mozambique 6 SOS 
Other Portuguese 
Africa .. 6 120 , 180 
Canary Islands 6 iSO 20 810 
Other Spanish 
Africa , . 6 367 ) 188 
Total .. 9,843 $662,539 7,125 $266,493 3,860 $112,563 $85,182 


Shipments from the United States to: 


Hawaii . ‘ 109 $8,803 


Porto Rico 6 3,728 


59 


$2,790 37 $1,179 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during December, 
1930. By the Division of Statistics, Department of Commerce 


Filing cases 
Countries No 


Austria : . 
Belgium , 5 
Czechoslovakia 8 
Denmark hows 109 
Estonia : 3 
Finland . 81 
France a5 
Germany . : 
Greece jae 63 
Hungary ower 3 


Iceland 
Irish F. Stat 


Italy .... , 26 
Latvia e« 

Netherlands 431 
Norway . 138 


Poland & Danzig 
Portugal 


Rumania l 
Spain o« ° ccs EEE 
Sweden .... ee 57 
Switzerland . i) 


U. Kingdom . 636 
Yugo. & Albania . 
Canada : 
B. Honduras : . 
oo ee 3 


Guatemala 11 
Honduras 29 
Nicaragua i 
Panama 72 
Salvador l 
Mexico : 243 
Newf. & Lab 16 
Bermudas 38 
Jamaica 7 
Trin. & Tobago 22 
Other B. W. Indies.. : 
Cuba er ‘ vee 21 
Dom. Republic l 
Neth. W. Indies S 
F. W. Indies 16 
Haiti, Rep. of 12 
Virgin Is.... 3 
Argentina 129 
Bolivia 17 
Brazil 8 
Chile : a9 
Colombia 76 
Ecuador ...... 2 


Safes and Bank and 
cabinets, safety Other 
fire deposit office 
and vaults furni 
burglar and ture 
proof equi, and fix 
No ment tures 
‘ $ 69 
$307 173 
1,041 . 2.794 
4,384 2 $152 666 
257 67 
4.524 S86 
2,419 ; 16 5.008 
963 
2,136 72 
274 78 
415 
1,225 TOS 
45 
10,622 9 771 2,930 
4,192 10 769 : 628 
498 
100 
3,951 1,302 
3,569 1,585 
196 84 
23,865 19 3,414 8,468 
9,449 65 4,132 13,024 12,032 
108 
681 , : ‘ ° 
634 12 1,285 . 109 
107 ‘ 392 
2,736 l 20 1,384 
62 Pe - 189 
6,276 > 678 25 9,130 
452 3 102 12 
261 2 131 1,477 450 
323 Sone 105 134 
195 ; 165 . 39 
: 1 31 : 
1,025 12 1,127 . 863 
44 l 275 
605 3 178 chew 108 
150 
368 e« 
215 1 100 
3,880 5 375 1,750 78 
817 - 102 
318 2,300 121 
3,490 i &8 
3,720 260 813 
99 114 


$1,738 


ll 


Other 

metal 
furni 

ture, 


$ 48 
414 
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Feature the clear, lasting impressions 


sxissoxs” |_| VICTORY STAMP PADS 


Your trade will appreciate the extra quality in 


CARBON 
PAPERS 





An Opportunity View Sane eee 
color. Six sizes, from 2x33 inches to 4x9 


for Stationers 


One of the functions marking a leading 
stationer is the exclusive merchandising of 
quality lines. More than a mere symbol 
of position, such arrangemént is evidence 
of recognition by the manufacturer and is 
frequently an aid to greater profits. 

Bucki supreme typewriter ribbons and 
carbon paper have been sold thru dealers 
for over thirty years—always high grade, 
produced by processes developed in life- 
long study of available materials and of 
business requirements—conceded by com- 
petent authorities to be among the best 
upon the market. 

In certain cities Bucki ribbons and car- 
bons are now handled by the leading 








dealer on an exclusive basis. If you are 

interested in establishing a Carbon and YOUR OWN BRAND 

Ribbon department, specializing in the sale can be used to play up your rubber stamp depart- 

of these products, and building a profit- ment and ‘be your entire rity: Ail our 

able business, better write us; we may items can put up under i 

have a proposition to offer in your terri- rice -Liet om = Say Tc ae oat ot 

tory. STAMP PADS INKS MUCILAGB 
PASTE SEALING WAX 











B 
a ET cn Luther Ink and Stamp Pad se | 
| 


1458-1468 East 55th Street Cleveland, Ohio 55-57 BAST PARK ST. NEWARK, NEW JERSEY 
































Your trade The “Aluminum” Pocket Seal 
is different and other MARKING DEVICES 


Quite true—b ut 
every office can 
profitably use 
these convenient, 
easily moved 
stands and stools. 
An extra typist, a 
special writer or 
many other types 
of office worker 
can be accommo- 
dated. Factories 
and stores use 
them also to good 
effect. 





LY 


EBo SEALS SPECIMEN IMPRESSION LEVER SEALS 


tail 


Self - Inking Numbering WAX SEALS 





Rotary Deter Rubber Stamps Machines 





NAME PLATES 
BADGES METAL CHECKS 





Descriptive mat- 
ter and prices on 
request. 


MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 





OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
SEC oe Al RLE Ss is LOOP STORE - 31 North Clark Street 
WELDIN WEST SIDE STORE - 30 S. Jefferson St. 


1850 Fulton St., Chicago, Ill., U. S. A. Catalogue of Complete Line will be sent upon request 
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TRINER AIR MAIL SCALE 


Selected on Competitive Bids by U. S. 
Post Office Department Using 
30,000 No. 9 Scales 





EQUIPPING THE 
SERVICE WITH THIS 
SCALE IS THE GOVERNMENT'S 
MARK OF APPROVAL AND JUDGMENT 


It i# entirely built of steel. with a brass beam and poise. 
Each half ounce is clearly cut in beam with deep “V" shape 
notch—attaining easy and accurate weight. 

Price moderate for FAST SELLING. Write your Jobber for 
Triner No. 8 Alr Mail Scale. 


TRINER SCALE & MFG. CO. 


2714 W. 21st Street Chicago, III. 


We also manufacture Parcel Post and Mail 
Automatic Scales used by the Post Office Seroice 











OFFICE APPLIANCES 








The D , 


pum PAPER 
FASTENER Company 


La Crosse, Wis., U.S.A. 











No. 2 Paper 
Fastener and 
round hole 


punch... .$3.50 /@ 





The New No. 3 
Super-Model 


Ties from 2 to 16 sheets Bond 
Paper—Binds 
Heavier Pieces 


Bump Serves 


All Over the $5.00 
World. Satisfied Dealer’s 
Users reveal Re- information 


on request. 








liability and 
Economy. The 
Bump fastens 
important papers 
for mailing and 
filing. 





Always 
Ready 
Insures 
Flat Filing 
No Staples, 
Pins or Clips 
to Rust or Catch 



































Instantly Moistens — Practical 
— Convenient — Simple. 
A beautiful Nickel-Plated Article. Always ready 
for use—no waiting. Leak proof water container. 
Positively sanitary, non-sticky. 
The Famous Argus Specialties. 
Paper Clips 
Pen and Pencil Clasps 
Typewriter Erasers 
Sanitary Moisteners 


Ask your dealer for Prices and Discounts or write 


ARGUS MANUFACTURING CO. 
1134-44 N. KILBOURN AVE. CHICAGO, ILL. 


| Dealers: Write for beautiful counter-easel. 























ECLIPSE INKWELLS 


For Beauty and For Service 


Made in a variety of styles, from 
the simple, rugged model pictured 
above for general use, to the ornate 
ECLIPSE inkwell beautifully orna- 
mented with a rich filigree of silver 
for those who desire the finest. 
The patented pneumatic principle 
of desi has no equal anywhere 
for it feeds the ink as used and 
assures a fresh, non-spillable sup- 
ply at all times. 

All models are practically unbreak- 
able and the construction assures 
dust from settling in the well and 
keeps the ink lean to the last 
pen-full! 


You can sell the 
ECLIPSE with 
the knowledge 
that there is 
none Better! 




















wad 





a — eee 








Write for dealer offer! 


GENERAL ECLIPSE COMPANY 
Dept. A Danielson, Conn. 
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Safesand Bank and 
cabinets, safety, Other * * * * 
fire deposit office 
and vaults furni- Other 
burglar and ture metal 
Filing cases proof. equip- and fix- furni- 
Countries. No. No. ment tures. ture. 
POPRGERF .ciccccvese ion 6 511 10 29 
Peru Be sas re 8 463 seee eeee sone 
Uruguay “eaccieen 23 O68 oes abs ewe 15 120 
VOMOBUGIR ..ncccccee BS 10,448 4 582 sean 6,560 — T 
B. India... ; a ha be 279 325 . . 
B: Malaya oe go SHS HE typewriter paper to stock is the one 
China ............-. 68 2682 2 a Seo eee 52 ‘ : 
Jav. & Madura ~» Se ) ee oan ee wae 85 au the stenographers like. That will be Berk- 
Hong Kong....... -.» 103 S.0BB «0 — 6,586 shen 14 | ‘ 
ci scitesctes a oe 7 2 .... 9,814 5,814 shire. 
Kwantung ioocken 5 ae. ‘aes enh sane eese 42 
Palesti eae. gg. ce Ce ane <a ca 
Taha 107 «4,572 «21 934 136 1,067 2,562 There’ ‘ef f illegibl - 
Sh cc onccscceve, UM ack Gilad Sicaa-* > ae 793 ere 8 no griei Irom Miegibie carbons or 
papas coe 125 a , : 
Australia a a 147 598 503 bad erasures, when Berkshire paper is used. 
B. GQoeania....... - 1 24 re een - 
F. Oceania.......... 1 err ee Stenographers lose less time and produce 
New Zealand........ 4 pee IE cogs rc 494 251 
Belgian Congo....... 3 B75 wee eee wees m5 ee more work. Berkshire papers come in every 
Inion of So. Afr. See e i ee ee 16 : . P : 
} ag ab gh ~ SERB RY al ena oe weight from permanent life to manifold tis- 
BTS ccccccesse o——- Bee «es wre are : 30 » . 
Alg. & Tun......... 22 Zeer , < asaeee calle sues and in colors suitable for departments 
Other F. Africa 10 Se os Sale a sia te cutie . 
Mozambique 5 255 .. eee ween ne ee tees and branch offices. Eaton, Crane & Pike Co., 
Canary Islands 9 a én hee _— écien sede 
-_———— - ——— Pittsfield, Mass. 
Total ..... ....4,177 $144,939 202 $17,238 25,663 $75,287 $71,680 
Shipments from the United States to: 
Hawaii ............. 128 $4,333 5 $827 588 $6,215 $6,864 
Porto Rico.......... 82 $3,143 3 261 200 861 3,679 


Carbons—Ribbons—Filing Supplies Exports 


United States exports of carbon paper, typewriter ribbons, filing folders, 
index cards and other office forms in December, 1930. By the Division of 


Statistics, United States Department of Commerce: 


Filing TYPEWRITER PAPERS 


folders, index 



































ecards and Carbon Typewriter 
other office paper ribbons. 

Countries forms Pounds Dozen. 
Austria .... iasenat eis 42 $ 28 146 $367 
DE “stesseoecese os : $ 50 103 53 34 781 
Czechoslovakia ........ ‘ 6 band cane 25 
Denmark ....... miteneewe 60 392 288 218 
Dt ckehkdsaeeenenaun oe 42 76 53 430 
EE hind eng ipiesheh Gio rer 131 1,311 1,002 545 
Germany ........ anh aee 4,063 970 782 1,813 T 
 cceeecnmenaeas eon6e as 92 63 51 I e 
Hungary iia dite hh eieen'l 1,633 nae rere oe tter rays 
Di! tcctakskentécbar , oy 28 19 sais 
ee ais . 213 2,009 1,150 479 
gala aneieatte see 319 193 3 Letter Baskets 
Netherlands .......... saa 2,181 1,837 1,262 356 
DE cactchcnenaueses , 62 262 170 7 
Poland and Danzig......... — bade sees 280 
WUE cedcancosescenes : 25 wane onale sees Waste Baskets 
.64 awesnakbe Geode ; ee 25 18 61 
PD 655 04¢666050600 600 er eee aan 64 ° 
i aababeetabaa Tea ae 1,690 1,857 419 Mail Baskets 
PE sc 0o0n66cedinece 1,293 719 490 454 
United Kingdom............ 2,076 15,606 13,733 3,057 
See . 14,716 8,375 4,404 2,197 sii 
British Honduras........... 41 edad aiigl aaa Filing Hooks 
 _ aa 4% 427 182 174 sons 
SE Sarutateesueee de 601 283 319 113 
i <chesasececnee tee 1,892 375 417 29 131 
DEED «ec ckeoesecees — 1,250 59 163 : 
ST <sc5 con csckehecede 1/979 367 208 205 532 No. 62 Letter Tray 
SE 5060 60n60660660608 203 47 24 bund tine 
DD -stcenenetensesnness 2,511 21,542 12,417 6,406 12,815 ° 
Newfoundland and Labrador 65 411 230 a) 24 Worcester Wire Novelty Co., Inc. 
DEE .ebtewesdeeceseses 1,646 ihre wel aes ary 
Barbados .....ccccccccccces 14 esee cece eees cece e 
SUE, ocesenésescouecs : 605 130 132 34 146 
Trinidad and Tobago....... 217 61 39 16 39 Baltimore, Md. 
Other British West Indies... 424 16 57 wees asne 
GR. n0ko6nhebunikes sxecace 5,101 1,672 2,052 191 547 
Dominican Republic........ 1,199 5 10 40 139 
Netherland West Indies..... 1.451 13 64 10 21 Baskets and 
French West Indies......... 16 ee eeen 6 27 T ti ed 
Haiti, Republic of....... ‘a 13 occ ses eee cose rays retinn 
Virgin Islands of U. S...... 114 cuen anes “aise er y 
BEE. 6c ccecotccocenece 33 665 385 1,116 3,501 ; 
EE ascctiechesdide .. 1,809 350 527 42 189 after making. 
DEE 0660400000666 ne hi rene 81 166 172 656 
CD atecsequeseosoenss - 129 1,320 1,699 304 1,014 
TL itiieeeheadeaanes 1,680 361 352 550 1.279 All Trays come 
eae ake 554 16 25 109 383 ° 
hi cide kins ieee 30 15 32 cone ae iets with rubber 
PE ccceneccessece - ver 34 38 jenn eeen f hed 
NEE Bioese ccconweeutesecen 57 Sen nana 70 243 
SE deeb geienvedetens rr 1,057 683 169 482 eet attac ° 
WED casceeouces sbaue 1,913 640 1,308 166 589 
British India........ atianwekn 149 3,363 2,390 1,977 4,079 : 
British Malaya............. 7 13 37 28 101 Write 
A 747 974 605 118 293 
Java and Madura........... 1,347 200 213 49 222 for Catalogue 
Hong Kong............ cos 106 200 214 Sees cece 
Dh wsepapntensyes eecaten 2,280 4,440 3,031 rer nate 
Philippine Islands.......... 554 1,236 1,134 560 1,422 
BEE ckoescscvececesécense 132 eeéwe eee ones eeee 
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Recommend 


DIEMER 


STRONG ENVELOPES 


for the safekeeping of letters, cer- 
tificates, bonds and all sorts of 
valuable documents on file and in 
transit thru the mails. Stationers 
should carry the commonly used 
sizes in stock—all styles and sizes 
can be obtained promptly from the 
factory. The line includes Red 
Rope and Jute folders, wallets, flat 
mailing envelopes, box envelopes, 
document envelopes, metal end fil- 
ing boxes, etc. Catalog with full 
es details on request. 


Salim F. Diemer Co. 


519 Broadway 
NEW YORK 


We are particularly well equipped to make special items in either 
large or small quantities 















Se eee ee ee ee ee ee ee eee ee ee ee ee ee ee enn ne tT 








In greater 
demand than 
ever before 


With renewed interest everywhere in 
interior decorating 





Moore 
Push-Pins 


and 


Push-less Hangers 






are continuous sellers 
wherever these handy 
devices to Hang Up 
Things are displayed. 
Constantly adver- 
tised 





Get a Counter Display 
from your Jobber. 








MOORE PUSH-PIN COMPANY 
113-125 Berkley St.]| Philadelphia, Pa. 
Established 1900 








Filing 


folders, index 


OFFICE 





APPLIANCES 





cards and Carbon Typewriter 
other office paper ribbons 
Countries forms Pounds Dozen 
Turkey , 10 22 
Australia 8,056 4,23: 1,018 2 396 
British Oceania 19 60 2 12 
French Oceania 26 ‘ — ; , “a 
New Zealand 387 889 608 153 508 
British East Africa 20 983 428 59 183 
Union of South Africa 102 1,457 1,032 62 195 
Egypt oe« : 293 153 168 33 169 
Other French Africa 108 , ae : 
Mozambique seaneen 65 236 205 9 45 
Other Portuguese Africa.... 48 176 102 83 244 
Total $59,009 85,994 $61,527 24.893 $63.573 
Shipments from the United States to: 

Hawali , $13,061 713 $445 16 $ 92 
Porto Rico 2,903 575 326 173 473 
Writing Instrument Exports 
United States exports of writing instruments during December, 1930 

By the Division of Statistics, United States Department of Commerce 
Refillable 
pencils and Metallic pens, 
refill Other pencils except gold Fountain pens 
Countries leads Dozen Gross Dozen 
Austria $68 1 $48 
Belgium 70 l 46 
Bulgarie .. i l 33 
Czechoslovakia 10 . 18 451 
Denmark 1,071 : 100 $56 273 2,415 
Finland ‘ 60 $15 , Sp - ae 
France 2,137 792 407 134 1,164 
Germany 192 1,788 301 50 25 es 
Iceland .... 250 21 613 
Irish Free State 5 35 101 
Italy . . 275 18 158 
Malta, Gozo, and 
Cyprus 314 : sad 
Netherlands 395 180 0 4 64 
Poland and Danzig lil ose 
Portugal : 422 7 252 
Soviet Russia in Eu 
rope l 
Spain 206 120 69 a9 
Sweden ; 375 2 007 1 67 
Switzerland 1,052 24 18 - 6 
United Kingdom 10,483 23,805 2,693 5,868 2.898 642 
Yugoslavia and Al 
bania 346 “ne 25 732 
Canada - —_— 7,164 77,874 15,239 1,003 625 29 412 
British Honduras 23 184 20 7 7 5 180 
Costa Rica 12 1,575 447 30 692 
Guatemala 78 1,620 250 124 72 12 424 
Honduras g9 1,647 29 37 37 13 924 
Nicaragua 54 84 17 124 40 1 185 
Panama 57 5,374 1,727 602 120 30 848 
Salvador 128 1,100 178 56 38 6 301 
Mexico . aes 6,819 121,787 12,193 270 150 209 5,986 
Newfoundland and 
Labrador ~ 62 618 101 10 249 
Bermudas 41 534 114 69 
Jamaica .... ‘ 176 150 52 } 68 
Trinidad & Tobago an 1,296 88 30 190 is 
Other British W. I. 85 324 90 25 15 3 117 
Ge xdnene péeee 714 26,935 7,122 746 366 134 3,801 
Dominican Republic 57 1,116 253 150 HI) 108 
Netherland W. I.... 126 171 46 9 415 
French West Indies 124 e one 
Haiti, Republic of 36 108 36 I 71 
Argentina eos 4,075 29,058 2,521 t4 6,664 
Bolivia ° 7,200 215 , . 
Brazil il 1,260 571 383 279 1S 358 
Chile ; 996 4,749 793 190 255) 93 3.386 
Colombia 1,039 4,110 1,222 186 134 30 635 
Ecuador 6 5,064 160 9 205 
Surinam 18 ‘ ; 57 
Paraguay 32 120 39 19 269 
Peru 140 4,560 1,077 20 18 22 666 
Uruguay 1,499 9,338 2,374 3 999 
Venezuela 151 5,128 192 100 62 23 743 
British India 986 2,460 343 258 6,471 
British Malaya 48 23 637 
Ceylon 15 1,704 324 ‘ 6 152 
China age 846 &RR15 7,473 750 1,348 102 6,846 
Java and Madura.. 1,904 1,200 252 176 7,793 
Other Neth. E. I... 556 34 1,041 
French Indo-China. 35 f 10 975 
Hong Kong ee 43 3,050 IT 8 93 
Iraq 268 ti) 1,097 
Japan ... : 648 256 10 215 
Philippine Islands a6 9,594 L577 100 } 53 1,285 
Siam , 151 1,188 118 7 1,557 
Syria ‘ ll 214 
Other Asia 1 l 44 
Australia 1,033 82,528 5,411 8 103 
British Oceania , 6 2 
French Oceania 1 4 
New Zealand 799 999 271 30 829 
Belgian Congo : 33 ; ; ’ 
Union of So. Africa 94 2,726 618 270 158 ) 176 
Egypt : 29 ” g2 
Mozambique 109 36 12 14 319 
Total $48,737 542,322 $68,855 12,283 $7,561 3,945 $84,652 
Shipments from the United States to: 
Hawaii ...... $206 5,384 $1,788 39 $39 134 $1,702 
Porto Rico......... 422 3,487 456 100 67 216 3,316 
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SELL YOUR CUSTOMERS A NEW 


COMMANDER INGENTO CUTTER 


30 Inches 












Yellow finish 
C 1 dozen per box 


Southern 
Heavy Duty Cutter 
RED CEDAR Cutter and Table Combined 


FIVE DEGREES 





There are now eight sizes 


as , Write for prices 
Write for samples and discounts 


Manufactured Only by 








PENCIL CO., Inc. IDEAL SCHOOL SUPPLY CO. 
S W N 221 FOURTH AVE. 8316-8346 Birkhoff Avenue 
NEW YORK CITY CHICAGO, ILLINOIS 





















































MEET THE DEMAND | SALES LETTERS 


Profitably Need the Support of 
SALES LETTERHEADS 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 





demand. In the supreme test of use, Union : 
Ribbons and Carbons are in the front ranks, Your letterhead frequently is all chat 
continually creating profitable business for your prospective customer sees or knows 
Union dealers. Do you wish to meet the . : 
demand—prodtably? Write ws. of your business. In appearance, it ought 
to be on a par with your best dressed 
UNION RIBBON & CARBON CO. salesman. 
Front and Laurel Streets 7" / . 
PHILADELPHIA, PA. In context, it should give the important 


facts of your business; its general im- 
pression should reflect the character of 
your business; should suggest the prin- 
ciples of action which have directed the 
progress. 













BOEHNER 


Improved 

f We make good letterheads. We can 
CARD HOLDER make one that will represent you worth- 
Stationers and printers ; . 
Stationers and printers ily, every business day of the year. If 
volume on business and you are interested, we should like to ask 
asso them aru, beeps you some pertinent questions and make 

c " Holds ° 

= yg A some valuable recommendations. 
full case Imported morocco binding—metal parts highly 
nickeled—28 different sizes. 
We manufacture leather novelties only—we do not compete 





with engravers or printers Please mention size in asking 
for prices. 
Address, Department OA, e 
American Embossing Comp any 
Improved Boehner Binder Co. 
142-144 Fox Street Aurere, tilinels 192-96 SENECA ST. BuFPALO, N. Y. 
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U. S. TYPEWRITER RIBBON MEG. Co. 





RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 








Sansom at Tenth Street Philadelphia, Penna. 
i i i i i i i i i ie ~ se Ae Ae Ms A nt i 7 
LOOK TIP TOP - ee - 
TRADE-MARK 


SSS __— SD 


NEW AUTOMATIC PENCILS 
One a Combination Pencil 


FOR THE — 


—the guide to qual- (ec /\ 


ity in paper clips NO. 0 
::: Precision made 









brass or nickel finish. 








= (Beautiful Colors) and Letter Opener 
| rae a 
factory. Y Pens — Penholders — Steel Ink Erasers 
se MILLER BROS. PEN CO. 


7~rr,r,rrrryrry,rrryryr,,Y,,y,r,reYrYrYTeee 






THE TIP TOP MFG. CO., Ine., Syracuse, N. Y. 


Canadian Agents: Brown Bros., Ltd., Toronto 
Pe 8 ee ere i i 


4 

4 

4 

4 

4 
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7 305 Broadway, NEW YORK CITY MERIDEN, CONN, 














EASILY DISPLAYED 


Put Beach's “Common Sense” 
Expense Books out on 
your counter or in your 
window and they will sell 
themselves. We will send 
you a display carton with- 
out charge if you will 
just say the word. 











Reg. U. S. Pat. Off. 

It Can't Slip Out Until You 
Release It. That's the Free 
Hand binder—a handy little 





device, requiring only one 
hand. Papers are held securely 
until wanted, then released at 
a touch. The Free Hand is 
thoroughly practical and 


L« al ns 


rammMon ren 


(0 








needed in every office. Ask for 


oe 




















descriptive price list and stock Expense 
me HAND BINDER C BEACH PUBLISHING CO. ibYerel,\ 
74.76 BEEKMAN STREET Ce ANY y. 1351 Book Bldg. Detroit, Mich. 





































S Framed or 
Unframed 







Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 

















Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 
20 VESEY STREET NEW YORK CITY 


Stanley R.Bristow “™, 
24 Central Ave.West Orange.N.J. 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 





NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 













Roger A. Simonson & Co. Manufacturers 1225S. Michigan pte oo 


PATENTED 

METAL TIP GUID ES 
Posting Trays, Card Systems and 
Indestructible 








Send for Free Segmote os —, ae 








LL business men wish to 
LY. telephone without being |™ 


overheard — 


The“WHISPER-IT” | “3? 8 


sanitarytelephone mouthpiece | .~ - ‘ << 
laine Pa 


rseP tela Mast siimceme (em celts 


Instantly adjusted —< 

eitiselacetmelamel alice Mar Lae thas 

little item a sure selleranad ag 
maker. A display card on your counter 
the trick. A card of ten $6.00 


Try this ont mm your mail by ase of owr stuffer order 
cards. A request will bring you a supply omprinted 


THE COLYTT LABORATORIES 565 W. Washington Se 


(Engineering) Chicago, LIL. 








CANT=SLID 


is made for 


BUSINESS DEPRESSIONS 


Dented office machine rollers and dented Dealer profits are ideally 
suited for Cant-Slip. An office necessity, Cant-Slip offers the 
profits of boom-time novelties. It is a product that extends the 
life of old typewriters and other office machines by renewing the 
surface of rubber rollers. It ends paper skidding, a common trouble 
in every office. It fulfills a long felt office need. 

Cant-Slip pleases both the office manager and the stenographer. 
Ic makes her work easier and, for the office manager, puts off 
the day of buying new machines. For an all year ‘round profit 
maker and repeater, send for our brochure which explains this 
sister product to the well known success—Clarotype. Address THs 
CLaroTyPE Company, Inc., 16-D Hudson Street, New York City. 











5,000 Staples in 
(1) Loading 


N2 wobbly tin gadget, 
this Eveready Stapler. 
No, sir! It’s built to 
work right, and finished 
to do credit to any desk. 
Makes its own staples — 
cannot clog or jam. In 
attractive enamel Olive 
Green finish. 


“The Result of Long 
Experience and Knowl- 
edge of Requirements” 


EVEREADY MFG. CO. of BOSTON 


34 Southbridge Street, Worcester, Mass. 
GENERAL SALES OFFICE: 50 Church Street, New York, N. Y. 





MODEL A 





























YOUR QUESTIONS | 
ANSWERED FREE 


—_— 








Subscribers to Office Appliances have free 
access to a competent service bureau which 
is prepared to answer almost any question 
relative to office equipment. 


A considerable number of our readers have 
found that this service in itself is worth 
many times the subscription price. 








The Office Appliance Company, 417 South 
Dearborn Street, Chicago, U.S. A. :: : +8 


























Gardner’s Pull Tab Leather Lines 


Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 








GARDNER'S HOT 
GOLD LETTERING 
MACHINES 








Write for Samples and 
Prices 


P. A. GARDNER 
LEATHER WORKS 


709 Piece "St. Louis, Me. 











| 
REBUILT 
: MIMEOGRAPHS 


Every Mimeograph we rebuild is 

absolutely guaranteed. In our 

twenty-six years of experience we 

have learned how. All models 

completely rebuilt. Investigate 
now! 


MIMEO SERVICE BUREAU 
132 Nassau Street NEW YORK, N. ¥. 
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THE STEEL EN- 
GRAVED BLANKS 
FOR BONDS AND 
STOCK CERTIFI: 
CATES AND ALL 
PAPERS OF VALUE 


OFFICE APPLIANCES 


AKIHN BROTHERS 
BANK NOTE 


ENGRAVERS 


AUSIA' DA hi 
ST. NEW YORK 











TO BE SUCCESSFUL 
IN THE NEW YORK MARKET 


WAREHOUSE HERE 


We will seve you real money handlin ng ne distributing 
Poo! cars, LCL and Car Load Lots of merchandise for 
dealer rs, Banks, Hotels, Libraries, etc. We uncrate, 
unpeck and instal! at minimum cost with real efficiency. 
Our werehouse hes the lowest possible insurance retes, 
modern sprinkled service, and night guard patrol. 


WRITE FOR THE WHOLE STORY 


METROPOLITAN FURNITURE SERVICE 


611-627 W. 43rd St. New York 
THE LINK BETWEEN SHIPPER AND RECEIVER 














DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key Rusiness bh 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co. Inc., 
29 Columbus Place 
Brooklyn N. Y. 














Securely 
“GRIPS” 
contents 
without 
punching. 
Black or tan 
11x8'% size 
Retails at 
75c each. 


Other sizes 
to order. 


Send for 
Samples. 











G. J. Aigner Co., 503 S. Jefferson, Chicago 





OAKVILLE -AMERICAN 
PIN DIVISION 


S % 






RL mm fm fm fm fin fim Fy % 
g 
2 
OAKVILLE-AMERICAN PIN DIVISION %) e 





"URING a 


SEG. US. PAT. OFe. 


WATERBURY, CONNECTICUT 


Scovill Manufacturing Company 





NEW YORK CHICAGO SAN FRANCISCO 


OAKVILLE “The Yellow Box Line” 
Pins, Clips, Fasteners, Thumb-tacks, Tak-a-pins, etc. 


Oakville 





**Steel-Strong”’ 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags—Coin Storage Trays 


Coin Bag Seals Seal Presses 
Manual Coin Counters 
Currency Racks~— Tellers Moisteners 
Handy Wrapper Cabinets 


Nati ecverteed bough deslers 
d exclusivel 
Write for Catalog 


The C. L. Downey Co., 943 Clark Se. Cues 0. 








The Quality Line of Coin Handling Supplies. 





We Supply The Trade » mosnettie and Export 







For More and Better Copies GRAPHIC ROLLS, in all 
sizes, on Spindles to fit all Makes of Duplicators. Cloth 
Beck » Fiber Back 
GRAPHIC DUPLICATOR 
$35.00 $45.00 $60.00 
Gelatine Sheets + 
GRAPHIC DUPLICATOR CO. 





HEKTOGRAPHS 
Various Styles and Sizes 


Hektograph Cleaning Paste 
270 A Lafayette St., New York, N. Y. 





» RefillinTins » » 
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TYPEWRITER-RIBBONS 


CARBON-PAPER DUPLICATING-INK 
*THE TYBON RIBBONER 


T-Y¥-B-O-N spells—QUALIT Y—UNIFORMITY—SERVICE—SATISFACTION. Business builders 


that justify recommendation to the discriminating. Manufactured from the highest quality materials. 


article fully and unconditionally guaranteed. 


TYBON PRODUCTS PRODUCE AND REPEAT—REAL VALUE 
Let TYBON CO-OPERATION solve your problem. 


TYBON CORPORATION 


We have a real proposition. 
(* YOUR OPPORTUNITY) 
SEND FOR PARTICULARS 
1026 FILBERT STREET 


Every 


PHILADELPHIA, PA. 











Make 2 Sales from One 
Beginning! 


Who ever thinks of selling a 
rubber dater without a stamp 
pad? When you sell one, you 
can invariably sell the other. 
Fulton daters and stamp pads 
work together for you this way 
to give you two profits at oncel 
Only a little work on your part 
is necessary to start these greater 
profits coming! 


Fulton Specialty Co., Elizabeth, 








FULTON 


“SERVICE” AND FULTON DATERS 
DRI-KWIK STAMP PADS 








AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are mak- 
ing typewriting easier for thousands 
of users. Sales, both new and re- 
placement, are large. Write for prices 
and discounts. 






AZORA RUBBER CO. 


54th and 20th Streets 
CICERO, ILLINOIS 


Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 


PAT. DECEMBER 21, 1915 




















Quick Sellers— Big Money Makers 


““Instant’’ Desk 
and Handy Files 
Pocket pages keep papers in or- 
der but instantly accessible. in- 
dexed A to Z, 1 to 31, or specially 


classified by celluloid covered re- 
movable index tabs. 
Idea Books 

with pasteless pocket pages for 
news clippings, striking advts.. 
etc., instantly accessible. 
Albums for Every Purpose 

Autograph, Camera, Portrait, 
Postcard, Disc Record, Greeting 
Card, Memory. Addresa Books. 
Handsomely illustrated School 
Girl Diaries. 

Backgammon, Scrap Books, 
Games, Double Dummy Bridge 
Boards 

Write for Prices and Special Discounts. 


W. C. Horn Bro. & Co., i 200 5th Ave., New York 

















Templar — 


The Aristocrat of Mostelt 


OF GENLINI IHERN RED CEDAR 


The popular Tontetas ot aate 


LINE 


ERASE! 


RELIANCI 


OF PENCII PENH l ANI 


RELIANCE PE NCIL CO. 


FACTORY KAI 


ran a I 


Sell This 


A bathroom or health scale 
that can be sold for $12. At- 
tractive, with appealing 
lines. Colors:  six-spring 
mechanism—250 Ibs. capac- 
ity. This scale cannot tip. 
Write for prices on this 


; popular item. 


Hanson Scale Co. 


525 N. Ada St., Chicago 























COIT’S IMPROVED LETTERING PENS 
DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 





Foe School Thousands 
Students of 

pt wm Satisfied 
alesmen 

Real Estate Users 
Agents 

Draughts- Easy to 
men Make 

Architects with Coit 
and Pen 





Storekeepers 





Manufactured by 
THE BRIDGEPORT PEN CO. 
BRIDGEPORT, CONN., U. S. A. 














STURGIS 


POSTURE CHAIRS 
And All-Metal 
TYPEWRITER 
STANDS 


Sold exclusively through Office 
Furniture Dealers 





Sturgis Posture Chair Co. 
STURGIS, MICH. 
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Loose Leaf Rings 


No Large Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 
Inside Diameters 
144 "—1.35 Per 100 
y"—150 “ “ 


Open Easily, 


Close 1 — | .75 o cry 
1%'"—_2.65 “* “ 
Securely "350 “ “ 


For loose leaf books, binding reports, blueprints, etc. 


Write for information T oose Leaf Metals 


on our line of 


The E. W. Carpenter Mfg. Co. 


Bridgeport, Conn. 
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Better Protection 


EILIN 


Generally acknowledged as the 
mark of Quality Protection. 






Universally recognized as Better 
Protection. 


The Meilink Stee! Safe Co. 


Toledo, Ohio 




















STOP everrastinc NOISE 





Made for L. C. Smith, Remington, Royal and Underwood 
typewriters. 

When ordering state make of machine. 

Saves repair calls, does away with desk drumming, makes 
typewriter more quiet and snappy. 

The typewriter is quickly and automatically attached and 
as quickly removed, without tools, from the desk. 

Sold at all offices of The L. C. Smith & Corona Typewriters, 
Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse, N. Y. 

















OWA 


say O.K.A, 


Progress with Progress 


Traditions grow, traditions die. That is one of the 
truths of life, and a natural accompaniment of progress 
—we can fly through the air, telegraph, telephone and 
television, whilst, some are dreaming of trips to Mars. 
Hold Fast the Good, Reach For the New 
The feet of progress trample on experience and break 


traditions. 
Oo. Be &.« 


An unbeatable combination, cleans typewriter type in- 





2 ounce stantly and adds a sure-grip to the rubber roller. No 
bottle muss, no mess—special dealer’s discount. 


50c 0. K. A. COMPANY 


Monadnock Building San Francisco, Calif. 




















SILVERGLO LAMPS are stand- 
ard equipment in some of the 
largest business offices in the 
country. 

Establish your accounts and 
watch for repeat orders. 

The booklet “Light by Silverglo”’ sug- 
gests proper light at point of use. 
Write for it now. 


A very profitable line with small in- 
vestment for you. 


SILVERGLO LAMPS, Inc. 
300 E. Federal St. Baltimore, Md. 
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efit PRONG FASTENER 


















This inexpensive device for binding papers 
consists of a base with 2 prongs and a lock 
compressor. A slight slip to the side causes 
the prongs to fasten and hold the papers 
securely. Nickel finish. Prongs are 1% inches 
long with distance between of 2% inches. 


Write for prices. 


THE ADJUSTIT DISPLAY SPECIALTY CO. 


438 W. 37th St. 











R. ORTHWINE NEW YORK, N. Y. N 
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52 pages of information including illustrations of all types 
of office machines—specimens of typewriter type—how to 
test adding machines for accuracy, etc., etc.—at a nominal 


price of only 25c. 
Send for your copy today! 








Steel 
Waste Basket 


Very attractive and 
well made. Mould- 
ed rubber corners. 
Rich olive green, 
grained mahogany 
and walnut finish- 
es. Popularly 
priced. ft pays to 
stock the Cole line. 


Write for a catalog 
and price list. 


Cole Steel 
Equipment Co. 


33 Crescent St., Long Island City,N.Y. q 
ee 
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H. H. COLLINS 
INK ERADICATOR 





The Original 
Best By Test 


Small size retails for 25 cents Large size retails for 35 cents 
Attractive display cards with every dozen. 
At all Jobbers or 


H. H. COLLINS INK ERADICATOR Co. 
1325 GRAND STREET HOBOKEN, N. J. 


Send 15 cents for Sample. 7 


“A little drop of ink 
of 
Collins Ink Eradicator 


makes millions think” 


A Distinctive Line 
that will hold your trade 
TURNER & HARRISON 
STANDARD, SILVER-ALLOY 
and GOLD-PLATE PENS 
Smoothest, slickest pens made 


Catalog on request 


TURNER & HARRISON PEN MFG. CO., Inc. 


Established 1876 
PHILADELPHIA, PA. 


IMPRINT PENS A SPECIALTY 




















The Rosco “INADRAWR’” 


The Steel Stationery File with the Up-To-The- 
Minute Ajustable Trays. 





Send for our new price list. 
RAVENSWOOD OFFICE SPECIALTIES CO. 
1800 Newport Ave., Chicago 








éé 99 Non-Inflammable 
PE TYPEWRITER 
TYPE CLEANSER 


No brush or cloth required. Just apply dauber and type are clean. 
a instantly. Dealers sell ““Nutype.”” 50c and $1.00 sizes. Unusual 
beral discount on small orders. Every bottle guaranteed against 
evaporation. 


Build yourself a repeat business with “NUTYPE.” We 


will imprint your name on the labels in orders of one gross 
or more if desired. 


Walter G. Gies 
Company 
3 Commerce St. 


BALTIMORE 
MARYLAND 





















CELLULOID 
ENVELOPES 


have the welded 
reinforced flexible 
edge seams. Ex- 
tra strong and 
finished in appear- 
ance. (Patented 
processes. ) 













MAR KILO 



















MARKILO Envelopes are made in all ring-book sizes. 
MARKILO INDEXER Strip (blank-label) ready-to-cut. 
Transparent signals, card cases, etc. Sample on request. 
The Dozen System vs. Decimals, Booklet Mathamerica 25c 


MarkiloCo., Mfrs.,936c W. 63rd St., Chicago, U.S.A. 


LISTO Choice of a Million Users 
..-. The Friendly BUSINESS PENCIL 
for Every Pocket—for Every Desk 


IN the Listo exclusive center-turn with the locked-in mech- 
anism—here is perfect balance. Its slender, aristocratic 
barrel of non-metallic material, such as fine fountain pens are 
made of, a peat. pd weight. The “‘easy-grip” of its knurled 
lower barrel ong etes positive assurance of the ut- 
most comfort relaxation—greater writing ease PRICED 
than can be obtained in any other mec al pencil. LOWAT 
Made in a variety of colors and color combinations. 50c 
Leads all colors. Address Dept. G. 


LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 
Eastern Distributor: C. P. Willems, 202 S. State St., 
Chicago, Ill. 


EASY-GRIP - - - - CENTER-TURN 

















THE STATIONER’S 


SCRAP 
BOOK 


IDEAS 


PRICE - POST FREE 


The most valuable money- 
making volume ever placed 
before the Stationer Trade— 
Contains nearly 200 hints in 
connection with every depart- 
ment of your business. 


Press Comments: 


The book contains some 178 pages of common sense .ugges- 
tions for commercial stationers and dealers in office equipment. 
It is comveniently divided into four sections, as follows: 
Organization; Advertising and Publicity; Selling Ideas; Win- 
dow Display and Selling Ideas for Specific Lines. An index 
in the front of the book classifies the subjects treated and gives 
the numbers of the pages where the stationer may find sugges- 
tions om the particular phase of his business that he may be 
interested in at the time. The subjects run all the way from 
account books to window dressing and are written in such a 
way that the volume is an excellent reference book. 


—Office Appliances. 


The Scrap Book can be dipped into almost anywhere, and 
useful hints on a wide range of subjects, presented in a very 
readable form, will be found om every page. 

—The Newsagent, Bookseller's Review and 
Stationer’s Gazette. 


lt was a distinctly good idea to bring together such a series 
of approved ideas, and the volume should meet with a warm 
welcome. —The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, LTD. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C.. ENGLAND 
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The leading 


trade paper 


for the 
Office Equipment Industry 
in 


Germany 





BB 





“Biiro-Bedarf-Rundschau 


(Office Equipment Review) 


Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 


Subscription Rates 
$4 per year $6 for 2 years 
Specimen copy free 


Biiro-Bedarf-Rundschau 


Berlin-Charlottenburg 5 
Germany 
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CARBON ROLLS 


W H | T E D G E » » The Perfect Carbon for Underwood Elliott-Fisher Ma- 


chines . . . Adding Machines . . . 


S T O R M T E X » » The Superior Ribbon Astopapbic Ropisters 



































These are only trade names but they are synonymous with super- WHITEDGE 

performance. Carbon Papers . . . Printer's Strip | 
Carbon . . . One Time Carbon 

Think . . . clean handling . . . non-curling . . . strong, sharp, 

clear-cut copies. That is what WHITEDGE CARBON stork et ee 

PAPERS signify—and what more is necessary in carbons to Typewriter Ribbons 





give perfect performance? 


Then there is STORMTEX—an excellent typewriter ribbon with sharp clear 


write. No blurred impressions . . . it writes like print. 


These two names should make profits for you as they have for numerous other 


dealers. Write us for free samples and prices. 


H. M. STORMS COMPANY 


» » » THE COMPLETE LINE « « « 


— 561 Grand Avenue Brooklyn, New York, U.S. A. 
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e AN IMPORTANT ANNOUNCEMENT 
Se 


/ FINE UPHOLSTERY LEATHER 


WE have developed a dyed finish on Top Grain Leather which is both sunproof and water- 
proof. This leather is known as LACKAWANNA TOP GRAIN FRENCH FINISH. 


It is paint and pigment which makes the ordinary upholstery leather so cold and hard. In the 
case of LACKAWANNA TOP GRAIN FRENCH FINISH, there is no particle of paint 
or pigment used, and it is for this reason this leather is so soft and warm. 

We believe this TOP GRAIN FRENCH FINISH to be superior to any upholstery leather 
produced today, whether from cattle hides, Goatskins, or Vealskins. 











To Every Buyer of 


ABR CRS 


as 


SAMPLES AND PRICES SENT UPON REQUEST 


THE LACKAWANNA LEATHER COMPANY 


850 GRAND AVENUE HACKETTSTOWN, N. J. 


NEW YORK OFFICE CANADIAN OFFICE 
. omearrt 220 KING ST. WEST CHICAGO OFFICE 
101 PARK AVENUE TORONTO, ONTARIO 705 S. DEARBORN ST. 
ASHLAND 5041 ELGIN 0971 HARRISON 2941 


“Look for the Haircell—It is your guarantee of full Top Grain Leather” : 


PEGG GGG G IR GS BGS BS GS 
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The Best Low Priced File Made | 


—INCREASE YOUR SALE’S PROFITS— 
USE THE AURORA 350 LINE NON-SUSPENSION 






FILES FOR YOUR LEADER 


These cabinets, strongly constructed and elec- 
trically spotwelded, are offered in a complete 
range of styles and finishes. A roller drawer 
action insures perfect ease of operation under 
the heaviest loads. Our strict dealer policy 
protects your sales. 


Every Office Can Afford This File 

















Write for full DETAILS AND PRICES 
Y 
AURORA & iN CABINET 
Style No. 351 METAL 7 SON co. 
: AURORA.ILL. USA. 
Fou Drewer Letter Size 435 Woodlawn Ave. AURORA, ILL. 








| 
| 



































The Line of Lowest Ultimate Cost 




















An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost” meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U.S. A. 
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Nothing obscures your clear view of every word in a special one for manifolding or label writing. 


that has b itten. 
OSS USER Wee Furthermore the Barr platen is larger than on other 


That's an advantage; but it’s not exclusive. Some portables. It is as big around as the platen on an 
other portables have it. office machine. Better for envelopes and cards. 


But none has a removable platen. The Barr ribbon spools are not exclusive. They are 
standard. Any store that sells typewriter ribbons 
has one that will fit the Barr. 


BARR-MORSE A lot of common sense was used in designing 
the Barr. That's why the people who buy Barrs are 


CORPORATION so well satisfied. 


174 Fifth Avenue New York 


You can change the Barr platen in a jiffy — put 








Every Business Can Use this 


STANDARD B & P No. 1418 


ORDER REGISTER 


Numerical Record of Incoming or 
Outgoing Orders 


HE primary use of this book is for keeping concise record of 

orders. The pages are folio numbered, the numbers start- 
ing on the second leaf. The second and third pages would, 
therefore, be folio No. 1. The printed order numbers run from 
00 to 99, covering two pages. The first one, two or three num- 
bers of the order number are taken care of by the folio number. 
For example: To find or enter No. 145, turn to page 1, run 
down page to 45 and you have order No. 145; to find or enter 
5999, turn to page 59 and run down the page to 99, and there 
you have 5999, and so to find or enter any number up to 20,- 
000, as this book can be had in two capacities, namely, 10,000 
or 20,000 names. 
Bound Red Fabrihide Back and Corners, Black Cloth Sides. 
“Manhattan Ledger” Paper. 


A Profitable Item for Stationers! 


BOORUM & PEASE COMPANY 


P. O. Box 272, Ci ity Hall Station, New York City 


NEW YORK CITY BROOKLYN, N. Y. HICAGO, ILL. ST. LOUIS, MO. BOSTON, MASS. 
349 Broadway 84 Hudson Ave. 500-532 South Throop St., at Harrison 212-214 South "7th Street 29 Otis Street 
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THIS IS THE ONLY MACHINE THAT MULTI- 
PLIES DIRECTLY, PRINTS THE RESULTS OF 
ITS OWN CALCULATIONS, SUBTRACTS, 
ACCUMULATES AND PRINTS TOTALS, TYPE- 
WRITES DESCRIPTIONS AND POSTS SEVERAL 
RELATED RECORDS IN ONE OPERATION, 














Multiplies - » Prints Results - » Types 


This remarkable machine is extremely fast and performs most 


of its operations automatically. It can be readily adapted to 


meet your individual requirements. It will simplify and cut 


the cost of accounting. Read below how it handles a few 


typical jobs. Ask for a demonstration on your own work. 


TIME TICKETS 


Multiplies rate by number of hours or pieces and prints results—all extremely 
fast. Automatically accumulates and segregates total earnings to show total 
day work, total piece work, etc. Posts earnings or distribution records as 


by-product. 
BILLING 


Writes, computes and totals invoice in one operation. With any other 
methods, the bill must first be figured, then copied. All calculations, including 
fractions, discounts, deductions, and totaling performed as bill is typed. 
Extensions and totals printed by one key depression. 


INVENTORY 


Multiplies quantities by prices and prints results, types descriptions, accumu- 
lates total for each sheet and each section. Figures, writes and totals com- 
plete inventory in one operation. 


COST WORK 


Calculates overhead, posts labor and material charges to job records, com- 
putes and records total cost to date—all in one operation. Simplifies job 
costs, standard costs, overhead distribution. 


STORES RECORDS 


Extends requisitions while posting stores ledger. Figures the new quantity 
and value on hand, proves the posting and all computations and automatically 
accumulates separate totals of ‘‘receipts”” and “‘issues.”’ 


PRORATING 


Multiplies amount to be prorated by each of the factors, and prints result of 
each multiplication. Automatically distributes fraction of a cent so that total 
of all prorations, which accumulate in the machine, will exactly agree with 
amount prorated. 


TAX BILLS 


Multiplies valuation by tax rate and prints results; writes the tax bill, 
completes the tax roll, and segregates the total tax into funds or other 
classifications—all in one fast operation. 


OTHER JOBS 


Ask to see this machine demonstrated on any kind of special work you may 
have involving calculating and recording. You can arrange for such a demon- 
stration through the local Burroughs ofhce. 


BURROUGHS ADDING MACHINE COMPANY, 6414 SECOND BOULEVARD, DETROIT, MICHIGAN 





Burroughs 
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Fundamental records of 
prospects, dealers, sales- 
men, members, subscribers, 
tax payers, customers. 








Fundamental records of em- 
ployees with related data, 
such as clock numbers, 
rates, salaries, etc. 







Fundamental data or infor- 
mative record of materials, 
parts, specifications, for- 
mulae, etc. 









Fundamental customer 
records providing space for 
day to day notations of 
purchases. 





The Addressograph illustrated is the new, low-priced, 
all purpose, electric model, which mechanically tran- ———— 
/ ss records at high speed— 


od, > ™ 





scribes f 


$185 at factory. There are also hand 





FAA 
and see the modern way of 
keeping and writing records 


The proper keeping and writing of records is 
essential to the success of every business 
concern, large or small. To be of greatest 
value tothe business the records should be per- 
manent, accessible, and in quick-usable form. 
Addressograph proyides the best, the most 
modern method not only for keeping, but also 
for writing records accurately, speedily, and 

at low cost. 
With Addressograph methods your funda- 
mental business records such as records of 
customers, prospects, em- 





ployees, materials, etc., are 
permanently recorded, easily 
accessible for reference and 
readily usable. The data is 
mechanically transcribed, im- 
printing at high speed your rou- 
tine business forms such as 
ledger sheets, statements, col- 
lection notices, orders, checks, 
stock records, sales letters, 
circulars, in fact, all your 
business forms. 
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models and super-speed aut 


$42.50 to $12,000 


In the handling of direct mail and sales pro- 
motional literature ... in addition to the 
numerous record keeping and writing jobs it 
performs ...the Addressograph has been for 
years standard equipment. As a sales and 
profit builder it has an unequalled record of 
accomplishment. 


A representative in your vicinity will gladly 
demonstrate the economy of Addressograph 
and explain its application to your business. 
There are Addressograph models for every’ 
size and kind of business from small hand 
machines, as low as $42.50, to the high speed 


automatics. 


ADDRESSOGRAPH COMPANY 


General Offices: 901 West Van Buren Street, 
Chicago, U. S. A. ... Canadian General Offices: 
Addressograph Co., Limited, Toronto, Ontario 
European General Offices: Addressograph, Limited, 
London N. W. 10. 

Speedaumat Manufacturing Co., Chicago 


Divisions of 
Addressograph International Corporation 


Factories: Chicago, Toronto, London, Berlin, Paris. 
Sales and service agencies in the principal cities of 
the world. 


RAD 








Alddres 




















~ Ouret... 


IN THE EXECUTIVE OFFICE WITH 
THE NOISELESS UNDERWOOD 


Quiet—for clear, straight thinking... quiet to enable you 








to deal with the problems in every morning's mail...quiet 


to let you organize, construct and carry on in undisturbed 


efficiency. That’s what the Noiseless Underwood stands for 


—that’s what you may expect when the executive office 


is equipped with this unobtrusive, dependable machine. 


ULNDER WOOD 


STANDARD, NOISELESS AND PORTABLE TYPEWRITERS — BOOKKEEPING MACHINES 


The Noiseless Underwood, easy to operate, strong, and Product of Underwood Elliott Fisher Company 


Marketed by Underwood Typewriter Company 


well-balanced, is backed by Underwood reputation and S08 Meticen Mein Ve Gok 0 Y, 


Underwood resources. 


Th UNDERWOOD NOISELESS 


THE EXECUTIVE 


Sates ano Service Everrwaere 


“Underwood, Elliott- Fisher, Sundstrand — Speed the World's Business” 


OFFICE MACH IN 











